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There are more Burroughs sold 
than all other makes combined— 
because the Burroughs is the best 


@ Since the BURROUGHS was put on the market 15 years ago, the fundamental 
mechanical principle—known as the BURROUGHS pivotal principle—has proven so success- 


ful in the test of daily work that it leaves nothing to say 





@ To-day th BURROUGHS improvements, since that first machine in 1892, are re 
presented in 47 different machines which, with the different special features, attachments and 
methods of operation, give the BURROUGHS purchaser a choice of over 200 combinations: 


adapting it to a wider field of profitable use than i: possible with any other adding machine. 


@ Yet, to-day, we are spending more money for the testing of new adding machine ideas 


in cur four Experimental Deoartments than is spent for such work by all other adding machine 
comp ne combined. 


@ Our present friends know, and future patrons may be assured, that our experiments are 


always conducted at our expense and not at that of our customers. 
@ 48,205 (March 26th, 1907) business men know this and admit it and say so. 


@ For these reasons the BURROUGHS BOOK-KEEPING MACHINE. is guaranteed 


to do more, to do it better, and to last longer than any other adding machine. 


BURROUGHS ADDING MACHINE COMPANY 


67 Amsterdam Avenue 


CETROIT MICHIGAN U.S.A 
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STRATHMORE 


Typewriter Papers and Manuscript Covers 











A Good Live Line for Dealers who believe in a Moving Stock, a Stock that Resells Itself, and who also 


believe that Reliable Goods are an asset to a business. 


STRATHMORE is all that and more. Every sale at the listed prices allows 


a good margin for the business, a square deal for the consumer and our guarantee 
stands back of the goods. 


STRATHMORE is carried in three grades, two sizes and four weights in each, plain and margin ruled, and four colors in this 
Manuscript Covers, all in the popular Linen finish. There is such a variety that you can suit all tastes and needs. 


ASK US OR YOUR WHOLESALER FOR THE SAMPLE BOOK AND DEALERS’ DISCOUNT. 








. 


MITTINEAGUE PAPER COMPANY 


MITTINEAGUE, MASS. U. S. A. 


MAKERS OF 


“STRATHMORE QUALITY” PAPERS 




























Memo. No.1. PriceBook Tengwall Ledger Transfer File 





Imperial 





TENGWALL 
MAKES 


THEM ALL 





Holder 





No. 6. Price Book Style A. 

















Catalog Binder Automatic Style B No. 8. Price Book Imperial Tengwall File 


NEW YORK 


wsteceeae Lhe Tengwall Company 2SL0%. 



































Carbon 


known as the 


Multi-Kopy Brand 


has long enjoyed a 
reputation for QUAL- 
ITY and EXCELLENCE 
which ranks it as 
first among all the 
various brands now 
on the market — and 
it enjoys a larger 
sale and use than 
any carbon paper 




















made at any price. 


THEWEBST ER 













Marker 


CARBON PAPERS 
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A LITTLE 
FIGURING 


it will be very clear to you why 


thousands of the 


BEST DEALERS 


all over the world have tied to 
our goods, year in, year out, for 
several decades—selling them 
almost exclusively — and al- 
ways recommending them to 
those who demand the BEST. 
There are many ways of saving 
money in the making of goods 
of this sort without having 
it immediately noticed that 
“QUALITY” is absent to some 
extent — but it will come to the 
surface. 

We always maintain our high 
STANDARD of EXCELLENCE. 


F.S. WEBSTER COMPANY 


332-342 Congress Street 
BOSTON, MASS., U. S.A. 


New York Chicago Philadelphia 
Pittsburg 
PARIS BERLIN LONDON 
































Ribbons 


have long been 


World Famous 


because of their 
“‘non-filling”’ feature 
as well as for their 
durability and the 
clear, clean-cut work 
they produce. Star 
Brand Non-Filling 
Typewriter Ribbons 
are not approached 
in excellence—while 
they will produce 
good work longer 
than any other kind. 


TH EWESteR 
Murnikorr, 


CARBON PAPERS 









































































OFFICE APPLIANCES 











Will YOU send us ONE order for ONE 


“REBUT Eas 


oes | YPEWRITER = 


Just ONE. Then— 


You be the Judge and the Jury as towhether 
We are worthy of Your further patronage 


We DON’T sell “2nd hand” or “repaired” machines 
except by special request from dealers. 


We DO sell “REBUILT” machines. 























This business of ours—offering rebuilt typewriters—is just a plain, pure and simple 


CONFIDENCE GAME 


We ask you dealers to write and see what we’ve got; learn what WE mean by “‘rebuilt”” and “not 
merely repaired?’, Once we get your confidence; once YOU fully realize and understand our prop. 
osition, you'll be just as glad to know us as we will be to know you, and 


WE CAN HOLD YOUR CONFIDENCE 





We are offering factory rebuilt OLIVERS, yg TH P RE MIERS, NE W CENTURY and other 


typewriters at prices never before heard of, and on which you can make a handsome profit. 
There is no valid reason why we can’t have your business. Hundri is are taking advantage of 
our rare offers. Have you? 
EBULILA ase or We are the largest rebuilders of any or all makes of typewriters on the 


73 "PEWRITER. face ef this earth, and when we say “rebuilt” we don’t mean “repaired.” 
COMPANY 84 LA SALLE ST., CHICAGO, U.S. A. 
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FREE —wWith a $50 Order 


A neat glass sign if colors and gilt 
with device which turns the 






electric light on and off 
automatically. 


FAIR TRIAL 


Q. You claim the Berkshire Typewriter Papers stand on their own merits—then why are vou giving a Blinking 
Electric Sign with every $50.00 order? 

A. Because it’s a fact that a moving sign always attracts attention, and we want to attract attention t he 
Berkshire Typewriter Papers. 

Q. Does the fifty dollars help pay for the sign? 
Not a bit. You don't buy the sign, you buy the paper. The sign helps tell the consumer that you have 


the Eaton-Hurlbut papers and they sell themselves 


©. Why do these papers sell themselves? 


A. Because of the large variety, their uniform quality and the pleasing prices Because the Berkshire Typewriter 
Papers are suitable for all business uses—for lawyers, doctors, writers—in fact, for men of any profe 


©. Can you explain to the court why you give away the glass sign? 


A. Because this sign reminds the people of the line of papers they know so well and it shows where they can 





buy it, thus we sell more paper and the sign pays for itself. 


EATON-HURLBUT PAPER CONPANY 
TYPEWRITER PAPER DEPARTMENT. PITTSFIELD, MASS. 
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The People of the World agree that the Underwood Pioneer Visible Writing Machine has 
Revolutionized the World’s Typewriter Construction. 


The UNDERWOOD TYPEWRITER makes a New Speed Record at Every ‘National Business 


Show ;’’—See the Official Report of Miss Rose L. Fritz and her Wonderful Achievement. in this 
issue of ‘‘OrricE APPLIANCES.”’ 


The UNDERWOOD REVOLVING DUPLICATOR now enters the field, and 
like the Underwood Typewriter, it is U NDERWOOD MADE, This means 
UNDERWOOD Simplicity, UNDERWOOD Completeness, UNDERWOOD 
Durability and UNDERWOOD Quality. . 


No License Restrictions! No Silk Sheet! 


UNDERWOOD TYPEWRITER COMPANY. 
NEW YORK OR ANYWHERE 
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THERE NEVER HAS BEEN BUT 


ONE PLACE 


WHERE YOU COULD RELY 
UPON SECURING JUST THE 
RIGHT KIND OF TYPEWRITER 


BARGAINS 
WHOLESALE 


THE KIND THAT SUITED YOUR TRADE, THE KIND THAT “KEPT SOLD,” and THE VARIETY 
TO MEET ALL DEMANDS. 











AFTER YEARS OF SUCCESSFUL service to the typewriter trade, where our 
reputation has been established for absolute reliability in the fulfillment of orders 
placed in our care, we are now’ enjoying the largest volume of business in the sale.of 
rebuilt, remodeled, new and second hand typewriters. Whether you want one 
particular machine for the filling of a special order, or one hundred for your stock, 
it makes no difference, we welcome your business and are always prepared to fill 


orders with dispatch. 








We Supply 


REMINGTON—UNDERWOOD—SMITH PREMIER—OLIVER—FAY-SHOLES—FOX—SUN—NEW CENTURY 
—WILLIAMS—CHICAGO—FRANKLIN—DENSMORE— YOST—POSTAL—WELLINGTON— 
BLICKENSDERFER—JEWETT—IMPERIAL—SECOR—SMITH BROS.— 
MONARCH—ROYAL and OTHER MACHINES 











Wholesale Typewriter Company 


“TO THE TRADE ONLY” 
108-110 Duane Street 3 s¢ $3 New York, N. Y. 
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HEN a country becomes civilized it 
demands typewriters. When it becomes 
posted on comparative values it demands 


The Smith Premier Typewriter 


The fact that the Smith Premier Typewriter 
is used in every civilized country on the globe is 
not so important as the further fact that the 
demand increases year after year. 

The reputation of the Smith Premier 1s 
world-wide. World-wide use has made it so. 


THE SMITH PREMIER TYPEWRITER COMPANY 
SYRACUSE, N. Y. 


Branches Everywhere 
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Carbon Papers and Typewriter Ribbons 





Mr. Dealer: 

Quality is the Magnet which holds the Consumer’s Trade. 

Are you after single sales or steady customers? 

You can sell inferior goods to the average consumer once—but only 
once. He tries the next fellow and the next until he finds quality, and 
when he finds it he continues to give his patronage to that dealer 

That is why it pavs and pays well to give quality 

We are manufacturers of Carbon Papers and Typewriter Ribbons 
for the trade only. 

Everything that mechanical equipment, high grade materials and a 
broad manufacturing experience can contribute are embodied in our 
products. 

Build your trade on a permanent basis—the quality basis—with our 
quality products. 

Samples and prices on request. Dept. 1. 


MILLER - BRYANT -PIERCE COMPANY, Aurora, Ill., U. S. A. 


Exhibit National Business Show —= SPACE 60—————Coliseum, Chicago, March 16th to 23rd 
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—a real visible writer— 


not merely in name 


but in fact, 





and embodying features of strength and durability 
which can not be put into any other so-called 
“visible” writer as constructed today, as well as 


EVERY OTHER FEATURE 
THAT IS DESIRABLE 


[CARRIAGES OF DIFFERENT LENGTHS | 


i \ | ‘ | 
in VYYVTSCLeoe 











When you buy a Fox Visible Typewriter of the regular size and find later that the carriage 
is not wide enough for some special work, it is not necessary to purchase a larger typewriter 
to do the work, but simply a longer carriage, which is instantly interchangeable with the one 
Notice the saving you make. Your work at any time may be such 


Two Color Ribbon 
TABULATOR Self-Reversing Ribbon 


Oscillating Ribbon 
Every Fox Visible Typewriter is sup- 


plied with a tabulator, no extra charge, its operation is extremely simple. 
These are only a few of the features you secure when you buy a Fox. When 
you buy any other typewriter, no matter what kind, you do not find them, 
though they are recognized as essential to any high grade machine. 
When you buy a Fox you KNOW you have the best. 
We want to prove this in YOUR office. It costs you nothing to find out. 
Give us the privilege today. 

EXHIBITED IN BOOTH 36 


NATIONAL BUSINESS SHOW 


To be held in the Coliseum, Chicago, IIl. 
March 16 to 23 


CALL THERE AND SEE THE “FOX FEATURES” 


FOX TYPEWRITER COMPANY 


EXECUTIVE OFFICE AND FACTORY: 
860--900 FRONT STREET GRAND RAPIDS, MICHIGAN 


BRANCHES IN ALL LEADING CITIES 





already on the machine. 
that a long carriage is a necessity—with 
a Fox it is easy to get it. 


Carriage! 2 in. wide. Writes a 9'2 in. Line. 











Carriage 14% in. wide. Writes !2 in. Line. 








Carriage 16% in. wide. Writes a 14 in. Line. 





Writes a 16‘ in. Line. 


Carriage 19 in. wide. 
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THAT 'S IT— 


An easy, direct pull in the Royal Type-bar movement —it’s 
the key to the soft, eas vs touch—t’s the reason for 


the lightning - like peed—it’ Ss a long step 
ahead of the bet resisting cam and lever 
movements used on other machines. 


DONT FORGET— 
















are the only writing machines made embodying this essential 

feature. You cannot grasp it in your imagination— 4) 

“don't try to. You must see it and try it before 
you can fully appreciate how great 

an improvement it 1s. 










253 BROADWAY 
EW YORK 

















CHICAGO BOSTON PHILA. 
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SIMPLEX ave crn scanmn 


1 United States and Foreign Countries 


We Want 














Good Live i niches 
AGENCIES ane 


12x134ins. 


Everywhere 





GUARANTEE: 


We guarantee the Simplex 
Automati Envelope Sealer 
against all mechanical defects 
for one year from date of pur- 
chase It 1s constructed with 
the idea of long wear and sim 
plicit, f operation. It is so 
safeguarded that it is practically 
impossible for an unskilled oper- 


ator to injure the mail or break 





THIS SHOWS 


an assortment of envelopes with vari- 
ous enclosures being put through the 


machine. The ‘“‘follower’’ is removed from the 
lower rack as the envelopes themselves form 


sufficient weight to compress flaps while drying. 








1. Capacity 150 to 200 per minute 4. Will thoroughly moisten the gum on a! 7. Registers every envelope sealed. 


Will seal any size or shape of envelope tyle of f 8. Strongly constructed, wearing parts 
to 11 inches long by 5 inches wide >. Will seal more securely a1 re né being of hardened steel. 
3. Will take any thickness of enclosur than by hand 9. Cannot be turned backwards. 
a thin sheet to a half inch Mail need not be sorted for 10. Does not require skilled operator. 


AGENTS and DEALERS—WRITE TO-DAY 
And Secure Your Territory. There is Big Money in YOUR FIELD Selling This Machine 


THE SIMPLEX MANUFACTURING COMPANY 


Branch Offices: 
Adams Express Building, Chicago, IIl. 140 Nassau Street, 


79 Milk ms Boston, Mass. Factory— Granby, Conn. NEW YORK | 
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| BOOKKEEPING BY MACHINERY 
AN ACCOMPLISHED FACT! 


And We’ve Got the Machine [hat Does It— 
THE ONLY ONE! 





Elliott-Fisher Ledger-Posting Machine 


PRINTS the Statement, 
POSTS the Ledger, 
ADDS the Sales, and 
PROVES the Postings Automatically 


ALL IN ONE OPERATION 


‘As soon as you know you'll be sorry you didn’t know sooner’ 
SALESMEN WANTED—6ne forthe East One for the West. Address 
G. I. WATT, General Manager 
ELLIOT T-FISHER COMPANY 

329 Broadway, New York 


Branch offices and agencies in all principal cities 
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A Perfected Paper Feed 


The Secor Standard Visible Writing and Billing Machine has the best paper feed ever put on 
a typewriter. This is freely admitted by every typewriter salesman, mechanic, dealer and expert 
who has seen a demonstration of the machine. There is a reason why it is the best, just as there 
is a reason why the Secor is the first machine on which actual alignment has been accomplished; 
just why it is the first machine on which uniform work from a ribbon can be secured; just why 
it is the first machine to secure an escapement so speedy that it cannot be piled up, therefore 
making it the fastest machine ever built; just why it is the first machine, the functions of which 





are complete in themselves and are operative independently of each other. 


There are twelve feed rolls on the carriage of the Secor—six in front and six behind. Thece 
are hung independently of each other and each end is hung independent of the other end. The 
form of construction and hanging give an exceedingly elastic paper feed, yet one that holds the 
paper with a grip that does not permit any slipping, The rolls in front are on a different tension 
from the rolls in the back. With this perfected paper feed it is possible to feed a fifty-two page 
magazine into the carriage and control it with the same perfection as a single sheet of paper. It 
is possible to control a label a quarter inch wide and a half inch long, and write on it. Envelopes 
or wrappers can be addressed three times as fast as on other machines. 


In putting in a half dozen or a dozen sheets with carbon between them, it is not necessary 
to depend upon the feed rolls to carry the paper in straight, as the sheets can be put in indepen- 
dent of the feed rolls and automatically aligned. One sheet may be put into the carriage in the 


same manner and with great speed and accuracy. 


The operator may write absolutely to the top edge or the bottom edge of the paper without 
any slipping or blurring, or catching of the ribbon when shifting 


Because of this perfected paper feed and control, the Secor is the only card. writing and 
label writing machine which requires no attachment or extras to do the work, and it will do 
work no other machine can do. Every machine is a complete writing machine, billing machine, 
card writing machine and label writing machine. 


It is possible to write a word or line at the top of the paper, turn that sheet backward and 
forward a dozen times and still bring it back to the same printing point and write exactly over 
the same letters. It is a nechanical marvel. 


TYPEWRITER CO. 


Derby, Conn., U.S. A. 


THE SECOR 


57 Housatonic Avenue 
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| Take the Step 


that means increased business—get our line of Price Books and 
Catalog Covers. Because we make a specialty of price books 
and catalog covers, we have, in manufacturing these goods, ad- 
vanced one step higher towards the goal of perfection than 


any other manufacturer. 


oxit-Loose Leaf 


There’s money for you 
in price books and catalog covers— 
more than in any other loose leaf devices, 
because these are ordered by consumers 
in large quantities. You can't afford to 
delay. You have the opportunity to se- 
cure the agency for our 


ACT! Ask for Sample at once 





LOOSE LEAF COMPANY 
513-527 Main St., CINCINNATI, OHIO 




















Acme Wire 
Staple Binders 












Sizelof Base 
2x9 inches 





T HEMIDGET 
For fastening Papers and Light by itself, for the 


Stands in a class 


Are Used 


Everywhere 








Holds 250 staples 


ata charge 
ata charg 








Fabrics together. 
Used extensively by Insurance, 
Telephone, and Express Com- 
panies, Lawyers, Business Offices, 
etc., for all 

Paper Fastening Work 
Also for Clothing. Cloak, Suit, 
Straw Braid, Lace, Embroidering, 
and other manufacturers for pre- 
paring samples. Holds 100 steel 
wire staples—automatic action. 


following reasons 

Uses both fine 
and course tinned 
steel wire staples 

Binds to }-inch, odie 
all kinds of paper 

Has an automatic clinching device. 

Has anti-clogging device by which 
staple is prevented from entering driv- 
ing channel until predecessor has 
been completely driven 

Is equipped with both flat and sad- 
dle back tables 

Needs no adjusting for change of 
or k. 





ACME No. 6 


Made of the best 
material obtain- 


Bs able, and Now to 
a gether by first-rate 


workmen. 

Will last a lifetime 

Shipped crated. mounted on stand, 
ready for work; no sitting up or ad 
justing required 

Each machine furnished with tw 
staple caps and two driving blades 
Those marked No. 1 for use with fine 
wire staples and those marked No. 2 
for use with heavy wire staples. 





SURE SHOT 
The old reliable—still the f 


f many owing to its 


Very Low Cost 


Simp e, strong, won't clog, aut 


Holds 100 staples and is in*e 


possible manner the 
Superior of all Fasteners 


save others of the Acme line 


WE MAKE MANY STYLES FOR EITHER HAND OR FOOT POWER. 
All Stationers and Office Outfitters Sell The Acme Line of Staple Fasteners. 


ACME STAPLE 


co., LTD., 


Write to-day. 


12th and Button Wood, PHILADELPHIA, PA. 
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—— The “Proudfit’ is Different 


















Inserting Sheet Book Ready for Use Taking Out Sheet 


NOTICE TO THE TRADE 


We want every dealer and visitor to the National Business Show in Chicago, March 16th to 23rd, to come to our Booth, 
No. 93, and see our interesting exhibit of ‘‘Proudfit’’ Loose Leaf Blank Books. 

For a long time the makers of loose leaf devices have been up against one hard problem—to get a loose leaf device which 
would look and act like one of the old regulation bound books; in short, to build a loose leaf blank book which would have all 


the good features of the bound book, such as neat appearance, round back, flat opening and still maintain the economy of time, 


labor and expense resulting from the loose leaf idea. 
The “PROUDFIT” Book Alone Does All These Things 
The reason why we will demonstrate to you at the Business Show or if you cannot attend ask us te send you our 
Catalogue S. 
We Want a Good Dealer in Every City in This Country to Sell the “PROUDFIT” 
It has unlimited expansion, round back, flexible binding, half inch binding margin, absolutely flat opening, no posts and 


rings and positive alignment. 


Remember Our Booth at the Show Edwards- Hine Company 
Is Number 93 
57 Pearl Street <3 <3 33 GRAND RAPIDS, MICH. 





























The Columbia Typewriter 


TS characteristic is that it 
contains the good points of all 
other visible writers combined. 
It requires the least effort 
to produce first-class work 
speedily, and its repair cost 
is the lowest. Catalogue on request. 





The Columbia Typewriter Mfg. Co. 
116th Street, Fifth and Lenox Avenues New York City, N. Y., U.S.A. 
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This is Your Chance 


branch offices have 

















The Company’s salesmen an: agents in connection with its many 


sold the greater number of more than 27,000 Fay-Sholes typewriters now in use. This has 






not only to the 






naturally extensively advertised the machine and made it well known, 


Office Appliance trade, but their customers as well. 







The Fay-Sholes typewriter is now sold only through dealers, all the Company’s branch 


offices being closed at the end of March. 










All prospects that the 





The Company will appoint one dealer in each city or locality. 





Company gets from that section will be referred back to the dealer for attention 





The Fay-Sholes typewriter ts well known. It is a standard machine. It has a stand- 






ard keyboard. It has a reputation for speed and durability. It has an easy key action. 


In short, it is so well known that when the dealer takes it 






to his customer’s office for 


demonstration, the operator proves its worth by getting out her daily work promptly with 






ease and convenience—that makes it easy to sell. 







Then again, inasmuch as the Company will not have a branch office one town and 





to make an 






a dealer in another, but sells exclusively through dealers, it is in a position 
attractive proposition to good Office Appliance men, wherever the Company is not already 






represented by a dealer. 


Territory open in United States, Canada and Mexico 








Write today for full details and catalog describing our new models. 


The Arithmograph Company 
127 REES STREET 
CHICAGO 
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INDEX TO DEPARTMENTS 


ADDING MACHINE 
ADDING TYPEWRITER 
AMONG THE DEALERS 
ASSOCIATION NEWS 
BUSINESS SHOW SECTION 
CASH REGISTER : 
DUPLICATING MACHINE 
EDITORIAL 

FURNITURE 

LOOSE LEAF 

OFFICE SPECIALTIES 
PAPER AND ENVELOPES 
PATENT SECTION 
RIBBON AND CARBON 
STATIONERS’ SECTION 
TALKING MACHINES 
TIME RECORDER 

TRADE OPPORTUNITIES 
TYPEWRITER 

“WANTS” 
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E. G. LANGHORNE 
PRESIDENT 
PIKE ADDING MACHINE COMPANY 
ORANGE, NEW JERSEY 
SEE PAGE 36 
“OFFICE APPLIANCES” 
APRIL, 1907 
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National Show Was A Marked Success 
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Attendance Exceeded That of All Previous 


visited any other Affairs of Its kind and in Many Other 
in Chicago flocked to Ways It Set the Pace for Future 
iness Show and Industrial Expositions. 
ry night while the ai 
the most successtu 
iat has ever been held BY WESLEY A. STANGER. 
have turned out 
counted it was foun Photos by Gib Chicag 
gained admission 
nspected the exhibit t; et in and se , sbi 
en the attendance w t] In half ' Pe d 
the typewriter g was d and at 8 th 1 was ns 
iy suspassed the ot was a difficult 1! t walk nd 
no special featur Mayor Dunne was s d t the 
‘ ff ly 8 o'cl wut he did yt ar 
16, the Coliseum t itil almost 9, having been de d on 
7 o'clock. ‘Before t wi from the north Sh y after 
were crowds of pi past 8, however, his big black au ove 
aang on Pee ; 


for an 


with a party, entered and went directly to the 
press box. 

A reception committee composed of the 
managers of the various exhibits greeted him 
as he took his seat in the center of the group. 
After exchanging courtesies and being intro- 
duced all around, he was introduced by Man- 
ager H. A. Cochrane. The crowd cheered and 
as the Mayor rose, Carl Bunge, director of the 
band, struck up the notes of “The Star Span- 
gled Banner.” The Mayor stood with bared 
head until the last strains of the music ceased 
and then turned and addressed the crowd. 


Mayor. Dunne’s Address. 
“Chicago is to be congratulated on such a 
magnificent exposition as this,” he said. “Chi- 
cago is a great city, full of great enterprise 


and great effort. This exposition of labor 

















BURROUGHS ADDING MACHINE CO 


saving and time saving devices is typical of 
the spirit of Chicago. Chicago is progressive 
and reaches out after all good things, and 
seeks to gain a hold on those things that will 
make for her material prosperity, save time 
and lengthen life 

“Such expositions as these are 
est value to our people. They are of value to 
the business man, to the workingman and to 
The business man finds 


of the great 


the public generally 
ways and means whereby he may reduce the 
amount of work of his employes yet produc« 
greater results and secure greater efhciency 
The workingman learns ways and means 
whereby he may save his employer time, and 
give him greater value for his money, and at 
the same time reduce the hours of labor with 
out reducing production. 
Public is Benefitted. 

“The general public is benefited by this ex 
position because it is a personal affair with 
almost every man and woman in Chicago 
Every one has an interest in business devices, 
for it is the business of Chicago that makes 
her great. The bookkeeper, the stenographer 
the clerk and the office boy, as well as the 
office manager, the owner and the corporation 
head, all find something here of value to them, 
and this great exposition is a means of con 
veying these great ideas to the people most 
interested in them. 

“When I look about this great 
and see all of these various devices and ideas 
I cannot but think of Chicago's prosperity 
and Chicago’s greatness, her progressiveness 
and her desire to forge ahead. Yet while I 
think of all of these wonderful things, I won- 
der why she stands for such a poor street car 
Chicago is worthy of a better street 


building 


system 
car system than she has and she is going to 
Chicago business people deserve bet- 


have it. 
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ter means of transportation than 1s afforded 
them at the present time The system now 
in Operation is an abuse 

street car system reminds 


Speaking of the 
other day 


1 something else | heard the 


mie 

You will observe that I am somewhat hoars« 
and my voice 1s very husky Phat is from 
talking Well, the other day the city clerk 


came into my ofhce and he was very hoarse, 
too. | asked him where he got it and this 
is what he told me 
Couldn’t Find a Game. 

“your honor,” | was looking all 
over Chicago for a quiet little game and | 
couldn't find it, and so I had to go to Milwau 
kee to get it. I found one there, and got in 
Well when I looked at my deals, about all | 


could do was to say “that’s good,” and I said 
almost 


ou see, 


it so much that | am hoarse and 
speechless as a result.’ 

“Well, I am somewhat in the same fix, al 
though I got my hoarseness mostly from say 


ing ‘that’s bad.’ We have a certain set of 


ordinances over in the city hall pertaining to 
They 


street cars and the traction problem 
are so bad that they ought never to have been 
passed. Well, I have put a lot of study and 
work on them of late, and every time I look 


at them, read a sentence or turn a page, | 





CRAM VRITING MACHINE ‘¢ 


s bad’ and I hav: 


much that I I hoarse as a result 


rrdinances at! bad, and very bad 
W ll, even tl ugh | am hoarse, | hav 
tinue talking, and I am going to stoy 
i few minut nd will wind up my 
very shortly 

As I look: ver this great array 
saving devices nd time saving syst 
failed to see ne machine or device 
[ would be very much interested It 
never have been invented and that 


count for my never having seen it, but 


theless if suc! device is made I want 


one right n 


This machine I speak of is for th 
plishment of a great task that to-day 
great deal t work, expense and t 
What I want t nd is a machine 
that will bring about a quick, short, sure 


tit 


successful political campaign, elimina 
f the labor and speech-making that th 
ent day brand requires 
| am sure would find a large and steady 
ket, but I am afraid that inventive 
not brought it about as yet 

[ thank you for your kind recept 
ngratulate you on the g@1 


Such a devic« S 


ittention, and 
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Selle | ie 
ITT ae 





that it 


successful 


exposition and hope 


profitable and 


Success OF your 
may prove highly 
throughout [ thank 


Coliseum Crowded Nightly. 


[The address of the Mayor seemed to bs 
the signal for the crowds to take possession 
of the Coliseum, for every night thereaftet 
until the close of tl show the crowds in 
creased in size and t show continued te 
break ittel Ice rec as daily The hirst 
night set pace f trade affairs at the 
Coliseum and the same record was kept up 
throughout and when it closed every attend 
ance record at the Coliseum had been low 


ered 


In number exhibits and elegance of 


ray this show was far ahead of previous aif 
fairs of the kind [The various booths were of 
a very pleasing character throughout and the 


floor arrangement made it easier for the vis 
} 


shown and at th 
simple matter for 


itors to see what was being 
same time make it a n 
every one to get around 
At the left of the main 
exhibit of the 
Their booth 


back for c 


was the 
Machine 


aisle and 


entrance 
Adding 
next 


Burroughs 
extended to the 
onsiderable distance and was among 


the larger booths on the floor. 

To the right was the Columbia Phonograph 
Company and immediately across from them 
Felt & Tarrant with the Comptometer. Next 
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he Comptometer (eas t b« t 
ith of W. G. Lloyd ¢ ! pposit - 
vas the Comptograph 
\t the south end the Underwood typ« 
erected a booth that was a veritable bower 
b ity It was overhung and covered’ wit! 
| ns and flowers It was at the end « trie 
main aisle and produced a very beautiful et 
ct Above the gallery nugs elect Sig 
spelling out the words ‘Underwood lype 
ittracted attention all over the build 
Q Directly oppesite at the northern ex 
reme of the building was the booth of th 
Remington This was a very beautiful er 
ilso and extended almost the en 
ct f the building Chey so had a ! 
mense electric sign One of the most inte 
esting things about this exhibit was the « 
ection of typewriters shown he first mode 
wooden affair, was shown with the subs« 
uent evolutions through which the machin« 


present model 


Along the First Aisle. 
The Standard Adding Machin 


passed up to the 


Company 


was on the first aisle near the south end ot 
the building, and they too had very larg: 
booth and an excellent display The Smith 


Premier was on the middle aisle and showed 


their billing systems The Hammond was 
represented with a large booth opposite the 
Underwood, and the Monarch was in the same 


COMPANY'S BOOTH 





PEPE TTEith pride 
ERRSEESE LESSEE 


relative position with the Remington at the 
other end of the main aisle. 

The Amberg File and Index Company oc- 
cupied a large space and faced on three aisles, 
showing their complete line Near them were 
the various time recording companies. The 
International had a booth directly south of 
them facing on two aisles, while the Crouse 
Hindes Co. were next. J. H. Wilson & Co., 


with the Syracuse machines, was in an end 
booth and faced on three aisles. Howard 


Hunt Pen Co. was opposite to the south, and 
then came W. Carey Lewis with his carbons 
and ribbons, with the Bookkeeper Magazine 
in between. 


Office Appliances Represented. 

Office Appliances had one of the largest 
booths at the show. It was directly behind 
the Addressograph, which was located on the 
main aisle north and south and the main aisle 
and west. Office Appliances had its 
booth arranged as a rest and reception room, 
and was headquarters for the various organi- 
zations as well as visiting stationers. 

The interesting thing about Office Appli- 
ances was a pyramid made of stamped let- 
from all over the world, that had been 
received by this publication from advertisers 
and subscribers. Every country on the globe 
was represented, showing where this paper 
goes and what a wide field it occupies. This 
attracted a great deal of attention and to 
make the thing complete it was surmounted 
by a great globe that revolved as does the 
earth showing that the world is the field of 
Office Appliances. 

Everybody was satisfied and picasea with 
the show. It was a success for every one 
from every point of view and before it had 
closed nearly three-fourths of the space had 


east 


ters 





KEE-LOX MANUFACTURING CO. 




















SMITH-PRLMIER TYPEWRITER CO 


been sold for the next show that takes place 
in the fall. The fact that the annex was 
burned shut out the furniture exhibits that 
were to have been shown but notwithstanding 
this the show was the largest and most suc 
cessful ever held so far, 

As an example of what the exhibitors 
thought of the affair a few comments from 
them are appended hereto, which show that 
exhibitors generally were well pleased and 
highly satisfied. 

Comptograph Co. 

“We are highly pleased with the show from 
every point of view. As far as we are con 
cerned it has been a marked success. We 
have done a great deal of business and have 
been repaid many times over for exhibiting 
The crowd this year was one composed of 
buyers and interested people Very few of 
the objectionable class were in evidence and 
we believe that this is the best show yet. It 
has proved a big thing for us and very profits 
able.” 

Rotopress Co., Marion, Ind. 

“We would not have missed this show for a 
great deal. It has been one of the best in 
vestments we have ever made. It has pro 
duced enough business for us to keep us 
humping for a long time to come. We have 
taken orders enough to pay us forty times 
over for the expense of coming here and we 
wouldn’t have missed this show for many 
thousands of dollars. You will always find 
us at the National Business Show hereafter, 
for we have been shown by actual results that 
it is the best thing we ever did.” 


Office Appliances. 
“We have taken a number of very nice con 
tracts, besides securing a large number of sub 
scribers. We have taken our money out sev 


COLUMBIA PHONOGRAPH CO 
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MONARCH TYPEWRITER CO 
eral times over and the good that the show 
has done us from other sources is worth 
great deal more. The show has been a mark 


ed success with us and is the best show yet 


Underwood Duplicator Co. 

Chis is not the season when specialty peo 
ple like us look forward to large business 
consequently our success is less than it would 
have been had the exposition been held in the 
fall. However, it has been a highly profitable 
experience tor us. We have lined up a fine 
lot of business, and have secured scores 
prospects. We are glad to say that the Busi 
ness Show has given us an opportunity to get 
our machine before the public that is worth 
great deal to us and we are thoroughly 
sympathy with the show idea.” 


Addressograph Co. 

We would say that the show has been a 
good thing with us. We have found it very 
profitable to be here. We have sold many 
machines and have placed them in some of 
the very best firms in the country. Our suc 
cess warrants us in saying that we are mor 
than pleased at what has been accomplished 
for us at this show. We like the idea and it 
is a profit producer for us.” 


Signotype Co. 

This show has been a money maker for 
us he only regret we have is that we have 
sold more machines than we can deliver for 
a year and owing to the large volume of busi 
ness we did, it became necessary before the 
week was over to refuse orders because of 
our inability to fill orders. We met buyers 
from Germany, Australia, Holland, Sweden 
and Honolulu and an unusually large number 
of dealers who want to take our machine for 





McCOLLUM MANUFACTURING Ct 








HAMMOND TYPEWRITER CO 


sale. This show has surely been a wonderfu 
success with us and we believe that this is 
the rule from what we have heard on every 
hand. We d 


handle, and have lined buyers up who want 


did more business than we can 


our machines just as soon as we can tur! 
them out [lo say we are pleased would be 
putting it mildly we are ‘tickled to death! 


Standard Adding Machine Co. 

“Firms have bought machines from us at 
this show that have turned us down on di 
rect solicitation with the excuse that they 
were not interested We have made actual . 
sales enough to pay us well for being here, 

ind the leads we have struck are worth a 
great deal more to us. We have seen buy 


ers from the largest corporations in the coun 
try here as well as people from foreign coun 
tries who are interested in our machines. It 
has been a d thing for this company and 
we believe thoroughly in the idea. It has paid 


ind paid wel 


Remington Typewriter Co. 

‘Our exhibit has been a success from top 
to botton nd we will be here another year 
We have enjoyed marked success and are 
pleased and happy with the result and fee 
that our experience has been a profitable one 
‘he show has been a good one. Our part of 
it is a remarkable success.” 


Smith Premier Typewriter Co. 

“This is the best show that has been held 
so far, and has proved to be profitable t 
this company. Our booth has been visited by 
thousands of people and we have secured a 
large number of likely prospects We are 
pleased to tell our friends that this show has 
surely proved good to us, and we not only 
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INTERNATIONAL TIME RECORDING CO 
like the show idea but are impressed with the 
value of this one.” 


Hammond Typewriter Co. 
“We have been put in touch with firms that 


we never got to before. The show has been 
a success from every point of view as far as 
we can see, and we feel that it has proved to 


be the most successful we have ever gone into 
We have been going into shows for years and 


well represented in Dublin, London and Ber 
lin as well as American shows but of all the 
shows we have gone into this one has proved 
“to be the best There are number of large 
corporations in Chicago and throughout the 
country that we have tried for years to get 
into, and we are glad to say that we have 
gotten into them now, right here on the floor 
of this Coliseum and this show strictly as a 
result of our being here with an exhibit.” 
Alvah Bushnell Co. 

‘We have planted seed here that will pro 
duce a fine crop of business for us. We have 
received a large amount of valuable publicity 


luced our ds to people who 


and have intro gor 

never knew of them before, and have met a 
large number our old customers at this 
show. To say that the show has been a suc 
‘ess with us would be expressing our feeling 
in the matter The seed has been sown and 
the crop promises well, d we expect to do a 
good deal of iping as result of being at 
this show.” 

. G. Lloyd & Co. 

“We have been in every show that Coch 
rane and Payne have put on here and we will 
undoubtedly be in next year. We know that 
uur business increases all of the time and 
that a large part of that increase is due to 


EGRY AUTOGRAPHIC REGISTER CO 
this show We feel fully repaid always 1 
going in and we also feel that this particulat 
show has been a marked success and that 

é have been more actual buyers and in 
terested people than at previous shows. Every 
( they get better and better 

G. W. Todd & Co. 

Our goods are probably the best know 

their kind in the world, but still we fee 

e good results of being hers We have 
sold quite a few machines right he on the 

and have lined up a great many future 
prospects As a sample of what this show 
es, in the matter of getting people fi 
everywhere together, a man came up here an 
sked us if we could ship a machine to Eng 
nd We told him we could nd he gav 
5 irder for one without oking at 
We have shipped machines to every part 
he country that have been sold at this sh 
[There is no question but that the show is 
success 

Burroughs Adding Machine Co. 

We note a very great change in the cl 
icter of the attendance at the show It 1s 
ery marked change and very much for the 
better, in every way We find a dispositio 
n the part of visitors to place orders and 
we have done remarkably well in the matte: 
of actual ‘sales. We have kept young lady 
busy here all the time doing nothing but 
taking down tips for prospects, and we hav 
certainly lined up a bunch of them Chis 
show has proved to be remarkably | ofitable 
id we have done very well indeed We 

e more than pleased with t results 

ittained, and in point of s 
we live prospects ve hay ( t 
id shape 


CO. 


WILSON 


J. H 
Cram Writing Machine Co. 

“This show has been a winner for us. It 
has produced the opportunity for us to show 
our machine to the largest number of people 
in the most profitable manner in the shortest 
time, and we have arranged for the delivery 
of all the machines we can take care of for 
It has been a highly 


some time to come. 
profitable and satisfactory venture for us, 
and we believe in the National Business 
Shows.” 
Amberg File and Index Co. 
“We are satisfied with the results. We go 


into the show as a time for demonstration 
and we are satisfied with the results we have 
btained.” 

Felt & Terrant. 

“The show is all right. It has proved a 
good thing for us and we are pleased with 
returns attained. We have secured a 
good line of business from it. We use the 
show as a time for a convention for our sales 
force and we find it highly profitable to get 
our men together at this time. We believe 
in the show idea and in the National Busi- 
ness Show in particular. We are satisfied and 
gratified at what we have realized. 

Universal Adding Machine Co. 

are pleased with the results of the 
show. We have met a great many of our old 
customers and have come in contact with 
many big concerns who will undoubtedly be 
customers. This show is much better 
than two years ago and we have secured 
more real, definite results this time than 
ever before. We are pleased and satisfied with 
what we have accomplished. 

Underwood Typewriter Co. 

Complete success, that expresses our view 

it. Satishied? Well, we should say so. 


the 


“We 


future 
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ESTERBROOK 
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PEN 


LLOYD Co. 


W. G. 
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that we are pleased and satished 


manner 


We 


in most 


prov c 


complete and we 


possible 


have demonstrated it by signing up for this 
same space for this fall and we have also 
made arrangements for having our booth 
built. We are certainly pleased, satisfied and 
fully repaid for being here. We believe in 
the show all right We have done well and 
could not be more satisfied if we wanted to 


Our success has been phenomenal and com 
plete success is the only way we can express 


a 
A. B. Dick Co. 


“We are pleased and satisfied We hav: 
secured a large number of good prospects 
ind have been fully repaid for exhibiting 
The show has proved a good one and the 
crowds have been of the kind to make the 
show successful.” 


ATTENDANCE AT BUSINESS SHOW 
GOOD. 


out-of-town 
indicative of the class of attendance at the 
tional Business Show Chis list 
a very few of those who attended the show, but 
gives some idea of the points they came from and 
the character of the people attending 
Auckland, N. Z.—R. J. Doyell, 
Company 
Canton, O 
Cincinnat! 


visitors is 
Na- 


comprises but 


The following list of 


Dovell Blank 
Edwin I. Bear, Bear’s. 


Bard Stephens and L. Woodward, 


Globe-Wernicke Company; S. E. Hillis, Samuel 
C. Tatum Company; G. C. Maltby 

Dayton—E. S. Alderman, Alderman’s Book 
Shop; E. S. Reynolds, The Reynolds and Reyn 


olds Company 
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ALVAI BUSHNELL Co 
Denver—W H Kistler. Kistler Stationery 
Company 
Dubuque—B. M. Harger, Harger and Blis 
Duluth—A. G. Strong, French and Bassett 


(y I: Wetherby. Eau ( 


nd Stationery Company 


Eau Claire, Wis 
Book 


Freeport, Ill—Jacob Boehrer, Boehner Binde1 
Company 

Grand Rapids, Mich.—Wm. H. Edwards, B. M 
Proudfit and M. Schuitema, the Edwards-H 


A. W. Roth, the 
George VW 
Company; C. Nankervis 
Kansas City—J. B. Irving, I. P act 
Joseph A. Raach, The Jos. A. Raacl 


Mac ey 


Ross, Levy Bros 


Company ; 
Indianapolis 


Company ; 
Othe« 


Equipment Company 





EVERSON & CO 





ALKER (9 


WER VER 


DAVID D. WALKER CO 


Louisvi nas B. Morton a B 
Hale, Office Supply Company; Fr 
Courier-Journal Job Printing Company 


Minneapolis and St. Paul—Harry ( [cP 
son, John A. Schlener & Co.; I. W. Car 
F. Weis ar DD. S. Davis, Willer-D inting 
Company H. R. Curtis. Curtis Printing ¢ 
pany; D. S. Sperry, Brown, Treacy a1 Sp 


Company; | is F. Dow, Louis F. Dow ( 
pany; A. ¢ Dunbar, Dunbar Ledger 
Company; H. H. Blodgett, Caslev-Blods 
pany; F. O. McClain, McClain and G1 


Olson, Edwin R. Williams, and Mr. Bar 
New York—FE. A. Trussell, Sieber and 
Manufacturing Company; W. H. M r, S 
cerian Pen Company; E. A. Klaber, R 
pany 
Omaha— San Rees, Rees Printing ¢ 
Rockford, I]l—Frank Murphy, H. H. W 


Company 
St. John, N. B Cr. W 
Manufacturing ( 


McKee} i Vi (yy 


‘company 


Approves New Postage Stamp 


Notwithstanding the original determination 
of the postoffice department to eliminate fe- 
male figures from the stamps, the 


postmaster general has just approved the new 


postage 


issue of one-cent stamps to be put out in com 
memoration of the Jamestown Exposition 
with the vignettes of Indian maids in the cor 


ners. The new stamp is an attractive and 
decorative one. It is carmine in color and 
bears a picture of Captain John Smith. The 


Indian girls’ heads in the corners are supposed 
to be likenesses of Pocahontas, the young In 
dian maid that saved Smith’s life and after 
wards got him into trouble. When the post 
office department announced some time ago in 
asking for new stamps that 
the figures of women would be barred, a vig 
made by petition from all 


suggestions for 


orous protest was 


Uncle Sam Changes His Mind and Decides to 
Accept Picture With Female Figure In It 


over the country The postmaster genet 


never thought there were half so many womer 
ind henpecked husbands in the entire worl 
as he found existed in the United States wl 
had read his specifications He never sup 
posed that any one read the postoftice sp: 
itions anyhow, but when the letters and peti 
tions of protest began to your in on him, he 
took a different view of the matte: He nev 
said a word, and no one knows how it hay 
pened, but the postmaster general is a mat 
ried man, and when the drawing for 


stamps was accepted by him it contained 
] 


temale taces, and one male face 
though there had been something doing som: 
where, and this mav prove that governn 


: 


St. Louis—G. L. Adams, S. G. Adams St 
and Seal ( mpany; | | Bred \y £ ) 
Barnard & ( James T. Lacy, W ward & 
fiernan Printing Co 

Rockford, | r. H. Winter, [Di Pr 
ind Stationery Company 

Syracuse, N. \ F. L. Taylor, McM 
Company 

Topeka lor l Hall d G 
Hall Lithogray Compan 

Washing R. T. Me ck, Me \ 

Water! Willi , wW \ 
Welty ( 

Wausa Wi J Rohde 
ofheials re re that they must b 
of the people, and that they ar 
pointed to the public will 
new stamp has a whole family of gi: n it 
ind only f mat 


THE TOWN OF YAWN 


(Anonymous. ) 

My friend ive ou heard of the 
On the | ks of the river Slow 

Where blossoms the waitawhile flower 
Where the sometimeorother scents 
And the soft Goeasys grow” 

It lies in the of whatstheuss 
In the Pr e of let’ erslide 

That tired feeling is native there 
It's the home f the listless Idont 

Where the Putitoffs’’ abide 

The “Putitoff mile when asked to 
And say the vill do it morrow 

And so the dela from day unt 
Till de ! Ss up and takes 
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Cultivating Trade With “Good Will” Men 


Getting Business Does Not Always Consist in 
Merely Bringing in Orders—The Most 
Important Thing Is to Create an Im- 
pression That Makes for Future 
Business—A Lesson for Re- 


In a great many larg erchandise houses 
-oncerns a force 
men is empleyed all of the time who do 


nothing but travel over the country calling on 


customers and prospective customers and get tailer and Manufacturer. 
ting acquainted with then They never spring 
nm or ool nd Ie) t T ke ore T ] 
an rder b i neve L an rde¢ lt BY G. K. EDDY. 
ye houses the rule is so strict that taking 
n order means separation troin the pay en 
] } } veler 1s pursued Dy is | 
velope The same idea s been tried with : ag a 
: sely that wh n strikes a town 
ying su by retail houses, and every ‘ r pas! , 
. ’ , cas t se is many goods as he cat 
where that it s been worked properly the ! apices 
concerns trying the system have reaped big © SHOreS: possible time and get out aga 
ult sending in a daily report showing what hk 
ts ad ‘ $4 . 
as done practically every hour Che dealers 
\ manufacturing stationer or a concern en : +g, 
1 ae PRE rene eo se r} get tired of this sort of thing and are not 
gaged in making and s¢ g a specialty might 
, , ' courteous to travelers as might be desired. 1 
apply this idea with great profit, and bring “see 
: , ' ' , the dealer the traveler is the most tmportant 
about a result f greatly increased sales. With é ; : : 
is § man he ever meets, and it 1s up to the dealet 
specialty houses it would be a very potent . , ; 
: . treat him the very best he knows how, but 


factor, for dealers who handle specialties are ; 
, can blame a dealer for being a iittlh 
very apt to lay down on the goods and not : 3 

. ; fled if the traveler drives him at a furious 
house is after the traveler 


} 


do them justice, thus tying up a valuable ter 


* speed because the 
ritory and keeping the firm from realizing a #4 


the time 
profit just because the man is not in close 
touch with th rm making the specialty con- Mi 
cerned. These visitors employed by merchan Visitor System Good. 
dise houses produce a big business, although In this line it seems that a visitor system 
they never quote a price or book the smallest would not be a bad one, and if tried out should 
order, but they keep the customers in close produce results that would make it worth 
touch with the house all of the time, and keep while Che visitor might precede the traveler 
them posted on what the new things that are over his route and get acquainted, and leav« 
being offered consist ot They create a feel the picking for the travelet The dealers 
ing of good ll among the trade that ties the the meantime would have had time to exhaust 
customer to the house with a bond so strong stocks and get in shape to buy, whereas under 
that it would take a great deal to tear him the present arrangement it 1s often a case 
loose the same old goods year after year in the same 
One of the largest watch factories in the old place, not moved because there is no i 
world does the same thing. They send a man centive and no traveler has time to stop and 
out and he visits every individual jeweler in clean up the stock of a man who has failed 
the territory assigned to him. He drops in on to make good on the line himself 
him and engages him in conversation. He In the specialty line where a dealet 
takes an interest in what the man is doing failed to sell a specialty the wav he should 
and invites him outsto lunch, to the theater the visitor could go in and call upon him 
or maybe to church. \t any rate, he gets earn his trouble and help him straighten 
next to the mans’ heart in some way or other out He has nothing to sell, so he and the 
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will undoubtedly be received in a different 
manner. His mission is to invite people to 
the store. He can’t sell; that is against the 
rules. The people will not be urged to buy 
when they enter the store unless they express 

desire. Going over the same territory time 
ifter time will soon get the man so well ac- 
juainted that the women will look for him 

nd he will be a big factor in the success of 
the firm. 

With the commercial stationers and the spe- 
cialty dealers, the same idea could be worked 
in nice shape. One of the worst problems 
of the specialty business is that of a salesman 
going over so much unproductive territory 
and doing so much hard work, finding the 
one man who wants to buy. By this system 
one man could go out and merely get ac- 
quainted, lining up the prospects for the sales- 
man to close. Invitations to come to the 
store or show room judiciously handled would 
get the people in and the result would prove 
highly profitable after it once got a good start. 
The people in the store should be coached to 
ask every customer how they happened to 
come in, what called it to their attention, and 
a record should be kept. In this way it 
would soon be learned whether or not the 
idea was a profitable one for the particular 
store concerned. 

This suggestion furnishes food for thought. 
The retailer may be able to find some idea in 
here that he can apply with profit. It has 
been done and has proved to be a big paying 
investment. The manufacturer may be able to 
strike a lead in this that will serve to swell 
next year’s profits. With the wholesaler and 
manufacturer the scheme has been followed 
for years and has proved highly successful. 
Visitors in the stationery and office appliance 
business would be a new idea, but who knows 
but that it would be a great success? 





A SCHOOL OF SELLING. 


A New Development of Modern Business in 
New York City. 


\ correspondent who has read and _ thor- 
oughly appreciated our article in the March 
number on “Perfect Selling Organization Pos- 
sible,” writes to say that he has been greatly 
interested and wonderfully helped by a prac- 
l correspondence course, issued by the 
School of Modern Selling at 52 Astor Theatre 
building, New York City. 

Chis institution is conducted by men of wide 
experience both on the road and in the office 
ind twenty of their correspondence lessons 
cover the science of selling, while twenty of 
them are devoted to the art of business build- 
ing. A clear and practical investigation of the 
iws of the mind as applied to selling is the 
feature of the first half of the course. While 
the subject matter of these lessons is princi- 
pally drawn from psychology and logic, yet 
they have been written in a very plain, forci- 
ble and interesting style. The course covers 
verything that need be known by the most 
uccessful road salesman as Well as many 
hings relating to office system and the han- 
lling of salesmen 

Booklets describing the scope of the course 
re sent free upon request by the school, or 

sample lessen showing the forcible style 
ind the wide field covered will be sent as a 
pecimen upon receipt of one dollar. 
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There are more people in the office appli 
ance field trying to sell goods they know little 
or nothing about than in any other line of 
business. There are more firms tied up with 
agency contracts that are not doing either the 
agent or the principal the slightest good, than 
would be required to keep several factories 
busy night and day turning out goods to take 
care of a properly cultivated demand. 

In the office appliance field there are so 
many new ideas coming out every day that 
dealers never know what is going to happen 
next and they live in constant fear that the 
man across the street will get the newest or 
latest device and secure prior sale of it and 
thus relieve them of the profit that would ac- 
crue. They are constantly looking for new 
ideas and securing new agencies, only to let 
the business go without cultivation merely be 
cause they have not enough good common 
sense to get acquainted with the idea and 
then push the sale of it. 

Take any specialty that is sold through 
dealers and then take any hundred cities that 
occur to the mind, and go through them 
searching out the agent of this particular 
specialty firm. The result will be a few 
of them are working the territory and the rest 
doing nothing except keeping a more live 
and energetic fellow out of the profits that 
some one ought to be taking out of the de- 
vice. The reason for this is almost always 
traceable to two sources. The first is lack 
of knowledge of the device and the second is 
paralysis of energy. Another reason that 
sometimes figures in, is that of having too 
many specialties to take care of profitably, but 
when this last excuse is made it can usually 
be taken care of by telling the man that there 
are plenty of salesmen who would like noth- 
ing better than to sell a good specialty on a 
commission basis, leaving no risk at all for the 
dealer. 


Some Dealers Are Lazy. 


The reason given as paralysis of energy is 
an inexcusable state of being. No man has 
a right to get in that condition. Another 
name for it is downright cussed laziness, and 
when a man is afflicted with this trouble he 
should apply for a pension or go to the poor 
house. This condition is inexcusable and is 
not worthy of the slightest consideration, and 
a man who is there ought to have a vigorous 
reminder administered in an upward direction 
right under his coat tails. 

The only excuse left for a logical man, then, 
is lack of knowledge of the specialty under 
consideration. There is as little excuse for 
a lack of knowledge of a specialty as there is 
for paralysis of energy. Dealers who are not 
acquainted with the goods they sell have no 
right to have the agencies, and there ought to 
be some safe and sure way whereby a manu- 
facturer could protect himself against such 
people, and terminate a contract without no 
tice when it was found that the dealer was 
not pushing the goods and that he did not 
possess sufficient knowledge to handle the spe- 
cialty. A man trying to sell something he 
knows nothing about is worse than the man 
who has the agency and doesn’t try to do 
anything with it. The man who knows noth- 
ing about a specialty and tries to sell it, does 
the line more harm in a minute than could be 
corrected in many months. In selling special- 


ties the adage, “A little knowledge is a dan- 
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Many Dollars Are Lost by Retailers Who Do 
Not Thoroughly Understand the Line of 
Goods They Are Trying to Sell— 
Dealers Should Visit Factories 
and Get Acquainted. 


BY J. M. PRICE. 


gerous thing,” is exemplified more strongly 
than anywhere else. A little knowledge is 
a very serious handicap to the man who tries 
to sell specialties. Complete knowledge is 
the only thing that goes. 

When a specialty salesman goes through a 
territory appointing agents, he shows the main 
points of the device he is selling to the man 
who signs the contract. He does the best he 
can and undoubtedly gives a very clear and 
concise explanation to the man who is the 
head of the house. He cannot be expected to 
take care of the specialty through all the 
weeks and months that intervene before he 
will return to that same town and again ex- 
plain the specialty. The head of the house 
tries to explain to his salespeople, and in the 
meantime he has forgotten a great deal of it, 
and by the time the salespeople have the ex- 
planation it is worth but very little. In prac- 
tically all cases the dealer is to blame for the 
lack of knowledge, for the record of the spe- 
cialty man depends greatly upon the record 
made by the agents he appoints, and if the 
agents are not of the right kind, he is blamed 
for his poor judgment, so that he always does 
all he can to leave the agency in such a posi- 
tion that will produce the greatest number 
of sales. 


Fail to Realize Value of Agency. 


There are a great many dealers who do not 
realize the importance of a specialty and what 
it means to them to have the agency for it. 
This is especially true of typewriter and du- 
plicating machines. Many dealers will sign a 
typewriter contract for the express purpose 
of keeping another dealer from getting it, 
never intending to hire a typewriter man to 
push it or to do anything with the sale of it, 
other than to put it on display in the window 
occasionally, and the rest of the time let it 
stand in the rear of the store as one of the 
annual affairs that loom up on the inventory 
sheet. 

Specialties pay the largest profits and their 
sale is always the cleanest and easiest made 
in the store when properly handled. Special- 
ties will produce more profits and greater 
ones and more often than any staple goods, 
and every time a specialty is placed by a deal- 
er he adds prestige to his establishment that 
he can gain in no other way. Besides this, 
every specialty is an advertisement for his 
place of business, for people never forget 
where they purchase them, for the reason that 
they are usually expensive, and when secured 
take up considerable room, that is, relatively 
\ check protector takes up less room than 
an addressing machine, but in proportion to 
the space in which it is used, it is just as good 
a reminder. The addressing machine takes up 
a certain amount of floor space and calls every 
one’s attention to itself every time a person 
passes it. A check protector takes up a space 
relatively as large on a desk, and in both 
cases these specialties are advertisements for 
the dealer who sold them. 

When a dealer takes a typewriter or any 
other specialty that is at all complicated or 





Importance of Knowing Sour Line 


requires more than usual skill to sell it, he 
should have a very definite plan in his mind 
for the disposal of it before he puts his name 
at the bottom of the contract. He should de- 
termine to sell it and push it for all he is 
worth. If it is of no value to his territory and 
cannot be sold in his locality, the white thing 
for him to do is to so notify the manufacturer 
and return his contract and give the manufac- 
turer another chance to place it with some 
one who can push it or else pull out of the 
territory altogether. 
Every One Cannot Sell Specialties. 

When the dealer takes the specialty and 
makes up his mind to make it go, he must 
either plan to handle it himself or give it to 
some one individual in his employ. Every- 
body cannot sell a specialty. A man selling 
erasers, pencils and stenographers’ notebooks 
cannot sell a typewriter or a duplicating ma- 
chine at the same time. As soon as he starts 
to mix in other things he is a goner, for a 
specialty man must confine himself to his spe- 
cialty and put his time against that and not 
a lot of other ideas. The specialty should 
be a department by itself. If the specialty 
will go well with other specialties the same 
man can handle them together, but it must 
be remembered that specialties must be han- 
dled as such and not mixed in with a lot of 
small stationery or miscellaneous matter. 

When the dealer determines who is to sell 
the device he should figure that a certain 
amount of expense must go into it before re- 
sults are achieved, and then take up the sale 
of the device systematically. If he has a man 
in his employ who is capable of being trusted 
with the device, the man is worthy of a great 
deal of confidence, and leeway. The man 
should be given free rein to do as he pleases, 
for if he is capable of selling the device and 
the dealer has confidence in him to the extent 
that he believes he can do it, he is quite sure 
that the man will not abuse any confidences 
that are reposed in him. He must be free to 
do as he pleases. In doing this he will work 
for the firm’s good and produce the best re- 
sults. One of the worst features about deal- 
ers is that when they have a specialty they 
do not repose enough confidence in the man 
who is selling it. They are sour if his sales 
do not show up as they think they should. 
They fail to rejoice or show interest and grati- 
fication when he makes good. They do not 
show the appreciation for the specialty man 
that he deserves. 

Specialty Selling An Art. 

The man who has the job of introducing a 
specialty into a new territory has a job that 
is pretty hard. It is like the man in the old 
Greek myth who was doomed to roll a stone 
up a steep hill. The stone was heavier than 
he was and it was constant hard work all day 
long and every time he reached the top it 
rolled over him and down it went, only to 
be rolled up again the next day. With the 
specialty man, it is similar, but some day if he 
is properly cultivated and treated as he should 
be, he will get the stone to the top and roll 
it along on the level, bringing in profits tc 
the dealer every day in the year. 

The man who has the sale of the machine 
should first of all, after the right one has been 
found, be provided with a railroad ticket and 
expense money and sent up to the town 
where the specialty is manufactured, with in- 


structions to stay there and work in the plant 
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both manufacturer and dealer. Every manu- 
facturer should have a clause in his contract 
making it incumbent upon the dealer that he 
do something with the specialty or drop it 
entirely, and some common ground should be 
found where dealer and manufacturer can get 
together and if possible in some way share the 
expense of educating the specialty man that 
will later produce the results for both dealer 
and manufacturer. The dealers must realize 
that placing agencies for specialties costs the 
manufacturers lots of money and that if they 
ire to be worth anything they must produce. 
Manufacturers must realize that dealers need 
educating along this line and that salesmen 
who are to place the goods must be educated 
in the sale of the goods before they are al- 
lowed to meet the public with them. This is 
a subject full of possibilities for both dealer 
and manufacturer and should be thought over 
and talked over very carefully with a view to 
finding some solution for it. 








Phonograph Co. 


made a pleasant address, saying that he was 
happy to be present and enjoyed the fellow- 
ship of so many “business-getters.” 

There were a number of other speakers, 
among them Mr. Frank Cass, the assistant 
manager of the Chicago office, and for a num- 
ber of years credit man. He gave a very in- 
teresting talk, especially to the installment 
salesmen. 

The speech-making was varied by a num- 
ber of selections rendered by the graphophone 
and also by the excellent quartette, consist- 
ing of the members of the Ashland avenue 
store of the Columbia company. 

Altogether it was a very enjoyable affair, 
not the least pleasant among events being a 
telegram from president of Columbia Phono- 
graph Co., who greeted the boys in the follow 
ing language: 

“Am with you in spirit. Wish it could be in 


Hearty good wishes to all. 
“E. D. Easton.” 


person. 
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Special Brand 


An article appeared in the March number 
relative to Special Brand Boxes for Ribbons 
and Carbon Papers, which I feel demands 
an answer as a matter of justice to an in 
dustry which can certainly not be benefited 
by wrong impressions that may be created in 
regard to those important particulars that at 
fect the very heart of it 

According to the ideas contained in this 
article, there is no value whatever to be at 
tached to reputation or to merit; if such ideas 
carried weight or were to be put into effect 
it would restrict all ideas of progress and 
business advancement, and instead of eleva 
ting business principles would put it on so 


low a level that it would be impossible to ob 
tain anything that was good, anything pos 
sessing any merit’ whatsoever What has 


brought about the present pre-eminence ot 
American industries; that striving to produc: 
the best that can possibly be made; a striving 
to earn a reputation for the merits of the 
goods; and which has produced the necessary 
incentive that has resulted in putting th 
American business methods ahead of all oth 
ers in the world? To carry out the principles 
contained in the article would destroy all the 
pre-eminence that has been obtained. In every 
line of industry there is represented goods 
made by old and established houses who have 
conducted their business on the highest plan 
for a period of many years and have sustained 
themselves on the well-earned reputation of 
their goods, a reputation that was not gained 
lightly but was only secured after the most 
strenuous efforts and years of thought and 
development. In every line we can pick out 
the) goods of certain manufacturers which we 
all desire above those of other manufacture. 
because we know they possess merit, and 
therefore an intrinsic value which the un 
known goods do not, and which are unknown 
simply because they have earned no reputa 
tion—and why? Because the goods have never 
possessed any merits and in order to sell them 
at all they have to be sold cheap, but they are 
distinctly cheap 


High Prices a Delusion. 

The article would lay a great deal of stress 
on the paying of a high price because the 
box contained the name of the manufacturer 
That is a delusion pure and simple; no con 
scientious manufacturer charges for his name. 
but strictly for the merits of the goods con 
tained in the box which bears his name, in 
addition to the guarantee given by him, and 
which can only amount to something or be 
of value when made by a concern of reputa 
tion and _ standing In a_ recent. article 
entitled ‘Clear Cut Methods in Business,” 
I have shown that value must not only 
be attached to the merits of the goods, 
as far as the dealer is concerned, but to the 
value of the methods pursued by a reputable 
manufacturer, and who, after many years of 
thought, effort, expense and experience, has 
succeeded in putting a line of goods on the 
market possessing merits above all others, and 
therefore in selling these goods at a fair pric: 
is asking only value received, and no more 


I have also written on several occasions 


concerning the disadvantage of disguising a 
standard line, and which pertains not only to 
our line but to all others, and if we could not 
depend on the name of the maker who has 
earned a reputation for his goods, there would 


simply be nothing left for us to choose and 
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Bo-ces For Ribbons and Carbons 


A Criticism on a Previous Article Dealing 
with the Same Subject. 


BY A. H. BARKERDING. 
(Vice President, Mittag & Volger (¢ 


means by which we might obtain the best 

we are prepared to pay for it. It ts \ 
established business principle in high business 
ircles that nothing “cheap is good” and that 
good goods must command a fair price in 
wrder to sustain their merits; in tact, the put 
ting up of goods under special brands is 


method which cannot be too strongly co 


demned, because it takes away ibsolutely 
every safeguard that the consumer has and 
leaves him entirely at the mercy of an un 
rupulous dealer; therefore, to say that it ts 
an advantageous method to sell goods undet 
private brands is simply te play into tl 
hands of those who under the guise of “bus! 
ness’ do not care what they furnish their cus 
tomers so long as they make a sale Ther 


ire very few who have not had the experience 
with the undesirable private brand business 
We go into a store and ask for a certain well 
known article which we know is good; the 
dealer does not carry it, but he offers you 
something under his own name which is “just 
as good”; perhaps you are in a hurry and you 
buy the cheaper article, and then find, as you 
might have. supposed in advance, that it is fat 
from being “just as good,” and what is the 
result? The next time you go somewhere 
where you can get the article of reputation 
and merit 
thing for all of us if we could not buy th 
goods that we knew were made by a repu 
table maker, and could not, therefore, place 
any reliance upon what we were getting, but 
had to be content with what the dealer chose 
to furnish; and this applies very liberally in 


It would certainly be a melancholy 


the carbon paper business \ dealer with a 
special brand, as long as he continues with 
a standard maker who has consented to fut 
nish it, it may be all right, but the temptation 
is there for him to accept the offers made on 
a cheaper line, put the goods up in the sam« 
box, and sell them as being the same thing 
This could not possibly occur if the goods 
were strictly sold under the name of the 
manufacturer; then if a certain brand of car 
bon was wanted or preferred it could be had 
at all times, and the purchaser would know 
just what he was getting. Instead, therefore 
of its being only to the advantage of the 
manutacturer to pe rsuade the dealer to hat 
his goods under his name, it is far more ad 
vantageous to the consumer, who in the end 
ilways pays the price 
Employ Modern Methods. 

\lso in regard to the higher prices being 
“based on ancient methods of production.” 
This is very fallacious, so far as it relates to 
the standard makers who employ the most 
modern methods 

Che point is brought forward that the “deal 
er secures prestige by having his own litho 
graphed tinware and his own carbon labels.’ 
The dealer that believes that way will soo 
find himself in error, because more than ever 
the consumers of these goods are demanding 
the best that can be had and will not be sat 
fed with something that is absolutely new, 
that is offered under a dealer’s name with n 
idea of its source of manufacture; the deals 
therefore, has all the greater difficulty in sell 


ing goods that do not bear the trade-mark « i 


well-know1 tandard maker, and 1s t etore 
cutting msel! off trom every advant that 
he woul therwise receive fron : 
ing that ne by this maker, by t s 
made t uce the goods every 
ilso dey - mself of the use g 
matter ch in ur « se 1s 
irly it nature 

Another point brought forward ts 
Is no inc! sed cost for furnishing 
a special box That is also a misstat 
inyone n understand that every ti 
cial lit] rf | ed box 1s prepared { 


initial cost engravings, and whi 


ing to t boration of the box 
the way from $15.00, going up in t 
is $40.00 r 250.00 \ SO, the s< sp 
cost mor because being ordered 
smaller quantities in compariso1 
quantities lered of the regular b 
such maker. Coming in contact as we 
the largest jobbers and supply dealers 
the country ve are in position t 
those whi ve tried the sale of carb 
ribbons in special imprint boxes 

out its disadvantages and are rapidly 
ing them; in fact, in conversation w 
of the leading jobbers recently he state 
emphatically that his concern had 
rule that they would sell nothing und 
brand, but intended in future to ava I 
selves of the sale of those goods tl 


made by the leading makers in all lin 


thus, in fact, relieve themselves ot 


sponsibility 


SLICK SELLING SAYINGS. 
By H. C. Peters. 

No man is greater than his aspirations 

\pply your selling talk to your own efforts 

We must move on, either up or in, or down 
and out! 

Keep enthusiastic! 

Next month’s sales won’t boost this month's 
record. 

Prosperity is for those who make g 

Every good sale speaks for itself 


Sales come to the man who waits—for n 
ing 

It is the pusher that pulls in the sales 

\ thorough knowledge of your business is 
a valuable asset—lack of this a danger 
bility. 

Love work for work’s sake, and love 


edge for the good it can bring 
The territory reflects the man 
The man who leaves his work 


travels often, but not wisely 


ALL THINGS ARE POSSIBLE. 


At a London mission meeting a marr sé 
in the audience and asked the pathetic ques 
tion: “Is it possible for a typewriter ag 
be an honest man?” The missionery 1 
few seconds in thought and then repli 
emnly With God all things are poss 


HOPE FOR THE DISCONTENTED 


Dr Emi Hirsch the great and learned J 
rabbi, delivered lecture at the Chicago H 
Institute in Cl igo recently and this is w 
said 

‘Contentment leads to senilitv and de 
to stagnatik has made the East a 
tation Nothing the Jewish teachings ~ 
contentment rtue 

“Discontent leads to enlightenment and 
has made the W i land of creatior The 
faith says there ss rest for the truly v s 
The Jew has ormed to the law of s t 
Not to violence ut with resistance f t 


“Discontent nts for the Hebrew 
umulating w I 
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Time Saving on a Scientific Basis 


es pea A Visit to the Plant of the American Clock 
Benjamin Frank Company Reveals Many Things in the 
made of.” Wher Art of Saving Time That Will In- 


philosopher. statesman terest Every Business Man. 
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ND FACTORY OF THE AMERICAN CLOCK COMPAN’ 


lowing, the period when the earth did not pro- 
duce. To him this was a subject of wonderment, 
something not to be understood—a deep puzzle. 

Mental development led him to investigate, for 
he found that there was some reason for these 
changes. What was this mysterious force that 
caused these wonderful and regular changes? He 
could not conceive of why men at birth could 
do aught else at the promptings of nature but 
weep, and then from this weeping helpless stage 
he developed into strong and vigorous manhood, 
only to again return to the helpless state, and 
finally lie down never to rise again. What did 
it all? This was the first problem of primitive 
man 

First Discovery of Man. 

Suddenly the truth burst in upon him. Time 
did it all. Time did then 2nd does now accom- 
plish all things. Time was the first great dis- 
overy of man. The discovery of the flight of 
time first set the myriad of brain cells of man 
to working, and following the discovery of the 
flight of time, came all the development of the 
race. Had it not been for the discovery of time, 
man would still be tending the sheep on the hill- 
sides in Asia Minor, eating of the fruits, and 
roots, and securing additional sustenance from 
his flocks. He would still be 2 child of nature, 
as devoid of intellect as the flowers thet bloom 
by the wayside, but the discovery of time set 
him free and at the same instant made him and 
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all that follow him slaves, bound in a bondage foot 
that nothing can release. The flight of time and 
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President Vice Pres. and Gen. Me 





the discovery of it made the world what it is room. 


to-day. 

Time is the most important thing in life, yet it itself 
is the very thing that is most often disregarded 
and most woefully wasted and thrown away with 


out the slightest regard of its value or impor- vate offices 


tance. Enough time is wasted every day which, dent 
if put to some useful work, would cause the ager 
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H. W. PIDGEON, E. E. FLORA 
Superintendent Mechanical Expert 
x beyond. He looks like a man who lives close t 


perimental rooms as well as the general sales 


In the salesroom is shown every product 


nd the vice-president and general 


man 


that this factory turns out and it is a study in 


Entering the general offices, the visitor observes 
that on each side of the front office are two pri 
On the left is the office of the presi 


To the right is the office of the secretary 


progress and evolution of things to advance a_ and treasurer 


century. who 


are 


The men always at the plant and 


responsible for what goes on 


At the corner of Twentieth street and Wabash vice-president and general manager and _ the 
and treasurer 


avenue in the city of Chicago is a large red _ retary 


brick building where time is considered at its full D 
worth. In this. building is located the office and tion, 
factory of the American Clock Company, where 
not only are clocks made but devices to take care 
of the minutes and record every act of man dur 


S 


are 


l¢ 


( 


Eves, a young man of Western produ 


is the man who fills the first position 


ing all of the twenty-four hours that make up a_ be any 


day. pair 

The building that houses this factory was orig 
inally erected as a charitable institution, but the 
charity it housed was moved to a point farther 
south. The American Clock Company secured 
the building and the property on which it stands, 
and with an expenditure of a great many thou 
sands of dollars, have made of it a factory that is 
interesting and well arranged throughout. In 
many ways it is a model and in point of value 
as a place to work it possesses every advantage 
that could possibly be sought. Light and air are 
the first considerations which in themselves are 


important to those who work within its walls. 
At the head of a flight of steps the general 
offices of the concern are located, while at the 








BOOKKEEPER’'S ROOM. 


of 
the way through propositions and know what is 


ones ge 


piercing 


is of average height, well proportioned 
pair of shoulders like a football player 
ner he is one of the most pleasant men it could 


0d fortune to meet He has 


yet soft gray eyes that 


Se 


EXECUTIVE OFFICE 


with 


s¢ 


2D 


He 


In man 


a 


"1 
dll 


Ss 


nature, and a little knowledge of his early life 
explains some of the things about him. He is a 
truly Western product. He can break a bronch 
and live outdoors all day and all night. He has 
health and to spare. He has good lung expan- 


sion, and muscles to accomplish what he sets 


for, combined with a fine perception and a knowl- 


= 


edge of things that makes him capable of coping 
with almost any problem. He is never too busy 
to see any one. No matter what the proposition, 
he always has time to listen to a man’s stor 
he does it in that good-natured yet business-like 
way of the West. His features show the trer 
1f his mind. His shrewdness is plainly 
by the lines of his face. The manner of carrying 
imself is an index to his capacity for hard work 
ind the whole make-up and outward appearance 
of the man tell what is inside. He used to 


country publisher. He is an ideal man 


position he holds, for under his supervisio 


the sales, and one of his most prominent 





EVES, VICE PRES. AND GEN. MGR 











SUPERINTENDENT'S OFFICE 
the man he is talking 
says. He generates 


is his ability to convince 
to of the truth of what he 
enthusiasm 

Randall’s Office Opposite. 

In the office opposite is Mr. C. F. Randall, wh 
looks after the details of the business and is con 
servator of the exchequer. With Mr. Eves these 
two men make an ideal team. Mr. Randall be 
lieves in the product of the plant. He believes 
in everybody connected with it, and he conducts 
his end of the with an evident assur 
that makes success sure and that eliminates 


business 


ance 
all doubts and fears as to results. Kindly, deep 
thinker, sturdy, thorough and analytical, just 


about describes his personality. Every detail of 
the business is an open book to him. He looks 
ahead, behind and on both sides of him, and 
knows exactly what to do and when. He has 
not had so much of the outdoor experience as 
the other man, but he has developed his analytical 
side to a marked degree and this is evident to 
even the casual visitor. He goes into things and 
is in his element when bent over a mass of pa 
pers on his desk, and if the papers ever get 
cleared away and he finds that he has no pile of 
matter to struggle through, he will feel lost 
Work is his specialty 
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rESTING ROOM 


lo go on to the rest of the plant: In con 
nection with the general offices are shown the 
bookkeeper’s room and the stenographers’ room 
[hese are fitted up with every idea of utility and 
pleasantness. 

This concern makes everything that goes into 
their clocks. -Within the walls of that institution 
every single thing is turned out from the small 
est washer to the clock cases and consequently 
everything is of uniform grade and quality. Thé« 
machine shops are fitted up in excellent shape, 
with all of the latest machinery for doing every 
thing and more machinery is on the way 

The plating department, where the coatings of 
gold, silver or copper are put on the metal parts, 
is the largest in Chicago 

Mill Department in Basement. 

[The woodworking and milling department af 
fords opportunities for the production of every- 
thing that can be desired. These are located in 
the basement away from everything else, and in 
a safe place at all times. They are surrounded 
by stone walls to prevent any possibility of fire 
at any time. 

The assembling, testing and fin:shing 
have every convenience and are constantly being 
In every way the plant is a model of 


rooms 


enlarged 








FINISHING ROOM. 
what is to be expected where such delicate in- 


struments as clocks are made. Since the present 
management took hold of the concern, the ca- 
pacity has been doubled, and they are working 
now on plans to double it again within the next 
few months, and to quadruple it within a year. 
This shows progressiveness and is, the way that 
Mr. Eves and Mr. Randall do things. 


Clock Winds Itself. 


In this plant is produced a clock that winds 
itself, yet has no springs. The clock is operated 
by electricity and will not vary the fraction of a 
second during its entire lifetime. It is mechan- 
ical precision, and the power that operates it, 
electricity is never failing. No springs or cogs, 
nothing complicated, no places for the lddgment 
of dust and dirt, nothing to get out of order or 
to interfere with the proper working of the 
mechanism in any particular. Beautiful in design, 
and made in as many different forms and designs 
as any one could wish. 

The one thing upon which this whole compli- 
cated business is built, is the electric clock that 
can be adapted to any use from parlor to factory, 
according to design and outward appearance. No 
winding is necessary in any of the clocks, and 
some have been known to run five years without 
the least attention, and then all that is necessary 
is the renewal of the batteries, which operation 
can be accomplished in three minutes any time. 

The system may be applied to any sort of a 
clock and a whole system can be run from one 
master clock. The system is so complete that it 
is possible by means of it to fit up every part of 
a factory with them, all operating from one 
central station. In the director’s room may be 
placed a fancy mahogany clock. In the tower a 
big four faced affair that can be seen for miles; 
on the corner a street clock, and in the general 
offices a wall clock; in the factory more wall 
clocks, and then to go right on, carry out the sys- 
tem all the way through, a compiete time record- 





RECEPTION ROOM. 











MILL ROOMS 


AND CABINET 
ing and time stamp system may be operated in 
connection. 


Time Stamp Successful. 


The next step in the system after the clocks 
themselves, comes the time stamp The time 
stamp consists of a hollow metal base with an 


electro magnet a projecting arm hinged to the 
base carrying the head containing the metal dat 
ing wheels and an inked ribbon. This may be 
operated either with ordinary lighting current 
or with batteries The time is governed by the 
clock, which may be located at any convenient 
place, connected with the stamp by a flexible wire, 
the current for operating passing through the 
clock and stamp. This is one of the great feat 
ures qgbout this stamp, for the impact caused in 
using it does not affect the clock in the least, for 
the clock may be on the room, and 
the stamp on a desk in another room or even in 
another building. The clock operates the time in 
the stamp just the same and the only connection 
means of the 


wall in one 


is by wires that carry nothing but 


electric current 
Any number of 


stamps can be operated from 


one clock, except that for mechanical reasons it 
is necessary to employ relay for every twelve 
stamps. The stamps operated by the clock may 


separated and placed anywhere that 
Distance has little to do with it, and 


every stamp will operate absolutely independently, 


be widely 
1s desired 


but at the same time in exact accord with every 


other one on the circuit 


The stamp is automatic and shows not only th 


day and year, but the month, hour and minute, 


and the time changes every sixty seconds so it 


1s possible by this system to get the exact time on 
anything to the very minute 


In connection with the clocks and time stamps 
a time recording system is operated and its sim 
plicity and the easy manner in which tts capacit 
may be increased makes it very valuable affai 
In using the time recording system the usual! 
cards are used This concern has 1ts \\ le sig! 
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of cards that fit in the holder that is attached 
to the time stamp when the recording system is 
desired. These cards are placed in a rack accord 


ing to number, and registry is made of all time 


going and coming during the day [he great 


advantage is that every department can hav« 


own time recorder and as few people as desired 


may be dependent upon each 


Depend Upon Master Clock. 


For instance: Take a large factory. The mas 
ter clock is located in the main office of the 


cern The 


con 
wires from this run to all parts of the 


factory and at convenient points the time stamps 
are cut in on the wires. Every twelve records 
require a relay, so that the first clock will in 


itself Che addition of 
one relay will operate twelve more stemps. Thus 
the entire institu 


system of its 


operate a dozen recorders 


every department throughout 


tion may have t time recording 


own, independent of every other one, and in this 
ringing in or out 


and 


no time is lost to employes 


This makes it highly desirable economical 
Another 


that is 


branch of this interesting business 
attention is the 


clocks in 


worthy of system for lo 


cating accurately set various parts of 


town This can he ccomplished over the tel 
adm lock | | ‘ 

phone wires \ master clo« is locate in ‘ 

central exchange of the telephone company n 





MACHINE 


SHOP AN 








(CABINET SHOPS 

by using the wires that operate the telep 
iS Many accurate operated clocks 

may be installed Every subscriber, tl 
may become the possessor of an accut 
operated fron central station, who 
phone [his system does not intert 
slightest telephone, tor all t 


witi t he 


is to convey the curr 


telephone wi! 


operates the hronizing apparatus I 


is catching like wild fire where independent 


phone companies operate and is fast becoming 


established idea in many sections One 


telegraph companies furnishes clocks of a s1 


character now operated from a centr tat 

these are every hour by teleg 

lo operate these mans the Stringing 

extra wires, but with the system descri 

wires need be strung, and there is I 

distance over which they may be operat 
[his concern has brought to the business 

systems of the greatest possible valu 

save time and make every minute tel 

products are little short of wonderfu 

the reorganization in November they 

wonderful things They have 10,000 sq 

f floor space in their factory and they 

paring to use ¢ foot of it and add n 

is quickly as t 1. At present the 

ing for new inery to be made f 
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AMERICAN CLOCK 


when this arrives, they will add more and mor 
until the capacity of the plant is increased many 
fold. Since November they have more than 
doubled their output 

So well does Uncle Sam think of this system 
that they have a contract with the Treasury 
Department to furnish them their clocks from 
year to year and this system is used by Uncle 
Sam in all branches of this department. In the 
marketing of their products, everything is done 
through dealers, and this concern is partial to 
office appliances dealers and is putting out its 














CO.’8 TIME SYSTEM 


product through business men of this class 
At the present time, at least, they do not favor 
the branch office idea, but seek to interest office 
appliance men everywhere as thy believe that 
this is not only the best for them but for the 
general business welfare as well. 

[The complete list of cfficers of the concern 
comprises the following: President H. O. Jack 
son; vice-president and general manager, E. S 
Eves; secretary and treasurer, C. F. Randall; 
superintendent, H. W. Pidgeon and E. E. Flor 

chanical expert 





MACHINE SHOP—AMERICAN CLOCK CO, 
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“THE CREDIT MAN.” 
(J. E. Byrley.) 
If you are new in business 
And buy goods for the store 
From some house that don’t know you 
And never heard of you before, 
Who looks up your pedigree 
And in his mind counts out your cash 
\nd figures if it’s safe to “O. K.” it 
And in doing so would it be rash? 
The Credit Man. 


Who writes to your friends about you 
And asks if you drink to excess 
And if to give you some time on a bill 
Would get the house into a mess, 
\nd if you have good backing 
And what you’ve followed in days gone by 
And if you pay your debts promptly 
And if you will tell a lie? 
The Credit Man. 


Who wants to know the business you do 
And if you run a credit account 
\nd the class of goods you carry in stock 
And to estimate the total amount, 
What you’re rated in Dun and Bradstreet, 
Your age, and if you are married or not 
\nd if so do you love your family 
Or if home you have forgot? 
The Credit Man. 


Who spends hours thinking of you 
If you should fail to pay up 
\nd who lives days in suspense 
If you should assign or go bankrupt 
\nd whose job is in great danger 
And who’s apt to call you a vile name 
\nd who from the manager gets a calling 
down, 
And who gets all the blame? 
The Credit Man. 





COMPANY REORGANIZED. 


The Bennington Typewriter Company has been 
reorganized by Columbus, O., capitalists and the 
work of constructing the factory building will be 
rushed as rapidly as possible. The new_ officers 
are: W. E. Bennington, president; George H. Wat- 
kins, president state board of public works, vice 
president; Opha Moore of the governor’s office, sec- 





PROPOSED -FACTORY BENNINGTON TYPE- 
WRITER CO., COLUMBUS, OHIO. 


retary; Dr. W. A. France, treasurer; B. C. Koloey, 
general agent of the Big Four; Colonel M. e 
Powell of the M. W. Powell Company, Chicago; 
William H. Meck of Dayton, F. J. Norris of the 
Baltimore & Ohio at Cincinnati, and William J. 
Diehl, secretary and treasurer of the Wheeling 
Natural Gas Company, are the other directors in 
1ddition to the officers. 
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Suggestions for Spring Window Decorations 


By referring to the calendar printed in the 
last issue, it will be seen that in this month 
there are several days that may be taken as 
occasions for an unusual window display. 
April first, as every one knows, is the day for 
fun and folly, the time when the children take 
great delight in playing pranks. By the time 
this issue reaches its readers it will be too late 
to talk about April first, but the next date 
will be approaching, so that a few sugges- 
tions will prove timely. 

April 19, 1775, Paul Revere aroused the peo- 
ple of Concord town to the approach of the 
British soldiers. This was the beginning of 
the Revolution that made this country free. 
The heroic story of Revere’s ride has been 
told over and over again, but probably the one 
that is most familiar and that will live longest 
is the famous poem of Longfellow. 

All of these gala days or days of looking 
backward are well fitted for displays by sta- 
tioners and office appliance people, for the 
principal thing for a stationery or office ap- 
pliance dealer to do is to get people interested 
in his store through the medium of his win- 
dow. He cannot attract them with bargain 
days or cut prices, for people pay little atten- 
tion to these things when it comes to this par- 
ticular line. The tip for the office appliance 
dealer and the stationer to follow is, make the 
windows as attractive as possible so that the 
people will remember the name and when 
seeking anything in these lines, remember 
where they can be purchased by reason of 
the window displays that have been seen there. 
For this reason these days for celebration are 
times that should be improved for this pur- 
pose, 

Of course, Paul Revere is given more 
thought in the east than in the west, but there 
is no reason why the west should not be re 
minded. As a matter of fact the western 
people would pay more attention to a display 


. arranged in honor of Paul Revere than would 


eastern people, because western people hear 
less about him. 


Windows Good Advertisers. 


The use of decorative effect in window 
dressing is merely to attract the attention of 
the person on the outside to the goods that 
are being advertised and pushed. Without 
decorative effect the window display would be 
of no value, for people will not stop to look 
at a lot of goods unless there is some induce- 
ment to do so. For this reason a great deal 
of attention should be paid to decorative ef- 
fect, although the thought should always be 
uppermost in the decorator’s mind that too 
much decoration spoils the effect entirely, and 
that an overly dressed window is as bad as 
one that is not sufficiently decorated. 


A picture of Paul Revere is obtainable al- 
most anywhere. The print that is most com- 
mon is the one of him mounted on horseback, 
riding at break neck speed toward the town. 
The old church is seen in the distance and the 
entire suggestions are of the colonial days. 
Another picture that is copied a great deal is 
the one where he is waking up a villager, who 
is holding a lantern to his face. In all of 
them the old church is shown where the lan- 
terns were displayed. One of these pictures 
in a frame, placed in the background of the 


This Month Furnishes Many Possibilities for 
Doing Things With the Window Space— 
What May Be Done. 


BY W. S. ALLEN. 


pVeove 8&2. eam. Be. | 


* 

° The editor of Office Appliances is anx- 
* ious to hear from dealers and window 
* trimmers all over the World with refer- 
* ence to window decorations. Dealers 
* are requested to send in photogfaphs 
* of their window displays, and they will 
* be reproduced in these columns each 
* month. In this way an exchange of 
* ideas that is very valuable to all con- 
* cerned will be possible. Send all pho- 
* tographs, flat, not rolled, and address 
* them to Show Window Department, 
* Office Appliances, Republic Building, 
* Chicago. 
> . * * 
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window draped with flags, would be a good 
display in itself. Make a background of flags 
and place the picture against this. Drape a 
big flag in the window, and in front of the 
picture spread another flag as a sort of floor 
covering. Leave the space between the win- 
dow and the picture empty, and arrange the 
display of goods on either side. 

Another use that may be suggested is to 
place the picture as described, and fasten flags 
on each side of the frame and draw one end of 
them toward the glass. Produce a tunnel ef- 
fect and either leave a small peep hole at the 
glass or else do the opposite and make the 
opening larger than the size of the picture 
frame. With the small hole but one or two 
people will be able to see the picture at a 
time, and this arrangement would keep a 
crowd in front of the window all the time 
waiting their turn. With the large end toward 
the glass, several would be able to see the 
picture and it would attract attention also 
Get a placard and print on it the facts regard- 
ing the famous ride and place it somewhere 
along the “tunnel” so that people looking at 
the picture and not knowing what it is, will 
be able to find out by reading your announce- 
ment. And old-fashioned pistol or some other 
relics placed in convenient points will add very 
much to the effect. 


To Illuminate Picture. 


If it is possible to get a large print or lith- 
ograph of either of the pictures described 
rather than a framed picture, the best way to 
use this would be to varnish it on a sheet of 
clear glass, the same size as the print. After 
this is done, frame it but place no boards be- 
hind it in the frame. When the effect is com- 
pleted place an electric light behind the pic- 
ture, and effect will be wonderful. The entire 
picture will be lighted up and the lanterns in 
the old church will be plainly seen. This 
would make a very pretty and highly attrac- 
tive display. In using the framed picture and 
the tunnel idea, it would be a good plan to 
borrow an iron or hammered brass hanging 
lamp of the pattern seen so often nowadays 
that are copied after the old colonial ideas. 
These are seen in a great many stationery 
stores, practically every department store and 
every curio shop. One could be hung where 
it would throw light on the picture and an 
electric globe placed in it. This would be in 


conformity with what was being portrayed and 
would add greatly to the effect of the picture 

When Paul Revere took that famous ride, it 
was for the purpose of rousing the country 
folk to prepare to fight the British. He was a 
messenger, he carried hews or important in 
formation. Every dealer has devices that fit 
in with this idea, and these ideas could be 
brought out very strongly in comparison. For 
instance, a duplicator and a typewriter are 
great aids in carrying information or news, and 
these could be shown with appropriate notes 
to the effect that if the immortal Paul had 
these devices he might have saved himself a 
great deal of hard work. The dealer may se! 
telephone instruments; if so, here is a good 
idea to work up. Some idea for getting light 
into the office or some sort of a desk light may 
be a specialty the dealer pushes; if so, may b« 
Paul Revere would have had better luck in 
displaying his lanterns had he had something 
of this sort that would have outshone the lan 
terns. Stationers selling a certain brand 
linen paper could use this as a good pusher 
at this time. While Paul Revere was rushing 
about rousing the townspeople, this brand ot 
linen paper was being used by a great many 
of the early settlers to carry on their corre 
spondence. Paul Revere and this particular 
brand of linen correspondence paper wer: 
contemporaries. 

Spring Suggests Beauty. 


April brings forth the spring flowers. Th« 
very first blooming plants that appear in th: 
spring push above ground this month and th: 
woods will be full of these pretty little pink 
and white blossoms before long. They ar 
the forerunners of the beautiful flowers 


May. Green is becoming the dominating 
color. Everything is taking on this restful 
shade. The trees are budding and in som: 


sections, leafing Spring is here in earnest 
Why not decorate the window with spring 
ideas? Artificial flowers may be purchased by 
the yard that will produce a wonderful effect 
in the window. 

Apple blossoms are in advance of the season 
so that the real thing is hard to get, and if 
procured last but a day. A dealer would find 
it profitable to buy enough artificial apple or 
other blossoms and fill his window with them 
One of the most effective ways to use this 
would be to hang rows and rows of it from 
the top of the sash, close to the glass. Then 
drape other rows of it from the glass to the 
background, fastened part way up and then 
allowed to fall to the floor. More of them 
could be twined around and scattered among 
the goods on display, and in this way a very 
beautiful springtime effect could be produced 
A window filled with these flowers would at 
tract a great deal of attention and would cause 
people to stop and examine. The effect would 
be that they would get better acquainted with 
your store, and as people like beautiful things 
it would be an advertisement worth a great 
deal. 

Grant’s Birthday Soon Here. 

The next day noted in the calendar is U. S 
Grant’s birthday. He was born on the 27t! 
day of April and this day is celebrated in a 
great many northern states. Grant is a popu 
lar hero. His name is immortal,-and the fact 
that he has a birthday this month is a good 
time for the window decorator to get busy 
and keep the people posted, as well as increase 





the popularity of the store by giving them 
some original idea to arrest their attention. 

Grant suggests a number of things. In the 
first place he suggest militarism. Then he 
suggests war, triumph and patriotism. Another 
chance to use flags and prepare a nice decora 
tion for the window. Stores that keep these 
dates before the attention of the people in the 
town where they are located get a reputation 
for being progressive, for they are keeping 
track of historical dates and after a while will 
be considered as authorities on these subjects. 
They are conducting a campaign of education 
every time they remind the public of what 
happened on these days. The window trim 
mer should be constantly on the lookout for 
new ideas and new things that will carry out 
these suggestions. 

A live dealer can keep his store before the 
public all of the time by judicious work. If 
the dealer will keep on the lookout all of the 
time for ideas he can make his store the most 
talked of place in the town. For instance, 
now that Grant’s birthday is so close, the 
window trimmer will have ideas as to what he 
shall do to make his window attractive at this 
time. Maybe he has a line on some relics 


Europe Uses 


Since American manufacturers have been 
making a hard fight to introduce goods made 
on this side into European markets, a great 
change has come over the methods pursued by 
the home manufacturers. The result of the 
American invasion has been that American 
goods, in many cases, have taken precedence 
over those made at home, and the manufac- 
turers who have felt this competition have 
turned about and adopted different methods 
for combatting this influence, with the result 
that advertising in Europe now resembles very 
closely that of this country. 

The ideas of the older manufacturers have 
been altered, for, especially in Germany, it 
was the boast for many years that only goods 
of known quality could be sold there, and that 
the reputation that goods possessed must be 
worked up for years and firmly established 
before the manufacturer could expect much 
return for his efforts Americans changed 
this, and by vigorous advertising campaigns 
have produced a condition of affairs, where in 
many parts of Germany it is impossible to 
sell goods unless they are widely advertised 
and tests along this line have proved that 
the American methods of pushing products 
by means of liberal publicity work as well 
and profitably abroad as they do at home. H. 
W. Harris, consul at Mannheim, Germany, 
for this government, has made a special study 
of this subject and has made an interesting 
report on conditions as he finds them. He 
shows the value of advertising and of public 
expositions and his report is worthy of at- 
tention by manufacturers seeking to introduce 
\merican made goods in foreign countries. 

Advertising Necessary. 

An exporter cannot know whether his 
goods will take in a given locality until they 
are thoroughly known there. They may not 
become known except through liberal advertis- 
ing. There are food products in common 
use in the United States which are not seen 
on the German table. Were these products 
offered in Germany an effort would have 
to be made to acquaint the public with them, 
their manner of preparation, etc. If such 


OFFICE APPLIANCES 


that he can borrow for a few days. If so, this 
is very good indeed. He should use all of his 
efforts to procure them and have them in the 
window. A notice sent to the newspapers to 
the effect that this is Grant’s birthday and a 
collection of relics of Grant’s time and con 
quests may be seen in the window of a cer- 
tain dealer, is news and will in most cases get 
printed. At the same time it will make the 
store famous if followed up, and there is noth- 
ing that means so much to the store as a well 
dressed and original window. 


Dewey Day Next. 


After Grant’s birthday, the next date to be 
remembered and to be celebrated by the win- 
dow trimmer is Dewey day that occurs the 
first day of May. This is the day that Dewey 
captured Manila, and drove the Spaniards out 
of the Philippine Islands. In our modern days, 
this is the most historical day of all and comes 
home to every American. Suggestions for a 
window trim for this day seem almost super- 
fluous. for Americans are still talking about 
that tamous May day and every window trim- 
mer can think up enough ideas in five minutes 
to keep him working for three weeks. 
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A fortress of writing paper boxes or playing 
cards, defended by batteries of fountain pens, 
with a sea effect of painted cambric, with toy 
boats floating about, augmented by electrical 
effects, produced by cutting holes in the can- 
vas and the ships, as well as the boxes that 
form the breastworks, and placing electric 
lights behind them will cause talk for weeks 
and months. The window should be kept 
dark, and the effects secured result from the 
use of electric lights. If you have a flasher, 
the effect to be produced can be varied and 
made very striking and beautiful. 

The importance of nice window displays 
cannot be urged too strongly. The window is 
the best advertisement that a store has, and 
the value that a dealer gets out of it depends 
entirely upon his own resourcefulness, It 
must be kept constantly in mind that the win- 
dow is a very important part of the store and 
really worth a great deal of attention and 
thought. An attractive window will draw 
more customers than any other one thing 
about the place, and realizing the great im- 
portance of this part of the store, no dealer 
can afford to slight it for a moment. 


American Advertising Methods 


Manufacturers in This Country Started the 
Present Condition by the Methods They 
Used to Create a Demand for Ameri- 
can Go_ds Across the AiJantic. 


effort were not made, they would, after a 
casual introduction, soon disappear from the 
market. This was the fate which met a line 
of food products very much in use in the 
United States and which were placed on sale 
in Mannheim within the past year. For a few 
weeks these goods appeared in various stores 
throughout the city. 

Resident Americans were acquainted with 
them and bought liberally. However, no ad- 
vertising of the goods appeared, and the 
general public probably never knew that such 
goods were offered, and after the lapse of a 
few months they have practically disappeared 
from this market. The history of trade every- 
where has shown that wholly new products 
frequently become popular through advertis- 
ing, while equally good or even better products 
not brought to public notice fail to sell. 


Select Markets Carefully. 

The expense of advertising, coupled with 
the uncertainty as to its returns, is not to be 
disregarded It doubtless suggests care in 
selecting a market. It may suggest also the 
thorough working of some one city or locality 
in a country as a test of the entire country. 

This has been done by some American im- 
plement dealers. They began by working cer 
tain localities with great thoroughness ard 
have later extended their operations into other 
regions as occasion seemed t® warrant. For 
years American shoes were kept on sale on a 
small scale in most German cities. The trade 
was unimportant and must have been unsat 
isfactory to all concerned. It certainly was 
to the resident American buyer, who was 
compelled to select from a small stock apt 
to be wanting in the style or size he desired 
Within recent years exclusively American 
shoe stores have been opened in several Ger- 
man cities. Their number has increased as 
the demand has seemed to require. They are 
well located and advertised and have met in 


a practical way a demand that has existed 
for years. 


Methods of Advertising. 

The methods of advertising in use in this 
part of Germany are much the same that they 
are in the United States. The disfiguring of 
landscapes by advertising mater is not per- 
mitted to the extent that it is in some other 
countries. There are special journals de- 
voted to all branches of trade which, as in 
the United States, are much used for adver- 
tising purposes. Mailing lists of persons in 
various vocations and stations of life are fur- 
nished by bureaus, similar to those in other 
countries, which make a business of com- 
piling such lists for sale. Circulars are much 
used for advertising either by having them 
folded into newspapers or by mailing them as 
printed matter, the postage charge for this 
being but three-fourths of a cent. 

Small stickers with advertising matter are 
found in large numbers on the covers of the 
magazine and illustrated papers found in all 
hotels and restaurants. Store windows show 
a great variety of metal and other signs call- 
ing attention to goods sold. On the busier 
streets of many German cities are placed 
round columns 8 or 10 feet high and 2% or 3 
feet in diameter exclusively for advertising 
purposes. These largely take the place of 
the familiar American billboards and are used 
for all kinds of matter. An American type- 
writer much sold in this locality has been 
constantly advertised by attractive matter on 
these columns, and other American goods have 
been similarly advertised. 

The opinion is frequently expressed by Ger- 
man as well as American manufacturers that 
exhibiting goods at expositions does not pay. 
Many large concerns here have ceased to 
make such exhibits. Nevertheless Germany 
has made a most excellent showing at all the 
recent expositions and will doubtless continue 
to take a deep interest in such events. This 
will be not only from consideration of na- 
tional and local pride, but for the value such 
expositions are thought to have. as a means 
of advertising. 
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Electricity Solwes Problems in 


Machine That Performs All of the Drudgery 


Demand for machines to do the work for 


beings brings 


merly performed by human 
about the production of devices that shorten 
the hours of labor and increase efficiency, so 
that in this present day and age one man 
does what a few years ago was the work of a 
large force. Business people are making d 
mands upon inventors daily. 
for some new idea to help them in their la 
bors, and make it possible for them to ac 


less work. 


They are calling 


complish more with 

This constant demand is always producing 
interesting developments and bringing out me 
chanical wonders. In this age of progress it 
seems safe to believe almost any story that 
is told, for the wonderful development of sci 
erice and mechanics are daily producing won 
that are little short of 
not take a very long stretch of imagi 


ders marvelous. It 


does 





WM. H 


nation, therefore, to concelve of electricity, 
that unseen, unknown, wonderful force, per- 
forming the tasks of business that formerly 
devolved upon the mind of man in handling 
the details of transactions. 

In the east is a man who has brought such 
a machine to a high point of perfection, and 
not satisfied with this alone, has reversed the 
usual order of things and makes his machine 
work both by electricity and by hand. Eight 
years he experimented and worked over his 
device until he brought out a machine that 
suited him and that all of the 


points of excellence and utility he desired to 


contained 


incorporate. 

The man was W. H. Pike, Jr., and the ma- 
chine is the Pike Adding Machine. 

All of the parts of this machine are inter- 
changeable so that it is a simple matter to 
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of Bookkeeping by the Use of a Motor 
and a Simple Appearing Device is 
Being Introduced to Large 
Business Houses With Great 
Success. 


BY WILLIAM A. ABBOTT. 


make should these be found neces 


Sary Great care is taken in the construction 


repairs 


of the machines and nothing but the highest 
grade material and the most experienced help 
is permitted. 

to manufacture 
market 
Men 


were 


When it was determined 
this machine and put it on the 
help. 


search was begun for competent 


of experience in every department 
sought and by scouring the country the right 
kind of people were located and put to work 
perfecting and introdueing this machine. The 
makers have great confidence in their product 
So much in fact that they make the offer to 
any concern interested in the purchase of an 
adding machine that they will permit the pros- 
pective buyer to have a trial of the machine 
without cost, no matter where located 

The principle of power producing a maxi 


mum of efhciency enters into the manutactur 





Mathematics 


of this machine. By constant experiment 


has been found that electricity proper 


plied to it will produce the greatest 


+ 1 the 


satisfactory result with the least cost 


lon 
dao 


greatest amount of work can be 


for the time employed. 


Unlike Other Machines. 


In appearance this machine differs 
from other well known adding machi 


has the keyboard with its rows and rows 


figures and at a glance would appear to be 

very similar to other makes of n nes 
aimed to do the same work. However, ther 

are some essential differences betwee this 
machine and others. 
The electric starting button repla the 

hand lever \ short bar at the right of the 
machine near the top in a convenient ca 
tion is used for starting or stopping the 
chine. A slight pressure on it will set th | 
motor in motion and the machine is ready 
to solve any complicated mathematical prob ‘ 
lem. In this way the operator has free uss . 
{ 


of both hands all of the time to operat: 


} 


keys and handle the papers. This power: 


tion assures regular, smooth and easy acti 


of the mechanism and saves the individual 


parts fron ny uneven wear. In this way 





a aw >» 


Se 


\- | 


r et aees sooner 
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MACHINE 








FRONT VIEW 





it assures a nger life to parts and is a 
safeguard against abuse or uneven wear if 
operated wholly by hand 

Keyboard Built Low. 

The keyboard of the machine is very low. 
Every key is within easy reach and can be 
operated quickly and easily. The machine 
may be operated on a desk table, as well 
as on the regular stand In either case the 


keys and the entire mechanism of the device 
The 


parts ar¢ 


are within easy reach. case is dust proof 


and the working perfectly protected 
in every way 

added on this 
time. 


When columns of figures are 


device it does two things at the same 
? 


The figures are set down in legible characters 


to be totaled whenever the operator sees fit, 


but all the time that this is going on the ma- 


chine is adding and. the totals are always in 


plain sight, whether written or not. The ac 


cumulating dials are placed in front and can 
be easily seen, so that if it is desirable to 
learn what the total is without printing it, 
all that is mecessary is to glance at these 
dials. The machine will print the total any 
time it is called upon to do so 
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he top of 


the machine keeps 


last figures printed always in plain sight 


the operator. 


makes it unnecessary for the operator 


1 
+h 
le 


is it has been deemed by the 


harmft 
th it 
liable 


née or 


lL, 
it has 


paper 


1 
? 


piaten 


il to t 


can be 


to cau 
produ 
bee a 


Té ed 1S 


he manipulation of the sm 


11 


at all 


[The carriage cannot be lifted 


he manufactur 


he machine to have a car 

lifted. for the reason that 
se disablement, throw it out 
ce a poor printing surfac« 
in service for a time. Per 


also assured in this manner 


mirror 





to touch 


Platen Has Lateral Movement. 


The paper carriage may be shifted laterally 
t wil Figures may be written the entir« 
vidth of the paper or may be printed and 
idded in columns. Thus a ruled form of any 
kind may be inserted and used as easily as 
plain paper. Carbon copies may be made just 
the same as on the typewriter and this ma 
chine will make five good carbons at one time 
This is a very valuable feature of this ma- 
chine, for it is often desirable to have sev 
eral copies of the same thing for different 
eOp in the firm or for filing or mailing 
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In this way the original may be kept in the 
office and exact duplicates sent out at will. 


Errors Easily Corrected. 

In case the operator should make.an error 
and press the wrong key. This does not 
mean that the entire sheet of figures is lost. 
\ system of correcting keys at the top of 
the board take care of this and any error 
that may be made through carelessness or 
nisreading of figures may be immediately and 
corrected without the loss of a mo- 
ment’s time. An entire item or one figure 
may be eliminated in this manner so that mis- 
akes of all kinds are practically. guarded 
against permanently. 

Any time during the operation of the ma- 
chine it may be desired to get a total of 


easily 





WALTER B. MANNY. 


what has been added in printed figures. Sub- 
totals are often desired. To accomplish this 
is a small matter on the machine. A key 
pressed with a slight motion of one hand will 
accomplish the result and in no way interfere 
with the balance of the work of the device. 
When the grand total is desired another key 
is pressed and the total of totals is secured. 


May Substitute Wide Carriage. 

When it is desired to print figures on an 
unusually wide sheet of paper a wide carriage 
may be substituted in exactly the same man- 
ner as a wide carriage is put on certain type- 


writers. A carriage any width can be ac- 
commodated by this machine without the 
slightest alteration or bother. All that is 


necessary is to slide one. carriage off and 
slide the other on. Thus there are no limi- 
tations to the width of sheet that may be 
used, and the longest and widest report that 
any corporation would desire made can be 
taken care of on this machine with as much 
ease as though it were-the size of a letter 
head. as 

[he capacity of the machine in figures is 
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99,990,9909.99 and by reason of this is very 
popular with insurance companies who require 
a machine that will handle amounts over $10,- 
000,000.00. It is also suitable for firms who 
total pounds and the weights of cargoes, as 
well as mills measuring yardage. In making 
up monthly accounts banks can use the two 
left hand columns for dates and not interfere 
with the other column for recording the with 
drawals and deposits. 
Ribbons Especially Made. 


To aid in the printing of the machine the 
ribbons are especially made, the fabric being 
of silk with woven edges. The ribbon feeds 
from one spool to another and this assures an 
even printing surface and a never changing 
shade of color. The concern has so much 
faith in their machine that they gwarantee it 
against all possible faults and disablement and 
agree with the purchaser to keep it in per 
fect condition for a year. 


PIKE ELECTRIC ADDING 
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This machine that does so many things and 
is another of the won- 
will be 
seen from the description that it does all that 
could be required of an adding and listing 


saves so much time 


ders of present day accounting. It 


machine. The illustrations printed in connec- 


tion with this description will give a very 
good idea of what the machine looks like 
and will help greatly in explaining the de 


tails of the description. 

Officers of the Company 
located at Orange, New 
New York. Mr. E. 


G. Langhorne looks after the destiny of the 


This 


Jersey, just across from 


company 15s 


company in the capacity of president, W. H 
Pike, wh 
Walter B 
their own factory and manufacture an adding 
that looks like a 


other one of 


is one of the vice presidents and 


Manny is the other. They have 


more typewriter 


they 


machine 


than anv one and which 


feel justly proud 


may 


MACHINE 





FOREIGN GOVERNMENTS AID INDUS- 
TRIAL SHOWS. 


Permanent Committees Representing Various 
European States and Business Organiza- 
tions Keep in Touch with These 

Affairs. 
Europe has taken on the 
greater avidity than America 
continent exhibitions are being held 
creasing frequency, where the products 
many other countries as possible are gathere« 
together and shown to the general publi 
the business interests. In 
exhibitions are 
and the governments of foreign countries 
preciate what important affairs they are 


show idea wit 


| 
All over the 


wit} 


some pl 


becoming permanent aff 


American business men, especially thos 
who make or sell specialties and machinery, 
will find it of great value to them to get 
touch with these affairs. Many of the 
countries are taking the matter up off 
and almost every continental government 
well as England has its board or committe: 
to look after these details for the government 

Opportunities for foreign business are ofte1 
made and avenues for outlet of product dis 


covered by means of these expositions bot! 


in this country and abroad, and the er i! 
terest that foreigners are taking in _ thes 
events makes it worth study and attentior 
Carl Bailey Hurst, who represents this g 


Plauen, Germany, contribu 
regarding the 
judged abroad and calls attenti 


ernment in 
following 
fairs are 
their value as business propositions 

Exhibitions Are Important. 


way these il 


facts 


This matter of utilizing exhibiti 
come such an important factor in | 
the competition for new markets and holding 
points of vantage already held that seve 
nations have standing commissions to look 


after a feature practically disregarded 
American people. The German commissi 
established to take part in all fairs abroad 
at home with the avowed purpose of prot 


ting German industrial and _ trad terest 
entered on its duties January |! 

This commission is not a pionee: t 
field, but follows, in a way, precedents estal 
lished by other European countries. In A 
tria-Hungary a permanent committee of thr« 
leading manufacturers’ unions busies __ its¢ 
particularly with exhibition affairs. Belgiu 
has also a body that watches 01 tion 
interests at exhibitions 

In England the London Chambe: Con 
merce sustains a committee that is at worl 
continually on all exhibitions, wherever the 
may be, in order to exploit British interests 


In connection with this particular committé 
subcommittees are appointed besides to fo 
low up each exhibition individually 

France, for a number of years, 
committee that looks to the protect! 
French exhibitors. In fact, this institut 
was officially recognized on June 12, r8or, 
a public and beneficial organization. Italy 
said to be preparing a like 
development of her interests 

It is well known that these exhibiti 
er a wide range, touching almost every 
of human activity. Numbers of them 
annually, some in each civilized country of t! 
world. They are, in reality, great showroo! 
where American goods can be display: 
inspected and profitable business begun. Ther 
is a chance for publicity too frequently over 
looked It seems a deplorable mistake t nec 
lect the opportunity of entering foreigr Id 
through these unique trade routes 


measure for tl 





US- 
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Universal E.xcposition of Office Requirements 


After considerable discussion, which is very 


aracteristic of our German friends, the name, 


ime and place of this exposition, in the initial 
which the writer took an important 
part, has at last been finally determined. The 
which was intended to be named 
International Office and Paper Exposition,” 
1as, through the ardent desire of the executive 
‘ommittee to leave no room even for the sus 
doubt, for a time been styled “In 
ernational Exposition for Writing Machines, 
‘fice Requirements and Related Industries.” 
But it was feared that exhibitors and visitors 
vould become so enthused over the length, 
vidth, depth and beauty of the name, that they 
ight entirely forget to enter the exposition, 
nd so the more progressive and less exact 
nembers of the committee settled upon the 
ibove name. It is to be hoped that this will be ac 
epted as final, as it is short and expressive, and 
vill give those interested in the success of the 
xposition time and opportunity to attend to 
her and more important details, which must 

ccomplished to make this exposition worthy 

its name and of the important interests it 
intended to serve I find that the German 


steps or 


xposition, 


vicion of 


idea” is contagious, and my sentences get often 
long-winded that I feel inclined to take an 
x in order to secure more readable propor 


(ne of the drawbacks of the exposition, it 
feared, would be the large and important 
Colonial Exposition, ill take place at 
rlin during the coming summer, lasting from 
he 15th of June to the 1st of October, and 
which has attracted the exhibits of the larger 
nanufacturers and dealers of office devices. Th: 
*xposition of Office Appliances has heretofore 
een postponed until October to give the exhib 
tors of the Colonial Exposition an opportunity 
remove their exhibits to the office exposition 
hey are thereby enable to economize expense by 
he utilization of their booths, etc., at the sam« 


which w 


time utilizing the experiences gained at the ear 
ier exposition, the services of experienced at 
ndants. ete They are able to concentrate 
heir efforts upon the “business show,” which 
s to be carried through in two weeks, and 
which will attract visitors, dealers and repre 
entatives from all sections of Europe and other 


arts of the world. The interest shown by man 
facturers and dealers is very great, and it is 
nore than likely that the modern, large and 
veautiful exposition halls adjoining the famous 
Zoological Gardens will be filled to overflowing 
with the products of skill and genius of both 
sides of the Atlantic. Certainly no better and 
asier method of introducing American prod 
icts in European markets xtending their 
Id be presented 
Time Has Been Set. 

The time of the exposition has been fixed 
‘rom the sth to the 20th of October, which 
ncludes three Sundays, always the banner days 
events in European countries, giving 
he people who are occupied during the week 
in Opportunity to visit the exposition at reduced 


] - 7 
saie, cou 


of such 


rates 
In the following I present a classification of 
exhibits 
Section I. Mechanical Appliances. 

Class 1—Wrriting Machines 

Class 2—Calculating and Listing Machines. 
Class 3—Manifolding and Duplicating Ma 
hines 

Class 4—Copying Machines 

Class s—Stenographic and Phonographic Ma 
>hines. 





Big Business Show to Be Held in Berlin Dur- 
ing October 5th to 25th—Will Follow 
Lines of American Affairs. 


BY HENRY GOLDMAN. 
(Representing Office Appliances in Germany.) 


Class 6—Telephone In 
struments and Attachments 


Section II. Auxiliaries for 
the Above. 


lass 1—Typewriter Rib 
bons 
Class 2—Carbon Papers 
Class 3 
Inks, Stencil Papers, etc 
Class 4— Writing and 
Copying Papers, Rolls, etc 
Phonographic Records and Cylinders 


Section ITI. 


Duplicating 


HENRY GOLDMAN 


Office Furniture and Fixtures. 


Class 1—Roll-top, Flat-top and Typewriter 
oe lables, Stands, Cabinets, Chairs, Railing 
Partitions, Telephone Booths, Sectional Book 
cases, etc 

Cless 2—Lighting and Illuminatin Methods 
Fixture tc.; Ventilators, Floor Cov« arte Con 


veniences and Ornamentations 
Class 3—Fire and Burglar-proof Safes, Saf« 
deposit Vaults, Document and Mong 


Chests, Locks, Protective 
Section IV. Miscellaneous Office Supplies. 
Writing Materials, 
Class 2—Account Books, Systems and Methods 


Compart 
ments, Devices, etc 


Pens, Pencils, et 


Class 3—Inks and other Chemical Products 


erase rs, etc. 


Section V. Technical Appliances. 


Cash Registers, Money Changers, Counting 
Devices, Stamps, Instruments, et 
Secticn VI. Filing Devices. 
Letter Files, Card Indexes, Statistics, Organ 
n, etc 


Section VII. 


Package Carriers, 


Communicating Devices. 
Cash Systems, Business Uni 
torms, etc. 
Section VIII. Collective Exhibits. 
Class 1—The Business Office. 
Class 2—The Technical Office 
Section IX. Commercial Science. 
Shorthand 


Methods 


and Business Colleges, Systems and 


Section X. Business Literature. 
Trade Papers, 
logs, Business Stationery, Advertising. 


Periodicals, Circulars, Cata 


Mostly Business Devices. 
1m the above classification of exhibits it will 
be seen that nearly all interests and branches 
bearing any relation to office work, have been 
considered. Though the classification could b 
more elaborate -and in some particulars more sys 
tematic, nobody who has eznything to offer for 
office use or office workers needs to feel that h: 
‘lude himself from this exposition. Onl) 
two important branches have been entirely ig 
nored in the above classification—(1) check pro 
tecting devices, in which an important industry 
has been established in the United States, but 
which are practically unknown in European coun- 
ries, owing to the comparatively limited use of 
‘hecks as circulating medium; (2) loose leaf s 

and appliances, which as yet have only 
ired limited acceptance on this side of the At 


must exe 


lantic. The omissions are characteristic of the 
conditions prevailing on this side of the 
globe. But especially with regard to loose leaf 
devices a new era seems to dawn in European 
countries. Only recently a very important legal 
decision has been rendered in Germany, making 
the use of loose leaf records for “Conto-Corrent” 
or ledger accounts admissible, which opens a large 
field for this class of products of American man- 
ufacturers, who are enterprising enough to secure 
the market. Two or three of the larger German 
concerns, manufacturing blank books, have taken 
up the idea and are offering loose leaf devices, 
which, however, are very primitive in comparison 
to the fully developed and high-grade products 
of the United States. 

The management of the exposition is in the 
hands of an executive committee or “Arbeits- 
Ausschuss,” which may be addressed in the name 
of the exposition, Ausstellungs Hallen, Zoolog- 
ical Gardens, Berlin, W.. The charges for space 
average about $1 per square foot, more or less, 
eccording to location and according to the amount 
of space reserved. I shall be pleased to serve 
\merican manufacturers in the favorable selec- 
tion of space, as well as in the preparation, ar- 
rangement and attendance of their exhibits, hav- 
ing personally attended every important exposi- 
tion, since the one held at Vienna in 1873. I 
shall also be glad to give any information they 
may require or desire, being familiar with their 
wants, and able and willing to correspond in 
truly American fashion, the German brand of 
English being frequently of such quality as not 
to be intelligible without overtaxing one’s imag- 
ination. The above classification of exhibits, 
which was thoughtfully furnished me in English, 
contained the following expressions: ,“Multiply- 
ing Machines for Scriptures,” “Paper to Multiply 
lypewriting Scriptures,” “Register-Cupboards,” 
‘Barriers,” “Dividing Walls,” “Telephone Cells,” 
etc. The correct terms have been supplied by 
me without charge. 


proee® OF THE OFFICE EXPOSITION, AS 
RRANGED BY bel EXECUTIVE 
COMMITTEE. 

Sunday, October Sth, 1907.—12 M.: Opening of 
the Exposition In the large Festival Halli of the 
Exposition Building in the presence of an assem- 
blage of een guests. 2 P. M.: Opening for the 
public. 4 to 10 P. M.: Great military "concert. The 
exposition is open to the public from 10 A. M. to 
10 P. M. Concerts daily, commencing at 3 P. M. 
Double concerts on Sunday. 

Sunday, October 6.—4 to 10 P. M.: Typewriting 
endurance contest. 6 P. M.: Popular lecture in 
the large Lecture Hall. 

Monday, October 7th.—First Gala-Day. 
Popular lecture. 

Tue ohey. Octoher 8&th.—7 Popular lec- 
ture. 5 P. M.: Typewriting. speed ¢ contest. 

Wednesdsy, October 9th M.: Popular lec- 
ture. 8:15 P. M.: Popular lecture. 8:15 P. M.: 
Typewriting contest for military persons. 

Thursday, October 10.—Berlin Commercial Aid- 
Association Day. ’ 

Friday, October 11.—8 P. M.: Stereopticon lec- 
ture. 8:30 P. M.: Handwriting contest. 

Saturday, October 12.—Stenographers’ Day. 8 P. 
M.: Stenographers’ contest. 

Sunday, October 13.—4 P. M.: Endurance and 
speed typewriting = for the championship 
of the city of Berlin. . M.: Various lectures. 

Monday, October Gy Sent Gala-Day. 5 P. 
M.: Popular lecture. 

Tuesday, October 15.—6:30 P. M.: Speed contests 
on ans and calculating AS aM 8:46 P. M.: 
Lectures 

Wednesday, October 16th.—6 P. M.: Lectures. 

Thursday, October 17.—Bookkeepers’ and Ac- 
countants’ Day. 

Friday, October 18th, Saturday, October 19th, and 
Sunday, October 20th.—Congresses of manufactur- 
ers, dealers and agents of related industries. Con- 
eresses of accountants, bookkeepers and stenog- 
raphers. 

Sunday, October 20th.—4 P. M.: Contest of 
stenographers and _ typewriters, in combination 
with manifolding and duplicating work. 
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New Model Oliver Placed on the Market 


Improvement is the order of the age, and 
in typewriters improvements are made all the 
The most important improvements in 
efficiency, 


time. 
machinery are those that increase 
strength and durability, but at the same time 
fundamental prin 


interfere with the 


The 


out a new model that accomplishes these im- 


do not 
ciples. Oliver typewriter has just put 
portant features, but does not in the slightest 
particular interfere or affect fundamental prin 
ciples. 

The new model is known as Number 5, and 
in general outline is no different from the for 
mer models, but in detail it shows many im 
The idea 


of the Oliver company has always been to r« 


portant changes and improvements. 


frain from adding too many attachments, thei 
belief being that the fewer the parts the bette: 
the mechanism, and in producing the Olive: 
they produce a machine that is nothing but a 
typewriter with no pretensions of combining 
a number of different devices and calling the 
whole “typewriter.” 

The new machine is non-vibrating and dust 
All of the working parts are 
The frame is so arranged 


proof. incased 
and out of sight. 
and cast that every lever and every pinion is 
and 


The 


closing in of all working parts assists in pro- 


covered and free from dirt, dust, sand 


rubber that results in making erasures. 


ducing the non-vibrating feature and reduces 
the noise to a minimum. In the new machine 


there is no noise aside from the striking of the 


Latest Creation of This Progressive Organi- 
zation Shows Many Improvements Over 
Former Models and Puts It in a 
Class by Itself. 


BY P. L. LONSDALE. 


keys on the paper or platen, so that it 1s as 
near noiseless as it is possible to make it 

Che new model castings are heavier. Every 
working part of the machine is more heavy 
ind substantial. The large casting that forms 
the base of the machine is fully a third heavy 
r than the corresponding casting in earlier 
This 


and 


machines gives it a more substantial 


appearance, makes it more solid on its 


base. A new casting has been added to cover 
up the key levers and extends from a point 
just back of the keyboard around and over all 
parts to the base of the type arches. On the 
back ot the machine another casting has been 
idded that covers up the tail piece rod and 
ilso covers all the other parts of the machin 
that that is left 


exposed in the new machine is the keyboard 


were exposed before. All 


and the type arches. 


Weight of Castings Increased. 

[he castings in the mechanism of the ma 
chine have also been increased in weight and 
thickness. The arches that hold the type in 
and now are as 


The nickled 


braces the type arches is one-third 


place have been reinforced 
strong as steel can make them 
that 


wider and much heavier than previously, and 


part 





NEW 


MODEL OLIVER TYPEWRITER 


the ratchets and cogs that operate t riage 
have been made thicker and more su 

The teet! n the ratchet that operat the 
carriage are very large and heavy n 
fact, than on any other machine, thus suring 
a good wearing surface that will pt nt the 
teeth fr breaking or flattening and ising 
the carriage to slip or jump 


Ribbon Movement Improved. 


The ribbo: 


by being made more rigid. Now, when the 


movement has been 


ribbon is wn either right or 


at a dead center, there is no possibility s 
slipping [It is perfectly rigid at all times, 
and no matter where placed is sure to stay. 
The mechanism that operates this is perfect 
mechanically, and permits of no slipping 

failure to rk properly. The lever that op- 
erates the ribbon shift is on the sat yf 


the machine, but in a slightly different posi- 
tion It works at right angles instead of 
Straight up and down. The ratchet under the 
base is 1 more stationary in this v ind 
produc¢ s a perfect lock for the ribl n any 


position 


Shift Keys Improved. 


Probably the most important 


ticeable change in the new machi the 

shifting of the carriage for capitals or figures. 
I 

Formerly the carriage worked on a friction 

base. Now it is hung and is almost balanced 

A touch on the shift key will throw thi r- 


balance, and throw it automatic- 
[here is 


against the operator’s tor nd 


riage out 


ally into the position desired 


pull or pus! 
carriage 


it is as easy to move the 


capitals or figures as to press any key on the 


machine This is a great improvement and 
overcomes one of the features of the | ma- 
chine that caused the manufacturers st 
worry. The friction bearing is entirely done 
away with and the carriage is carried in a 
steel swing, the slightest touch on the $&hift 
key throwing it either way. The shift locks 
are the same as before. The new shift ar 


rangement is known as the “Improved Bal- 


ance Shifting Mechanism” and is exact vhat 
the name implies 
The carriage is shifted on its ba d 


throwing it out of balance forces it to go to the 


limit, so that a capital ora figure wil s be 
shown full, and not half For instance n 
striking a capital “A” the operat esses 
the shift key In the older models it was 
necessary for the operator to cons 

ry the carriage to a point where it go 
no farther before striking the letter this 
point was not reached all of th: ild 
not show bad job would b t 
Now a pressure on the shift key « the 
carriage t ntire distance automat y, for 
when it is thrown out of balar t ks 
by the gravity to regain its b r 





age 
ial. 
the 
. 
ing 
the 
ing 


red 
the 


he 
nd 
ny 


—_ w VY 


as we ss 


falls into a position 


fall, and in doing this, it 
farthest from the point balance from which 


has been tilted. Releasing the keys forces 


it back into balance immediately, and as soon 
as it regains its balance it stands there until 
thrown out again. At the same time the me- 


chanical construction is such that it is not 
perpetually winging and will not move unless 


released and thrown out by the key. 
Disappearing Indicator Advantageous. 
The disappearing indicator is another very 
important feature of the machine. The L- 
shaped indicator is done away with and a 
straight indicator substituted. With the L 
shaped indicator and with most all other in- 
dicators, a great deal depends upon the opera- 
tor’s eyes when it comes to locating a letter 
s usually a case 


anywhere on the scale. It 
e both ways to 


of counting back on the sca 





THE DISAPPEARING INDICATOR 


locate it, and then figuring two spaces up 
from the scale on the platen. This was not 
only true with older models of the Oliver, but 
it was necessary to judge the distance to the 
right or left of the pointer. The new dis- 
ippearing indicator is absolutely accurate, and 
vhen the pointer is in position the letter that 
is about to be written or that has already been 
written is directly in front and below it, so 
that locating letter or character is absolutely 
easy and certain every time. The pointer oc 
upies exactly the position of the letter, and 
when the character is struck the pointer 
s to one side, and gets out of the way 
nd out of sight, so that the letter can strike 


the pay \s soon as the letter is printed 
the pointe mps back into place and indi 
sates the position of the next letter to be 
written This is a valuable feature on the 
new mach dis worth a great deal to the 
verage operator in locating a letter that 
to be sal cased 


Machine Is Noiseless. 


The construction of the working parts has 


not been changed, but heavier parts and 
the more certain way they are put together, 
combined with the heavy casing for the frame 


and the fact that all parts are covered, make 
the machine almost noiseless. The construc 
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the plate and the carriage, with a ce! 


tain and steady movement with every stroke 

absolute writing surface that does not re 
ceive the impression of the type until the 
platen has ceased to move, reduces sound. The 
f that the movement ‘of the ratchet along 
the teeth of the carrier bar is mechanically 
I ct and absolutely uniform, prevents v1! 
bration or any sound caused by the carriag¢ 


ving. 


New Keys Are Better. 


Che factory has been experimenting to! 
mg time on keys that would fill every r 
juirement and they believe that they have at 
last struck on a composition and manner of 
naking that makes them perfect in detail, easy 
of operation and prevents tiring of the fingers. 
The composition of the keys and the manne! 
of finishing them is a secret that the factory) 
holds as its own. An operator using thes« 


new keys will find that they are much easier 


than those with which the machine was for 
merly equipped and they not only prevent 
tiring of the hands but sore finger-tips as well 

In previous models all of the marginal spa 
cing was done from one side. An attachment 
has been added to the new model so that 
marginal spacing can be done from either side 
and the carriage can be locked in the center 
if desired. Any width of paper or either end 

the platen canbe used. Forms and cards 
of any size width up to the-eapacity of. the 

ichine can now be manipulated with the 


greatest ease possible. It is as simple to 
change the marginal spacing on one side as 
on the other. A small key on a ratchet does 
the work, and the work of determining a mar 
gin is no longer left to the judgment of the 
eye, but is reduced to a mechanical certainty 
In addition to this a release lever is placed 
on both sides of the carriage so that it may 
be carried the entire length of the scale by 


pressing the release on either the right or left 


side 

Of attachments there are but two. The 
Automatic Paper Register is the first. This 
is a small affair on the back of the machine 


that may be set to determine the width of 
margin and the size of paper to be inserted 
If a margin is to be maintained on severa 
sheets and it’s necessary that they all be the 
same, the paper register is set at the width 
desired, and then every sheet that is fed int 


the machine thereafter will show the sam« 











4! 
width of margin without any adjusting or at- 
tention on the part of the operator. This at- 
tachment guarantees an absolutely accurate 
register at all times and serves the same pur- 
pose on the typewriter that a paper guide does 
on a printing press. By using this attach- 
ment, words, sentences or paragraphs may be 
filled in on a document after it is written, in 
such a way that it will have every appearance 
of the original and will be perfect in position 
and in relation to the other parts of the docu- 
ment or letter. 


Ruling Device Does Wonders. 


The vertical and horizontal ruling device is 
an attachment fixed to the right hand type 
arch. With it any sort of a drawing where 
angles are desired can be made on the ma- 
chine. For making out tables and schedules 
it is of the greatest value possible. It consists 
of an arch fastened to the type arch, at the 
top of which is fastened a device for holding 
a piece of graphite or a ruling pen. When 
the ratchet is released the carriage and platen 
may be moved in any direction and the point- 
er, pressing on the paper, will rule any sort 
of lines desired. The lines cannot fail to be 
square with the edge of the paper and in 
every instance are sure to be perfectly 
straight. This adds a great deal of value to 
the machine for use in drawing up specifica- 
tions, making tables or schedules, writing bills 
or illustration descriptions with drawings. This 
attachment makes the machine more interest- 
ing and adds greatly to its value to any busi- 
ness house possessing it. 

The machine as a whole presents a very 
much improved appearance and is apparently 
more substantial in every way. The added 
weight makes it a heavier and consequently 
more durable machine. Its many improve- 
ments give it a place all by itself in the type- 
writer field, and although the machines were 
put out for the first time.at noon, March 19, 
the supply was exhausted so early that the 
general office was still equipped with old mod- 
els when this article was written. The public 
seems to have taken hold of the new model 
in a remarkable way and it promises to keep 
up the reputation already set by the Oliver 
typewriter as a selling proposition. 

The new models are being shipped through- 
out the country as fast as the factory can 
supply them. 


THE VERTICA™. AND HORIZONTAL RULING DEVICE. 
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Recent Patents in Office 


ratesr 
©. ¢ sa0onmas & EC Mead 
LOOSE Lear BINDER 


erriiee ties Fran cert + 1 


Be 645,290 





Copies of these patents can be ob- 
tained by sending ten cents in stamps 
to Siggers & Siggers, patent lawyers, 
Suite 33, N. U. Bldg., Washington, 
D. C., by mentioning Office Appli- 
ances. 

845,747—Calculating Machine. Walter R. Bon- 
ham, Chicago, Ill., assignor of two- 
fifths to A. J. Schram of Lake Ge 
neva, Wis. 

&45,818—Temporary Binder. 
St. Louis, Mo 


Henry J. Reuter, 


Be O47 004 PATENTED MAK. 18, 1907 


af. Pasar 
LOOSE LEAT BINDER 


APPLICATION PILED GOT + Lees 
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= Pas: 

2 3 























845,883—Temporary Binder. Lucena M. Mor 
den, Waterbury, Conn. 

846,012--Book Holder for Adding Machines. 

Zardia Crain, Murphysboro, IIl., as 

signor of one-fourth to Daniel Bower 

and one-fourth to A. J. Woodward, 

Murphysboro, III. 

Sight Attachment for Typewriters. 

James B. Hammond, New York, N. Y 

846,026—Polychrome-Ribbon Attachment for 
Typewriters. John A. Ruffin, New 
York, N. Y., assignor to The Ham 


$40,025 


mond Typewriter Co., New York, 
ie # 
&46,027—Typewriter. James B. Hammond, 


New York, N. Y. 
846,230—Hinged Post for Loose Leaf Binders. 
Lucena M. Morden, Waterbury, Conn 
~Music Typewriter. Louis C. Badeau 
and Isaac F. Badeau, Mahopac, N. Y. 
Typewriter Attachment. Clarence D 
King and Andrew H. Milstead, At 
lanta, Ga., assignors to Elliott-Fisher 
Co., New York, N. Y. 
846,860—Binder. Nels F. Mogland, Chicago, 
Ill., assignor to Jones’ Improved 
Loose Leaf Specialty Co., Chicago, 
Ill. 
846,078—Typewriting Machine. Byron A. 
Brooks, New York, N. Y., assignor to 
Union Typewriter Co., Jersey City, 
N. J. 
847,030—Loose Leaf Binder. John B. Barlow, 
Grand Rapids, Mich. 


840,443 


& $6,071 


847,184—Ledger Index. Duval Johnson, Pine 
Bluff, Ark. 

847,343—Typewriting Machine. Emmit G. 
Latta, Friendship, N. Y., assignor of 
one-half to Harvey A. Moyer, Syra 
cuse, N. Y. 

&47,303—Pencil Sharpener. John E. Parrish, 
Johnson City, Tenn. 

847,364—Loose Leaf Binder. Rees F. Parry, 


Dallas, Texas. 

Typewriting Machine. 
Latta, Syracuse, N. Y., assignor of 
one-half to Harvey A. Moyer, Syra 


cuse, N. Y. 


847,415 Emmit G 





Appliances 


Be. 047,759 ATEST wAa 


GANCHER & 4. T. ZABRISKIE 
ADDING MACHINE 
PILED JURE te 


arriicatios 
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847,428 


847,603 


847,613- 
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Typewriting Machine. Harry 5S 
Cormack, Providence, R. I., assigr 
to Underwood Typewriter Co., Ne\ 
York, N. Y., a corporation of N« 
Jersey. 

Ink Well. Jetha B. Randolph, On 
ha, Neb., assignor to Randolph I: 
well Co., Omaha, Neb. 

Carriage Controlling Mechanism for 
Typewriting Machines. Jerome | 
Secor, Derby, Conn. 


847,628—Loose Leaf Binder. Ralph B. Wi 


847,702 










son, Chicago, III 

Typewriting Machine. Jerome B.S 
cor, Derby, Conn., ’ 
Williams Typewriter Co Jer 
a corporation of low 


assignor t l 


Conn., 


TEMPORARY BINDER 
rureaviow rite , 
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Be. 045,066 PATENTED FEB. 26. 1907 
F. J. DYETT 
TYPE WRITING MACHINE 


APPLSea TION FILED JTLT 18. eee 


2 egtere-easrt : 





half to Harvey A. Moyer, Syracuse 
i 

12,622 (re-issue)—Duplicating Machine. Harr) 
C. Gammeter, Cleveland, O., assignot 
by direct and mesne assignments, t: 
The American Multigraph Co., Clev« 
land, O., a corporation of Ohio. 

845,066—Typewriting Machine. Frank J. Dy 
ett, Ilion, N. Y 

845,2290—Typewriter. Neill R. Graham, New 

















Youn, N. X. 
847,.759—Adding Machine. Abraham I. Ganch-  &45,234—-Typewriting Machine. Joseph W 
GF; New York, N Y ‘ and \lbert a Hays, Chicago, ill., assignor or one 
Zabriskie, Passaic, N. J., assignors to half to George L. Simonds, Chicago 
Automatic Adding Machine Co., New lL. 
York, N. Y. 845,240—Typewriting Machine. Edward |! 
847,835—Typewriting Machine. Jerome B. Se Kunath, Jersey City, N. J., assignor 
cor, Derby, Conn., assignor to The to Underwood Typewriter Co., New 
Williams Typewriter Co. Derby, York, M. ¥y-4 -corpertion of Mow 
Conn., a corporation of Iowa. Jersey. 
847,900—Typewriting Machine. Emmit G. Lat &45,251—Typewriting Machine. George F 
ta, Friendship. N. Y., assignor of one Newman, Chicago, Ill, assignor to 
Underwood Typewritet Co., New 
4 ‘ 
2 ‘ 4 
/ fe a arte e 
y 
q Niet 
o” PS 
Ay” 25 
: ese. “g : ‘ S : 
é " . A? sn 2 
ix Oo alia canton — 
Makers ~- Pews and Desks Indicted 
F. A. Holbrook and ni 1urch and school grand jury says that minimum prices wer 
furniture manufacturing companies were agreed on, below which none of the defendant 
med in indictments returned last month rporations was permitted to sell churcl 
by the federal grand jury in Chicago pews. It is also contended that the corpor 
[In addition, two petitions were filed in tions reported the names of all churches 
the United States Circuit Court asking for an prospective purchasers requiring furniturs 
njunction restraining the furniture companies F. A. Holbrook and that Holbrook assigned 
ym. further lations of the Sherman anti the prospective sales to the different corpor: 
rust act, under which the indictments wer tions in the combination, it being agreed that 
turned The indictments charged that the no sales would be made by any of them ex 
fendant rporations controlled 8o per cent cept in cases where the privilege was assigne: 
the church and pew desk business of them by Holbrook. The indictments also said 
United States. TI idictment contained that the members of the combination put 
unts, the first charging conspiracy i1 straw bids” to make a show of competiti 
traint trade, the second a conspiracy to [here were also three counts in the scl 
no} ind comm erce and the third furniture indictment, the conspiracy alleged b: 
number ert acts in furtherance of the ing the same as that charged in the cl 
ispiracy furniture indictment, except that the arrang 
Che ind ents als ged that the corpo ment which provided for the allotment 
tions and F. A. Holbrook had organized an school desk jobs was limited to cities 
sociation lled the “Prudential Club,” the towns of 5,000 or more inhabitants All 
bject of which was to stifle competition in the porations and individuals named in th: 
sale of church pews. Monthly meetings of this lictments are made defendants in the petit 


lub were held in Chicago, it is said The for the injunction 
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No. 646,000 PATENTED MAR. 12, 1807. 
%. 7. MOGLaND. 
BINDER. 














York, N. Y., a corporation of New 
Jersey. 
845,264—Typewriter. Willie E. Risinger, Ro- 
chelle, IIL, assignor of one-half to E. 
H. McKenzie, Minneapolis, Minn. 
5,276—Adding Machine. Joseph Swart, Fort 
Scott, Kan. 


* 
+ 
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&45,390—Loose Leaf Binder. Charles C. Baugh- 
man and Ernest C. Mead, Richmond, 
Va. 
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Under Trust Law 


The church pew companies indicted were: 
\merican Seating Company, Chicago; A. H. 
\ndrews Company, Chicago; E. N. Stafford 
\lanufacturing Company, Chicago; Superior 
\lanufacturing Company, Muskegon, Mich.; 
Owensboro Seating and Cabinet Company, 
Owensboro, Ky.; Southern Seating and Cabi- 
net Company, Jackson, Tenn.; Cincinnati Seat- 
ng Company, Cincinnati, Ohio; Eridman Seat- 
ng Company, New Richmond, Ohio; H. C-. 
Voght Sons & Co., Parker City, Ind. 

The school furniture companies indicted are: 
\linneapolis Office and School Furniture Com- 
pany, Minneapolis; Owensboro Seating and 
Cabinet Company, Owensboro, Ky.; the Hud- 
on School Furniture Company, Cincinnati, 
Ohio; Haney School Furniture Company, 
Grand Rapids, Mich.; Peabody School Furni- 
ture Company, North Manchester, Ind.; the 
Illinois Refrigerator Company, Morrison, IIL; 
[.. N. Stafford Manufacturing Company, Chi- 

igo; A. H. Andrews Company, Chicago; 
\merican Seating Company, Chicago. 
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In our March issue we reviewed the history 
of typewriter speed contests, and brought out 
the fact that, although advertised, there never 
had been a World’s Typewriter Speed Contest; 
that in competing for events of this kind, it 
now required accuracy, as well as speed, to 
secure prizes. A careful study of the schedule 
of events for the recent contests and the re 
sults secured for each operator, both in the 
preliminary and final events, it will be noticed 
that instead of writing the outlandish number 
of words accredited to operators a few years 
ago, all the winners wrote within a reason 
able limit, and those who were able to pro 
duce accurate copy came out with a record 


Not a Machine Test. 


In years gone by the manufacturers of writ- 
ing machines took these events as a demon- 
stration of the rapidity of their respective in 
struments, while as a matter of fact, almost 
any of the operators could, in time, take most 
any of the machines of a standard make, and 
produce the same results, and it is possible 
that some of them could even excell their 





KOSE L. FRITZ. 
record, were they to change model or makes 

Some of the typewriter manufacturers, and 
those engaged with them, decry the value of 
speed contests, while as a matter of fact, these 
events are very beneficial to them, in that they 
set a pace, as it were, for the better manipula- 
tion of writing machines. 

We decry the use by manufacturers of the 
publicity given these events, claiming they are 
due to the machines used. This is not so, and 
as time goes by, we shall see many more type- 
writer contests, and the events will be for 
the benefit of the art of typewriting rather 
than for publicity to the makers of writing 
machines. 

Proved Value of “Touch Writing.” 

If there is nothing more to be credited to 
the typewriter speed contests, held during the 
past few years, than the one item of proving 
the value of the system of “Touch Writing,” 
the events should be favored for this alone 
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Typewriter Speed Contests 


These Important Affairs Are No Longer Ex- 
hibitions of “Freak Writing”—Accu- 
racy as Essential as Speed— 
Specimens of Recent 
Work. 





BY GEORGE H. PATTERSON. 





[t was not over three years ago that many op 
erators who entered typewriter speed contests 
used the old style of one, two and three finger 
movement, while to-day, hardly without ex- 
ception, all the operators are “touch writers” 
and if a careful analysis of the results are 
taken and a comparison of the mode of op- 
eration is made, it will be found that the op- 
erators who have become masters of the type- 
writer keyboard, without sight, are the win 
ners. 

“Touch writing” 
few months. It takes years. “Stage 
is another item that must be reckoned with 
when the operator enters contests in public, 
and this is only overcome with practice 


The World’s Typewriting Event. 

As indicated in our last number, the first 
typewriter contest for a World’s championship 
will be held at Madison Square Garden, dur- 
ing the week of the National Business Show, 
in New York city, October next. From the 
interest already manifested in this affair it 
would seem that many operators will be en- 
tered for the prizes that are to be put up, both 
in cash and in the shape of a trophy, the 


cannot be mastered in a 
fright” 


value of which will be in the neighborhood of 


$500. The cash prizes will total about $1,000, 
if the entire donation is made according to 
the contributions already at hand. 

At the present writing, eleven firms have 
contributed towards the silver trophy, and the 


amount collected now totals $375, without hav- 
ing heard from several of the largest type- 
writer companies in the business, who are evi- 
dently waiting for others to make the move 


Not a Publicity Scheme. 


In promoting a World’s Typewriter Contest, 
the publishers of this paper do not do so for 
personal financial gain or for publicity for 


themselves. We have invited and do hereby 


solicit the co-operation of all other typewriter, 


shorthand and affiliated magazines t yin us 
in this affair, offering them the same privi 
leges and benefits that we shall deriv: The 
handling of this affair will cost us many dol- 
lars, and this money will be spent for the 
sake of promoting a higher standard in the art 
of typewriting, = not a means of gaining 
publicity, either for ourselves or the manufac- 
turers on whose gato -maey the events may be 
won, although it will be natural to suppose 
that considerable advertising will be given the 
affair. 

In these events, with a purse of about $1,000 
in cash to be divided among the first three 


winners, it is also natural to suppose that some 
special efforts on the part of speedy operators 


will be made between now and the yntest 


TYPEWRITER SPEED CONTESTS. 


Results—Dictation Contest—March 19, 1907. 


Dictation Contest, 30 minutes. 


Name. 

Rose L. Fritz (Underwood). . 
Emil A. Trefzger (Remington)... 
H. O. Blaisdell (Underwood). . 
E. M. McClintic (Remington) 
Nellie Harrington (Fay- holes) .. 
J. L. Deppen (Remington)........ 
Cc. P. McDonald i 
O. V. Sprousta (Monarc 
Agnes M. Farrell (Remington) 
Paul Munter (iasineneas “oe 
ann A. Graham (Monarch) 

ose Moskovitz (Fox)......... 
Pearl Harchovsky (Underwood).. 


First Prize, $50; .Second, $25. 


each error. 


Penalty, five words deducted for 


No. Penalty for Net 
Words. Errors. Errors. Credit. 
3,021 87 435 2,586 
2,981 138 690 2,291 
2,878 135 675 2,203 
2,625 124 620 2,005 
2,693 159 795 1,898 
woos 8,730 224 1,120 1,599 
2,869 263 1,315 1,554 
2,593 211 1,055 1,538 
oe 249 1,245 1,337 
3,093 380 1,g0o 1,193 
2,919 348 1,740 1,179 
2,643 358 1,790 853 
2,263 309 1,545 718 


Results—Copying Contest—Preliminary, March 21, 1907. 


First Prize, $100; Second, $50. 


Penalty, five words deducted for each error. 


CHAMPIONSHIP OF AMERICA. 
(Carrying Trophy Prize Offered by “Office Appliances.’’) 


Five Minutes’ Contest. 


Name. Total. Penalty. 
Dries... :. ate 30 
Trefzger teas << 50 
a Agee” 95 
EE IRA 135 
Farrell .. ipl ey gent 185 
Thompson as ..359 85 
Harrington Pert: 215 
Deppen Te, 245 
McClintic % «+ «389 165 
Moskovitz ..............402 190 
Middendorf ss dla jos a 440 
ae 145 
a ec iths8 op 255 

orks wk an Sah wo Ce 190 
ES 370 
Finals—30 Minutes Copying. 
Fritz ERAN nara nti sai wes 3 
Munter 
Trefzger 


Ten Minutes’ Contest. 


Result. Total. Penalty. Result. Total. 
408 957 85 872 1,280 
361 885 120 765 1,126 
348 936 200 736 1,086 
282 862 105 757 1,039 
235 882 290 592 827 
274 672 215 457 731 
174 842 345 477 671 
159 837 325 512 671 
194 734 285 449 643 
212 837 490 347 559 

—28 841 285 556 528 
196 633 465 168 364 
38 567 400 167 205 
126 524 460 64 190 
—$5 648 650 —2 —37 
Words. Errors. Total. 

2,660 215 2.445 

2,611 530 2,081 

2.577 540 2,037 
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date for preparation. We know of several who _ taken seriously by those who give these events 
have already started on their way to practice consideration. It is rather sad to note that 
tor the “first prize.” many of the critics who now question these 
ae! ole iffairs, do not appreciate the fact that they 

Criticising the Critics. have been entirely revolutionized during the 


We have cited the fact that not until one past 18 months, and as a proof of our claim 
year and a half ago were the typewriter speed t the present contests are genuine, that the 
contests held under conditions that would be rules as lived up to, and that accuracy as wel 


1 


THE EVIDENCE. 


FAC-SIMILE OF PAGE OF ACTUAL WRITING FROM MANUSCRIPT 
WRITTEN BY THE WINNING OPERATOR. 


} i t he ma; 
ed warrior yet lives, and battles for the right, let us hope that } y 


, ‘ thon +) ” he n 
meet a higher, ami juster and more charitablitribunal f than the a 


] I ! h d y if such a land 
that judzed him here; let us hope that in the land bey om, if such a 


exists, that in the final judgment, the cood deeds ar not forgotten 


in making up the general balance, which alone can tell where we belong 


Parnell is dead, the Irish army is broken and scattered; as 01 ld, the 


4 


sther hat the ecomno -ause is fore 
leaders are so busy destroying each other that the common caus j r 


gotten, and the field abandoned to the victorious hosts. The last elec- 
tion has left Ireland almost unrepresmted in Perliament,--her friends 


Rritich Fr y 7 +) , 5” Home Ru 
stricken down all ver the British Empire, and the cause of Home Rule 


buried beneath the greatest political avalanche that has swept Britain 


for fifty years. In the midst of this disaster and defeat, her friends, 


helpless and hopeless, once more look to the sword for liberation. Wheth- 


er this policy is wise or unwise, I shall not discuss to-night; it was 


not the poli/y of O'Connell, but it was the policy of Washington. 


Far be it from m to say a word upon this occasion that could savor 


of the demagogue, speaking for a winning cause. The Irish question is 


something more than the abuse of England. It is broader than the con- 


troversy between those two lands; unless it is a part of the great ques- 


tion of human liberty, of the rights of all the poor and disinherited, 


both in Europe and America, it is no concern of mine. «In the light of 


1 


what I know of human nature and history, I cannot think that England has 


been different from other lands. I cannot think that she is more un- 


just to the struggling Irishmen than my own country was to the helpless 
children, who 


black, or is to-day to the helpless men, women and little 


toil from day to day for the barest right to live. I am aware that in 


cause is a popular theme; all of our political con- 


~ 


America the Irish 


ventions have for years passed resolutions favoring Irish independ- 


ence. The cause of Poland is popular here. The cause of Hawaii is 


popular in America. The cause of Cuba is very dear to us. The cause 


of all the poor of all the earth, except our own, touches the generous 


end overflowing Yankee heart. I know that with this audience, and perk 


ct 


ct 


aps in this country, Irish independence, either with or without force, 


+ 4 - wo 7 + 
is a favorite theme. I kmow too, that this is not the worpd, and that 


Great Britain is very strong. Wiser men than I must counsel such & 
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as speed in an actual part of the requirements, 
we again show a page of Miss Fritz’s work, as 
actually taken from among the pages of her 
recent work. There were pages that showed 
a lesser number of mistakes than the one dis- 
played here, but we tried to pick an average 
sheet. 

In recent publications that claim to repre- 
sent the typewriter and shorthand interests, 
we have perused arguments against speed con- 
tests on the ground that they were not genu- 
ine. We would like to see these gentlemen 
make a more careful and serious investigation 
into the recent events as conducted under the 
management of the National Business Show. 
Other events carried on by schools or associa- 
tions we are not criticising, for we feel that 
they are not public enough to draw the atten- 
tion of the World, the business stenographers 
and the writing machine interests. ° 


What Should Be Done. 


In the handling of a world’s typewriter con- 
test, or future local events, there is not a bet- 





THE CUP. 


ter time or a more appropriate occasion than 
during the National Business Shows, with New 
York City as the only point in America for 
the world’s event. 

It is to be hoped that the importance, from 
the artistic side, and for the art of typewriting, 
that the commercial school proprietors may 
join hands with the manufacturers and sellers 
of writing machines, and appoint a committee 
during these contest periods, who will give 
them their serious consideration, and carry the 
work of conducting the contests through for 
the benefit of better typewriting, better op- 
erators and for the creation of more enthusi- 
asm for the manipulation of the greatest busi- 
ness builder the world has ever had given it— 
the typewriter. 


EVANDER H. SCHLEY. 

Evander H. Schley of Bernardsville, N. J., 
a brother of G. B. Schley, vice-president of 
the Elliott-Fisher Co., died at the home of his 
son, Dr. F. E. Schley, in New York City, from 
an acute case of Bright’s disease, at the age 
of sixty-nine years. 

Mr. E. H. Schley was also an officer of the | 
Elliott-Fisher Co., acting as secretary and 
treasurer, and although a stockholder, was not 
so deeply financially interested as was his 
brother, G. B. Schley, who holds one of the 
largest blocks of stocks. 

E. H. Schley leaves one son and three 
daughters. His wife died several years ago. 
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: During the past five years the United States 
NH Steel Corporation has equipped over sixty ol 


\ its iron and steel manufacturing plants with 
the International Time Recording Companys 
i) system. The largest works in one inclosure 
fs is their Illinois Steel Company's South Works 
| at South Chicago. This plant extends four 


miles along the shore of Lake Michigan, and 
is really a combination of nine large steel 
works, and employing over ten thousand men 
It consists of: 

Bessemer Steel and Converter Works, 

Open Hearth Steel Works, 

Structural Steel Mills, 

Steel Rail Mills, 

Blast Furnaces and Docks. 

Plate Mills, Slab Mills and Blbom Mills, 

Cement Works and Mechanical Depart 
ment, 

Railroads and Yards. 

It is one of the most modern plants of the 
Steel Corporation. The General Superinten 
dent, William A. Field, and Auditor, J. I 
Wilson, and other associate officials, are rec 
ognized the world over as among the most 
efficient, capable and progressive men in the 
steel business, and their wonderful records for 
large tonnage and low cost have given South 
Works a most enviable reputation. 





Difficult Problems Solved. 
i \ sw oh) Wel . ue whi PARAL ED 
if The International Card System of time re 
i cording was installed in this plant during the 
it past year, after a most careful investigation 
b 4 into all other systems. There were many 
difficult problems to solve; the proper handling 
thousand men, more than half 
foreigners and non-English 
the system of 


of over ten 
of whom are 
speaking employes; 
cording at various entrances; the department 
distribution of time 


time re 


system of records; the 
per contract or shop order, and a vast amount 
of detail which had to be reckoned in connec 
tion with the new time recording system. The 
flexibility and ready adaptability of the In 
ternational Card System, the complete semi 
monthly record on one time card, the desig 
nation of “lates” and irregular records in red 
ink, the ability to quickly check the cards 
i against distribution tickets, etc., has enabled 
the Auditing and Time Keeping Department 
| to know «positively that the workman's time 
is now being accurately recorded, and with the 
voucher system employed, the Illinois Steel 
Company have every safeguard on their pay- 
rolls. 


Special Buildings Provided. 
Special time record buildings were designed 
: by the Recording Com 
pany’s expert; South 
Works and the 
for the larger departments. Seventy-three (73) 


International Time 
entrances to 


centralized 


three at 


other buildings 


f 
f 
b 
} . “ss . . 
i International Time Recorders and Card Sys 
i} tem for twenty thousand numbers are in 
ii stalled in these buildings. 
I): At Eighty-first street gate a tunnel system 
Hy, (under the railroad) is installed, where two 
a thousand men record their time in the sub 
) Al way before entering the structural steel mills 
wii At Eighty-fifth street entrance a special sys- 
| i tem is designed to cover the plate mills, steel 
Pal | 
bt} 
i) 
fs 
: nh | 
Bd ; 
+ 
U 
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In South Works, Illinois Steel Co., South 


Chicago, Ill. 
BY H. S. EVANS. 


rail mills, slab mills, and open hearth steel! 
department. 

\t Eighty-sixth street gate the centra! time 
record building, to record the time of all 
scattered labor, such as yard labor and con 
struction men, is installed. 


How Thousands Are Handled. 

below a picture of this building, 
four thousand men record their 
time and over three thousand of these men 
are foreigners, Italians, Hungarians, Slavs, 
A duplicate system is installed in 


We show 
where over 


Poles, ete. 


this building; all employes going to work 
record on the “In” system. At 7 a. m. and 
7 p. m. the regular “In” system is locked, 


7 
and all lates must pass through special aisles 
and record their time in red ink, filing their 
cards in special drop boxes for late employes. 

The “Out” system is a duplicate of the “In” 
system, but on a larger scale, designed tuo 
quickly record the large force of employes 
who rush out of the plant at 5:30 p. m. Spe 
cial out-going aisles are designed for early 
quitters, or men who are excused before reg 
ular quitting time. 

These records are all made on red 
recorders, and cards filed in separate places, 
so that the time-clerks can readily check the 
irregular or short time records. 

At Ejighty-ninth street bridge 


ribbon 


entrance to 





Modern Time ‘Recording Equipment 


the blast furnaces, Bessemer converter works 
ind cement works, a special time record 
building is erected to record the employes of 


these departments. 


A special system is designed to take care 
ot mechanical and electrical divisions, and a 
special card to follow the men in these di 


visions who work all over the entire plant 
Auditor Wilson has combined with this sys 
tem a method to control ab 
sentees and record the lates. 


most excellent 
Arrangements for Checking. 


Department is 
time 


The Time Keeping divided 
into two distinct divisions—the record 
division and field timekeeping or distribution 
division. The poy-roll department is seperate 
and distinct, and the timekeeping department 
has no control whatever of moneys. 

The International Time Cards are 
bered by a specially designed numbering ma 
chine, and the pay-roll 
cards and pay-rolls are printed by addresso 
The system of double checking all 


num 
. ; 
empioyes names on 


graphs 
pay-rolls is most complete. 

All employes are paid by bank checks, which 
out with special printing and num 
and the best known safety 
Kkmployes are paid in the depart 


are filled 
bering machine, 
devices 
ments semi-monthly, but all scattered labor is 
paid in the central time record building, which 
is designed to pay off six lines of men simul 
taneously. 
thousand 
hours. 


In this building recently over four 
two 


employes were paid within 


SO EE EE 
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Publication Show in France 


“Paper, Press, Posters, Printing, Publicity, 
Photographs, Periodicals, Publishers, Pape 
terie, Presses, Paris.” - 


This is the ingenious and “catchy” announce 
ment of a new international exhibition that is 
to take place in Paris next summer, and, in 
novel interest, will draw very nearly all the 
world and his wife to it. What the exhibition 
is to be is plainly foreshadowed by the words 
above. It is to include everything that is con 
cerned with the making of books, magazines 
and newspapers, and hence covers the broad 
est sort of field, taking in as well social econ 
omy, without which latter feature no French 
exposition is ever given these days. 

“Exposition Internationale du Livre et des 
Industries du Papier” is the full official title 
of this great specialized exhibition, the English 
equivalent of this being “The International 
Book and Paper Exposition.” It is to open in 
Paris, on July 21, and end November 1. 

for tourists from all lands, and particularly 
for those from this country, the fact that this 
notable “show” will be held in the Grand 
Palais on the Champs Elysees, which for sev 
eral years has been the exposition building par 
excellence of all Europe, gives it additional ac 
claim. There seems little cause to doubt but 
what it will be one of the chief things for 
travelers abroad to see this coming summer. 

U. S. Is Represented. 

No small extra interest is lent to this ex 
hibit from all countries by the fact that its 
American commissioners are two‘exceedingly 
well known New Yorkers, Dr. William H 
Tolman and Mrs. Tolman, both of the Amer- 
ican Institute of Social Service. Dr. Tolman 
is commissioner general of the American sec 
tion. The appointment by the French govern 
ment of Mrs. Tolman is especially notable for 
the reason that this is the first time in the his 
tory of the world that a woman has been made 


{ FROM WORKS 


International Exposition of Books, Newspa- 
per and Paper Industries Is Attracting 
World-Wide Attention—United States 
to be Well Represented. 

1 commissioner for an international exhibition 

of this order. 

All over Europe this coming exhibit is a 
matter of the greatest moment and of -the 
most careful preparation, As nothing else has 
ever done, it will place before the world the 
achievements of printing and its allied arts 
and trades as they are up to the present mo 
ment 

Chere is reason to believe that several or! 
powerful of the American daily 
representation there, 
presenting 


the most 


newspapers will have 
either in a large or a small way, 
their product and showing by means of ex 
pensive and complete sets of photographs the 
operations of their plants. All the leading 
Parisian publications have already engaged 
space. 
Salvation Army to Exhibit. 

Under the division of social economy, there 
have even as early as this been definitely 
planned some highly interesting American ex 
hibits. The Brooklyn Rapid Transit is to be 
one of these exhibitors with a full collection 
of photographs showing in detail its Social 
Betterment work. 

The New York 
wise to be an exhibitor; as is, too, the Salva 
tion Army The Institutional Church in 
likewise be represented very 
photographic exhibit present 
these extensive and 
argely capitalized religious organizations win 
Under the subhead 


Edison Company 1s like 


\merica will 
ompletely, the 
ed here showing how 


idherents to their cause. 


of charity in this social economy division hos 
pitals will have their exhibits 
For the convenience of American exhibits 


commissioner general for America is mak- 
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X RECORDERS 


PLAN OF CENTRAL TIME RECORD BUILDING \ 
South Works, Illinois Steel Co., South Chicago, Ill. . 


fl CARD RASS Designed by H. S. Evans, Philadelphia, Pa. 84 ft. x 50 ft. inside ceiling +} 
« DROP CARD BOXES 20 ft. Office floor raised 18 in. Building will handle 4,000 men. > \ 
5 ‘‘in’’ aisles, 8 ‘‘out’’ aisles. 26 Recorders, 10 ‘‘in,’’ 16 ‘‘out.’’ \ 


\) PAY WINDOWS 


ing provision so that on the payment of a cer- 
tain sum, large or small, according to the 
amount of space desired, he, as the general 
American representative, will take charge of 
any or all exhibits upon their being shipped 
to him in Paris, install them and give them 
special “interpretation” to visitors. Except 
in exceptional cases there will be no outlay 
required beyond the first fee for exhibition. 

“International awards,” said Dr. Tolman the 
other day, “gold and silver medals, diplomas 
and certificates of merit will be granted after 
careful examination by juries composed of ex- 
perts, some of whose members will be Amer- 
ican, and there is no doubt, considering the 
superior quality of American products in the 
lines mentioned, that a good share of awards 
will fall to American exhibitors. 


American Exhibits Well Placed. 


“The space set aside for American exhibits 
is located on the main floor in a most advan- 
tageous position; the units to be devoted to 
American newspapers and periodicals being in 
the immediate vicinity of the space already 
allotted to the great French daily, weekly and 
monthly publications. 

“The American commissioners have been 
granted space in addition for mechanical ex- 
hibits, such as typesetting and type-casting de- 
vices, presses, paper-cutting machines, etc., 
which can best be exhibited in motion. This 
space is so located with reference to the ex- 
hibits of well-known French and other makers 
of presses as to insure the attention of all vis- 
itors to the American machinery exhibits. 

“The terms have been arranged so that the 
charges will include not only the space re- 
quired in each case and the personal represen- 
tation, but also the partition, shelves, cases, 
frames and fittings of every kind, as well as 
the freight on exhibits to and from Paris, and 
in fact all ordinary expenses. 

“The general American exhibits will be lo- 
cated in two contiguous sections, which have 
been divided into units and fractions of units. 
Detailed plans and statements will be sent on 
application. Early applicants will, of course, 
have precedence in choice of location.” 





“PIECE WORK” AMONG STENOGRAPH- 
ER 


[It is hardiy possible that in all the large 
number of users of typewriters, and those who 
engage many stenographers, that more than 
a score of the firms really know just what each 
stenographer actually earns. Of course, they 
all know what they are paid, but how few 
know exactly just for what they have paid. 

Where many stenographers are employed, 
there are always a few who produce better re- 
sults than others, while the general pay-roll is 
the same, and again, there are some who are 
“drones,” receiving the same salary. 

It has been left to the great Simmons Hard- 
ware Company of St. Louis to devise an inter- 
esting system of checking stenographers, 
through a means that indicates at the end of 
each month just what girls are the “drones” 
and which ones “earn their salaries.” 

The “system” used comprises a set of ruled 
cards, so arranged as to show a monthly rec- 
ord, and with which is used a “cyclometer” on 
the typewriter. 

The System is made and sold by the Office 
Equipment Co. of St. Louis, Mo. 
~ 


























Away back in Chaldean history we find that 
Fraternalism was appreciated by some. The 
Egyptian Priests taught that man was but a 
puppet of the state and to uphold the dignity 
of same men must become as brothers and 
fight for a common cause. We find it among 
the teachings of Confucius. All the great re- 
formers, taught that man’s physical as well as 
his spiritual salvation depended entirely upon 
living a life of true brotherhood. If the teach- 
ings of Christ and all the great Reformers 
that have lived in the past are not lived up to 
in this day and age of the world, what does it 
imply? 

It teaches the ignorant and careless that 
experience is a snare, that viciousness is bet- 
ter than goodness, that an undeveloped mind 
is better than one that is developed, that 
knocking is superior to fairness, that to be 
square and honest is low and vile, that to treat 
your fellow associates with respect is foolish, 
that to dodge your competitor and resort to 
mudslinging is elevating and the road to fame. 

Shall we live as the barbarians of the past? 
Shall we trample Experience and its practical 
and beautiful teachings beneath our feet? 
Shall we let suspicion, deceit, and unfairness 
put shackles on our brain thereby making 
life miserable? No! No! You say. Then 
let us rise up and protest against this discord. 
Let us live as nature intended, let us be filled 
with compassion, let us put honesty and fair- 
ness above the clouds, let us be as brothers 
and live like men. 

Know you, that knocking, unfairness and 
selfishness, used in connection with your fel- 
low associates and competitors, simply dwarfs 
your mind, destroys individuality and creates 
within your fellowman a feeling of disgust? 

Not any of us are so good but that there 
is plenty of room for improvement and ad- 
vancement. The best men and women of to- 
day are the ones who thoroughly realize their 
own weakness and faults. 

To profit by the experience of others as 
well as our own, we must be wide awake. 
We can’t afford to dream. We must exercise 
our minds as well as our muscles. 

To disregard the teachings of true Frater- 
nalism, is like going to sea in a small, open 
boat. It means bodily discomfort, an uncer 
tainty of mind and very slow progress. 


Should Be Proud of Vocation. 


Typewriter men should be proud of their 
vocation, should realize that it is a most laud- 
able one. They should be patient, tireless, 
fearless, courteous and absolutely honest in 
every agnse of the word. Be fraternally in- 
clined towards other makes of machines (out- 
side of the one you happen to represent), 
study them from a mechanical standpoint. Get 
acquainted with their various good features. 
Be able to appreciate their strong points 

It will do you good. It will broaden you 
intellectually and make you a better and 
more enthusiastic worker. 

It is not the amount of money you make 
on any certain deal, it is confidence you create 
in yourself and your goods that makes easier 
sailing in the future. Future business is what 
you are looking for, not what I did to-day or 
yesterday, but what can I do to-morrow. 

Your success and the success of the people 
who employ you depends upon honest, enthu- 
siastic effort. Take a large dose of enthu- 


siasm before you start to work, and. another 
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Men Engaged in the Writing Machine Busi- 
ness Should Join Hands and Maintain 
the Standard of Their Vocation. 


BY R. R. RITTER. 

resolution 
many 
that 


one directly after lunch. Make a 
that going to make just as 
friends as is within your power, and 
above all things you are going to treat every 
man with whom you come in contact to a 
large dose of real genuine enthusiasm. They 
will like it, and as soon as they are aware that 
you always carry it, they will want to meet 
you often. 

Watching the clock, counting the grains of 
corn on an ear before it is grown, and treat 
ing your fellow competitors, unfairly, never 
produced anything but evil seed. The trans 
planting of this seed will overwhelm you and 


you are 





gradually choke you back step by step 
DOWN the ladder that leads to oblivion. 

If your competitor, Mr. A———-, is trying 
to sell a machine to Mr. G———-, don’t let 
yourself form the impression that the machine 
Mr. A———— is offering for sale is not just as 


good as yours, but on the other hand just 
rack your brain and see if the machine does 
not in reality have some pretty clever fea 
tures. Then if the machine you are represent 
ing is all O. K. you have got something really 
interesting to talk about, as well as something 
that is a real genuine pleasure to demonstrate 
Mr. G.’s position is that he wants to find 
out (if he can) the machine that is best adapt- 
ed to suit the requirements of his particular 
business. If, in your estimation, he finally 
used bad judgment, remember that Mr. G—— 
has a mind of his own and has a perfect right 
to purchase as he sees fit. If you should hap- 
pen to lose out on this deal, don’t feel sore at 
not only your competitor, but Mr. G——— as 
well. You know Mr. G——— undoubtedly 
thinks pretty well of you and undoubtedly. has 
a good opinion of the machine you are selling, 
only he did not want to purchase two ma- 
chines. He only wanted to purchase one. 


Never Knock Competitor. 

If your competitor happens to be Mr. C 
who is selling one of the low priced machines 
that are on the market, ranking in price from 
$35.00 to $60.00, remember that even this class 
of machine is well worth the price asked. 
Don’t depreciate yourself and your goods by 
knocking, but on the other hand treat him 
with the same fairness and consideration that 
you would a man who was offering a piece of 
real estate for sale. 

Should your competitor happen to be a man 
who is in the exchange business and is offer- 
ing rebuilt, second-hand, as well as new goods 
for sale, don’t get in the habit of thinking 
that he is selling junk, but just remember that 
he also has a living to make, and that there 
are a good many people who do not care to 
see how much money they can be made to 
pay for a typewriter, but on the other hand 
they want to ascertain just how good a ma- 
chine they can buy at a fair figure 

Typewriter Fraternalism, is as essential t 
everyone connected in any way with the type 
writer business as a hive is to a swarm of 
bees. To be as busy as a bee from morning 
until night and to get the most out of our 
efforts can only be produced by enthusiastic 
and an undivided attention to business. In 
our spare moments, if we mingle with one an- 


‘slow 


The Practice of Typewriter Fraternalism 


other and exchange ideas and enjoy the fruits 
of good fellowship we are bound to get more 
real enjoyment out of life. 
Fraternalism teaches that truth is 
than falsehood, that_optimism is grander than 
pessimism, that a smiling face 1s more invit- 
ing than a frowning one, that enthusiasm and 
genuine brotherly relations are more elevating 
than miserly isolation. Let us look around 
and see how we stand in our community. Get 
acquainted with your competitors, clasp them 
on the shoulder in a brotherly way, look them 
square in the eye, grip them by the hand and 
tell them that from the bottom of your heart 
you hope they are doing a fine business. Give 
them to understand -you feel only friendship 


better 


for them. Invite them to call on you. Make 
yourself agreeable. What will be the result? 
You will feel better, sleep better and you 


will produce better results. 


Always Push Forward. 

Days come and go, some are sunny, some 
are cloudy. A few bring happiness, others 
sorrow, but in the midst of all this we have 
to journey on. Ever onward. There is no 
end. On all sides of us we see the struggle 
going on, the survival of the fittest, not one 
in a million survives, and that one at last falls 
before natural death. 

What are we struggling for? 
gling for to-day, or are we struggling to fit 
ourselves for the future? Development is a 
it requires time, labor, suffer 


Are we strug 


process, 
ing and patience. 

You say we are struggling for the 
What mean you? Does the future mean to 
morrow, or the days succeeding? No! When 
you stop to think it means eternity. Eternity 
signifies what? Something incomprehensible, 
unthinkable, then why not live closer to each 
other? Why not do more for each other? 

When you stop to think (by the way how 
many of us ever stop to think?) you can see 


future 


the foolishness of this selfish existence. We 
are surrounded on all sides by the victims 
of a system. In our struggle, we push others 


from the path, we trample them beneath out 
feet, we smother the weak, we deride the ig 
norant, refuse alms and help to the wayward, 
we grow arrogant, selfish, deceitful and above 
all other things we grow blind to the existing 


conditions of our fellow men 

Such conditions sow malice and hatred in 
our hearts, makes us envy the achievements 
of others, ridicule the progress of others and 
treat our fellow men as strangers. 


You say this should not be so. You agree 
that something ought to be done to obliterate 
this evil, but how many of us will get right 
down to rock bottom and start to practicing 
If you believe, why not practice 
believe. Why not do your part? So many 
of us see something, but more times read 
something and after reading it we say, Well! 
that looks good on paper, but who wants to 
practice it? I do. You do. We all do, but 
the only trouble is that a great many of us 
have not the courage of our convictions. Wake 
up. Let us all wake up. Our minds are 
bondage. Let us shake off the shackles. Be 


what you 


in 


free. Strive for better things. Let us find 
out what fraternalism means Let us bask 
in its sunshine, absorb its beautiful doctrine. 


and above all else impart it to our fellow as 
sociates. They will be benefited. 
keep everlastingly ‘at it, we can 
whole world free 


and if wé 


iake «the 
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Business Colleges Dewelop Men 


\s you approach the Grand Central Station 
in New York one can see the blank wall of a 
certain building upon which is a picture of 
Kion. George B. Cortelyou. Beneath the pic 
ture is the legend in gigantic letters: “From 
a Business College to the White House—this 
is the Commercial school where Cortelyou 





graduated.” 

A grumpy gentleman across the aisle from 
me remarked, “Cortelyou would have been a 
great man even if he had graduated at Yale 
and had a rich father. There are some men 
you can never keep down—Cortelyou is one ot 
them.” 

This is probably true because Cortelyou 
would have improved his opportunities wher- 
ever he was. But this fact holds: Cortelyou’s 
chief value to the administration lies in the 
fact that he is a business man. He is an or- 
ganizer, a methodizer, a man of decision, a 
judge of values, and above all he knows the 
worth of time. Among other betterments 
which he brought about while postmaster gen- 
eral was to bring Texas and New York one 
day closer together. Then Cortelyou knows 
this: That the deficit in the postoffice depart 
ment is not because second class mail matter 
is carried at one cent a pound. He knows that 
if the rate were increased to four cents a 
pound the deficit would be greater than it now 
is, because the low pound rate brings about 
and secures the payment of an immense in 
crease of business, in first, third and fourth 
class matter which otherwise ‘would not be 
possible 

Cortelyou Knows. 

He knows that the postoffice department 
carries the mail for all other government de 
partments free—letters, books, seeds and 
speeches! Cortelyou knows, also, that if the 
rural delivery was allowed to carry packages, 
as it does in England and any other civilized 
country, there would be no postoffice deficit. 
George von Lengerke Meyer, who is also a 
business man, knows this, too. 

I am glad the world has evolved to a point 


SPRING INK SHIPMENTS. 
[The jobbers and tink 1 


facturers are ship 


ping unprecedented quantities of ink at this 
time because of the unusually cold weather: 
that has prevailed for long time. 

In discussing this matter with the L. E 
Waterman Company it was found that their 
spring shipments of ink were unusually heavy 
Chis, of course, may be uunted for as much 
by the fact that the demand for Waterman’s 
[deal fountain pen ink is constantly increasing 
is by the long standing low temperature, be 
cause the ink buyer has a certain sense ot 
security in purchasing this fountain pen ink 
He knows that if it is made for fountain pens 
and for a pen that is absolutely guaranteed 
to give satisfaction that it must, of course, b¢ 

perfectly fluid ink and that a combined ink 

hich is sup l to g perfect copy will 
ot clog or gum in the way that such inks 
very ofter Furthermore, the dealer is in 
clined to push this ink because he has discov 
ered that the nsumet! little or no com 
punction about paying the higher price de 
manded for it and because he need have nb fear 
that his competitor will s r a lower pric: 


instructed t 
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The Opinions of the Editor of the Philistine 
Set Them Ahead of All Other Schools. 


BY ELBERT HUBBARD. 


here the sneer for business men and busi 
ness colleges tokens to everybody, a vacant 
mind 

Business men serve society, and the ethics 

the times say that to serve is to bless 

He who is greatest among you shall be you 
servant.” 

And so business colleges, where young men 
and women are trained to active, intelligent, 
and efficient service, are eminently ethical in 
stitutions that bless and benefit the world 

In mousing in “Who’s Who” in a vain hops 
to find my own name, I chanced upon the 
names of three Strauses—Oscar, Nathan and 
Isador—the greatest trinity of brothers in 
America. And I noted that Nathan is down 
as a graduate of “Packard’s Business Col 
lege.” The other two attended the same in 
stitution, but did not have the felicity to grad 
uate, although they evidently got a few good 
ideas then that have lasted them through long 
and successful careers in the business world 

So popular have the business colleges now 
become that most of the big universities havé 
put in “commercial departments,” trying to 
neet the competition 


Lyman J. Gage a Product. 

Lyman J. Gage, ex-secretary of the treas 
ry, is a graduate of “Bryant & Stratton’s” 
ind began his career as a bookkeeper. Mr 
Gage recently said, “Business colleges are tech 
nical schools and approximate actual life much 
closer than, the universities, training a youth 
so he can step directly from the school into 


\ paying position. Their growing recognition 
is one of the most hopeful signs of the times.” 

The problem of civilization is to eliminate 
the parasite—and in the process of elimina 
tion the business college to-day is one of the 


TACT. 

4 good story, said to be true, is told 
\dvertising solicitor. 

Calling upon the advertising manager of a 
ge concern, he was directed to wait in an 
uter office, separated from the main office by 
1 partition fitted with large panes of frosted 
As his card was presented he was surprised 

see the shadow of the advertising man 


ger, in the act of tearing his card to pt 
nd casting it into the waste basket 
[The office boy soon appeared with the ad 
e that Mr. Smith was extremely busy and 
ild see no one. “In that case,” replied the 
itor, “please ask him to return my card 


Mr. Smith was informed of the request, 


ng that he could not comply caus 
ckel to be sent to the solu » 
te him Following up his lvantage, the 
licitor drew another card. from -his case and 
| is TOMUOWS Leil 


messenger! 
Mr. Smith these cards are tw ra ni 
s * 


yre entitled to 


tfervieu ind } e( 


He is there 
He was granted an 11 


yrder Exchange 


49 


chiefest factors. The classical education may 
help you to earn a living and it may not, busi- 
ness education always does, And. do you 
know what a business education means? I'll 
tell you, it means economic freedom, 

The man or woman dependent on another 
for bread and clothes is a slave, a slave to in- 
competence, and that is the bitterest kind of 
serfdom. Graduates of good business colleges, 
absolutely without exception, have paying po- 
sitions awaiting them—they do not have to 
advertise for a place, borrow, beg, steal not 
stand in the bread line. ; 


Colleges Often Bad. 


Nicholas M. Butler says, “It is absurd to 
suppose you can send your boys to college 
where theré are idle and extravagant youths, 
without their catching from the idle ones 
some of the bad traits which the idle and ex- 
travagant possess.” 

Just so! 

So look you, lads, don’t shed any of the 
briny if fate decrees that you cannot spend 
four years of your young manhood) if..a uni- 
versity. Take a correspondence cetirse, go to 
a normal school like that at Bowling Green, 
Potsdam, Valparaiso, Carbondaleget busy 
in a business college, where everybody is busy, 
where time is precious and opportunity is 
prized. Improve your opportunities, that’s the 
thing! 

Decide on what you want to do, and. what 
you want to be, and go after it! You'll win, 
and when you are forty, these fellows who 
manipulate the pasteboards, inhale cigarette 
smoke, and cram for exams, will.be coming to 
you for advice, to borrow money; to have you 
operate on them for appendicitis, and for 
passes to the poor house. - Get eight hours 
sleep every day, work, smile, study. and health. 
happiness and success await you. Ask Cor+ 
telyou! 


* *“ 7s 
24 salt 
7) 


EVAPORATION RUNS INTO MONEY, 

Having noticed repeatedly the rapidity with 
which the writing fluid in my ink well evap; 
orated it occurred to me that the loss result- 
ant therefrom by the large corporation em- 
ploying me could not be insignificant. Conse- 
quently, I took it upon myself more thorough- 
ly to investigate and, perhaps, offer a remedy. 
In a short time I discovered that. nearly one 
ounce of ink evaporated from one well in one 
week. Later I learned that about three thou- 
sand ink wells containing red and black ink 
were in use in the several departments. This 
meant a loss of three thousand ounces in one 
week, or one hundred and fifty-six thousand 
ounces in one year. At the price paid for this 
ink, the valuation of the evaporation -amounts 
to a trifle over twelve hundred dollars per 
year. 

To prevent this startling loss in such a 
trivial manner it was necessary to purchase 
three thousand fountain ink wells, which are 
proof against evaporation. These cost seven 
hundred and fifty dollars. Therefore, this cal- 
culation of mine, born in an idle moment, is 
saving the corporation four hundred and fifty 
dollars the first year and about twelve hun- 
dred a year thereafter. 
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MPORTANT to the trade is the change in dates of the National Business Show 
] that brings both the New York and the Chicago event in the fall, and this year 
brings two shows to Chicago within eight months of each other. The determina- 
tion on the part of Cochrane and Payne, the managers, is to be commended, for it will 
relieve the exhibitors of a great deal of worry and expense that they have heretofore 
been subjected to. Fall is the proper time for a Business Show. By 
holding both shows in the same season of the year and close together 
CHANGED exhibitors will have to prepare but once, and when the New York Show 
is over, a few weeks of rest will intervene and then they will move to Chicago. No breaks 
in the rest of the year, no interruptions from the general run of business methods—all 
over with in one dose. 


cation would hold its subscribers and be prosperous it must get the news and 

a print it. People are interested in knowing what other people are doing, and 
the paper or magazine that conveys the most information on live topics and about 
people is the publication that is going to win. This is evidenced by the vast sums of 
WE WILL money daily newspapers spend in getting news for their readers, and it 
GET invariably follows that the newspaper spending the most money and 
MORE NEWS effort in getting the news is the one-that leads. Orrice APPLIANCES 
has always endeavored to print the most news about the most people from the most 
widely separated sections of the globe. In pursuance of the plan laid down when this 
magazine was founded, a great step in advance is to be taken by this paper. Already 
Orrice APPLIANCES has more special correspondents scattered around the world than 
any publication of a similar nature. The army that contributes to Orrice APPLIANCES 
now numbers one hundred and fifty and an addition of from fifty to sixty new ones is 
to be made at once. This is a matter of considerable expense to this publication, but 
its readers will appreciate it, and arrangements are being made now to gather news from 


i ~ ETTING the news is the most important work of any publication, and if a publi 


every section of the known globe for the benefit of our readers. 


their eyes on the adding machines, and it has been a sort of a hobby to talk 
about this whenever an opportunity presented itself. This warning is beginning 
to show fruit and the truth of the assertions are being generally accepted. At the recent 
National Business Show there were a great many examples of what this publication 
OUR has meant by its talks on the relation of the typewriter to the adding 
WARNING machine. Practically all of the companies showed billing systems or 
REALIZED attachments; but the most radical step in the combination of the two 
was shown in the Cram Writing Machine that actually combines typewriter and adding 
machine into one. The Remington showed an adding attachment and everything 
pointed to the truth and realization of what this paper has said all along. Typewriter 
men and adding machine men should fraternize. Each should become familiar with 
the other’s business, for these are two lines that cannot exist apart. 


l ONG, long ago, the publishers of this paper warned the typewriter men to keep 


and office appliance dealer, and as this season approaches he is wont to do con 
siderable studying as to how he is going to successfully and profitably carry on 
Every man engaged in this busi 


) and c and summer present a number of complicated questions to the stationery 


his business when there is really but little going on. 
ness has the same problems to face and they must be solved somewhat the same in every 

SEN case. The payroll is the first bothersome thing. How to reduce this in 
SALESPEOPLE proportion to the amount of business isa study for asavant. Sales 

OUT people too valuable to lose in the busy season are unable to earn thei 
way in the dull season, and the greater part of the time is put in loafing about the store 
waiting for something to turn up. In another section of this issue is a story relative to 
the use of ‘‘Good Will Men”’ in large establishments. Why not solve the dull season 
problem in the stationery and office appliance store this way’ 


HETHER you sell loose leaf devices or filing cabinets, you should be interested 
W in typewriter speed contests. As a matter of fact all of us must, in the offic 
appliance field, for the typewriter is the greatest business builder ever pre 

sented to the commercial world, making possible the filing system, the loose leaf devic: 
and the many other appliances that have been invented to assist in taking care of 
TYPEWRITER modern correspondence. Speed contests of the past (prior to eighteen 
CONTESTS months ago) are admitted to have been , faked” and of no value ex: ept 
as advertising. Modern operating by ‘touch writing’’ has demanded 

accuracy as a condition in speed contests. Elsewhere in this issue we display a page « 
the actual work of the winner of the recent American championship event, and it wil! 
do us all good to study the sheet and the data written and compare the schedule ot 
contestants. It is to be hoped that typewriter manufacturers, school proprietors and 
instructors may see and appreciate the importance of such contests, and remember 
that it is not for the{sake of the advertising that such events should be tolerated, but 
for the advancement of the art of typewritir., 
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Fifty Correspondents Wanted. 


An Opportunity for Neutral Men to Act as 
Editorial Representatives for This Paper— 
Pay According to Territory Covered 
and Importance of Field. 


BY THE PUBLISHERS. 


he publishers of Office Appliances in their 
desire to make this paper the strongest and 
most representative of its kind in its field, and 
not being satisfied with the rapid growth dur 
ing the past two years, have arranged to en- 
gage some fifty editorial representatives for 
the important centers of the United States, 
Canada and foreign countries. 

We want men to devote some of their spar: 
time to compiling data and sending it to us 
regularly, at stated intervals. 

Those who are to represent us should be 
neutral in their work and unbiasted in thei 
observations 

It is not necessary that our correspondents 
possess literary talent, so long as they are 
ible to state facts and write plain English. 


Three Classes. 


The representatives selected are to be from 
the important centers of the world, divided 
into two sets of three classes—North Ameri 
can and Foreign, and Cities of First, Second 
and Third magnitude 

In the United States and Canada—St. Louis, 
Philadelphia, Boston, Cleveland, Buffalo, San 
Francisco, Cincinnati, Pittsburg, New Orleans, 
Detroit, Minneapolis (and St. Paul), Syracuse, 
Omaha, Los Angeles, Montreal, and Toronto, 
are to be considered cities of the First Class 

Baltimore, Milwaukee, Washington, Louis- 
ville, Providence, Indianapolis, Kansas City, 
Rochester, Denver, Toledo, Columbus, Worces- 
ter, New Haven, Memphis, Scranton, Albany, 
Portland (Ore.), Atlanta, Grand Rapids, Day- 
ton, Richmond, Nashville, Seattle, Hartford, 
Reading, Wilmington. (Del.), Camden, Tren- 
ton, Bridgepcert, Des Moines, Sanavnnah, Salt 
Lake City, Houston, Quebec, Winnipeg and 
Vancouver to be considered cities of the Sec 
Sond Class, while the balance of the cities will 
be classed as Third. 


What We Want. 


We are desirous of securing correspondents 
in the various cities named. From those of 
the first class we want monthly trade letters 
for which we will pay a certain price, and 

om the cities of the second class a similar 
important, for which we will pay 

and likewise from the cities of 


etter, not 


] narire 
esser price, 


the Third Class. If, however, we find a rep 
resentative in a city of the Second or Third 
Class who is able to handle news from sur 
unding territory, we will be glad to con 
sider his abilities accordingly 
It may also happen that a traveling repre 
sentative covering a large field may find it 


igreeable to handle news for us, and in the 
\ f his monthly news letter not conflict 
ng with news items from other represent 


tives, we shall be glad to consider such a per 


n our spe 1 correspondent and pay him ; 
Men willir to investigate new corporations 
npanies and reporting 
ut prejudice are tl 


What Is Required. 
Literary talent is not necessary, so long 


facts are plainly given and a complet 


list of plain statements are made after an in- 
terview. Office Appliances has been favored 
for almost three years with a large quantity 
of “news items” from various localities, and 
we anticipate a continuance and even an en- 
largement of this complimentary service; how 
ever, we want to become stronger in reporting 
authentic news items from the field and desire 
to have representatives to whom we can write 
for the verification of such matters as may 
come up from time to time. 

It is not necessary that those representing 
us make known their identity to the balance of 
the trade, although we prefer they should 
Any confidence placed in us by those pre 
ferring to remain silent as to identity will be 
honored. 


The Foreign Field. 


In the foreign cities of the world, all the 
more important centers will be classed as 
cities of the first magnitude, and the remuner 
ition to be paid our foreign correspondents 
will be arranged accordingly. 

In the foreign markets, we desire to corre 
spond with those who read and write the 
English languge, although this is not positive 
ly necessary. A great opportunity is present 
ed in many foreign countries for those who 
are able to report news items of special in 
terest to this journal 


Subscription Commissions. 


In addition to acting as our correspondent, 
we want men who are able to and willing to 
nd subscribers from among a desirable class 
f readers. We prefer the “quality” to the 
“quantity.” We prefer the reader who pays 
the regular subscription price, and who nnds 
himself in the “habit” of waiting for the next 
issue. We prefer the man who reads every 
issue and finds time for the careful perusal ot 
each page, always finding something interest 
ing on which to write for more information 


To the men who can find these readers, 


vhether among the manufacturers, dealers, 
bbers, representatives or the purchasing 
gents of large corporations, we shall be glad 


? si] 


» pay a liberal commission, and one that will 
un into dollars if handled at all successfully 


The Remuneration. 


We shall be pleased to correspond with any 
id all interested parties, and after perusing 
their record of experience and considering the 


1 


territory t be covered and the possible in 


rest to be manifested, we shall be pleased 


) name a figure for which we will pay for the 
- receipt of “news letters” either month 
bi-monthly, and in addition we will name 
ymmission for all subscriptions returned to 
Preference will be given to those who have 
om the past cted as our corresps ndents wit! 
ut remuneration, provided they are in a { 


oO covet the field requit d 


STATIONERS’ ASSOCIATION BANQU 
rf the New Y 
Stationers’ Association was held st Hotel 

March 19. A detailed report will be found 


‘ n ft s issue 


ET 
ork 
As 


[The second annual dinner 


51 


PUBLISHER’S HUMOR. 

The serious editor is often more comical 
than the professional joker, as is evidenced by 
a recent bit of publisher’s humor which comes 
to our attention in which the publisher says 
that he is obliged to limit the size of his mag- 
azine to avoid excessive mailing expense, 

The up-to-date publisher is usually anxious 
to increase his paper both from the standpoint 
of news as well as advertising, because it is 
a well known fact that very few publications 
are able to make any money from their circu- 
lation; consequently, the revenue must come 
from the advertising pages. 

When a publisher states that on account of 
his desire to save mailing costs he is obliged 
to limit the size of his paper, he certainly puts 
himself in a very comical position, because it 
is a well known fact that the mailing expense 
is something which few publishers take into 
consideration at all because of its insignifi- 
cance. , 

The advertising columns of a trade paper 
are in every way as interesting to the trade 
which reads these papers as the editorial sec- 
tion, because as a rule the trade paper adver- 
tisements are profusely illustrated and display 
the various goods in which the trade is inter- 
ested. 

We want particularly to impress upon our 
foreign readers the fact that the size of OF- 
FICE APPLIANCES will not be limited by 
us to avoid the very slight mailing cost, but 
that we at all times intend to publish a paper 
which will be complete and as brimful of in- 
formation and business opportunities as we 
are able to make it. 

This paper enjoyes a splendid patronage 
abroad, as was shown by the Pillar of Evi- 
dence built up in our booth at the last Office 
Appliance Show, and which was composed of 
foreign envelopes from our foreign subscribers 
from all parts of the world, and what is more, 
the only fault we had to find with this Pillar 
of Evidence was the fact that it might have 
been made eight or ten times as large as it was. 

There are some publishers who very frankly 
admit that the reason they do not carry a 
large volume of advertising is, because they 
cannot get it. 

Then again, there are other publishers. 





NOTICE TO CANADIAN SUBSCRIBERS. 

The present postal treaty between the United 
States and Canada expires on May 7th next. 
The Canadian government has before it a 
proposition to increase the rate of postage on 
periodicals from the United States to such an 
extent as to render it necessary for American 
publishers to raise their subscription prices to 
Canadian subscribers from fifty to one hun- 
dred per cent. If Canadian friends of Office 
\ppliances object to such an increase, it will 
be well for them to make known their objec- 
tions at once to the Canadian postal authori- 


ties 





ROCKWELL-BARNES CONTEST 
POSTPONED. 

The contest in which prizes were offered 
for the person who could make the most 
words out of the letters in the firm name 
Rockwell-Barnes has been postponed until a 
later date. Full details will appear in the May 
issue of Office Appliances. 
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Tons of Catalogs Burned Annually. 


Harry R. Burrill, a special agent of the Uni 
ted States, has just made an interesting re- 
port to this government regarding the loss 
of thousands of dollars’ worth of catalogs 
every year, which are burned by the Au- 
stralian authorities because the senders have 
failed to use due precautions in sending them 
and have failed to comply with the laws and 
customs rulings. 

Mr. Burrill is employed by the government 
to look after the commercial interests of this 
country abroad, and his work is investigating 
all such matters as these, and his report will 
save a great deal of money to American of- 
fice appliance manufacturers who have Aus- 
tralian agents who call upon them for cata- 
logs and advertising matter. Following is 
his report in detail: 

Tons of American catalogues are destroyed 
every year by the customs authorities of 
Australia, for .the reason that business men 
here to whom.they are addressed by manu- 
facturers and exporters of the United States 
decline to pay the duty of 3d, or 6 cents in 
American money, per pound, assessed on them 
as advertising matter imported for distribu- 
tion. This is a loss which cannot be esti 
mated in dollars and cents. 

Because of negligence or unfamiliarity with 
the tariff provisions of Australia these  de- 
scriptive circulars, catalogues, and price lists 
generally fail to reach their destination, and 
consequently all opportunity for trade which 
might be obtained through their perusal is 
lost. This useless waste of money, time and 
opportunity can easily be avoided if Ameri- 
can exporters who desire to circularize the 
trade will discontinue their present methods 
and adopt a system that will insure prompt 
delivery and acceptance of their printed mat- 
ter. 

Remedial Measures. 

The following suggestions are made after 
conferences with the Comptroller General of 
Customs, the Postmaster General, and the 
Collector of the port of Sydney, and may be 
relied on as the best remedy to be applied: 

If the American exporter has his Australian 
mailing list in the home office he should care- 
fully address the catalogues, and then by the 
same mail he should send to the Comptroller 
General of Customs, or the Postmaster Gen- 
eral, or the Comptroller of Customs at Syd- 
ney, Melbourne, Brisbane, Adelaide, Freeman- 
tle, or Hobart (Tasmania), as the case may 
be, a notification to the effect that he is send- 
ing to —— by parcels post, via San Francisco 


Carelessness and Ignorance of Laws on the 
Part of American Manufacturers Results 
in Great Loss to Them in Sending 
Advertising Matter to Au- 
stralia. 
or via London, —— catalogues weighing —— 
pounds and inclosing (dollars and cents, 
or pounds, shillings and pence) in payment of 

duty. 

The official receiving this communication, 
with ‘preferably an international money order 
inclosed, will immediately notify the postoffice 
authorities, and the catalogues will be for- 
warded to their destination without delay. The 
printed matter should be carefully weighed 
before it leaves the home office, and the mon- 
ey order, draft, or check sent to the Austra- 
lian customs or postoffice official should 
amount to 6 cents a pound full weight. This 
is the English method, and it has given uni- 
form satisfaction. 


Catalogues May Be Consigned 


Another plan which may be suggested is 
that the catalogues be consigned to a rpere 
sentative in one of the ports of Australia with 
instructions that they be mailed immediately 
on their arrival. Accompanying the letter of 
instructions should be a money order suffi- 
cient to cover the customs charges. In this 
connection it would be well for the exporters 
of the United States to bear in mind that the 
postal rates in the Commonwealth for print- 
ed matter of this description are, not exceed 
ing 2 ounces, I cent; between 2 and 4 ounces, 


2 cents; every additional 4 ounces or fraction 
thereof, 1 cent. 

If an American manufacturer or exporter 
should desire to send out, in large quantities, 
catalogues or advertising matter coming un- 
der that head, it might be advisable for him 
to ship by freight from New York or San 
Francisco and consign the shipment to some 
house in Sydney which makes a specialty of 
wrapping and addressing. If this plan should 
be carried out the duty might be prepaid or 
the mecessary papers, together with the 
amount of duty, payment for wrapping, ad 
dressing and posting, and the list of names 
and addresses should be mailed to the con- 
signee. 

For the information and convenience of any 
exporter who may desire extensively to cir- 
cularize the trade, and whose object might 
be defeated if it were necessary to make ar- 
rangements through a correspondence requir- 
ing at least two months, attention is directed 








to a firm at Sydney, whose name is on file 
with the Bureau of Manufactures It has 
branches in all the principal cities of Aus 
tralia and New Zealand. The general man- 
ager assured me that the Sydney office or 


any of the branches will attend to all landing 
charges, and wrap, address, stamp, and mai 
the catalogues on receipt of the letter of in 


struction and the necessary remittance Phe 
charge for wrapping and addressing would be 
12s 6d, or, approximately, $3.12 per 1,000 in 


Full Postage Should Be Prepaid. 

Great care should be taken to avoid sh 
postage on Australian letters. Carelessness 
of this kind is a source of annoyance and no 
little expense to the business. men of the 
Commonwealth, and they express opinions ot 
such methods in no uncertain terms They 
insist that there is no excuse for American 
houses making these errors, and, as an object 
lesson, point to the practice of several of the 
leading English shippers, who prevent mis 
takes of that kind by having special envelopes 
marked “Foreign Post” for their foreign 
respondence. 

Letters addressed to Australia requir 5 
cents for each half ounce or fraction thereof, 
and if this postage is not fully prepaid the 
addressee, under international postal regula 
tions, is liable for the deficiency, and, in ad 
dition, a penalty of double: the amount of the 
deficiency is exacted. Starting out an ounce 
letter for Australia with a 2-cent stamp af- 
fixed makes it a rather expensive luxury for 
its recipient here, and as a rule the corre- 
spondence ends then and there. Carelessness 
of this kind has unquestionably been detri- 
mental to the expansion of American trade in 
the Commonwealth. 

American manufacturers’ and 
should understand that a large majority of 
the Australian houses have a standing rule 
that they will not accept catalogues, circulars, 
or other advertising matter on which duty is 
charged. They do, however, accept sealed 
letters on which they are penalized for insuf 
ficient postage, but it is safe to say that suc 
acceptance has not proved successful in pri 
moting business transactions between the 
American houses and their Australian corre 
spondents. By abandoning such practices and 
adopting the suggestions of those who are 
on the ground and are thoroughly in touch 
with the situation, the manufacturers and ex- 
porters of the United States will not only 
remove an obstacle to trade but will do away 


rt 


expor ters 


with an unmitigated nuisance 





TELEGRAPHONE MAKES MARKED IM- 
PROVEMENTS. 


Mr. Frederic C. McLean, sales manager for 
the Sterling Debenture Corporation, has just 
returned from a trip through the south, south- 
west and Mexico. He did an elegant busi- 
ness and showed thousands of subscribers the 
Telegraphone, and on the way back stopped 
at the factory at Wheeling, W. Va., and saw 
wonderful improvements being made in the 
Disk Dictating Telegraphone. One of the 
many of the improvements in the machine is 
an instantaneous erasing feature whereby the 
business man who is dictating when he makes 
a mistake corrects same by simply pressing a 





button, which throws the recording magnet 
back two lines and the wiping out magnet into 
commission at the same time, putting the new 
dictation on the disc. The new machine takes 
dictation on both sides of the disc. It is the 
intention of the company to distribute the 
first 500 of these machines among the largest 
concerns in all parts of the country. On or 
before May Ist, the company will move to the 
Brunswick building, 26th, 27th street and Fifth 
avenue, where they will occupy the entire 
5th floor. Many of our subscribers will re- 
member the exibit that this company made of 
this wonderful machine at the National Busi- 
ness Show at Madison Square Garden in No- 


vember, 10906. 


CHICAGO’S “OFFICE APPLIANCE” 
DISTRICT. 

The block on Dearborn street, from Ran 
dolph to Lake, is becoming quite an office ap 
pliance district. The Oliver Typewriter Com 
pany’s new building, ready for occupancy May 
Ist, takes up one-half the block on the east 
side of the street. Directly across from them 
will be located the J. H. Wilson Company, 
handling the W. H. Bundy and Syracuse Tims 
Recorders. In the same block will be found 
May ist the Diagraph Stencil Cutter ( 
pany, the Elliott-Fisher Typewriter Compan 
Chicago Office Outfitting Company, Addresso 
graph Company and others whose announc: 
ment will be given later. 
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Where Shootin’s Quicker’n Writin’ 


Yellville, Yell County, Arkansas, had not yet 
been initiated into the mysteries of the typwrit- 
ing machine when Mr. Slender Simpkins dropped 
ff the tri-weekly stage and pulled with him a 
heavy, square box, on a hot day in July. The resi 
dents bad confined themselves to the latest in fire- 
arms and the longest of bowie knives and in the 
absence of a theatre circuit, managed to entertain 
themselves occasionally with a new chapter of the 
Yellville-Blankville county-seat feud. The county 
seat had a restless habit of picking up stakes and 
walking from Yellville to Blankville at odd hours 
of the night, and then reversing the order of 
things by the dark of a closely succeeding moon. 
On these occasions the swamps gave off added 
poison, the tall timbers seemed to spit bullets and 
it was up to the stranger in those parts to ‘‘dig.’’ 
After a short sojourn at Blankville the county 
seat had just been moved back to Yellville, with 
the aid of considerable suasion on the part of the 
Yellville Shooting Club and after the demise of 
several of Blankville’s leading dead shots. The 
meat market was closed for a holiday and the 
dispensary was doing a rushing business as Mr. 
Slender Simpkins alighted. Mr. Simpkins was an 
Office Appliance salesman from the east and the 
box contained one of the latest models of the 
Spread Eagle adding-typewriter—guaranteed to 
last longer, run faster, add quicker, retain per- 
fect alignment and cure more heddaches than any 
other make. Donning all the suavity he pos- 
sessed, Mr. Simpkins approached a tall, angular 
looking prototype of Wild Bill and with a pro- 
fuse bow inquired for the county clerk’s office. 
With a voice like the rasp of a cross cut saw 
working its way hurriedly through a tin roof, and 
a movement of his long right arm to a junction 
with his pistol pocket that was miles ahead of 
lightning, the raw-boned Arkansan introduced 
himself as Robert Lee Davis Shootwell, Mayor, 
County Clerk, Chief of the Fire Department and 


Experiences of a Typewriter Salesman in a 
Primitive Section of the Far West. 


BY F. M. M’CLINTIC. 


Postmaster of Yellville, ‘‘ At youah suhvice, sah.’’ 


Mr. Simpkins looked yearningly toward the tall 
timber that nodded and beckoned to him in the 
distance. Then remembering that the stage was 
gone, that he was billed for a sojourn of three 
days in Yellville and profiting by the admonition 
of the cheerful stage driver he resolved to make 
himself as agreeable as possible and if the chances 
appeared favorable that he might live to reach 
Blankville, risk an attempt to sell a few machines. 
Swallowing a big lump of fear he bravely 
launched himself into an eloquent discourse of 
the merits of the Spread Eagle. As he talked, the 
Mayor, etc., began to thaw. Pretty soon he melted 
under the rhetoric of the salesman and finally he 
beamed. ‘‘Open up yuah box, suh,’’ said he, 
‘fand let’s look it ovah.’’ Mr. Simpkins glowed 
with the success of his work, and visions of orders 
floated pleasantly before his excited countenance, 
as he looked over the crowd that had gathered. 


Bill Was On. 
‘* Bill Mason’s been ovah to Memphis ’n seen one 
of these apparatus,’’ said the Mayor, ete. ‘‘ Bill’s 
the sheriff ’n a pow’ful big man in these parts. 
Guess we’d better let him bust this broncho. If 
he thinks it’s all right we’ll call a meetin’ of 
the taxpayers and vote on placin’ this county 
up to date on machinery.’’ Accordingly the 
Sheriff, beside whom the Mayor, etc., was a lamb 
in appearance, was summoned from a bit of prac- 
tiee at a colored target that had about escaped 
the range limit of Bill’s six-shooter, and asked 
to render judgment on Mr. Simpkins’ wonderful 
‘‘apparatus fer writin’ with type.’’ Bill had 
a hand that would cover a page of dark history 
in almost any county and the machine shivered as 
he prepared to pound. Mr. Mason, however quick 


with his Colt’s or artistic with his bowie, was a 
slow mover on a typewriter, but he wore a smile 
that gladdened the heart of Mr. Simpkins and 
that astute gentleman prodded the sheriff’s vanity 
which was already considerably enlarged over 
having been the only citizen of Yell County to 
have seen and ‘‘worked’’ such a’ machine, 

With the friendship of the Mayor, ete., already 
on his side and the Sheriff as pleased as a man 
with a new automobile Mr. Simpkins soon ar- 
ranged for the special meeting of the taxpayers— 
there were only sixty-three in the county and the 
Mayor, ete., and the Sheriff voted for them all— 
and a deal was closed whereby Yell County pur- 
chased for cash one Spread Eagle No. 1, with add- 
ing attachment, baseboard and cover, oil 
wrench and book of instructions, price $2.05, with 
the privilege of purchasing one extra wide carr 
at reduced rates if the business of the coun 
developed sufficiently to warrant it, 

The sun was just dropping out of sight over the 
cypress trees that shaded the trail toward Blank- 
ville as the sale was concluded, the Spread Eagle 
placed in stately exhibition on the Post Office 
counter and the Mayor, etc., invited everybody to 
partake of mountain dew at the di sary across 
the street. On motion of the Sheriff, the crowd 
voted to extend the freedom of the county to Mr. 
Slender Simpkins and as the drinks went round 
after round and the wild-eyed planters and lumber- 
men became more boisterous and hilarious it be- 
came apparent that he would need the freedom. 
By dusk the merriment had become so fervent 
that little shooting — were being formed. 
The pop of corks and six shooters became more 
and more frequent and while the Mayor, ete., and 
the Sheriff engaged in a heated debate as to 
whether the former or the latter should have the 
custody of the Spread Eagle, Mr. Slender Simpkins 
felt with gratitude the proceeds of his sale, rest- 
ing safely in a trousers pocket, then noiselessly 
opened the back door of the dispensary and trod 
the trail through the tall timber toward Blank- 
ville. 


Play, Work and Help for Boys in Summer 


The ‘‘Boy in Summertime’’ has always been 
a serious problem. Usually he has a good deal 
of time to frivol away, and Satan finds work for 
idle hands. As a result the boy in summertime 
is often a bad boy. 

Down in Dayton, Ohio, the problem of the 
boy in summertime has been solved. The solu 
tion has come through giving the boy pleasant 
work to do which interests him while he is 
about it quite as much as his play. Dayton is 
the home of the boy gardeners whose work is 
now being held up as a model in all the manual 
training schools of the country. The boy 
gardeners of Dayton enjoy summer vacations 
as much as the other boys do, they get more out 
of them in knowledge and experience, and their 
teachers say they return to school in the autumn 
50 per cent better for having spent a few hours 
each day in healthful outdoor Work. 


Problem Solved. 


One of Dayton’s great industrial institutions, 
the National Cash Register Company, has madv 
possible the solution of the ‘‘boy in summer 
time’’ question. The boys’ gardens are a part 
of the welfare work carried on by this company. 

John H. Patterson, the president of the com 
pany, asked one of his foremen several years 
ago why he built his house on a $2,000 lot three 
miles from the factory, when he could have 
bought a lot near the plant and equally good 
for $500. The reply was: ‘‘I don’t like the 
neighborhood.’’ 

Upon investigation, Mr. Patterson found that 


Large Industrial Institution Finds It Profit- 
able to Supply Work for Youths Who 
Infest the Neighborhood of 
Its Plant. 


boys gave the neighborhood its bad reputation. 
He made an estimate of the value of the lan 
these boys influenced within a radius of fr. 
blocks of the factory. The estimate showed tha 
the three boys cost the property owners in the 
district $30,000. Ten thousand dollars for a bad 
boy! Studying further the cause for the 
trouble, he soon found that the boys were made 
bad by idleness. Nothing to do was the secret 
of their difficulty. 

At once the company decided to establish the 
boys’ gardens. 

Near the factory was a plot of ground 
adapted to the purpose. Two acres of this 
were plowed and forty lots, ten feet by 130 feet 
each, were laid out. Seeds of various kinds 
were provided, as well as all necessary tools 
and equipment. A competent gardener was se- 
cured to instruct the boys. The age limit of the 
gardeners was fixed at ten to fourteen years. 

It was wholly a new enterprise and at first 
there was difficulty in ‘‘eatching’’ the small 
boy, or rather in getting the small boy to 
‘featch’’ the idea. But this obstacle was over- 
come, and, with the forty boys started, interest 
developed rapidly. By the time the seeds began 
to sprout, the young gardeners had become en 
thusiastic. Even a dry season and the necessity 
of carrying water did not diminish their interest. 


Only two or three dropped out of the class 
during the summer, and so the results of the 
first year were highly satisfactory. The next 
season there was no difficulty in amning the 
class. On the contrary, applicants were far in 
«cess of the garden plots available. Results, 
(oo, were more marked. Crops were larger and 
the influence of the work on the conduct of the 
boys was greater. Since then: the project has 
grown continuously. 


Boys Are Enthusiastic. 


With each garden goes a set of tools—a rake, 
hoe, spade and trowel—each numbered to corre- 
spond with the garden. Separate racks are pro- 
vided in the tool house for each boy’s outfit, 
and he is required to keep the tools in place 
and in good order. All the young gardeners 
pay dues of 10 cents each month, as it has been 
found advisable to let the boys feel that they 
are making some return for the privileges re- 
ceived. 

The boys are encouraged to make a beginning 
on home gardening at the same time they are 
receiving the benefits of the company gardens. 
For this purpose additional seeds and — are 
furnished to those who want them. This helps 
to get the garden habit firmly established at a 
time when the interest in such work is predom- 
inant over interest in all other occupations. 

The entire product of the gardens belongs to 
the boys. Many of the little farmers realize a 
good profit out of the sale of their produce, be- 
sides keeping the table at home supplied with 
fine, fresh vegetables all summer long. 
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Graphophone Steadily Increasing in Use 


The commercial graphophone is coming to the 
front. It is coming fast. ‘The sales of + ma- 
chines in the United States have increased four 
hundred per cent. 

Do these facts mean anything to you? 

Let us look into the reason for this magnificent 
inerease in business. They are there. othing 
**just happens’’ in the business world, any more 
then in the world of science. Each effect has its 
cause, 

The first cause undoubtedly lies in the fact that 
the Commercial Graphophones save the business 
houses using them from forty to fifty per cent of 
their former expense for letter writing. Ten 
stenographers at $60 per month, $7,200 per year. 
Forty per cent of this sum saved by the Grapho- 
phone is $2,880. Worth saving? Well, rather. 
Do the machines save it? Absolutely, and more, 
too. 

Convenience of Use. 

Another factor in accounting for the increased 
sales is the undoubted convenience of the Com- 
mercial Graphophone. The business man may dic- 
tate his letters at any hour of the day (or night), 
and at any rate of speed. If his thought flows 
freely he can shoot it into the machine 250 words 

r minute, and every syllable, each inflection will 
be faithfully recorded, and reproduced with abso- 
lute fidelity. 

The third reason is one which will appeal to the 
user of the Graphophone the longer he uses the 
machine. Dictation given in this way, with abso- 
lutely no speed limit, in the privacy of his office, 
with nothing to distract his thought, is better dic- 
tation. The letters which result are more concise, 
more directly to the point. Fewer words are used, 
less of the dictator’s time is taken and the trans- 
scriber doubles her output in consequence. 

Evolutionary Law. 

There is another reason, more remote, perhaps, 
and not so easily apprehended by the average man, 
but more potent than all the others put together. 
This reason is the working out of the law of evo- 
lutionary progress which is as certain and as re- 
sistless in its operation as gravitation. 

We, each individual of us, imagine we are ‘‘ hot 
stuff.’’ We come down to our offices each morn- 
ing, slam back the lids of our roll-tep desks. open 
letters, dictate replies, push buttons, answer tele- 


Is the Greatest Step Forward of Modern 
Progress in Handling Letters. 


BY J. W. BINDER. 


phone calls, give orders, and, in general, act as if 
the operation of the universe depended solely upon 
us individually. Yet, what, in reality, are we? 
The smallest cog on the smallest pinion of the re- 
motest part of the great machine of evolution, 
which uses each individual for an ephemeral day 
and, having used him, discards him as the coral 
insect is discarded, having done its share in rearing 
a beautiful structure. 

The use of the Graphophone is part of the work- 
ing out of this law. Our remote ancestors in the 
Valley of the Nile carved their thought on stone 
in cunieform characters with a mallet and chisel. 
If a man got down a sentence in a month he was 
a hustler. Then came the stylus and the papyrus 
roll. This was a bit faster, but hardly up to 
the speed of my friend Frederick Irland. From 
this crude implement to the quill pen was a 
long stride and centuries elapsed. The pointed 
goose feather helped some. Dante wrote his 
choicest sonnets with it. But then Dante ordi- 
narily took a week to finish an eight-line verse 
to Beatrice’s eyebrow. When the steel pen came 
on the stage the pace was already increasing 
and it saw many long and faithful years of 
service. All honor to the implement that gave 
to the world the Declaration of Independence 
and the Emancipation Proclamation! It, too, 
however, is nearing the exit which leads to ob- 
livion. The law was decreed that it is too slow 
to meet the demands of the day. 

The New Tools. 

Its successor, the typewriting machine, which 
writes a million words while our Egyptian friend 
is carving his single five-word sentence, now have 
the center of the stage. Capable of writing 125 
words in a minute. That’s going some! How 
about it, Old Xerxes, with your slab and chisel? 
How about it, Gustavus Adolphus, of Sweden, 
with your sharpened goose feather? How about 
it, shade of Lincoln, who with a stroke of your 
steel pen struck the shackles from millions of 
slaves? 


Going some? Yes, but not fast enough. The 


pace is increasing by leaps and bounds. Look 
out, Mr. Typewriter. A new comer appears on 
the scene. You want to watch him. He repre 
sents the LAW. You know what I mean. He is 
called the Commercial Graphophone and he is 
a wonder for speed. He’ll make your 150 words 
a minute look like thirty cents. Look to your 
laurels. He doesn’t hate you. He’s simply com 
ing because he can’t help it. He’s your logical 
successor and will be welcomed just as you were 
when you relegated the steel pen to the rear. 
Opposition Useless. 

This LAW is operative everywhere. It is 
hard on the individual, but without it there 
would be no progress. 

I am a patient man and one who rarely gets 
angry. My friends will bear me out in this. 
My disposition and temper are so sunny that 
the Columbia Phonograph Company can afford to 
pay me the magnificent salary I am drawing on 
account of the electric light they save in my 
office. I recently encountered a lovely stenog 
rapher, one of the haughty, high-pompadoured 
ladies, who regard me as their greatest enemy on 
earth. This fair lady said to me with a curl of 
her pretty nose: ‘‘I won’t use your horrid ol: 
Graphophone, so you needn’t bring it in!’’ 

I had heard this some million times before, so 
that it had not even the charm of novelty. I 
put my machine down in the corner and drew 
up a chair by the lady’s side and told her about 
the LAW. I wound up my peroration something 
like this: ‘‘Miss Pompadour, why do you sup 
pose the Nernst Lamp Company is contemplat 
ing spending approximately $500 for these ma 
chines? Not because I look as if I needed the 
money. Not for a minute. They are handing it 
out because the machines will save them money 
And do you suppose that this great concern will 
mind your opposition and will let it influence 
their business judgment?’’ 

She tossed her head, at the risk of disarrang 
ing her pompadour and said she’d never consent 
The LAW continued to work, and today two 
girls with the Commercial Graphophones get out 
the work that was formerly done by five. One 
looks in vain, however, for the lady with the 
large pompadour. 

The LAW is still operating. 


Machines Do Brain Work. 


Machines are more and more doing the work 
of men in offices, and improvements are steadily 
being made in the machines. Take the adding 
machine, for example, which has come to be gen 
erally regarded as an essential to every well 
conducted business establishment. Formerly the 
operator had to pull down a lever every time he 
wished to record a line. Now he presses a but 
ton and electricity does the pulling and thus 
saves the operator’s time and effort. There has 
also been perfected and placed on the market a 
remarkable caleulator which adds, subtracts, di 
vides or multiplies by electricity. It so com 
pletely does the work of a human being that it 
is almost uncanny in its efficiency and speed. A 
machine operated by hand that does these four 
things—a German invention—has been in use for 
some time. The American agents perfected the 
mechanism so that the work done by the opera 
tor’s hand in the older machine is done by elec- 
tricity. 

The machine is a low, flat metal box that rests 
on a small table. At the top of the face of this 
box is a row of figures from 0 to 9—each on a 
rubber roller. This row of figures exhibits the re 
sults after a computation has been made. Below 
it, side by side, are two sets of vertical grooves, 
ten in each set. A metal peg projects form each 


one of the grooves so fixed inside the machine 
that it runs up and down in the groove. On the 
left side of each groove are numerals from 0 to 
9 Farther to the left of the grooves is a small 
lever or controller, and there are four sockets 


into which this lever may be shoved—marked re- 
spectively ‘‘ Addition,’’ ‘‘Subtraction,’’ ‘‘ Multi 
plieation’’ and ‘‘Division.’’ Inside the box is 
the mechanism and a small motor. This machine 
eannot make a mistake. If, for example, the 
operator should try to divide a small number by 
a larger one, a bell will ring, and at the top row 
of figures the word ‘‘wrong’’ will be shown. The 
machine then automatically stops. 

Calculating Machine Saves Thousands. 

This caleulating machine is a great aid to en- 
gineering companies, railroads, auditing offices, 
banking houses and life insurance companies. 
One railroad officer who has been using a ma- 
chine operated by hand deelared the other day 
that it saved the salaries of three men. The 
electrical machine is an improvement on the old 
machine, and is so simple in its operation that 
any stenographer or office assistant may use it. 

The simple adding machine is also being suc 
cessfully combined with the purely commercial 
typewriter with many labor-saving results. The 
adder is attached to what is known as a billing 
typewriter—that is, the kind that makes out 
seven or eight carbon copies at one time, includ 
ing bill, label, invoice, duplicate bill and bills of 
lading. Instead of resting on a cylinder, the 
paper rests on a flat surface and the typewriter 
keys strike down hard in order to make the re 
quisite number of copies. The adding machine is 
placed at the top of the typewriter. As soon as 
the operator has written out a bill, by simply 
pulling down a lever she may know the total 
amount of the purchase. For the further con- 


venience of merchants who wish a total of 
their bills at the close of each day, a second add 
ing machine may be attached to the typewriter 
The operator simply registers the total of each 
individual bill here. At the close of the day 
this supplies the grand total of the day’s busi 
ness, 

This kind of billing typewriter is being in 
proved every year. Such machines have recently 
come to the aid of magazines and book publish 
ers. It is now possible to write labels for books 
the 


and magazines and the bills for them at 
same time. Some magazine publishers use them 
for labels only, making two or three copies of 
each address at a time on a long roll of paper 
The evolution of the letterpress, too, has beer 
an interesting phase of the development of new 
office deviees. It used to require the strength of 
an athlete to make a copy of a letter. The le 
was put in a book and then placed under a press 
and squeezed. This method of preserving copies 
of letters was followed by a device of having th: 
a carbon duplicate while writ 


tter 


typewriter make 
ing the original letter. 
object to the accumulation of 
There was the problem of filing them properly 
So an improvement was made in the copying ma 
chine in the shape of a roller copier. The letter 
to be copied is placed on a receiver and is sent 
between two rollers by the turning of a crank 
at the same time pressing it down on a sheet 
moistened tissue paper on which an exact fa 
simile, signature and all, is thus reeordec 


Some people, however 
carbon copies 


¢ 
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American Products Popular in Australia 


market 


fixtures, and business men 


\ustralia is proving to be a great 


for American office 


in the principal cities of the island-continent 
are particularly partial to American mad 
chairs, desks and tables \ large amount 


business is being done by American manufa: 


turers now with that country, and possibili 
ties for increased trad 


The 
goods, their attractiv« 


are appearing daily 
excellence of the quality of American 
design and their abso 
lute up-to-dateness makes tnem in popular d« 
mand all of the time, and while these goods 
taken in large 


Australians, 


are being auantities and read 


ily by the they are learning to 


take up with our various ideas in office ap 
pliances is well, for this country is to-day 
exporting great quantities of the late ideas for 


aiding in the transaction of business to im 


porting houses in f the principal cities of 
Australia 

chairs and office fur 
must be admitted that th 
of furniture exported from 


Aside from the desks, 


niture, however, it 


quantity and value 


the United States to Australia are insignif 


cant as compared with the importations fron 
England and‘ other manufacturing countries 
Importers and dealers alike assert that the 
one great and apparently almost insurmount 
able difficulty in the way of establishing 


market for the American-made fut 
than chairs, desks and tables, is 


profitable 
niture, othe 
the design 
The tastes of the 
tle in any part of th 
in New South Wales 


Queensland or Victoria, 
é~ 


\ustralians differ but 
Commonwealth and s: 
Western Australia, 

South Australia 


Tasmania, may be found an active and insis 
tent demand for furniture made up in Eng 
lish patterns. Whatever may be the cause 

habit, preference for “home” manufactures o1 
stvyle—the designs of the British manufactur 
ers have hold on the market that it would 


be a diffic ult 1f not a we ll nigh impossible task 
to break. Repeated efforts have been made by 
the impor Australia to 
build up demand for American designs in 
sideboards, bedsteads, bureaus, and other bed 
mpetition with Englis! 


introduce and 


ters of 


room accessories In 


goods, but the attempts have all proved fai 
ures, more or less mplete 
Anxious for Our Goods. 


Australian and dealers are anxiou 


importers 


to handl reater variety of American furni 
ture, and, with a vie to attaining this end, 
they suggest that t manufacturers of the 
United States cater more carefully to the r« 
quirements of the Australian trade. This they 
regard as a not unreasonable request, inas 

‘onsumers are wedde to certair 


much as the 
styles and patterns and will buy them to th 


1 


exclusion of all others, because they repre 
sent their conception properly made furni 
ture There is but way of introducing 
successfull American-made furniture, and 
that is to imitate tl opular English designs 
in sideboards, bedr: suites, etc., and export 
them to Australian ports 
Place Small Orders First. 
Importers, with headquarters in the States 


uth Wales, who act as 
Commonwealth 
disinclination 


of Victoria and New S 
distributers for the 
have called ttention t the 


entire 


Reports Show That this Country is Gaining 
Headway Very Fast in Supplying the Mar- 
kets There With Office Appliances, 
Fixtures and Furniture. Other 
Lines Also in Demand. 


the part of American furniture manufacturers 
to fill small orders, and specific instances have 


been quoted, and correspondence shown, 
where a manufacturing company of the Unit 
ed States has refused to ship in less than car 
load lots. The Australian importers appreci- 
ate fully the extent of the American home 
market and the indifference to foreign orders 
that such a condition usually entails, but they 
fail to understand why, if manufacturers of the 
United States desire to expand their export 
trade, they decline to ship in the quantities 
required to those who would gladly undertake 
the task of building up that trade for them. 
That the American manufacturers are reach 
ing out for the future trade of Australia ts 
conclusively shown by their admirable system 
f circularizing trade, which is far more pains 
taking and complete than that of the English 
ympetitors According to the importers the 
exporters evidently do not feel justified in en 
couraging the distributers here by shipping 
small quantities, so that too heavy 
expense may be avoided in the at 
introduce them on the market 


goods in 
in initial 
tempt to 


American Furniture Best. 


and customs returns 
for 1905 gratifying 
American furniture is represented on this mat 
ket. but it must be remembered that the prin 


ipal article of import from the United States 


trade 


what a 


Che Australian 


show to extent 


are those with which English, German and 
\ustrian manufacturers have found it impos 
sible to compete. If, in addition to this, our 


secure their share of the 
England the field 
more attractive one 


manufacturers could 
$285,000 credited to would 
ertainly be a far 
The following, showing the value of the im 


ports of furniture for 1905 (the latest hgures 
available), may be of interest to American 
manufacturers From the United States, 
$300,000 worth; from United Kingdom, $285,- 
000; from Germany, $205,000; from Austria, 
$60,000; from Japan, $55,000; from China, 
$30,000, and from Canada, $20,000. The import 
figures for 1906 will, according to the authori- 
ies, show approximately the same _ relative 
value, although the amounts will be greater 
The oak furniture: of the United States has 
struck the popular faney here, and that its 
use will steadily increase is confidently pre 
dicted by the importers of the eastern States 
f the Commonwealth, Another point in favor 
f the American furniture is the attractive ap 
pearance and durability of the finish It is 
unsurpassed anywhere, and the workmanship 
is warmly commended throughout Australia 


[hey have only one fault to find with the fin 
ish, and that is, in the event of breakage dur 
ing transportation they find it impossible to 
make’ the necessary repairs and then restor: 
the original appearance of the surface 

heard about the 
stand the 


twist or 


Complaints are seldom 
which appears to 
does vot shrink, 
distinct advantag 


4 


\merican wood, 
limate well It 


varp, which in itself is a 


in this part of the world. There is 

nstantly growing demand f sideboards of 
English manufacture, notwithstanding the 
that the wood is liable to split, a defect well 
known but generally overlooked by tl Aus 


tralian purchaser. The reason for this unques- 
tionably lies in the satisfactory designs sent 
out by the British makers. By copying these 
designs and imitating the general appearance 
of English sideboards it would not appear to 
be a difficult task successfully to compete with 
them, especially as the American wood will 
not split and is in various ways better adapted 
to the peculiarities of the Australian climate. 


Shipments Usually Slow. 


Complaints are frequently heard that goods 
ordered from the United States are . not 
shipped within a reasonable time or according 
to specifications. These are mistakes that can 
not be too speedily rectified, for the¢ not only 
constitute a menace to the successful opera- 
tion of a business enterprise here, either 
wholesale or retail, but they work an injury 
to the American export trade from which it 
will be difficult to recover. 

The packing is not satisfactory, despite the 
constant coaching of the Australian importers. 
Goods arrive here in a damaged condition 
simply because of the exporter’s neglect of or 
indifference to the requests of his customers, 
Every precaution should be taken to insure 
the goods against damage during their long 
journey, and yet they are frequently packed 
with no greater care than would be shown if 
the shipment were subjected to‘a railroad haul 
of only a few hundred miles at home. 

The additional expense of packing goods as 
they should be packed to withstand the rough 
usage inevitable between New York and Aus- 
tralian ports is so small that ‘it certainly can 
not account for the lax methods of the ex- 
porters of the United States. The managers 
of export departments at home presumably 
know how to pack goods for export. 

Complaints are seldom heard of the arrival 
of goods from other manufacturing countries 
in damaged condition and it is difficult to com- 
prehend why the United States has assumed 
such prominence in this direction. As this 
carelessness or indifference applies not only to 
furniture but to various other commodities ex- 
ported from the United States it is obvious 
that there is an urgent need for immediate 
improvement. 


Tariff is Low. 


A comparison of freight rates between the 
United States (Pacific coast) and the Eastern 
States of Australia and those between Eng- 
land and the Commonwealth shows that the 
American furniture exporter has an advantage 
of from $1.25 to $1.87 a ton over his British 
competitor. The landing charges, which do 
not vary, whatever may be the country of 
origin, amount to approximately $1.25 a ton 
wharfage, 75 cents a ton cartage, 25 cents a 
case or bale, cooperage, and stacking 16 cents 
a ton. 

The customs duty on furniture still re- 
mains at 20 per cent ad valorem, although this 
commodity is included in the list of prefer- 
ential duties adopted by the last Common- 
wealth Parliament, but which conflicted with 
certain treaties in force between England and 
other countries. 

The manufacturers of the United States 
control now a fair share of the furniture trade 
and according to the importers and dealers of 
New South Wales, the adoption of English 
designs in American work would make Amer- 
ican representation on the market a still more 
gratifying and remunerative one. 
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Export Typewriter Business Poorly j'Handled. 


Selling American products through a Lon 
don office by a British caused a 
comment 


agent has 
by business men in 
difficulties 
American 


deal of 
parts of the 
are being daily encountered by 
manufacturers who do this, especially is this 
true in the typewriter business. 

English agents purchase large quantities of 
American machines to supply trade all over 
the world, and when they get orders, they 
fill from stock. This has an 
the American manufacturer in that it relieves 
him of any risk on the machines, and all he 
to satisfy his English agent, 
everything after he 


great 


various and 


world, 


advantage for 


has to do is 
who is responsible for 
has signed a release on the goods. On the 
other hand, the English agents will naturally 
push English goods ahead of American makes 


whenever they can, and even though the ma 


chines are American make they advertise 
them as English products, and lay special 
stress on the fact that the head office is in 


London or some other English city 
Hurts Brazilian Business. 


One of the richest fields in the 
world is Brazil, where goods manufactured 
in the United States, especially office appli 
ances, are most in demand, and will be pur 
chased by Brazilian business men in prefer 
ence to other makes whenever it is possible 
Consul G. E. Anderson, of Rio Janeiro, has 
written to the Department of Commerce and 
Labor detailing the objections to handling 
typewriters in this manner and cites instances 
and cases where it works harm to American 
goods. He advocates a greater inter-change 
of ideas and a stronger bond of commercial 
interest between the two countries, which, 
he says, will result in a great deal of valuable 
Brazilian business for Americans. 

A characteristic result of American 
facturers dealing in foreign fields through an 


export 


manu- 


Difficulties Encountered by American Manu- 
facturers Resulting from Handling For- 
eign Business Through English 
Agents—Should Sell Direct 
Through American Offices. 


European office has developed in the sale of 
Brazil. The Ameri 


business of a typewriting 


American typewriters in 
can and Canadian 
machine manufactory in the United States is 
managed by the American company, while the 
world is under 


with 


rest of the 
British 
quarters in London. The machines are man 
ufactured in the United States and orders to 
the London office are generally filled from a 
stock of hand. While the ma 
chines are of American manufacture the ef 
forts of the British company seem to be di 


business of the 


the control of a concern, head 


machines on 


rected more or less toward giving the im 
pression that it is a strictly British concern 
in all respects, the fact that its head office 


is in London being especially emphasized i 
its literature and advertising matter. 
Duty on Typewriters Low. 

Under the preferential tariff allowed by Bra 

American origin, 

20 per cent 


zil upon certain goods of 


typewriters are reduc 


allowed a 


tion. Up to date, Brazilian customs authori 
ties have refused to allow this preferential 
upon machines coming by way of Great 


Britain. The matter is being carried up to 
the highest customs officials and it is possible 
that the present ruling will be changed so as 
to admit such machines upon proof that they 
have been manufactured-in the United States 
But in any event the British end of the 
American concern will be under the constant 
necessity of proving its goods of American 
origin if it is to have the benefit of the 20 
per cent reduction. 

No doubt many American cotton sales have 


of selling Ame: 
With 


been a matte! 


policy 
London 


been lost by the 


cottons through agencies. 
American manufacturer it has 
of selling 
that 
and satisfactory 
built up in that 
cannot be expected to push the sale of Ameri 


through London agents to s 


just much more business. A permanent 


export business cannot be 


manner, as British agents 
can goods so long as they can secure British 
What Ameri 


British concerns as a rule 


goods to meet the demand 


goods are sold by 
are merely deals to fill out a general lin: 
British goods, and in such sales the Ameri 
are working more to hold th: 
than to obtain it 


manufacturers 
market for British 
for American 


goods 
goods. 
Can Attain Better Results. 

The fact that any American goods are s 
under such circumstances is ample proof that 
sold the world over on their 
Typewriters, cotton 
other American goods sl 
be sold as such, coming direct from the United 
States. Early may not be so satis 
factory, but they will be more permanent 


they can be 
merits goods ma 
1 


chinery, and all 
results 


Agents here prefer to handle the typewrite: 
is American make, selling them as such, and 
emphasizing their origin, but prefer to deal 
through the London concern and to have thei: 
machines come from England, thes 
ire shipped more expeditiously 

With a fast 
England, the agents are in a position to s 
far better service than with a monthly servi 


be cause 


weekly steamer service 


% comparatively slow steamers from New 
York. This is one example among many 
where American trade is directly injured by 
1 lack of proper steamship connections | 
tween the United States and the markets 
is attempting to reach. But for the mark 
superiority of its typewriting machines tl 
United States would not be able to enter this 


field in that line 


New General Manager of Elliott-Fisher Co., New York 


At a recent meeting of its Board of Directors 
the Elliott-Fisher Company selected for the posi 
tion of general manager, Mr. George F. Watt, 
recently vice president and general manager of 
the Arithmograph Company, and formerly vice 
president of the Baker-Vawter Company, public 
accountants, auditors and devisers of business 
systems. Mr. Watt will take up his new duties 
on April 15th. 

In making this selection no better man could 
have been chosen. Mr. Watt was one of th 
pioneers in marketing loose-leaf devices and built 
up what may be regarded as the strongest system 
organization in the country. 

Extracts from a short biography published in 
this paper, July, 1905, are as follows: 

“Eighteen years ago the Baker & Vawter Com 
pany conducted a general office supply business ; 
in 1900 Mr. Baker and Mr. Vawter separated, 
Mr. Baker continuing as the Baker Office Sup 
ply Company. With this company Mr. Watt first 
entered his present field 

“In 1895 these companies 
and Mr. Watt was made sales manager. 
ing eight salesmen he increased this to sixty 
five within five years. This sales force enabled 


consolidated 
Start 


were 





G. F. WATT, 
Elliott-Fisher Company, 
York. 


General Manager New 


the compan cover the United States 


uughly. In 1809 Mr. Watt gave up the 
management of the company and took charg 
the professional department of the comy 
which included not only auditing but the devising 
tf all modern business systems.” 

“A prominent manufacturer in speaking 
Watt made this remark: ‘It is doubtful 
man knows and. very few as much 
improved business systems as does Mr. VW 
He has devised and installed so many syst 
und of such a wonderful variety that h 
able to analyze quickly most any difficulty w 
confronts him and to quickly suggest pra 
remedies. He is the possessor of a wor 
memory which seems to retain everything 


which it comes 1 nt 


HON. TIMOTHY L. WOODRUFF RESIGNS 


So that he mig 


devote more time to the 
onnected with ti chairmanship of tHe Repu 
State Committee and his other business interests 
which are many, the Hon. Timothy L. Woodruff 


recently resigned as President of the Smith Pres 
mier Typewriter C« but retains the positior 
Chairman the Board of Directors of that 


many 
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Aberdeen, S. D. 
The News Printing Company, general dealers 
in office specialties, appliances, etc., have taken 
the exclusive dealership for the Monarch Type- 


writer in the northern part of South Dakota. 


The News Printing Company is said to be the 


leading concern of its kind in the state, and in qOur SUCCESS is founded solely on the merits and worth 
taking on the Monarch typewriter is considered 
po par rapes A yt wee = - ee their lines must be of our goods. 

CNo success has ever been built on “Cheapness.”” 


Antigo, Wis. 


John Molle nventor of a_ new popular priced . . 
visible writing typewriter, who. formerly” lived In (Reputation such as ours results from tireless efforts 


and others wih becomne interested in’ milmutactur- that have eventually produced the best in the world. 
(We are satisfied with nothing less than the best on 


ing his new writing machine. 
Mr. Molle recently visited the East, where he 


submitted his machine to many interested par- 


ties, all of whom gave him encouragement. The 
publishers of this paper had the pleasure of see- eart . " 
ing the hand-made mode and if the finished 


product shows the mechanical skill as did_ thé 


model, a large and successful company will be 
the result 
Boston, Mass. 
(By Our Special Correspondent.) 
George Hall, who has been for some time with 
the L. C. Smith & Bros. Typewriter Co has 


ed the Remington force 
o . > 


William T. Shannon (‘Billie’), who has been 


ty with the L. C. Smith Typewriter Co. “a We make only the best and sell at no higher than 


‘ Clark, recently with the Underwood Com “ : : 
ny, has joined the LC. Smith Brothers. necessary to maintain our high standard. 


pany, has joined the L. ¢ Smith Brothers. 


Oe ee a Ge. ee @.We sell only that which is ‘standard, made in the 


th Remington Typewriter Co., connected with 
that company in their New England field, wa: . 

ecently held in Boston, with Manager P. C. Kel largest and most up-to-date plant in the world. 
logge pfesiding. E. Parmly, Jr., special billing 
machine representative from the home office, gav« 
some interesting explanations of the company’s 
new billing machines and systems. H. V. Rowell, 
the veteran member of the New York Advisory 
Board, formerly Manager of this office, was also 

attendance 

District Managers W. P. Keene of Portland, W 
F. Phillips of Springfield and B. W. Ayers of 
Worcester were also among those present. 

The Boston office of the Remington Company 
for the third time, led in the company’s American 
business, in the number of bilhng sales, with an 
increase of general sales for 1906 over 1905 of 31 
per cent 

A banquet was served af 6 o'clock, during which 
Manager Kellogg~e and others made some enthu 
siastic speeches on the organization of the Rem 
ington Typewriter Co 





> > 
P. L. Church, the hustling salesman who has 
been holding the Worcester office for the L. C 
Smith & Brothers Co. for the past year and a 
half, has accepted a suburban territory with the 
Underwood Company in Boston. 
. > . 


Clarence Leonard, the old-time local repairman 
who was recently nearly killed with an auto-truck 
is fast recovering, but still irries the cane. 
> 4 7 
L. C. Smith 


ail ar one de te a | . returned to 
@,We have the sterling worth back of us that makes 
our guarantee bona-fide and of real value. 


the Smith Brothers on the selling force in Boston 
> > o 


Harry T. Gould, formerly representing the Smith- 
Premier Company in the eastern portion of Maine 
is now in charge of the Smith Brother Company’s 
sub-office at that point. which comes under the 


jurisdiction of the Boston office. 
Buffalo, N. Y. 


Manager Smith of the Buffalo office of the Olive 
Typewriter Company, must feel proud these days 
to enjoy the distinction of having his office possess ] A 
’ know how 


the February Contest Banner, for we 








much harder it is for a city like Buffalo to com 
pete with the balance of the United States i: Incorporated 
contests of this ind. : 

oe ater SOLE MANUFACTURERS FOR THE TRADE 

Chicago, Ill. - 
. . . , PRINCIPAL OFFICE G J U ~ 

5 (By Our Special Representative. ) AND FACTORIES .. PARK RID E, N. os ». A 

The week of March 16 to 23 probably saw n 
visiting typewriter men in Chicago than has visited 
there in many years. With the advent or introduc- BRANCHES: 
Soe SS Se Ser eens 2 ae Se NEW YORK CITY, Stewart Bidg., 230 Broadway PARIS, 3 and 5 1M Passe Reille 
——e ~N ny vat Buy ntative } no = oe — “4 CHICAGO, 200 Monroe Street ZURICH, J. G. Muggli 
and ie Nationa susiness Snow a } olseun ’ - 
where most of the typewriter companies displayed LONDON, 4 St. Paul's Churchyard AMSTERDAM, Benier & Co. 
their wares. many representatives of this tradé 
took the ision of visiting Chicago during that 
week 








D. M. Alkire, manager of the Underwood office 
in Chicagé did not a w the National Business 
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TYPEWRITER NEWS—Continued. 








A Sweeping Victory! 


for 
A. B. DICK COMPANY 


(INCORPORATED 1884 
SOLE MAKERS OF 


EDISON MIMEOGRAPHS 


161-163 West Jackson BouLevarpD 
CHICAGO 


To the Trade and Users of Mimeographs - 

In our late advertisements in this paper we have called your 
attention to a list of patents owned by us covering Duplicating 
Apparatus and supplies for use thereon. 

Suits are now under way against known infringers. 

In one of these brought against Sidney Henry et al. of The 
Lineograph Co., for damages and for an injunction to restrain said 
defendants from selling supplies, such as Ink, for use on the Rotary 
Mimeograph, the United States Court in New York has, by a 
decision rendered January 11th, 1907, 

Broadly Sustained Our Exclusive Right 
to furnish the supplies used on our patented and restricted machines. 

After ordering an accounting of profits and damages the decree 
directs an injunction restraining the defendants as above indicated. 

That there may be no misapprehension we quote from the 
decision as follows : 

‘‘In fact there is nothing unreasonable or extortionate 
‘¢in these license agreements and restrictions.” * x * 

‘¢ That such license restrictions are lawful, good, valid 
‘and binding in the case of patented machines and arti- 
*«cles has been established by a long line of decisions. 
‘* Also that one who knowingly and directly aids, abets 
‘‘and procures a violation of such license restriction is a 
‘* contributory infringer of the patent.” * * * 

‘‘ This Ink is neither a staple article of commerce nor 
‘‘a public commodity required in the ordinary affairs of 
** life.” * * * 

‘* The complainants sell their Ink intended for this ma- 
‘« chine and other supplies at a reasonable price.” * * * 

‘¢ The complainants look to theirsales of Ink for profit. 
‘* They have parted with their machines and permitted 
‘‘others to have and use them only on condition this 
‘* special Ink shall be used therewith.” * * * 


Referring to the case of Cortelyou vs. Johnson decided by the U. 
S. Appellate Court, (and from which decision certain infringers have 


published extracts) this court says, 
‘« It simply reversed the Court below on the ground it 


‘was not shown by sufficient evidence that defendants 
‘*had knowledge of the license restriction,” 


Beware of duplicator stencil paper, ink and other supplies 
for our machines which do not bear our name and address. 
Their use involves a violation of our rights which will not be 
tolerated. 

Additionally, our supplies are the best obtainable, are sold 
“at a reasonable price” and their uniformity, under all condi- 


tions, can be depended upon. 
A. B. DICK COMPANY 














Complete copies of this Last opinion, and the opinion of the 
Appellate Court in the case of Cortelyou vs. Johnson, will be sent 
free to interested parties upon application. 


Show to disturb his local business, 


| New York office to handle the ** 


certainly securing great quantities 
of business from the Chicago district, 
that is entirely his own, and this may be said als« 
of his social impressions , oO 
first acquaintan: 


among friends 
inclined to think 


Manager Bayes of the Remington Company spent 


tional Business Show, and renewed his acquaint 
visiting typewriter [rate 
his old business 


much actual busine 


recently city sales man- 


Arithmograph Co., 


Sholes typewriter, has again joined the 


that company, 
and sales agent 
a 


Fay-Sholes exhibit 
ittachment for 


FORSAKES THE TRADE. 





himself in Chi 


The Cram Writing 
picture of such 


directors of the hmograph Company 


s j 
of typewriter supplies an« 
including a complete line of type 
| writers of all makes, which they sell at retail 

. > . 


office specialties 


graph Company, 
: 1°7 


circular to their agents and 




















OFFICE APPLIANCES 59 
TYPEWRITER NEWS—Continued. 


on very favorable terms—in fact, so favorable that 
many hundreds of orders have been given the com- 
pany for their product by the present dealers, and 
the prices have attracted others to the selling of 
this machine 








> > > 
A special from New York advises that the Oliver 

Typewriter Co. of Chicago has brought suit in th« 
United States Court against the american Writing 
Machine Company to restrain them in operating the 
Typewriter Exchange, from circulating advertise 
ments about the Oliver typewriter, which the com 
plainants lare to be misrepresentations. 

. > > 





k Weeks for It’ 


In mute evidence of the large foreign circulation 
of this paper among the typewriter and office ap 
pliance trades throughout the world, was the pillar 
of envelopes with the illuminated globe of th« 
world displayed in the booth of this paper at th: 
recent Business Show 

se 

The introduction of the Oliver Typewriter Con 
pany’s new model, No was a surprise to all of 
the trade and even to their own organization, wh 
had no inkling of its appearance at this time 
Columbus, O. 

The Bennington Typewriter Company has beer 
reorganized ere and t s expected that a new 





Cupid Pen Tray 


One of the most beautiful conceptions of the season. 
Design is Pressed —top and bottom are cut. 


Sells for $1.00 





| 








The 





! M RADER 
l { l ‘ ed 
3 6 * € bd 

factory to cost $300,000 will be pushed to compl 
tion, plans for which are now being made 

Cheyenne, Wyo. 

Edward Fall, district representative of the Oliver 

Typewriter Co., is making Barry's store here } 


permanent headquarters : P 

Cincinnati, 0. Is the Easiest and Most Sensible Paper Fastener to use 

Cc. B. Heater, Cincinnati manager for the Ham 

mond typewriter, spent a few days in Chicago du: 
ing the National Business Show 


Detroit, Mich. Bec 
J. W. Couse, formerly with the United Typewrit« ause 


Co. in Canada, has joined the Underwood office 
Detroit . ° 
0 ° ° — It slips on without any effort 
After an illness of several weeks, and an affliction 
covering a period of several years, H. M. Strader —It holds the paper fast 
one of the best typewriter dealers in the United 
States, passed away or the 3d of April from the - It does not puncture 
result of an operation w h necessitated the re 
moval of the lower portion of one limb Details 
elsewhere It does not tangle 
. > > 


F.C. Ledy ird, representing the Michigan Typ« ~ It will not catch on other papers than those in its grip 


writer Co i 8 Lafayette avenue, Detroit, and 


agents for the Monarcl typewriter, visited Chicago 
during the National Business Show and spent a . - : 
very profitable few days with members of the Made m three Sizes as shown by illustration 
Monarch typewriter organization in that city 
> > > 


It had been planned by H. M. Strader, just prior 
eee races Se ae A. A. WEEKS MFG. CO 
changes throughout the United States, and had 
he lived, we believe that a string of new typewriter ? . ° e 
offices would have been the result 


Denver, Colo. 11 GOLD STREET 


E. L. Wright has been promoted from the ger 
eral offices of the Oliver Typewriter Co. to tak« , 
charge of their Denver offic Dept. of A. A. Weeks-Hoskins Co. New York, U. S. A. 

Green Bay, Wis. 

E. J Townsend, representing the Remingtor 
Typewriter Company, has been making his terri 
tory show some good returns and was discovered 
by our reporter in the act of “taking an order.”’ 

Derby, Conn. 

The Secor Typewriter Company of Derby ars j 
distributing copies of a new typewriter catalogu< t 
descriptive of their machine, which has created so 
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“THE TYPEWRITER WITH THOSE COUNTLESS TALKING POINTS” 


Ohe Gitaind, VISIBLE 


84 CHARACTER KEY-BOARD 


TYPEWRITER 


The only typewriter on the market that embodies a 


$125.00 Value and sells for $100.00 


Other makes with ONLY,74 Character 
Key Board sell for $100—and if you want 
the additional characters you pay “EXTRA” 


Yet this is but one of the Stearns advantages. 


THIS CUT SHOWS THE STEARNS 


DECIMAL 
TABULATOR 


Such a de 1 is not obtainable on dll other makes of 
machines, but those that do sell a tabulator charg¢ 
$20.00 EXTRA—It is INCLUDED IN THE REG- 
ULAR STEARNS $100.00 PRICE 


wat 


FOR MANIFOLD WORK 


the Stearns has no superior—perhaps no equal, for it 


MANIFOLDS 18 TO 20 CLEAR, PERFECT COPIES 


12 of the same quality 





while others are taxed to make 10 to 
No speed the 
operator is abie 
to attain will 
clog the Stearns. 


» NOTE 
- SPECIAL 
CARD 
HOLDER 


a devic e desig ed 


especially to facili 


work or envelope 


addressing. 


Write for bea 





DEALERS NOTE: 
Here is YOUR opportunity if you want to SELL THE BEST MACHINE, 


E. C. STEARNS & C€O., Syracuse, N. Y., U.S.A, 
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much comment among the typewriter frater! 
late Although of not too elaborate desigr 
catalogue is neat and attractive and show 
siderable originality in the manner the 5s 
matter is treated—somewhat different from thé 
usual affair 

Elgin, Ill. 

Frederick Sedgwick, representing the Ci; 
typewriter, which is being manufactured in this 
city, is planning to visit Russia in May to display 
his machine before the Czar and his officials 
siderable interest is shown in the machine 
government officials at Washington, where Mr 
Sedgwick has been exhibiting the machine fo 


some time 
2» 


W. G. Lenderson, Chicago manager for the 
Premier Typewriter Co. and chairman of the Type 
writer Traffi Association of Chicago, addressed 
the Academy students here on “Busimess Stand 
point in the Business World.” 


Elmira, N. Y. 

F. M. Clark, formerly an accountant and more 
recently with the Remington Typewriter C« has 
accepted the local management of the Underwood 
Typewriter Company’s office, which has been 
opened on North Main street 

Evansville, ind. 

A. L. Racener, Smith-Premier typewriter n 
ager at this point took a few days off for a v l 
to headquarters in St. Louis in March. His assist 
ant, John Wil ms, kept tab on things during his 


ibsence 


Smit 


Fort Smith, Ark. 


The Underwood Typewriter Co. have delayed 
opening their Fort Smith office owing to the scarci 
ty of machines, and it will be thirty or sixty days 


before enough can be secured to make a showing 
Fort Worth, Tex. 

W. P. Whipple state manager of the " 
Premier Typewriter Company, has been in Fort 
Worth recently looking for a suitable location for 
the establishment of a typewriter headquarters 

Grand Rapids, Mich. 

4. R. King, formerly with the Underwood at 
Knoxville, Tenn is now in charge of the | I 
wood sub-branch at Grand Rapids, under the - 
diction of Detroit Mr. King is meeting with ex 
ceptional success, considering the fact that " 
only been in the territory a very short tims 

> . > 


Sr 


Frank Hamilton, local manager for the Fox 
writer Co spent a few days in Chicago during 
the week of the Business Show. 
> . . 


W. R. Fox, president of the Fox Typewriter 


and General Sales Manager Hamilton of the me 
company spent a few days in Chicago visiting t 
Business Show and boosting along the exhil of 


their machine, which attracted considerable at 
tion, under the management of Local Ma 
Uwen 


7 > > 

One of the most “catching typewriter 
logues ever yhing to our desk is just ff 
press, and described in detail the new visibl ] 
cls of the Fox Typewriter Co The cover design 
is of special art interest, and the treatment of the 
reading matter ind illustrations are samy f 
exceedingly good printing 

Ilion, N. Y. 

The Remington Typewriter Glee Club, cor d 
with the Remington works here, has effects a 
permanent organization with the following off ; 
President, Leroy Brown; vice-president, Jesse | 
gess; secretar ind treasurer, Roy Cheesebroug 
director, Gilbert B. Peltor 

eo 6 ¢ 

The members « the Glee Club are emp f 
the typewriter plant and are as follows fir 
ors, Dr. A. D. Chattaway. Richard Johnso ( é 
Mackin and |! l Roberts; second tenors, |! \ 
Brown, David Davis, John Roberts and |! t 
Wright; first bassos, Jesse Burgess, Roy ‘¢ ‘ 
brough, Floyd Getman and William Jones nd 
bassos, Harry Bishto Ger Clark, Ward M r 
Thomas Quaife and Gilbert B. Peltor 

> . > 

As a result of the prize contest offered 
Remington Typewriter Company for the eg 
gain covering a period of six months, it is st ge 


to say that the Lion office of the compar 

ducted at the factory, with a branch in the A 

Utica, won the prize having nearly double 

business during the six months of the 
« 


> >. 
John Calder, f tory manager for the Rer 
rypewriter Compal iddressed the Ilior 
of Trade re t on the subject of ‘“‘Recent Mu 
nicipal Socialisn which displayed the f t t 
he gentlemar t the head of these great works 
here is a student of other things besid 
writers His address was technical and a 
n discussior ind was listened to with } 
terest by all t e who were fortunats 


present 
Jacksonville, Fla 


(By Our Correspondent 


S. J. Jones, wl came to this city set« In 8 
igo to look after the interests of the Fay-S 
is making good for his machine and becomir 
with the rest of the fraternity 
> 7. o 


We are informed that D. C. Baldwin, |! 1] 
iger for the H. & W. B. Drew Compan ind } 








TYPEWRITER NEWS—Continued. 


has just closed his twentieth year in the typewriter 
business, with a phenomenal record, will seek a 
branch management or state dealership. 

oe > > 


F. E. Lindsay, on the road for the Drew Com- 
pany, agents for the Underwood, reports good busi 
_ , > > > 

It is rumored here that three of the leading type- 
writer road salesmen are organizing a stock com- 
pany with a capital of $25,000 to handle one of 
the new visibles 

. . > 

Jacksonville is probably one of the best type- 
writer towns of its size in the South, but is a 
hard place for managers, not being large enough 
to justify employment of city salesmen. In this 
case the manager has not only to fill that position, 
but has to be a repairman, inspector, shipping 
clerk, stenographer and in fact “‘the whole thing.” 
The machines represented here are the Fay-Sholes, 
Fox, Royal, Stearns, Smith-Premier, Remington, 
Underwood and Williams, with one department 
house enjoying the distinction of handling a ‘‘trust’’ 
and a ‘“‘non-trust’’ machine 

. . . 

Cc. S. Pemberton, the Underwood expert here, is 

going out as a road salesman 
Knoxville, Tenn. 

The Underwood Typewriter Co. has opened an 
office here for the sale of their machine, at 309 
Clinch avenue, West, with E. M. West in charge. 

Kenosha, Wis. 

Harry 8S. Wollheim, Milwaukee agent for the 
Visible Typewriter Co., with office at 306 Twenty- 
first street, and a prother to General Manager Woll- 
heim of the Visible Mfg. Co., of this city, spent 
a few days in Chicago looking over the typewriter 
display. - 
Little Rock, Ark. 

P. S. Hillman, ninager for the Smith-Premier 
typewriter in Arkansas, visited headquarters in St 
Louis for several days in March, where H. F. Julian 
of the same company also visited. 

* - > 


J. W. Wooten, formerly with the local agency of 
the Oliver typewriter, has been promoted to an 
assignment in the general sales division of the 
Oliver Typewriter Co. on the road. 

> > . 


H. P. Sutton and J. W. Hill of the Little Rock 
office of the Underwood Co. attended the recent 
meeting of managers at Memphis. 

LeRoy, N. Y. 

The Underwood typewriter has opened a sub 
branch in this city at 208 Madison, street. The 
office will be in charge of L. F. Johnson. 

Los Angeles, Calif. 
(By Our Special Correspondent.) 

The Monarch Typewriter Company have recently 
closed one of the most important agencies placed 
for some time, and this for a territory covering 
several states The well known firm of Cribb & 
Sinclair of Los Angeles have recently had join 
them Edward W. Pease of San Francisco, formerly 
manager for the Remington Typewriter Co. Mr 
Cribb, with his extensive real estate interests, will 
only devote part of his time to the new firm. 

While the principal article to be handled by this 
new firm will be the Monarch typewriter, they 
are to make active efforts in the introduction of 
office appliances and devices of all kinds, as told 
elsewhere 

> > « 

The Underwood Typewriter Company have 
opened a full branch at Los Angeles, succeeding 
their dealers there The office is in charge of C 
J. Brown, formerly manager of the same company 
it Portland, Ore 

Lincoln, Neb. 

Cc. J. Mosher, a young man formerly with the 
temington and Smith-Premier Typewriter Co. in 
this territory, has opened a general typewriter ex 
change in this city for himself, at 114° Nortl 
Twelfth street, making a specialty of repairs, sup 
the selling of second-hand machines 

Louisville, Ky. 
Cc. V. Oden of the Underwood Typewriter Co. is 


plies ane 


still in Louisville during illness of Manager 
Meffert, who is now rapidl recovering from his 
iliness and is expected to resume his duties soor 
when Mr. Oden will return to New England. 
> al > 
T. J. McLaughlin has been transferred from the 


Louisville office of the Oliver Typewriter Co 
the Chicago office, with special assignment in rail 
road division work of the same company. 
Las Flores, Mexico. 
W. C. Plank of this place hag had a patent is 


sued to him for the construction principle to be 
used on a typewriter to accomplish ‘‘variable spa- 
cing.”” It is claimed that such an invention, which 
is not a new idea, will greatly improve the work 
of a typewriter, and we quite agree, but the im 


provement as shown in similar inventions does not 
warrant the attachment of a greater complicatior 
in the typewriter escapement movement—the vital 
part of any writing machine However, Mr. Plank 
may have solved the idea 

Memphis, Tenn. 

Among those present at the recent meeting of 
Underwood agents in Memphis were H. P. Sutton 
and J. W. Hill of Little Rock, J. B. Vigus of Tex 
arkana, R. W. Shields of Pine Bluff, G. N. Pattor 
of Jonesboro, J. H. Blackwood of Helena and W 
C. Cannon of Little Rock ’ 

Montreal, Canada. 

If the party who addressed us on a postal card 

dated at Montreal, March 1 oncerning the‘ mat 
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Where Weston’s Linen Record P aper 
is made—at Dalton, Mass. 


—_——_- -O- - —--—-— 


It is hardly an exaggeration to say that more financial rec- 
ords and accounts— both in bound book and loose leaf 
form—are recorded on Weston’s Linen Ledger Paper than 
on any other high grade paper. For more than forty years 
this paper has been the choice both of the user and the 


maker of books of account. 


Look at the picture above—“The Home of Weston’s Linen 
Record.” Situated in the heart of the paper making world, 
surrounded by ideal conditions of beauty and health, and 
resting on a foundation of over 40 years of experience,— 
is it any wonder that this line should rank—as it does— 


The Best Linen Ledger Paper Made ? 


Our papers are guaranteed to give satisfaction. They are 
made in White—Blue and Buff—with a body that is 


superbly strong and perfect as to surface and finish. 


The only thing to which you can compare a sheet 
of Weston’s Linen Ledger Paper is to another 
sheet of the same make — Any other comparison is 
quite illogical. . 


Byron Weston Company 
Dalton - - - Mass. ' 
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f This Cut Shows 

a Double Expan.ion 
PAPEROID 
WALLET 








We are making a better and more com- 
prehensive line of filing envelopes and wallets 
for the permanent care of papers of value 
than has heretofore been obtainable. They 
are designed for the use of Banks, Bankers, 
Trust Companies, Insurance Companies, 
Lawyers, Real Estate and Insurance Agents, 
Architects, Engineers, Contractors and busi- 
ness men generally. 

The character of Paperoid is more like 
a pure rope paper than anything else obtain- 
able in the market, but it is made under spe- 
cial supervision and is not to be compared 
with the so termed “Pure Rope” found 
in the paper stores. 

It is fully ten years since we made our first 
experiments, putting these goods into the 
hands of Lawyers, Bankers and others. 

The goods have always given entire satis- 
. faction and from year to year we have in- 
. creased the output of our plant. 

Paperoid is a “coined” word with us 
and we have it secured by a Registered 
Trade Mark. 
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if you don’t know-—you ought to know all about 


PAPEROID 





HESE. goods are made in all leading sizes, both flat and expanding, for filing purposes, and 
we are now prepared to supply them through the trade. Our full line of Envelopes and 
Wallets are made of Paperoid—which is paper of extraordinary quality and 


| Will wear like leather—Sold at a fraction of the price. 


The color of PAPEROID is reddish brown, suggesting real leather. 


99 
Mark 


We will gladly send to 
any office appliance 


DEALER 


OR 


COMMERCIAL 
STATIONER 


a liberal supply of 


FREE 
SAMPLES 


for close inspection. 


] We make also Paperoid Bank Mail- 
| ing Envelopes for mailing valuable papers 
which are superior to cloth lined envelopes. 
All regular sizes from 4x94 up to 10”x16”. 


Our lists of sizes of flat wallets for filing 
includes all regular sizes from 4x94 inches 
to the largest cap and folio sizes. Since the 
vertical filing system came into so general use, 
very many large size envelopes and wallets 
are used. 

Our list of sizes of Expanding Wallets is 
equally comprehensive. All expansions. 

We also make a full line of Pocket En- 

velopes of smaller sizes for advertising pur- 
poses. 
We invite all stationers who have demand 
| for extra good envelopes and wallets for filing 
papers, securities, etc., to correspond with us. 
We make the goods — we guarantee the 
quality. Our prices are right—our discounts 
are fair. White us of your needs and we 
will respond promptly with samples and 
prices. 








i WRITE FOR TERMS, DISCOUNTS, SAMPLES, ETC. 


| ALVAH BUSHNELL COMPANY 





i 4 North 13th Street : Philadelphia, Pa. 
| Our PAPEROID goods received universal attention at the recent National Business Shows 











” 


Hh. Held in New York, Chicago and Philadelphia. 
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ter of “correspondent” and advising us that h 
was about to open a commercial supply ureau 
but failed to give his name or address, will send 
same, we shall be glad to answer his communica 
tion. 
> > > 
A fast and exciting game of hockey was | 


ia 
members of the United Type 


the j 
and members of the Grand Trunk 


here between 


writer Company 


Pacific Railroad offices. The United Company ars 
agents for the Underwood The score results 
10 to 5 in favor of the United boys The following 
are the teams 

.s. ce G. T. Pacifi 
Pichetts Goal Stewa 
3a ile Point Isbes 
Orr Cover Point McGreg 
Robson Rover Peo, les 
Kearley Center Thoma 
Charbonneau Left Wing McDona! 
Wakefield Right Wing Parke 
Poupart Umpires l ke 

Milwaukee, Wis. 

Announcement has been made by Messrs. Stum, 
& Yaw ci 414 Broadway, Milwaukee, under dat: 
of March 26, that the American Writing Machin: 
Co. of New York have purchased the typewrit« 
business formerly ccrducted by them ind whi 
will in_the future cconecuct the Milwaukee Type 
writer Excha é t 130 Mason street, in the new 
Stenhenson bu ing 

Edw. O. Stumpf has been appointed loca 
ager of the new store 

Moline, tll 

K. W. Lars of this city has taken the ag 
for.the Fox iypewriter and will put fort! 3] 
eftorts for the typewriter and supply trade f tl 
territory nd wili make a specialty of repairs 

This i é rst agency that has been established 
here, and M interests are proud of it, feeling 
that they sho trade with home interes Mr: 
Larson should do well 

Minneapolis, Minn 

A. H. Norton, representing the Oliver Typew 
Co. of Minneapolis, was reported in Hawt} 
cently, where he was able to make severa es 

: La Crosse, Wis. 

W F. Ruhimann, representing the Underwo 
out of Milwaukee with a sub-branch in tl 
visited the ¢ xo Show and helped t 
favorite y 

Menominee, Mich 

M. G. Seidl, representing the Menon ‘ 
writer Exchange, of 518 Main street, Me 
Mich 1 member of the firm-of Poyer & S 
proprietors of the exchangs visited Chica 
was mucl erested in the various ty " 
exhibits and other supplies that the exchange: 
handles 

Norfolk, Va. 

A suit in the law and chancery court her i=! 
by the Pittsburg Writing Machine Co. vs. ¢ I 
Townsend was recently settled with a verdict f 
$1,002.65, the amount sued for 

New Orleans, La. 

The National Crytograph Company, wit! 
ital of $100,000, filed its charter here and w mar 
ufacture a new ypewriter patented by M 
Frette The officers of the company are I s H 
Fairchild, president; John Clegg, © vic« president 
and J. M. Quintero, secretary and treasurs 

The new charter is merely a reorganiza 
an old company and it is expected that 
developments will be made towards manufa iring 
within a very few months 

New York City, N. Y. 
(By Our Eastern Representatives 

The Victor Typewriter Company of New Y 
has been incor rated with a capital of $350,00 
Directors, S. H. Perry and B ’. Freeman of New 
York and N. S. Emery of Newark, N. J 

. > 


ers 


Typewriter Exchanges 


The Bov« | t} 
ft ground floor offices in t a 


leased one 


building, at the corner of Wall and Pear! 
for a long term of years 
. > * 

The Rebuilt Typewriter Company f New York 
has been porated with a capital of $1.00 
This organization is a sub-corporation of the Ré 
built Typewriter Company of Chicago. wit} J. &E 
Grady at its head and is organized for ths nr 1 
tection of the company’s interests in the Eas , 

> . 

The Hon. Timothy L. Woodruff has resigned his 
position as president of the Smith-Premier Type 
writer Co. in order to devote his whole time t 
his duties as chairman of the New York Stat 
Republican ¢ mittee and his other business 
terests 

> > > 

The Standard lulding Typewriter Co. are having 
a large sale fur tneir machines and have recent 
Signed a ceniract for the Frenc} ind Belgiur 
agencies \ ew factory is under »nsideratior 
and will no doubt materialize at an early date 

> . > 

The Hammond lypewriter Co.'s factory is a 
busy place these days Though they are working 
night and day they are unable to catch up wit! 
the orders, which are hundreds of machines ahead 
of the supply Truly these are wonderful times 
for the typewriter trade 

o 7 . 

The American Writing Machine C held the 

annual meeting recently A. H. Kellog was a 
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ointed president, A. D. Richardson vice-president 
George A. Garfieid secretary and treasurer. The 
above with Robert J. Block and Charles 8. Heffion 


compose the directorate This company have now 
moved into their new quarters, which are large and 
commodious We hope in our next issue to pub- 
lish pictures of their new location, with a full 
escription of what is believed to to be the largest 
single floor space devoted to typewriters in the 
ity 
> > > 

Barney Frencen has resigned his position of 

salesman. witt the Remington Typewriter Co 


which he has held so long and accepted a similar 
place with Kessler & Co., the famous champagn¢ 
ouse A. M. Crawford and A. L. Ruiz have been 
ppointed to the territory 
> > > 
Edward J. Manning, formerly manager of the 
nderwood Typewriter Co.'s factory at Hartford 
Conn., has resigned his position and accepted a 
milar position with the Royal Typewriter Co 
he entire factory management for the productior 
the two machines made by the Royal Co. will 


in his hands 
> > > 


A. J. Willian formerly secretary of the Dens 
more Typewriter Co., will join the staff of the Fox 
ypewriter C« n their executive offices at Grand 


Rapids 


rhe Remingt Cypewriter Co, are sending out 
framed pla rd containing fac-simile writing of 
machine in c¢ight different languages It is 
eautifully printed and forms an interesting and 
nstructive ex t rhe languages comprise Ar 
nian, Burmes« Greek, Russiar Hebrew (Yid 
sh), Arabi Hind ind Japanese (Katakana) 
. > > 
rhe Remington Billing Campaign is extending all 
er the world In Australia it is becoming ont 
the leading features of the Remington business 
or exampl it the Remington office in Sydney a 
ost conspicu gn spread over the entire front 
f the building reads ‘‘Remington Invoice System 
> > > 
rhe Remington Typewriter Co.'s annual meeting 
s held t I on March 12 The old board of 
ectors was re-ele ted as tf ws H H Benedict 
Ino. L. MecClai: E. G. Wyckoff, 1. C. Seamans, G 
M. Cassatt, H. 1} W ilsor W I. Ticknor, W. K 
ent D B.S pes rhe officials re-elected 
ms. HM. i flict, president; Jno. F. McClair 
pre ler i general manager; I. C. Seamans 
isure! H | Wilson secretary ind assistant 
isu 
> > > 
The Law R ting C of { Wall street hav« 
rted the vy trial They used for this work 
old Ne 6 Remington i to get it out they 
it mimeogr h stencils, w h were sent to the 
\ssocia 1 Pr ~ nd at the ime writing mani 
ed i which were sent to papers i 
mnection with the Associated Press. This was an 
isual perforr ce and t chines in spit« 
r age nd tt work tl were called upon t 
irned ex t matter, highly satis 
tory to rned 
> al © 
A pleasant i ise Was s gz on the office force 
f the Olive ypewriter ¢ on March 19, when 
vithout notice of the slightest kind, the new No 
Oliver was ntroduced. t their notice The 
tranger was eladly welcomed and when the 
boys’’ ascert d that the store room contained 
irge number of he gre fives’’ there was 
ome tall hustling done, and the consequent sales 
were phenomenal even in this busy office This 
keeping of the ecret shows to what a high pitcl 
his organization has reached The machine had 
een evolved, manufactured, produced in thou 
inds and sent to every office in quantities befor 
vord was give out that there was such a ma 
hine Sudden! out of the blue came the tele- 
gram “Sell N ind the “Fifth Emerald,’’ which 
will bring mar i green fiv« into the pockets 
Oliver met was brought out and delightedly 
ommented or 
+ > > 
Mr. Lawrence Williams, the president of the 
Oliver Typewriter Co., is in Europe He made all 
the arrangements for the advent of the new No. & 
efore leaving for his trip abroad 
. . > 
M. 8. BPylor iles manager of the Underwood 
ypewriter Cx is on a trip to Atlanta, Ga. 
* . . 


S. T. Smith, general manager of the Underwood 
Typewriter Co., visited the convention of the East 
ern Commercial ‘Teachers Association at Boston 
recently and went from there to Jamestown, Va 

make arrangements for the Underwood Type- 
writer Co.'s exhibit at the Jamestown Exposition 


. e > 
The long « riage ma ne of the L. C. Smith 
& Bros. Typewriter Co. is nxiously expected It 
s though: its rival is not far distant. 


7 > > 
Alexander McDonald & Green have taken charge 
the business of the Fay-Sholes Typewriter Co 
vhich they are running in connection with their 
other store it 296 Broadway 
> > e 


Milton Kellogg of the General Typewriter Ex 


change is a very busy man these days. He is 
moving to his new store at 21 Murray street, and 
t is no little labor to remove 5,000 machines with- 


out interruption of an hour's trade. Yet this is 
what has been done, and it proves Mr. Kellogg's 





OFFICE APPLIANCES 


We'll Make 
What You Want 


Sometimes an order, (and, inci- 
dentally, a future customer,) de- 
pends on your getting some un- 
usual carbon paper or typewriter 
ribbon. A particular carbon, ora 
circular letter, must be matched, 
or acarbon is wanted witha square 
hole cut out of the center. or a 
rare combination of colors is re- 
quired in a bichrome ribbon. 








Maybe you have wanted something in this line 
which you couldn’t get—maybe you do now. 


We fill special requirements of this kind for our 
customers gladly—and daily. We’ll do the same for 
you. Money in it?—No! but there’s a big satisfaction 
in giving our customers just what they want when 
they want it, and getting their entire good will. 


Our plant is admittedly the most modern and completely equipped of its 
kind in the the country We have sixty specialists, each one trained to do 


little thing and do it perfect Twelve machinists are constantly at 


some ]i 
work building new special machinery and working out methods of improving 
and increasing our output. Two chemists are constantly testing (chemically 
and physically) our products, against those of all our competitors. 


All these people are at your disposal for your 
special requirements. Test our service in these 
things, and we are sure to win your confidence and 
your account, 


ee il eee penne 
The Neidich Process Company 


Burlington, New Jersey 
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WALKER’S 
VERTICAL CABINETS 





DAVID D.’ WALKER COMPANY 


MANUFACTURERS 
TO THE TRADE ONLY 


21 Quincy Street, Chicago, Ill., U. S. A. 








Two large factories devoted exclusively 
to making Vertical Cabinets. 

Made in two, three ancl four drawer letter size ; 
four drawer Cap, and five drawer Bill size, 
solid or with detachable sides, as shown 


above. 
PLAN OF CONSTRUCTION 
Built to extend laterally, sections being 
joined together, making one solid cabinet 
APPEARANCE 


Quarter sawed oak fronts, panelled oak 
sides and finished backs. Solid oxidized 


brass trimmings. Extension slides on all 
drawers. 
FEATURES 
All drawers and slides are fitted with 


rubber buffers. 


Mechanically perfect. 


or bind. 


They will not warp 


MODERATE PRICE 
HANDSOME STRONG 


Our Cabinets are as near perfect as the 
best labor and material can make them 











DEALERS 


Write us for catalogues, terms, 
territory and full dealership 
proposition, the 


BEST EVER MADE DEALERS 

















| gaining the second and third places. 


OFFICE APPLIANCES 
TYPEWRITER NEWS—Continued. 


hustling qualities. When he is all fired up nic« 
we hope to give full details and views of the new 
place, which will certainly be worthy of mention. 

. > 7 


Dana W. Foley, who has been salesman in the 
New York office of the L. C. Smith Bros. Type- 
writer Co., has been promoted to the management 
of the Newark sub-office of the same company 
Mr. Foley is a good hustler and will doubtless 
justify in short order. 

. > . 
yresident of the Brown Business 


G. W. Brown, 
nown in the middle west among 


Colleges, so well 


the typewriter fraternity, was in New York re 
eently 
: e’e « 
Much sympathy hag been expressed for W. H 


manager of the Monarch Typewriter Co 
in the severe ioss that he has recently maintained 
by the untimely death of his wife. Her decease 
was due to ptomaine poisoning and she was only 
ill for four days. The interment took place at 
Cincinnati, her former home May flowers were 
sent by sorrowing friends Several floral tributes 
from the officers of the Monarch Co., the employes 
in ‘the offices and from Mr. Durphy’s former asso- 
ciates at the Smith-Premier Co.'s office were sym- 
pathetically tendered. Mr. Durphy is now in Cali- 
fornia on leave of absence and in order to recover 
nis health, which has been impaired by his great 


sorrow 


Durphy, 


> > . 
Fr. H. Jones, a very feuccessful Kansas City sales- 
man of the Monarch Typewriter, has been trans- 


ferred tc New York and is now working a city 


territory 

- > > 

Cc. W. Harle of Syracuse, secretary of the Mon- 

arch ‘T'ypewriter Cuo., is managing the New York 
office of the company during the absence of Mr 
Durphy The Monarch Company are simply del 
uged with orders and are hard put to, to make 
machines to meet the demand. 

> > + 


G. H. Seward, who delivered a lecture at the 
Office Appliance Show in this city in November 
last, gave two addresses recently at the New York 
University School of Commerce, Accounts and Fi- 
nance in Mr. John MacNeille’s course in Business 
Management. The first lecture was on “Arithmet- 
ical Devices in Office Economy” and was well re- 
ceived. The lecturer gave a comprehensive view 
of the subject matter, defining the term and show- 
ing the various elements of which it was com- 
posed. He first took up the simple devices, which 
were not In combination with any other appliance 
for writing purposes, such as wage computors 
sliding rules, and key-operated machines like the 
Comptometer and lever-operated machines like the 
Millionaire. He then spoke of the writing adders, 
or adding writers, such as the Addograph, and the 
Elliott-Fisher, including an explanation of these 
machines to office use. 

His second lecture, the subject of which was 
chosen by those present at the first lecture, was 
on the subject of Filing Devices, Time Systems and 
Mail Room Appliances. The filing devices covered 
the loose leaf, Shannon, Arch and Vertical systems, 
also loose leaf binders. The time systems alluded 
to were the Card Recorders, the drum, dial, and 
time devices which compute elapsed time like the 


Calculagraph, also time stamps. The mail room 
appliances referred to addressing machines, devices 
folding papers, ete. The 


for sealing envelcpes, 
lecture was most comprehensive and explanatory 
and was much appreciated. 

. > © 


The international sales contest of the Smith- 
Premier Typewriter Co. began on the first of April 
and ends on the first of July. The prize will be a 
silver cup. The office winning this cup holds it 
for a year. Last year it was won by the Denver 
office. In addition to this, the office winning the 
cup will also secure $500 in cash which will be 
divided among the salesmen. There will also be 
several individual prizes of $100 and $50 for offices 
Then there 
will be prizes of gold watches to individual sales- 
men showing the greatest number of machines sold 
during the period. Needless to say, all the Smith- 
Premier salesmen are on the qui vive and pushing 
sales for all they are worth. 

« > 


N. H. Paddock, Jr., who has been selling Smith- 
Premier typewriters in the Newark territory, has 
been transferred to New York to help the office 
force out during the International Contest. 

. . . 


Mr. Charles Spiro of the Columbia Typewriter 
Co. reports the factory is exceedingly busy, and 
are much put to to keep up with the large rush of 
orders. The No. 12 machine is making great head- 
way and promises to be a very great success 
Mr. Spiro leaves for a trip to Europe during this 
month and on his return steps will be taken to 
wards the erection of a larger and still more com 
modious factory. 

> > . 

The Typewriter Inspection Co. are so busy that 
they are unable to obtain enough machines from 
the Stearns Co. to supply the demands of their 
customers. Trade was never better. 

. . . 


Miss Fritz, the wonderful typewriter operator 
on the Underwood, hot only won the Championship 
Cup at Chicago, but secured the Silver Cup offered 
for competition at the Eastern Commercial Teach- 
ers’ Convention held at Boston in Easter week 
Results are given elsewhere. Miss Fritz is without 


TYPEWRITER NEWS—Continued. 


a doubt unapproachable in accuracy and speed on 
the typewriter. 
>. > . 

At the annual meeting of the Union 
Co., held March 20, the retiring officers 
elected and the directors declared the usu 
annual dividends of 3 per cent on the im 
stock, 3% per cent on the first preferred and 4 per 
cent on the second preferred, payable Apr 

> > > 


Typewriter 
were re- 





Geo. M. A. Fecke, formerly connected wit the 
Oliver Typewriter Company, and later the Metro 
politan manager for the Fay-Sholes in New York 
and more recently in promotion work on his own 
account, has accepted a berth with the American 
Multigraph Co., in their Boston territory 

. > > 


A new catalogue of the Typewriter Ins 


Company, displaying pictures of the various ty; 

writers which they make a specialty of selli- 

both wholesale and retail, has just reached 
The machines are rebuilt and many old m 


desk. 
els are shown with improvements. 
. _ . 
Evander H. Schley of Bernardsville, N. J 
tary and treasurer of the Elliott-Fisher Compar 
died March 29 of acute Bright’s disease at tle 


home of his son, Dr. F. E. Schley, 473 West End 
avenue, New York He leaves four children, one 
son and three daughters. His wife died some years 
ago. 
Massena, N. : 
Walton C. Cook, formerly of this city, ! a 
cepted a position with the Monarch Typewriter C 


of Syracuse and will be connected with 
pany’s Albany office after May 1 
Peoria, Ill. 

J. C. Phelan has been promoted from a position 
with the Peorla office of the Oliver Typewrit ‘o 
to take charge of the Louisville branch, succeeding 
T. J. McLaughlin, who was transferred to Chicago 

Pekin, Ill. 

Joseph W. McLachlan, formerly chief clerk wit! 
the Illinois Sewing Machine Co., has accepte« 
factory position with the Royal Typewriter 
Brooklyn, N ; 


Poughkeepsie, N. Y. 
Hoaner, the new agent for the Rem 
ington Typewriter Company in this vicinity } 
ceeding A. J. Ruiz, made his first trip through the 
district with good results. 
Paducah, Ky. 
local manager for the Smit! 


Alfred J 


C. A. McFarland, 
Premier in this field, made his periodical trip to 
St. Louis in March to attend the Billing Machine 


Luncheon, and for a general business conferenc¢ 
Portiand, Ore. 

E. C. Lewis has been secured as traveling sales 
man for the Underwood typewriter, with their 
Portland office. Mr. Lewis was connected with the 
Portland office of the Smith-Premier Co. and is 
a very successful typewriter salesman. 

Portiand, Me. 

On the 15th of March the Monarch Typewriter 
Co. opened an office in this place for the sale of 
that machine, and has appointed H. A. Langdon 
as manager of the office. Mr. Langdon is well a 
quainted with the territory, having been connected 
with several other concerns in the typewriter busi 
ness before connecting with the Monarch 

Philadelphia, Pa. 
(By Our Special Correspondent.) 

C. N. Morgan, formerly in the employ of the Phil 
adelphia branch of the Hammond Typewriter Co 
as salesman, has been promoted to the manage- 
ment of the company’s Washington office, with a 
branch at Baltimore. Mr. Morgan succeeds Wil 
lard Ross, who resigned to take a position 
field for the same company. 

> > > 


in the 


It is reported that New Castle, Pa., is to have a 
typewriter company, which has just been formed 
Wm. J 


with D. 8S. Clevenger as president and 
Ferris as secretary-treasurer. The new firm will 
manufacture a new $10 and $15 typewriter The 


company has been incorporated for $100,000 
Quincy, Ill. 

Benjamin Kennedy, formeriy with the Under 
wood Company here, has resigned his position t 
join the agency of the Correspondence School 

Rochester, N. Y. 

Fred C. Berg, formerly of Rochester and now 
traveling in the interests of the Oliver Typewriter 
Co., while awaiting the coming of a train in Grand 
Forks, N. D had “time” for reflection with the 
following result 

WAIT TILL THE SOO LINE’S OPEN 
(Tune: Wait Till the Sun Shines, Nelli: 

Wait till the Soo Line’s open, 

And the trains go rushing by, 

We will be happy, chappy. you and I; 

Up and down the line we'll wander, 

Peddlers u and I; 

Wait till the Soo Line’s open, 

Bye and bye 
CHEER UP, PEDDLER 
(Tune: Cheer Up, Mary.) 

Peddier, don’t be sighing, sig! 
coming, bye and bye; 

Cheer up, Peddler, I'm not lying, lying, 

See the smoke there in the sky 

Tho’ the snow has been a-drifting, drifting 
Now your troubles are most o’er; ” 

Grab your grip, make your trip, 

As you did in days of yore 

Richmond, Va. 

of Richmond, Va., has received 
Badge from the Remington 


Cheer up 
here's a train 


J. B. Culpepper 


a 25 years’ Service 
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Clean Carbon Papers 


They are the Best for loose sheet billing, because their impressions are permanent and don’t rub in handling. 


They are the Best for making many duplicate reports, because their impressions are more sharp and clear cut than 
the grease carbons, which is important on work consisting of many figures and fractions. 


They are the Best for legal and official work, because their work is indellible and permanent. 
They are the Best for all commercial purposes, because they are the cleanest and perform the best work. 


Standard Weight 


Is the best Keelow 7 Ib. Car- 
bon, has the largest sale of any 
carbon made. Its wonderful 
cleanliness has made it greatly 
appreciated for general use, and 
especially where clear, perman- 
ent copies are desired. 


Featherweight 


Is the best Keelox, 4 1b. Car- 
bon and represents the highest 
art in carbon making. This 
paper is the lightest in the 
world; is without a pinhole; the 
coating is the most evenly dis- 
tributed; does the neatest 
and sharpest work of any car- 
bon ever made. 


They are 


Most Economical 


Because of their extreme 
cleanliness the operator will use 
them until nothing is left but 
the paper; while with grease 
carbon, the more the surface is 
broken the more dirty they be- 
come, and are thrown away 
long before the coating is worn 
off. 


108 sheets in every box 


Every dozen sheets are in 
a stiff folder, which protects the 
carbon sheets in shipping, pre- 
vents them curling and fur- 
nishes a convenient wrapper 
when delivering small quan- 
tities. 





Words to the Wise 


. That three months ago we warned large users the danger of buying cheap carbons and ribbons to 

1 ' a ' 
D d You Know make their records ? 

: That in response to that warning we have been informed by several large users of these supplies, 
Did You Know that copies made only a few years have faded out and disappeared from their records ? 

M That some of these former users of cheap ribbons and carbons, are now submitting supplies of this 
Did You Know kind to laboratory tests to avoid a repetition of their bad experience ? 

; That it is just as unreasonable for you to expect a carbon manufacturer to put a lasting color and 
Did You Know permanent dye in a cheap carbon or ribbon, as to expect that a cloth manufacturer will put a last- 
ing and permanent color in cotton cloth from which $5.00 suits are made? 

Did You Know 1"#t the difference in cost of carbon papers is the difference in cost of the colors and chemicals 
that go to make up their coating ? 

Did You Know 152 the work pr xluced by the Kee Lox non-grease carbon papers and ribbons, has been proven 
to be indestructible by the most rigid laboratory tests? 

Did You Know  1That in addition to these important features, they are the cleanest carbons ever produced ? 


. Mr. Dealer, that you can better afford to handle a cheap grade of anything else you sell than cheap 
Did You Know carbon papers and ribbons ? 


Did You Know That those who deal in cheap supplies of this kind, like dealers in shoddy clothing, are soon found 


out ? 
HW OFFIC! MAIN DISTRIBUTING 
“ AGENCIES : 
New York EE CHICAGO 
87 Nassau Street W. Cary Lewis & Company 
e 84 ary 
Boston M f ¢; ST. L 
176 Federal Street anu acturing 0 Jee. 
Philadelphia KANSAS CITY 
18-24 South 7th Street Manufacturers of the Largest Variety of Typewriter Ribbens and Modern Tre er Co. 
Cincinnati Carbon Papers in the United States. AUSTRALIA 
516 Mercantile Library Bldg. The Lingham importing Co. Ltd. 
Sidney, Ss. W. 


Detroit Factory and Home Office oe 


The Oli T. iter Co., Ltd. 
42 Buhl Block ROCHESTER, N. Y., U. S. A. Dy seed ee nf ed 
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Better Ribbons 
for the 


Visible Writers 


YOU KNOW from experience that the narrow ribbons for visible writers have much shorter life than those for the 
wide ribbon machines. 

YOU KNOW thisis principally due to the narrow ribbon containing only about half the wearing surface of the wide, 
and partly because some of these machines are made to strike a harder blow than others. 

you KNOW when these machines are operated by a hard hitting stenographer, the thing being hit is liable to give 
way rather soon. 


YOU DON’T KNOW perhaps that we have recently succeeded in getting out a new fabric for narrow ribbons that 


will stand 35% more pounding than the best obtainable heretofore. 


you DON’T KNOW perhaps that when this stronger fabric is charged with our best ribbon ink [which travels in 
the cloth] it makes a ribbon that will give about 50% more actual service than the best rib- 
bon you can buy. 


you DON’T KNOW perhaps that this new fabric can only be had in our best brand ‘‘KEE LOX”’ and is furnished 


to no other manufacturers. 


Best Brands Non-Grease Carbons: 








THESE BRANDS ARE THE 
CLEANEST IN THE 
WORLD 


Feather Weight, 4 lb. 
Thin Thin, 4 lb. 

Elite, 5 Ib. 

Standard Weight, 7 Ib. 
Ivory Finish, 7 Ib. 


We Make: 


Send for Catalogue and Discounts 


@ Imitations are NOT 
Just as Good. 





18 Brands Typewriter Carbons, 
14 Brands Pen and Pencil Carbons, 
Copying Carbons, Billing Carbons, 
Printer’s Carbons, Carbon in Rolls, 
Adding Machine Carbons, 
and Many Special Carbons for Special Purposes. 











MA 
| BRANCH OFFICES: 
) New York E E on CHICAGO 
. Cary Lewis & Company 
| 87 N u Street 84 Adams Street 
Boston ies rt: Louis 
i ern Typewriter Supply Co. 
176 Federal Street e Wright Bidg., 8th and Pine Streets 
Philadelphia M f t ( KANSAS CITY 
18-24 South 7th Street anu ac uring Oo. eee my Supply Co. 
a ree 
| Cincinnati Manufacturers of the Largest Variety of Typewriter Ribbons and AUSTRALIA 
| 516 Mercantile Library Bldg. Carbon Papers in the United States. The anaes inpering Co. Led. 
Detroit LONDON 


| 42 Buhl Block 
aes 


Factory and Home Office 
ROCHESTER, N. Y., U. S. A. 


The Oliver Typewriter Co., Ltd. 
75 Queen Victoria Street 
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Typewriter Co., being one of the veterans of the 
typewriter family of Remington sales agents. 
Scranton, Pa. 

Verification of the report that the International 
Text Book Co. were to build a plant for the manu- 
facture of a typewriter has been made, and it is 
expected that this concern will be manufacturing 
machines for their own use within a very few 
months. The factory will be located on Ash street, 
this city 

Springfield, Mass. 

The Remington Typewriter Co., with an office 
at 27 Harrison street, this city, are making a 
novel display of one of their machines by having 
it supported in the window with a small wire, at- 
tached to one of the type-bars of the machine 
The entire weight of the machine, some 28 pounds 
does not seem to affect the bar. A good window 
display. 

St. Louis, Mo. 
(By Our Special Correspondent 

Walter E. Fritsch, district manager for the El 
liott-Fisher Co., with offices in the Victoria Build- 
ing, has been recently elected to the board of 
managers in the Missouri Athletic Club 





BORNEMANN 


San Francisco 


(Who — 


The Fletcher Typewriter Company, with David 
E. Fletcher at its head, was forced to remove from 
their Eighth street address on account of new 
building operations, and is now located in desirable 
quarters at 209-211-213 North Seventh street, or in 
rooms 317 to 321, Holland Building. 

* > * 

A most pleasing incident of The 3mith-Premie: 
Billing Machine luncheon last month was the pres- 
entation of an elegant gold-handled silk umbrella, 
suitably engraved, by the members of the St. 
Louis organization to the manager, John A. Zel- 
lers, to mark the close of his first year’s efforts 
in the St. Louis field Many happy speeches were 
made and many expressions of mutual esteem and 
good will were exchanged, and the utmost har- 
mony and enthusiasm prevailed throughout the 
meeting. 

> > > 

The Smith-Premier boys have organized a base- 
ball team and are putting in their spare time get 
ting ready to do things to their future rivals in 


that particular line. They will soon be ready. to 
meet all comers and all dates are open. Play ball! 
> > ° 
William L Brady the new manager of the 
Smith-Premier Machine Department, is winning 
many friends by his affability and thoroughgoing 
business methods 
“a er 
Thomas B. Shine, one stars of the Smith- 


Premier force, made a ng trip to his old home 
in Syracuss ind to New York City last mont! 


He brought back the inspiriting and yet distressful 
news to the boys that t Smith-Premier factory 
is further behind its orders than ever, despite the 
record-breaking shipments that have been made 
e *«¢ @ 
George 8S. Reid, assist t manager of the Smit) 
Premier office, reports bu ess booming in all ds 


partments Some notable é ds have been mads 
in the nt} 


naet few 
I 
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William L. Brady, formerly manager of the El 
liott-Fisher Co. at Indianapolis, has accepted a 
position with the Billing Machine Department of 
the Smith-Premier Typewriter Co. at St. Louis 

South Bend, ind. 

D. R. Flood, who has been connected with the 
South Bend Business College for the past four 
years, has accepted a position with the Smith- 
Premier Typewriter Co. and will have charge of 
this territory, succeeding B. F. Powers. Mr. Flood 
will make his headquarters here and will devote 
his entire time to the typewriter business 

Springfield, Ill. 

H. G. Seelye, manager for the Smith-Premier 
Company at this point, was among those who en- 
joyed the Billing Machine Luncheon given recently 
in St. Louis, and has already broken into the Dill 
ing machine game, despite the fact that he has 
been well occupied with regular business 

Syracuse, N. Y. 
(By Our Special Correspondents.) 

The annual meeting of the Smith-Premier Typ« 
writer Co, of Syracuse was held March 13. and 
elected the following directors: Timothy L. Wood- 
ruff, Alex. T. Brown, Wm. Allen Dyer, John H 
Barr, Edwin McMurchy, Lucian 8. Wilson, E 
Spencer Harrison and Wm. T. T. Humes 

The new officers of the company are as follows 
President, Alexander T grown; first vice-president 
and general manager, William Allen Dyer; second 
vice-president, John H. Barr; treasurer and secre- 
tary, Edwin McMurchy; assistant secretary, Frank 
M. Evans; chairman of the board of directors, 
Hon. Timothy L. Woodruff 

The sale of machines for the past fiscal year 
was the largest in the history of the company by 
several thousand An addition to the already ex- 
tensive factory is contemplated for early spring 

* . ” 


The L. C. Smith & Brothers Typewriter Company 
elected the following officers for the coming year 
President, Lyman C, Smith; vice-president, W. L 
Smith; secretary, M. C. Smith; treasurer, H. H 
Smith. With the officers, the following names 
complete the board of directors: A. W. Smith, L 
Bertram Smith and Harold E. Smith 

. > > 


The following officers of the Monarch Typewriter 
Co. were elected at the annual meeting of the 
stockholders held March 13 President, Silas W 
Crandall; vice-president, Geo. W. Dickerman; treas- 
irer, Jacob Felbel; secretary, Charles W. Earle; 
issistant treasurer, John 8. Mitchell. 

* . + 


The officials of the Monarch Typewriter Co. are 
very happy these days, owing to the large busi- 
ness recorded for the month of March and April 
promises to beat it 

* + . 

These are busy days in the “Typewriter Town,” 
as all of the factories are obliged to run overtime 
to keep up with the increased business 

> > “ 


Thomas Coo, the special representative of the 
Monarch Typewriter Co. traveling out of Syracuse, 
was an attendant at the National Business Show 
ind exhibited his abilities at demonstrating the 
features of a Monarch typewriter Leaving out 
the spectacular part of it, Mr. Coo brought out 
some most excellent mechanical points that are 
riginal and did so in a manner that convinced 
those who enjoyed the demonstration 

San Francisco, Calif. 

Ed. W. Pease, as indicated elsewhere, who re- 
cently resigned his position as manager for the 
Remington interests here, has returned to his for- 
mer home in Los Angeles and connects himself 
with the firm of Cribb & Sinclair, which will be 
known as Cribb, Sinclair & Pease, with the agency 
for the Monarch typewriter, and will also handle 
appliances and supplies 
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Trenton, N. J. 

Reports from the Trenton branch of the Reming- 
ton Typewriter Co., under the management of 
P. B. Greene, shows that the year 1906 was for 
them a record one. By April 15 the company will 
be settled in new quarters. t of the success 
effected for the Trenton office increase is due to 
the efforts of E. B. Van Note, who takes credit 
with Manager ereene for the showing. 


oledo, O. 
(By Our Special Correspondent.) 
E. B. Linstrom, the Blick. enthusiast, still con- 


tinues to pile up the sales. He received a proposi- 
tion the other day from one of our largest concerns 
for fifty Blicks. and possibly one hundred. Did he 
get nervous? Well, he certainly did. Wanted to 
take us all to the St. Charles for lunch. 


Bob Lydy, Jr., salesman for the Underwood Type- 
writer Co, in this city, is a firm believer in go 
after business. Bob has only had a few months 
experience in the typewriter business, yet he is de- 
livering the goods in a. most, satisfactory manner. 


Geo. Callender, repairman for the Underwood, is 
a very busy boy. He has been werking nights in 
order to get out the work, but says the beauty of 
it is he has been making old Underwoods look just 
like new, and at the same time he has been draw- 
ing money for overtime. . 


The Smith-Premier force are working overtime 
trying to fill orders for the Tri-chrome Smith. 
There is no use in talking, they are getting busi- 
ness. A number of them are ing the Sheldon 
Course in Scientific Salesmanship. 


Mr. Everhardt, representative of the Oliver in 
this section, is all worked up over the receipt of 
the new No. 6 Oliver. Wherever you see him he 
has got it on his arm. Everyone he: meets has 
got to have it demonstrated to them. When they 
leave him they have a great respect for the Oliver 
on earth. He simply boils over with the Oliver 
spirit and enthusiasm. 

* a > 

The Toledo Typewriter Exchange have moved to 
new quarters in the St. Paul Building. They are 
now located on the very busiest thoroughfare in 
the city. Business with them is increasing stead- 
ay. 46m 

The whole Remington force in this city are work- 
ing tooth and nail to get their share of business. 
That they are getting it there is no room for 
doubt. The Remington Banner is flaunted before 
the eyes of every prospective purchaser of type- 
writers, and they just can’t consider buying a ma- 
chine without neriag the Remington demonstratéd 
to them. The whole force simply boil over with 
the Remington spirit. . . 

Y. F. Stewart, manager of the Underwood office, 
still keeps on bringing in the sales. He is a firm 
believer in the fact that the more sales he gets, 
the more he has got to get. Stewart is a hummer. 
He is not an “order taker.”” He is a genuine sales- 
man. He laughs at competition, smiles at defeat, 
and above all things keeps hustling. That is why 


he wins. 
Utica, N. Y. 

The Remington branch office here, a sub-office 
managed from the Remington factory at Ilion, were 
the winners of the Remington prize for the best 
showing during the past six months, in competi- 
tion with all other offices of the company. Quite a 
showing, to be sure, for such a district. 


Frank M. Evans, assistant secretary for the 
Smith-Premier ‘Cypewriter Co. of Syracuse, ad- 
dressed the students of the Utica School of Com- 
merce, on the importance of a business education. 











BIGGEST TYPEWRITER DESK BARGAIN ON EARTH! 


YOV CAN’T BEAT IT 

















Back of Desk is exactly 
the same material and finish 
as front and ends. 





Here’s a desk made of solid oak; golden 
oak finish; rubbed top; pulls and castors; 
3 drawers 3 in. deep, 9 in. wide, 12 in. long; 
Slide 10 in. wide, 16 in. long; Top 18x32 
inches: Height 27 inches. 





STANDS UP OFF THE FLOOR. 





DEALER 


You never have had such a 
bargain offered you on desks. 





Our Folding Tables are Favorites all over, 
both because of style, strength and PRICE, 


GEO. H. BLACK. Buchanan, Mich. 


Get the price and see for yourself. 


FREE CATALOG TO TRADE. 
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| DEMONSTRATION OF ADDING MA- 
iy CHINES AT BOOKKEEPERS’ 
MEETING. 
The regular monthly meeting of the Woon- 
if socket Association of Accountants and Bookkeep 
a ers was held Tuesday evening February 19, 1907 
" at its rooms in the Commercial Building, with 
i | a goodly attendance of both members and their 
i" friends. The entertainment for the evening was 


provided by the progressive sales organization 
' of the Burroughs Adding Machine Company 
a E. E. Fowler of Boston, and F. E. Wood- 
| ward of Providence, rendered a very pleasing 
program, which could not have failed to impress 
h upon the audience not only the advantages gained 


. by the use of an adding machine but that it is 


\f practically a necessity to the proper furtherance 
ih of the immense amount of detail in the up-to- 
t date office, 

i Mr. Fowler’s part of the program was an ad- 
is) dress, entith:<d “The Evolution of the Adding 


Machine,” and his lucid remarks concerning the 


fel . . . 
in| development of accumulating devices since the 
: 7 . 

yl time of Adam and Eve showed a most thorough 
| knowledge of his subject. Starting with the time 
a . P 

fi when men used piles of stones to count with, he 
th I 

G explained the devices used by the Greeks and 


Chinese, and so on up to the culmination of the 


idea as shown in the adding machine of to-day 


Stereopticon Views Used. 

{ To add interest to Mr. Fowler’s remarks stere- 
opticon views were shown to illustrate the differ 
ent points which he wished to bring out. There 
were slides showing the development of the busi 


ness from the time when it only occupied one 
Louis, where Mr 


* 


corner of a small shop in St 
Burroughs spent seven years building his first 
hundred 


model, of which, as the story runs, a 


and fifty were built and found impractical and 


fit 
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| Adding Machine Section 


were taken by Mr. Burroughs himself and 
thrown from an upper window onto a scrap heap 
and a fresh start made. The 
Detroit occupies several acres of groun 
a model of up-to-date construction 

Of particular interest to the bookkeepers wer 
the slides showing different labor and time-sav 
ing forms and systems, which, used in connection 
with the adding machine, would reduce the d 
work in any line of business to the minimum 

Both Mr. Fowler and Mr. Woodward 
elected to honorary membership in the associ: 
tion, and their pleasing personalities won them 
many friends during the evening, and when the 
meeting adjourned at a late hour it was witl 
many disciples added to the cause of the adding 


present p 
] 
J 


ant 


and 1s 


were 


machine 

It was voted to hold an annual dinner, and the 
date for same was set for March 5. The ar 
rangements will be taken up by the house com 
mittee 


AN ADDING MACHINE SPEED TEST. 


During the National Business the 
Burroughs Adding Machine Company held a 
speed test against time, when Harry Reynolds 
of the First National bank of Chicago listed 
and added 500 checks of varying amounts, to- 
taling $196,616.07, on one of the company 
machines in 6 minutes and 43 seconds. 

It is said that a contest between operators 
the speed capacity being arranged 
the Illinois banks. 


Show, 


with is 


among 


E. ST. ELMO LEWIS, ELECTED PRESI- 
DENT OF ADCRAFT CLUB OF DE- 
TROIT. 

E. St. Elmo Lewis, advertising manager of 
the Burroughs Adding Machine Company, has 
been elected president of the Adcraft Club of 
Detroit. This is a local organization com- 
posed of Detroit adding machine men, and is 
one of the liveliest organizations in the coun 
try devoted to advertising interests. 

The February issue of the club’s magazine, 
“The Adcrafter,” is brimful of clever things 
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Chicago, IIl. 


Harry S. ] connected with t : 
department of the Felt & Tarrant M ifac 
turing ¢ of Chicago, will shortly | te with 
the same « pany in Toledo 

* x 7 

The Felt & Tarrant Mfg. Co., during the 
show week at the Coliseum recently, enter 
tained many of their out-of-town agents and 
representatives 

* * 7. 

The Cram Writing Machine Co., w ire 
putting out a new model of their writing ma- 
chine attachment to the Burroughs Adding 
Machine, have opened sales offices in Chicago 
at 400 Majestic building, with W. D. Haslam 


in charge. The location of this office, directly 
adjoining the Burroughs Co., is rather con 
venient, considering that this typewriter in its 
present form is but for that machine alone 


Much interest was created by the Cram com 
pany at the Business Show. General Manager 
Meier, of St. Louis, was a constant attendant 
at the show and interested many hundred 
users of the Burroughs machines. 

* * ™ 

In the way of real novelty and something 
that caught the fancy of the greatest number 
of interested visitors at the Business Show 
was the distribution, by the Universal Adding 
Machine C of varied colored carnations 
with a ribbon badge to match 

The vening of the show, gre 
nations were distributed with a green badg 
with nothing printed thereon but a large ques 
tion mark ‘ ’" while on the second ev g 
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ADDING MACHINE NEWS—Continued. 


pink carnation with a pink badge, with the 
words, “The Pink of Perfection, Universal 
Adding Machine.” The following evening a 


red flower and badge told of the fact that the 


machine “Prints those Red Totals,” and so on 
through the week 


In the distribution f these flowers and | 


badges a line extended over a large part of 


the Coliseum, during certain portions of the 


evening, with anxious ones waiting to secure 


the souv« 
= . 

During the recent business show the pub- 
lishers of Office Appliances were pleased to 
become acquainted with a large number ol 

: os 
adding machine men from various parts of the 


country, and many have since visited us at our 
‘fices or written us concerning matters of 
interest. We shall be pleased to see more of 
the fraternity, and hold out a cordial invitation 

» all visiting members of the adding machine 
business to visit us whenever they make Chi 
cago 

* 

H. L. Landphear, formerly associated in the 
typewriter trade and quite recently Philadel- 
phia agent for the Dey Time Register Co., is 
interested financially in the Wahl Adding Ma- 
chine, which made such an interesting display 
in the Remington booth at the recent Business 
Show in Chicago. Mr. Landphear being one 
of the original promoters of this machine and 
from past experience, will make a valuable of- 
ficer of the company when actual business op 
erations commence 

H. P. Pruden, formerly of Pittsburg, opens 
an office for the sale of the Pike Adding Ma- 


chine in the Chicago territory. 


Detroit, Mich. 

Mr. Joseph Boyer, president of the Bur 
roughs Adding Machine Co., was elected pres- 
ident of the Detroit Board of Commerce on 
April roth 


' 

Officers and members of the Burroughs Add 
ing Machine Co., who have been investing 
in the stock of the Adder Machine Company 
of Wilkes-Barre, Pa., were deeply interested 
in the recent annual meeting of the Pennsyl- 
vania firm, and had, it was divulged, almost 
a controlling vote in the concern. 

\s indicated elsewhere, the remaining stock 
of the Adder Machine Co. has been pooled for 
the purpose of maintaining a control for the 
interests of the original promoters and pres- 
ent governing body 

All idea that the Burroughs Company, as a 
firm, tried to acquire the Adder Machine Co. 
has been denied by officers of the Burroughs 
Company, although they admit individual pur 
chases of large blocks of stock in the com 
Pp ting « ? 

” ‘ 
As an incentive for t selling organization 


the Burroughs Adding Machine Co. to in 
' | : 


( ( n’s ss, the company has 
rgat t tl a “Base Ball 
League,” mposed of three organizations, 

Metropolitan, Central and Inter 
ite districts, among the 47 Burroughs agen 
ies, witl es manager $; captains The 
enean! were the +s nths of April, May at 
June, 1907, for cash pri sum of $600. Tl 
be for 10 days, figures closing 
the roth, 21st and 30th or 31st of each mont! 
Phe foll ng priz itions are in order 


To tl team in « league making 
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NOT OVER FIFTY DOLLARS $50$ 










When you see a check protected by letters and fig- 
ures in slits like the above line, you may know it is 
protected beyond all possibility of alteration. 


Checks Worth Protecting 


at all are 
worth 





















the easiest 
seller for 


LIVE DEALERS 
AND AGENTS 
because it is the only 
absolute protection 
against alteration 









No buyer is so particular or so exacting 
in every detail as the United States Govern- 


ment. The 


PROTECTOGRAPH 


is used exclusively in the following Depart- 
ments at Washington: Treasury, House of 
Representatives, White House, Post Office, 
Fish and Fisheries, Navy, War, Agricultural, 
Labor. 





Write for This: 


It's a full exposé of the forger’s 
wily ways we want to send you 
free on request. Of vital inter- 
est to everyone who writes a 
check, containing just the mat 
ter you need for convincing sell 
ing arguments. 


G. W. Todd & Co. 
36 Exchange St. 
Rochester, N. Y., U. S. A. 
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AND IMPROVE YOUR PRODUCT 








BY USING 

















Modern Precision Machinery 


renee 


No. 5 LATHE WITH COMPOUND SLIDE REST 


(7 IN. SWING; 12 IN. OR 18 IN. BETWEEN CENTERS) 





BENCH DRILL PRESSES 
BENCH TAPPING MACHINES AUTOMATIC PINION CUTTERS 


BENCH MILLING MACHINES AUTOMATIC RACK CUTTERS 





AUTOMATIC GEAR CUTTERS 














Sub-Press Dies and Special Tools 


FOR THE MANUFACTURE OF 


Typewriters, 


Adding Machines, Etc. 








SLOAN @ CHACE MFG. CO., 


NEWARK, N., J, 
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highest general average, providing 
per cent more of their quota each 


$100.00. 


To the team in each league making t se 
ond general average, providing this 1s Il per 
cent or more of their quota ea 


$60.00 


To the team in each league making t 
highest general average, providing t 0 
per cent or more of their quot 
$40.00 

Each game will be won by the tea king 
the greatest gain in per cent of quota 
during the time allowed 

The prize awarded any team will be divided 
up pro rata among the salesmen thers mak 
ing an average of 100 per cent o1 her 
their quota for the three months 

Phe Metropolitan League is composed 
offices in Boston, Chicago, Kansas City, Lynch 


burg, New York, Philadelphia, Pittsburg, St 
Louis, San Francisco and Seattl The Cen- 
tral League includes Atlanta, Cincinnati, Cleve 

land, Denver, Detroit, Fargo, Indianapolis 
Louisville, Milwaukee, Minneapolis, Newark, 


northern Iowa, Omaha, southern Iowa, Toledo 
and Toront while the Interstate League is 
composed of the offices in Baltimore, Bi g 


ford, Houston, Jackson, Little Rock, Memphis, 
Nashville, New Orleans, northern Michigan, 
Oklahoma City, Parkersburg, Peoria, Portland 
San Antonio, southern llinois, Washington 
and Winnipeg 

The company will present banners t 
‘ribed with 


ham, Cleveland. Dallas, Fort Worth Hart 


winning teams, which will be ins 
the winning members of ‘the tean 


The encouragement of such a “game” as can 
be played between these teams is certainly one 
of the best incentives for greater b es 


that we have had the pleasure of commenting 
on, and there should be several good ‘ ! 
winners” for the Burroughs causs 
Jacksonville, Fla. 
The Wales and the Burroughs Addi 
chine are represented in this city, and it is ré 
ported that the Universal will 


M 


agent 
New York, N. Y. 
(By Our Special Representativ: 

Charles Cole of the Dey Time Register 
has joined the staff of the Comptograph ¢ 
pany with a New York territory 

. * * 

The Comptograph Company of 108 B: 
way, have added another room to their 
ent quarters which will double their 
space This will enable them to hav: 
demonstrating room with ample accom: 
tions for a repair department 


* * 

The Burroughs Adding Machine ¢ i 

about to n e to their large new t tl 
Post building, 22 Vesey street. W 


give full details in our next issue 
* * * 
Mr. Eator f the Eaton-Hough ¢ pany 
Metre politar gents for the Wales Addir Ma 


chine, just returned from a trip to tl 
it Wilkes-B ind reports that J. P 
for many years connected with t 
Iron Works of Wilkes-Barre, has su 1 J 
J. Searight as general manager of the Ad 
Machi: Company Mr. Hunter is we ked 
| by all the agents and no doubt under man 
igement t Wales company 
strides P 
The | & Hough ( ' 
ree | 5 i N Y K 
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owt", THREE KEYS OF A KIND 





two machines were s to the Union Bank 
Brookly: The tot sales for the month f 
second the rgest in the history of All Yale- for your Office 
é a pa y ° 
vomitvivah 













Oakland, Cal. 


\\ W ( oiey orf this city de ivered i ‘ 
ture in the Polytechnic Business College on < Sf to your Home 


Or ieee 


February 20th on “The Genesis and Develop 
ment of Mechanical Adding Devices.” Ma 
chines of different styles were shown and 
demonstrated 


St. Louis, Mo. 
Considerable activity is reported from St 
Louis in a the Universal and Standard Ad to your Private 


Machine companies’ plants, where larg \ , 
h bp epee \ Records 
orders wos been received for the spring busi \N : 


Ine 


ness 







A 
Positive 


and Perfect 


Mr. C. H. L. Flinterman, general manager 
of the Universal Adding Machine company 
was an interested visitor at the Business Show 
in Chicago, as was D. G. Silver, general man 
of the Standard Adding Machine. 

Trenton, N. J. 

Judge Joseph Cross recently heard argument 
on the application of the Burroughs Adding 
Machine ( for a preliminary injunction to re 
strain the Pike Adding Machine Company for 





rer 


PROTECTION 






ee Wilkes-Barre, Pa. tea LEDGERS may be fitted with YALE TUMBLER 
hale fitentes Ge tien ees ee nee ann LOCKS, insuring absolute security. pean open 
f th Adder Machine Company here, was fot and close with NE KEY. 3 2 3 
Works ye +] “8 # ago d "i crieiicae Sina Re ords that are worth making are worth protecting, and the 
as an executive head, for the new position, and Mann System of Record Insurance appeals to the business man 
it is expected that rapid advancement will be with the same force that Yale Lock Protection appeals to him for 
made with the Wales machine under his man his house or office protection From start to finish—all along 
agement the line—the best workmanship, the best material, the best 
From those who know Mr. Hunter comes result is seen in the 
much praise and the Wales company are to be 


waa ee MANN LOOSE LEAF OUTFIT 


cal interests 

\fter the recent annual meeting of the Add which consists of a 
Machine Co., in which it was discovered that , : ° 
Machine Co., in whi vas discovered t Mann Ledger (with or without Yale Lock) Mann Transfer Binder 


many outsiders had secured stock in the con 
] 


ny, at rticularly members of the Bur Spring Holder and Deprima Flat Opening Leaf 


ghs Adding Machi: Co., it terminated in 

election of a board of directors composed The actuating mechanisms are simple and strong, and there is 
f the following gentleme: no loose leaf outfit made which compares with it from the view- 
\. G. Nesbit, A. L. Wilson, W. H. Billings point of p rfectior 


J. C. Weyl and O. M. Lance, of Wilkes-Barr« 
‘Walk interests; Joseph Boyer, president 
ha Bervengin Adting Maeda: tare TO THE TRADE 
. Td ; + and Ed desire to create an EXCLUSIVE AGENCY in each city. 
company, ie i 1uvel ! Jetroit ane “award ‘ . ann 
Rect r. general counsel for the Burroughs C: HERE is your opportunity to minimize loose leaf competition. 


Chicas | . While there a ther loose leaf lines—there is ONLY. ONE 


They elected A. G sbit president; A. I aa > MAN NE ” 
Wie ae ES LIKE THE MANN LINE, and 


and WoT, lias tener THE MANN LINE IS THAT ONE 


MacCauley, general manager of the Burroughs WwW 
e 


A pooling of the stock controlled by 
talists in tl Add Machine Company | We are Owners and Manufacturers 
pletely frustrated the plans of others fron of LESLIE BINDERS and LEAVES 
iring ] irks here or 


tl business. The trust ps 
] 


emote Tl WILLIAM MANN COMPANY 


| Blank Book Makers, Stationers, Printers and Lithographers 
NEW $10 AND $15 MACHINES. Manufacturers of Copying Books and Papers and Loose Leaf Devices 







| f ie elated’ n 105 CHAMBERS STREET 529 MARKET STREET 
rs cen ore NEW YORK PHILADELPHIA 
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and you have summed up in one single 
; that are 





used for 
-the world ov 


about machine 





in every line of business 
25,000 of the 





are in daily use 


It will Address 3,000 











And that is only ONE 





WEAN OR Dich 


OHIO ST? 





NEW YORK, K ee 
TERMS 








RATE 
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iddressit 


Envelopes, Tags, 
Statements, 
Wrappers, etc. 


Just Say “4A ddressograph’”’ 


word all there is to say 


iw work of all kind 


‘r. That over 


why 


CARD INDEX ADDRESSOGRAPH 


all over the world 





reason why 





Look at 

the 

i Printing 
Plate 


shipping order 
It w 


OcHAC UV 





COALS 






Made of Metal—Hence Indestructible 


























Gut shows exact size of Combination Reference Card and Metal Printing Plate. 


Cost of Change In Address—1 Cent 


Printing 


“ace 


THIS 
SYSTEM 


IS AT ONCE A 
CARD INDEX and an 
ADDRESSING 
marco 


combined 1e 1 ce 10wn above 
is mee aad drawers, equipped 
with Guides or Tabs for in - 
taneous reference. Nam« al iys 


at top—easily seen and read 


You Ought to Know 


more about it and 


for the man in bt 


We Want to Tell Rien 


it our expense 


whiz it < n lo 
} 
i 


d 
isines 


Addressograph 
Company 


234 Van Buren St. 








per Hour 


AT A COST OF ONLY 3 CENTS PER 1,000 









printed on a re- 
movable card, 
as room for 


Tating terms, 


Plate 
has Typewriter 
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INSUFFICIENT POSTAGE ANNOYING. 


Business Men Are Often Careless About This 


Matter, Especially With Reference to 
Foreign Mail—Should Be Studi- 
ously Avoided. 

BY H. G. WHITE. 

Underp Ll ] tage on letters 
the most flagrant disregard of g ss 
ethics, yet this very thing is p 
by the best firms in this country S 
men never like to receive letters } 
there is postage due, yet the practice of pla 
ing too litt postage on a letter 
almost a marked characteristic 
business men. It seems to be a cor 
tice for business people to send 
under tw ent postage when if tl t 
were weighed it would be l 
contained matter requiring two or thr ( 
that amount 

In the matter of foreign letters t! S¢ 
is most noticeable. Reports are dai de 
by European firms of this disregard the 
part of Americans, and strangely enough tl 
majority of letters that are sent abr le 
insufficient postage are advertising 
letters asking for information. This “ 
not only aggravates a business mar 
ceives it, but it prejudices him he 
firm guilty fF such inexcusable c 5 
as well as causing him to lack confid in 
them. If a firm or a man has not sufficient 
business acumen to use care in a small tter 
of this kind, it is only natural to assu1 that 
he must be lacking in some othe 
and this of itself is an injurious 
for any firm to make. 

Must Pay Double Postage. 

In some foreign countries, when 
insufficiently stamped, it is necessary he 
recipient to pay double postage in t 
get it, and when this annoyance is d 
of and it is found that the letter is 3 
request nformation or a piec: 
tising matter, a great deal of harn l 
upon the man who is guilty 

These practices are frequent en 
country where people are accusto1 
sorts of conditions and experiences, 
business men pay less attention to d 
they do abroad. Every manufacturer taile 
and merchant should be careful to be 
that sucl versights as these a | 
apt to d eat injury to the poss 
future business Americans have d 
a reputation abroad for carelessnes this 
regard, ar n example of | t d 
in one case is shown in the foll 
from a foreign country 

\ gent received from a |! 
in the United States a letter whi rt 
of postag¢ The entire subject-1 
letter 1 the interests 
can; in fact, it was a lett 
gentlemar ho received and | 
teously d wit b 
but t ion to make ( 
short 1 vhich he had paid 
c t nit 
of ¢ = ' 
apolos 

Boston 

L hie D) ( \ 
their B ‘ ; . 

6 and 28 1 st t 

upy 6-story building 
ing « leled 
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Totals 
Red 


Items 
Blue 


ween we are all striving for is results. The adding 

machine that gives the quickest and most accurate 
results is worthy of consideration above all others. Zhe 
printing of items in blue and totals and sub-totals in ved on a 


Universal Adding Machine 


is one of the greatest factors for bringing results that has ever been invented. 
The operator on a Universal can find the totals and sub-totals at a glance. 
They stand out like a red danger signal, saving countless minutes of valuable 
time. An innovation of this kind is one which no banker or business man can 
afford to overlook 


F ar of excellet ish to impress on 

on we ! You will “hpi rs 

obligations t if vou fail to keep t Wey arges both ways. 
Mull descriptive literature sent uno nial . 
Universal Adding Machine Company 
3823 Laclede Ave., St. Louis 


Agencies in all the principal cities. 
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THE BAGLE BRAND 
Onion Skin Finish 


pewriter 
arbon Paper 


is distinctly a new invention. (It’s 
just as clean to handle as a sheet of 


white paper). 








It is made by a new and superior 


process, 


Inked with Powerful Permanent 
Pigment. 


You are not experimenting when 
you buy of us, because we are the 
original manufacturers of Non-Smut- 
ting Carbon Papers. Our processes 
and formulas have long been per- 


fected. 


We have every facility for handling 
DEALERS AND EXPORT TRADE 


and invite your correspondence. 








Samples and prices on application, 








AMERICAN RIBBON AND 
CARBON C0. 


237 Mill St. ROCHESTER, ¥. Y.,U. 8. A. 
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INDJSTRIAL SHOWS 
ABROAD. 

Since this country began 
shows of various kinds and the National Busi 
ness Shows proved so successful, foreign coun 
tries have been taking up the same _ idea 
Abroad, shows of every kind under the sun 
are now being held continually. 

Following is a list of those 
come off in the near future in various foreign 
countries. Some of them at least may be of 
interest to office appliance manufacturers 
Only shows that are officially sanctioned by 
the governments are listed below 


ENGLAND. 

Francc-British International Exhibition of 
Sciences, Arts and Industries. 

London, 1908. 

International Exhibition of Technical Papers 
and Periodicals, Graphical Trades, and Ad- 
vertising. : 

Exhibition Hall of Industrial Arts, London, 

May and June, 1907. 

Fifteenth Annual Exhibition and Market of 
Grocery, Provision, Oil and Italian Ware- 
house, and Allied Trades. 
Royal Agricultural Hall, 

September 21 to 28, 1907. 

GERMANY. 
Agricultural Shows. 
Gustrow, May, 1907. 
Triebsee, June, 1907. 
Pomerania, June, 1907. 
Rostock, June, 1907. 
Freising, June, 1907. 

Culinary Art and Food Stuffs. 
Bremen, February, 1908. 
Madgeburg, February, 1908. 

Floriculture, Shows. 

Bremen, June and September, 1907 
Dresden, May, 1907. 

Mannheim, June, 1907. 

Essen-Ruhr, September, 1907 

Painters’ Supplies. 

Rostock, February, 1908. 

Poultry Shows. 

Rosrock, February, i908 
Lubbenau, Calua, Fall 
Gruna, Saxony, Fall. 

Outdoor Sports Show. 
Berlin, April, 1907. 

Army, Navy and Colonial Exhibition. 
Berlin, June, 1907. 

Automobile Show. 

Dresden (Spring), 1908. 

Art and Industrial Exhibition. 
Cologne, May, 1907. 

Agriculture Show. 

Schonsee, West Prussia, May, 1907 

Aeronautic Exposition. 
Chemnitz—dates not set 


GROWTH OF 


holding trade 


scheduled to 


Islington, London, 


Shows. 


_ Wanderaustellung der Deutchen Lanswirth- 


schaft-Gesellschaft. 
Dusselldorf, June 6 to 11, 1907 
FRANCE. 
International Maritime Exposition. 
Bordeaux, May to September, 1907 
SPAIN. 
Automobile Show. 
Madrid, May, 1907 
UNITED STATES. 
National Business Show. 
New York, October 0 to 16 
New York, November 16 to 23 
Other Business Shows. 
Cleveland, 
Buffalo, 
\tlanta, 
Philade¢lphia. 
Automobile Parts Show. 





apetecata X 
333 Officel::: X 
Specialties 
NIAGARA §/ 
PAPER CLIP 


99 LEADS 
RR ALLOTHERS 


~ NIAGARA “PIN-KAP" 
A Protector to Cover the 
' sharp points of Pin Tickets 


9, be 
A. HUNT'S FLEXIBLE 
STEEL RULERS 
Rules all Book- keepers 
hon 4 \ 
REXO PENCIL re ° 
' x SHARPENER AVN 
Simplest and cheapest on 4 
the market © ( } 
RITEFAST NOTE °, 
BOOK HOLDER Y \ 
The Stenographer's friend / \ 


| cay: 
y HAYNE SUSPENDED / x 


INK WELL 90 


) The best in existence } 
= 
¢ NIAGARA TELEPHONE Q 
0) HOLDER x) 


\ Indispensable to any office / 


\ * 
\ CINCH PAPER CLIP 


Cheapest Clip made 


Sean a 
xX SAMPLES AND PRICES } 
2 NIAGARA’ 

CLIP 
OS cektlnae 30 


37 Park Street 
/ ¢ ( 


New York 


/ 
OQ 
x Y MANUFACTURERS KA 
KX XX XX XY XY XY 
/\ C) 

















Chicags September 0 
Automobile Show. 
New York ‘ 


( hicag 


Household Show. 


Packers’ Show. 


Chi 


Advertising Show. 
New York 


( 


ag 

Hardware Show. 
( hicago 

Pure Food Show. 
New York 


_hicago 


TYPEWRITER EMPORIUM GROWING 


With Three Stores in Chicago, This Company 
Will Try to Accommodate Their Increas- 
ing Trade. 


Possibly one of the most conservative men 


in t writing machine business to-day is th: 
active head of the Typewriter Emporium of 
202 iSalle street, Chicago, in the person 

E. W. S. Shipman, wl has conducted this 
business for years along lines that brought 


S ol | 
s ie this ynpany has enjoyed 
ry ge Chicago business, with quarters 
iSalle street that have been altogether 
too small for the volume of business transact 
ed, and i ddition to ground floor store 
the address named, the Emporium has had a 
series of thre yr fou yms in the building 
abov 
Recent pments nd growth of the 
business required it the firm move t 
ger qt nd Mr. Shipman has consid 
ered new and novel means of capturing th 
Chicas b ss, with three stores, and 
he Sa Ime secure space large enouch t 
u( mi the st g of large numbers of 
typewriters and accommodate first class re 
pair dep: t 


Chicago ts peculiarly situated, with busin: 


inside of p’ consisting of some 
square b a di six blocks east and 
west, by out eight north and south, and with 


transportation within this district 
that will a ymmodate the public 
It is the intention the Typewriter En 
: m 1 tablish a central office and get 
t rep 1 stor adquarters at 230 
Fiftl venue where they have acquired son 
tl sand re feet for gener 
es, while a second and third store, for th: 
sal f finished machines, will be establish: 
it both 151 Wabash avenue and in the neigh 
b their tand at 152 LaSall 
The Fifth avenus ition is situated ad 


oining Marshall Field & Co.’s wholesale d 


partment the Quincy street, whil 
tl Wabash avenue cation is part of the 
S ( by bbott’s, on the main floor 
[Indicati the great isiness this firm is 
é ving, e may ¢ parison when it 
¢ , they rking about thre: 
9 veel nd employing about 50 men 
ry = the mail has re 
juired tl loptior graphaphone to ac 
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To Open— 

Prese smal! in 
visible buttons 
on back between 
thumb and finger 


- Neatest — Simplest — Most 
Most Attractive—Easy-to-Handle 


rest 


The Cleve 
Practical 


is the 


LOOSE LEAF 
MEMO. BOOK 


You couldn't put it out of order if you tried. 















Light Strong—— Durable—— Compact 


With a SIX HOLE SHEET of paper it gets clear 
i ‘leaves tearing out.”’ 


17 


around the usual complaint Le. 


Not leaf book for the pocket— 


EAS 


Index Sheets—leather 
A ppearance—beautiful 
Materia!l—pbest :nad 


WSs aa 
ike an 


TO OPEN 


OR CLOSE & CIRCULAR. 


’ ASK Us. 


tabbe 




















MANY SIZES Tadao! 
2x4 and uy + t tHe 
ieeoasnuan: 























Wo Make it for the Trade 


Irving-Pitt Mfg. Co. 


Kansas City, Mo., 
U.S. A. 








-z-4, 
tok 
ba 
. 
it 
FE | 














To Close— 


Just press any 
two arches to- 
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We have manufactured and sold 
more Hammond Typewriters dur- 


ing the month of March, 1907, than 
in any former month of the 24 





years of our existence. : * : : 








The Hammond Typewriter Company 


69th to 70th Street and East River 
NEW YORK, N. Y. ) 




















BUSINESS SHOW DATES CHANGED. 


Important Notice Sent Out by Cochrane and 
Payne Which Takes Two Shows to 
Chicago This Year—Action the 
Result of Popular Demand. 

Plans for the National Business Show have 
been changed and this is of importance alike to 
exhibitors and visitors. A notice sent out by 
Cochrane and Payne changes the dates of the 
two in one year at Chicago for 





show and | 


the year 1907, but hereafter will be different as 
there will be but one show a year as formerly 


‘he New York show will remain unchange 
the idea of the management in 
change is to comply with the requests of the 
exhibitors, who believe that the fall is the proper 
time for the show, and not the spring. 

Another feature of the change is that ex! 
ors, who show at New York will not be,required 
to make preparations for two shows All they 
will have to do is to make preparations for the 
New York affair, and when that is over, ship 
their exhibits on freight cars to Chicago, where 





they will be set up in the Coliseum ready the 
western event. This will save a great deal of 
time and money, as well as annoyance, and will 
simplify the show idea greatly. In pursuance 


of the determination reached by the management 
in this regard, the following notices have been 
sent out: 


Notice to Exhibitors. 


“The dates of the New York show will On 
tober 12th to 19th. The dates of the next | icago 
show will be November oth to 16th. The rea 
son for changing the dates of the Chicag ow 


; . | 


is because we believe it will be better to hold 
both shows in the fall, enabling the exhibitors t 
move their New York exhibits right on to Chi- 
cago, at the same time to line up business for 
the new year here as well as in New York. The 
New York show has always paid exhibitors as 
a whole better than the Chicago show and the 
reason is because of the fact that it has always 
been held in the fall. It is too late in the season 
to hold the Chicago show in March. 

“The next Chicago show will have 
decoration and the price for space will include 
all decorations, signs, railings, floor coverings, 
etc. All you have to do is to move in and simpl) 
arrange your exhibit. The uniform decoration 
will improve the appearance of the show in ever 
way, will save time and money for the exhil 
and at the same time will not prevent exhibitors 
from giving individuality to their booths The 
diagram has also been changed. 

Yours very truly, 
Cochrane & Payne, 
Manag 


a unifor 


Provide Decorations. 

It will be observed that the management her« 
after takes the responsibility for decorations, 
lights, signs and the like, and thus the exhibitors 
will be relieved of all of this. All that the exhib 
itors will have to do after this will be to move 
into the booths after they are prepared for then 
According to the old plans, it was necessary for 
exhibitors to take the responsibility for all of 
these annoying details, but under the new ar 
rangement all of this is disposed of. 

As a matter of fact, the spring is not a go 
time for business shows anyhow, for business 
people are not thinking about new systems at 
this time of year. In the fall they are looking 
forward to winter business and this is the time 
when the business show would prove to be the 
most profitable for both the buyer and the seller 
In fall business men are thinking of changes and 


x 








are ready to look at new things, while in the 
spring the interest is not nearly so acute. 

The change that the management made is 
a good one. It places the two shows close to 
gether and at a period of the year when the; 
will prove the most profitable. It relieves th« 
exhibitor of a lot of expense and trouble that i 
was necessary to go to heretofore, and simpli 
fies matters so much that the show will be a 
much easier thing to handle than previously 
Under the old arrangements it was necessary | 
make a radical departure from regular busines 
methods for exhibitors to take care of the show, 


but being rel d of al f the detail now, it is 
much more simp] 
Many firms use the show as a time for con 


vention among their sales people and branch 
agents. The spring is a bad time for many of 
them to get together, while the fall is an ideal 


season [he action of the management has met 
with the approval of exhibitors, and this has beer 
yroven by the fact that over three fourths 
pt 

them have signed contracts for space at t 


fall show in Chicago in order to assure 


change of dates. Already the great majorit 
f the space for the fall show has been taken, 
and there remain but few choice spaces. Exhil 
itors want the fall show, and that it is more 


agreeable to them is evidenced by the manner 
in which they have taken space many months in 
idvance 


NEW CALIFORNIA APPLIANCE COM- 
PANY. 

Cribb, Sinclair & Pease is the temporary 
firm name of a new company recently or 
ganized in Los Angeles, California, for the 
handling and sale of office appliances, special 
ties and supplies. 

The firm is temporarily located at 306 Wil 
cox building, where Mr. Cribb has conducted 
a typewriter and supply business for many 
years. All three gentlemen, members of the 
firm, are well known to Californians and par- 
ticularly in Los Angeles, Mr. Pease being man- 
ager for the Remington Typewriter Company 
at this point and also at San Francisco for 
some seven or eight years. 

Both Mr. Sinclair and Mr. Cribb are also 
well known, having conducted a general type 
writer business here for years 


FREAKS WANTED FOR THE ARMY. 

A young Irishman lately applied at a recruit- 
ing station in New York City seeking enlist- 
ment into the army Although of apparent 
fine physique and of the best character, as at 
tested by a letter from his former employer, 
1 well-known lady of Fifth avenue, he was un- 
able to pass the physical examination. A few 
moments later, on being told of his rejection, 
he assumed a dogged attitude and inquired the 
reason for his rejection 

“Your hearing is defective,” answered the 
medical examiner. 

“What?” demanded the young Irishman 
throwing his chin forward and furrowing his 
forehead as though he did not comprehend 

“The reason is, you can’t hear in one ear!” 
returned the physician impatiently. 

The youth eyed the doctor hard a moment, 
then slapped his hat on his head. 

“Begobs, it’s freaks ye want in your army, 
thin!” he exclaimed, moving toward the door 
“Onny sincible mon or woman ’II tell ye whin 
ye got’ look fer a job, that only wan ear is fer 
what ye hear t’ go into; th’ other is fer what 
ye hear t’ go out of!” : 
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NEW YORK OFFICE: 





Carbonitis- 


Have you this fever? 

Don’t know what sort of an ailment it is? 
Well, you have ‘‘Carbonitis’’ if you are 
the sort of a dealer who handles carbon 
paper without knowing precisely just what 
sort it is--good, bdd or indifferent. 

The average dealer seems to think carbon 
paper is carbon paper the world over. He 
lays ina supply of anything that looks 
black or blue or purple on one side, re- 
gardless of the intrinsic or wearing qual- 
ity, seemingly overlooking altogether the 
fact that there may be better goods which 
he can get for the same or even less money 
which will earn him a greater reputation 


for quality goods as well as yield him a 
larger profit. 





Because of the fact that carbon paper is 80 
deceptive in appearance, many manufac- 
turers have sprung up who, knowing this 
condition of affairs exists--are making 
hay while the sun shines. 


"Carbonitis"--like typhoid--is bad enough, 
but, as in typhoid, it has a running mate. 
The running mate of typhoid is pneumonia, 

and of "carbonitis" it is called 


ibb ity 

If you don’t know positively that your sys- 
tem is perfectly free from both of these 
germs, if you even feel that there is some 
doubt about it, (and it’s for your best 
interest to know), better write to us and 
let us either diagnose your case or pre- 


scribe for you. No dealer handling our line 
or carbon paper and ribbons is afflicted. 








We don’t want to make anything except the 
BEST CARBON AND RIBBONS MONEY CAN BUY. 


Write us and learn more. 


Keystone Carbon Paper Manf. Co. 


Home Office and Factery: FRANKLIN, PENNA. 


LONDON OFFICE: 
26 Broadway 8 Long Lane, Aldersgate Street 
i Se London, End. 
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when sales of 
desks 


to large ef- 
forts you 
should 


KNOW 


a sample order for 


will show you 
why they 


ARE 


handled by hun- 
dreds of dealers 
around the 


WORLD 


and universally 
known as 
the 


BEST 


to you. 


EALERS 





EARBORN 
CABINETS., 





If you do not handle them, we can give you names 
of hundreds of dealers who will recommend them 


IT WILL 
SURELY 
INTEREST 
YOU 

















WRITE TO-DAY FOR NEW CATALOGUE 


DEARBORN DESK 


ALEXANDER A. SAMUELS, General Manager 


508 FISHER BUILDING, - - - 


(COMPANY 


CHICAGO, U.S. A. 

















|} great re 





A BILLING MACHINE LUNCHEON 


The Smith Premier Typewrit 
t 3. |] recently gave “Bil 
chine Luncheon,” held at the Planters 
introducing to the organization S 
Premier Billing Machine.” An 


luncheon was served, interspersed wit! 
ich speech making 
G. A. Baldwin, General Western Su; 
of the Billing Machine Department, gave a 
talk, taking his subject, “The Past 
ent and Futur 
Wm. L. Brady, manager of the B 
chine Department of the St. Louis br 


gave a dem< 


sayings and n 


nstration of billing machi 

The boys of the St. Louis Branch pres: 
the Manager, John A. Zellers, with hand 
some gold handled umbrella as a ! I 
their esteem upon the first annive 


Sary 





JOHN A. ZELLERS 
management St. Louis Mr. Z 
sponded magnificently to the preset 
speech, which was made by Mr. ( . . 


Reed, Assistant Manager 

The f ving branch managers 
P. S. Hillman, of the Little Rock 
H. G. Seelye, of the Springfield B: 


C. A. McFarland, of the Paducah 


a oo er, of the Evansvill 

Also a salesmen of the St 
Branch 

The following menu was partak« 


d enjoyed by 
boys to great enthusiasm 
( Record Red (A 
96 Varieties { 
(The best yet (Pos 
{ yndensed Specimet 
(A money 
Automatic Ejector 
(The real thing.) 
k Roll, D. G. Neces 


Saver 





rt 
iney mus \ 
Auto Leveler Cog 
(It’s great It does 
So t $100.000.000 I 
(Get ther uick. ) Anythi 
Re pitulati 9 
(Ask u 
Mr be ne 
spler ce wit Ww 
Our ind als Té 
esults been able t rt 
organi: l sales tl S1 
lypewrit ( ‘ 
he nN =t 











OFFICE APPLIANCES 





| 





| The Proof of the Pudding is the Eating 











of 
11S 





SEARS, ROEBUCK & CO. HAVE JUST PURCHASED 
Ten More COMPTOMETERS on Top of the 20 Purchased a Few Weeks Ago 


Write for pamphlet and special trial offer 
Sent, express prepaid, on trial to respon 


sible parties in the U. S. and Canada 











FELT & TARRANT MFG. CO., 867 N. Paulina St., Chicago 
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THE suawwauxer Guarantee | ** Ne Guarantee That 


With every vertical system we install 


: weabwiuisly gwaraneee vee oe | Cgetg Business For You’ 


labor of fi ing one-t urd to two-thirds 

to save in cost of installation from 30 
per cent to 10) per cent to save wall 
space from 334 to 50 per cent—over any ; . 
other system of filing. We also guaran- Naturally you want to sell the line of goods that will prove 
tee absolute satisfaction the most satisfactory to your customer. He is the final judge. 


If he isn’t satisfied you can’t feel very good over it yourself. If 











you are dissatisfied, the manufacturer is up against it. 
Our guarantee, which is iron-clad and steel ribbed, covers the ground—it’s positive—it stands 


behind you every minute. 


We Have A New Selling Plan 


it is co-operative in its nature—we work with you and assist you in every way—we furnish 
more good, solid, real selling help than any other manufacturer of filing devices in the world. 


Write and ask for full particulars about our new “Dealer’s Co-Operative Plan.” Such a request 


doesn’t obligate you in any manner 


eriGmoey THE SHAW-WALKER (0, tr 


nt MUSKEGON, VU. S. A. 
“1 LARGEST EXCLUSIVE MANUFACTURERS OF SYSTEMS AND FILING DEVICES IN THE WORLD 

















Ee Gey aS = 








The Wales Visible 
Adding Machine 


Embodies all that is Essential and 
Desirable in an Adding Machine 








Its simplicity, ease of operation, flexible 
key -board, visible printing, visible 
totals, speed and accuracy make it a 
prime favorite with the operator. 


Its superior mechanical features which 
add life to the machine and reduce its 
cost of maintainance to the minimum, 
make it a favorite with the purchaser, 


It is Neither Some- 
thing New Nor An 
Experiment 











Its two years’ use in the leading busi- 
ness houses of the United States has 
demonstrated beyond question its su- 
perior worth. 


If you have never used a Wales, you 
cannot appreciate these statements. Once 
use one, and you will never be satisfied 
to use any other. If you have any 
doubts about the matter, try one and 
be convinced. 





CATALOGUE ON APPLICATION 








The Adder Machine 
Company 














pWILEES-BARRE. PENNA. 
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It was certainly gratifying to witness the 
first indication that the office appliance world 
is realizing the importance of combination be- 
tween the typewriter and the adding machine, 
and between the adding machine and the type 
writer. This was demonstrated at the recent 
Business Show in Chicago, where several com- 
panies gave evidence of their serious consid- 
eration to these things. 

First, there was the largest flashing elec 
tric sign ever hung in the Coliseum, belonging 
to the Remington Typewriter Co., which may 
be seen in the background of the general pic 
ture “of the show in this issue. It com- 
posed of three words, i. e., “Remington 


was 


» 17 
»lii- 


ing Typewriter,” and blinked its mission all 
day to a crowd of over 225,000 interested pev 
ple during the week. Then there was the 


double booth of the Smith Premier Typewriter 
lights calling atten 
Machines—and 
manifested 


Company, with a sign in 
tion to their Billing 
they have one, too. The interest 
in them was recorded with many orders, 
by the fact that the same company 
instead of have taken 


special 
evi 
dence d 


tor next two, 


season, 
rour spaces. 
The Elliott-Fisher Company, in one of the 
booths in the Coliseum, dis 
models of their billing and 
Their wide carriage fitted 
machine 


double 
played various 
book typewriters. 
with a battery of some 27 adding 
boxes was a revelation to many. 

In the Remington booth we were shown for 
the first time the new Wahl Adding Machine 
as attached to the Remington typewriter, and 
in a booth opposite the Burroughs Co. we saw 
a typewriter attached to the Burroughs adding 
machine. 

These were simply indications that the com- 
bination between the two lines were fast com- 
ing together, and the future promises much in 
this direction. 

It is quite evident now that the real mean 
ing of the phrase, “The typewriter man of yes- 
terday will be the adding machine man to- 
morrow,” does not indicate that the typewriter 
man is going to forsake the typewriter busi 
ness. On the contrary, he is going to hold on 
to both. 

Another point that can be mentioned here 
is that all typewriters cannot be made billing 
machines, and that there will never be any 
one typewriter that will accommodate all 
styles of billing. An argument was recently 
presented in these columns based on the ex- 
perience found in the billing rooms of large 
institutions. But what a large field there is 
where the work is a one man’s job! The 
field is an enormous one and there’s plenty of 


neatest 


room for several billing machines 
* * * 
The official title to the Wahl machine, as 


ittached to the Remington typewriter and 
displayed at the show, is “The Wahl Adding 
& Subtracting Machine.” The company have 


offices in the Great Northern building, Chi- 
cago. 
- © 
The Moon-Hopkins Billing Machine Com- 


pany has been incorporated in St. Louis, Mo., 


with a capital of $2,500,000 to continue the 


| Moon-Hopkins Manufacturing Company, man- 


THR | 





[ The Most Profitable Line to 
Handle is the One Which 
Gives Satisfaction 


Sterling 
Quality Products 


is the Line that stands for Oualit 
he latest ideas in filing D 


Furniture in Sheet St 


with t 


and Offic 


Office, Bank, Library, Court- 
house and Schoolhouse 


Equipment. 
Ou il i] or ie 
the ess. A postal vw 
Write ri 


The 


Canton Art Metal Co. 


CANTON, OHIO 


Eastern Office, 25 Ann St., Cor. Nassau, NewYork 
WesternOffice,253 2nd Ave.,So.,Mianeapol.s, Minn. 





> 





























64e DURABILT 
PRICE BOOK 





Notice: —The simplicity of construction —the 


mechanism consisting of two tubes made of hardened 
steel, resting on the steel back. The tubes are rotated 
by means of theslide, opening or closing all of the rings 
instantly. The slide operates on a wedge principle 
and it not only closes the rings but locks them firmly. 
The rings are riveted into the steel tubes and they are 


as secure and almost as strong as the tubes. 


SSS SSS) 


The objection to most price books is the space 
occupied by the rings or binding mechanism. The 
DURABILT overcomes this as far as possible, the 
sheets being closer to the back, and in consequence the 
book is narrower and may be more easily carried in 
the poc ket. 

If you wish to handle the best price book, a 
book you can guarantee without fear, a book you 
will sell with enthusiasm, WRITE TODAY 
FOR A SAMPLE, and if it is not better than 
those you are now handling, return at OUR expense. 

The DURABILT PRICE BOOK 


was the “hit’ of the New York Business Show at 
Madison Square Garden. 


Stationers Loose Leaf 
Supply Co. 


**Sells to the Trade Only.’’ 


269 Dearborn St., - CHICAGO 
203 Broadway, - NEW YORK 




















No. 45 coop 


Typewriter Cover 








Dust and Moisture Proof 


Free Sample to the Trade with Prices 


Typewriter Specialty Co. 


243 Broadway, New York 
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ADDING TYPEWRITER NEWS—Continu’d 


ufacturers of a combination listing adding- 
typewriter, which will perform mathematical 
operations and record the same, such as addi 
tion, subtraction and multiplication. John C. 
Hopkins is president, W. W. Hopkins secre- 
tary and Cary R. Crawford treasurer 

This company has ample financial backing 
nd the encouragement given the enterprise at 
this time, and in its early history, warrants 
that we may look forward to one of the most 


iderful mechanical wonders of the 2oth 
century. The work of this machine has sur 
Pp d even the most expert adding machine 
men who have been allowed to witness its 
«x * + 
New York City, we notice the incorpora 
tion of the Recording Adder Company, to 
manufacture adding machines, with a capital 
$25,000. J. Remsen Bennett of Syracus: 
lulbert F. Warner of Bayonne, N. J., Wm. R 
ett of Brooklyn are the tncorporator 
*« a * 
It is expected that we shall have the pleas 
f showing our readers the details and a 
ylete description of the Wahl Adding and 
Subtracting Attachment to typewriters in an 
y issue 


BUFFALO BUSINESS SHOW POST- 
PONED. 


Notices Are Sent Out That Event Will Take 
Place in the Fall Instead of May, 
as Planned. 
W. C. Jaynes, manager of the proposed 
Buffalo Business Show, has sent out letters 
the trade stating that the proposed show 
will not be held during the week of May 
as originally planned. He states that owing 
to the fact that a number of exhibitors have 


ested the change and also upon the pron 
ise of large manufacturers to go in provided 
the change is made, it has been decided to 


hold over arrangements until later on. 

The show will therefore take place n 
time in October or November, although the 
exact date has not as yet been decided upon 
The management reports that a large amount 
of space had been signed up and that there 
was every indication that the show would be 
a marked success, but that as the exhibitors 
make the show, it was necessary to defer to 
their wishes and advice in the matter an 
wait until a more advantageous time 


THE INTERNATIONAL STRENGTH. 


Having purchased nearly all the stock 
the Dey Time Register Co., of Syracuse, N 
Y., the International Time Recording Ce 
New York, now owns and operates the foll 
g companies 
[The Bundy Manufacturing Company 
Binghamton, N. Y., manufacturers of th 
Bundy Key Time Recorder, the first record 
invented, and the Bundy Autograph Recorder 

— Dey Time Register (a. or Sy racuse, N. 
Y., makers of the Dey Automatic Dial Tim 


in 


Recorders, the latest dial and only payroll 
printing recorder on the market 
The Willard & Frick Co., of Rochester, } 
Y., whose. Rochester Card Time Recorders for 
time and cost keeping are of world-wide fam« 
The Standard Time Stamp Co., of N« 
York, whose time stamps are the only wholly 


automatic dependable word and figure printing 


stamp made to-day.—“Time.” 





The Conklin Self-Filling Foun- 
tain Pen is really piney As above 
illustration shows, a pressure of thumb on 
Crescent Filler compresses soft rubber 
reservoir inside barrel of pen. ‘This press- 
ure released, the pen is filled and ready 
to write. The same simple movement 
cleans it. It is as easy as dipping an 
ordinary pen in an ink well. Nothing to 
get out of order—nothing to take apart 
—nothing complicated. 


Conklin’s fina 
Fountain Pen 


THE PEN WITH THE CRESCENT FILLER 


is the perfected fountain pen. Writing 
qualities unequalled. Flow of ink 
perfect from first stroke to last dot. 
Insist on.the pen with the poop Bs, 

ler, and avoid the annoyance and loss 

of time attached to the use of the 

old style dropper-filler fountain pen. 


Sold by progressive dealers everywhere 
Stationers — Jewelers — Druggists. See 
that the pen you buy has the 
Filler. If your dealer does not handle 7 
the Conklin Pen, we will send youone / 
direct, postpaid. Send at once for f 
Handsome Illustated Catalogue. 

100 styles and sizes. Satisfaction 
guaranteed. 


NOTE TO DEALERS 


Your stock not complete without 
the Conklin Pen. Best fountain pen 
made. Widely advertised. Good seller. 
Attractive advertising matter furnished 
dealers. Write at once for our propo. 
sition to dealers. 


THE CONKLIN PEN CO. 


18 Machatiao Building 
Toledo, Ohio, U. S. 4. 





SPEAKING OF TYPEWRITERS 


“REBUILT” 


Does NOT Mean 
2nd HAND or REPAIRED 


Remember this MR. DEALER 
Gee our big “AD” page 3 this issue 


REBVILT TYPEWRITER CO. 
84 LASALLE ST., CHICAGO 





NO en aN EP ST CARTE OL TE DOS SECRETIN 
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The 
“Circular™ 

Letter 
f 


4 


Use Real Typewritten Letters 
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The 
is Read 





So-called imitation typewriting puts a letter in the c/rcu/ar class—and into the waste 
basket. Real typewritten letters go into the Jersona/ class—are read and answered 
Imitation typewriting is easily detected and loses fully 50 per cent. of the results. 


Letters produced on the 


Gammeter Multigraph | 


(2,000—and Over—Original Copies Per Hour) 


are actually typewritten because the Gammeter Multigraph prints from typewriter type, 
through a typewriter ribbon, on paper backed up by a typewriter rubber cylinder (platen), 
It is in fact a multiple typewriter. The Gammeter Multigraph can also be adapted to 
print all sorts of office forms, card index supplies, postal cards, tabulated reports, etc. 
doing this work at a fraction of the cost of job printing. 


Let Us Send You a Sample 


of a letter typewritten on the Gammeter Multigraph and addressed to you personally. 


Simply send us your name, the name of your firm, and the position you occupy. 


We'll 


include folder giving list of one hundred and seventeen uses of the Gammeter 


Multigraph. Write to-day. 


The American Multigraph Company, 


1804 Cass Street, Cleveland, Ohio 


Branch Offices Everywhere 


) Personal Letter 


and Answered 











OUR Ne 2—For holding books of record, ete., with line finder 


THE DUDLEY 


Loose Leaf, Book, Pad 
and Copy Holder... 





Made for the efficient handling of all kinds 
The only holder devised for 
use with books of record. q Send for cir 


of copy work. 
cular describing full line. 


The Dudley Manufacturing Co. 
Marion, Ohio, U.S. A. 














AMERICAN APPLIANCES IN GERMANY. 
German Devices of New Types Frequently 
Appearing Do Not Interfere with the 
Progress Made by Imported Ma- 
chines. 

BY HERMAN GOLDMAN. 


(Berlin Letter.) 





The controversy in the typewriter field has 
quieted down, and both the German 
\merican side are taking a more reasonable 


view of the situation. Even those periodicals 
which were most “enthusiastic” on the Get 
man side are fearing that they have somewhat 
overshot the mark and are striking a mor 
conciliatory tone in more recent issues 
Doubtless some typewriters are still bought to 
encourage “home industry,” but most people 


are buying typewriters to write with and 
encourage themselves, and the bulk of sales 
is made on the merit of the typewriter and 
the ability of the salesman. 

In this respect the American side commands 
as good talent as can be secured, and if it 
were not for the difference in price the lead 
ing American machines would have an easy 
road, if not a walk-over the German makes 


The repeated assertions in trade papers and 
advertisements that there are really first-class 
machines made in Germany seem to follow the 
Spencerian principle that “Only through re 
peated reiteration can alien conceptions be 


forced upon reluctant minds.” 
Many New Machines. 
The great trouble in Germany is 
typewriters are making their app 


¢ 


short intervals, and even the patriotic German 


typewriter salesman is very frequently con 
pelled to make front against the newcomer as 


“an inferior German product.” Not very 
consistent, but highly necessary to s¢ the su 
perior German productions. 

The “Torpedo,” as the name indicates 


very dangerous “triumph of German skill,” is 
a machine recently placed upon tl : 
which in its outside appearance reset 
“Stower” or “Continental,” a_ typ gmet 
machine of the Underwood pattert 

The “Lloyd” typewriter is anothet 
of the same general appearance 


tion, which is being sold by a larg: 


house and on the installment plat pparently 
with considerable success. 

Another machine which belongs 
recent arrivals is the “Wiedmer Ly 
Pocket typewriter,” resembling the “Pittsburg 
in its outside features, but considerably l 
in size, and offered at a lower pri t 


German typewrit« 
paper orf not head Size 
Germany Leads in Calculators. 


Considerable activity exists als 


culating machine field, in which Germany 
day leads the world rhe type 
manufactured is of the Thomas Ar 
model, ind there are no less tl 
possibly more factories, making the same kind 
of machines, with minor variations A B 
firm is bringing out a variation 
with a double indicator, which pert 
rying results in the machine, whil 
calculation is being performed 

A new type of calculating machin: 
what resembling the Thomas n ne but 
much smaller in size and wrt! b f 
new features and additions, bears t 
but characteristic name, “Adsumud vhich 
has its explanation, not in _ the \rabiar 
Night,” but in the first syllables of tl vords 
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atly 
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su 


\ tion, subtraction, multiplication and di- 
vision, indicating thereby that the four species 
arithmetic can be readily performed with 
uid. A company has been organized at 

St ga undertak« troduction. 

* * * 
é Ferdinat Schrey, the German 
sé t of t versal Listing Ma 
s ting g progress in the in 
ducti is machine in the different sec 
ns of Gé ny, W h have thus far been 
ganized 

\ nm improved model of “Goldman’s 
\rithmac the smallest complete com 

puting n made, w ilso be placed upon 

e market duri g tl ing month, which 

is the p nt this appears in 
print 
Many Copying Machines Seen. 

\ number and variety of copying machines 
re als Made in Germany,” leading among 
hich is the “Victoria.” 

* ‘ 
In the « register field the “National” 1s 
ling id, though a number of German 
tories are valiantly striving to wrest fron 
it an oc¢ nal sale. The splendid organiza 
on of tl Americans,” which have also es 
blished very extensive tactory in Berlin 
nd the ggressive business methods’ which 
ve always racterized this company, make 
t “a cf ation utly to be wished” 

t to ha com{ with it. Other regis 

rs, thoug lite né¢ nd effective, soon get 

into “inno¢ s des when a National 
esman | e opp inity to dwell upon 
eir merit 





Berlin, Germany. 
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All Records Surpassed 


Last year the 
Remington Typewriter 
Employment Department 


filled more positions in every city in the country than in any former year 
The following are the totals in some of the leading cities : 


10,040 1,630 Seattle..... 
6,030 1605 SS. Paul ... 
2,633 1,123 Gapaba. & ots 
2,198 1,048 Buffalo. .... 
2,129 992 Indianapolis . . 
1,795 819 Los Angeles .. 


@ If you are looking for a position as stenographer or typist, then apply to the a 
Depacteent at any Remington ofice. Remember that these Remington 
Departments fill more positions than any similar medium or all others conbiaad 


The service is free to both employer and employee 
Remington Typewriter Company 
New York and Everywhere ; 
iS SEE 


4B 
ip 


‘tb 


in its history. 


New York . . 
Chicago ... 
St. Louis . . . 
Boston... . 
Philadelphia . 


San Francisco 


Pittsburg ... 
Kansas City . . 
Cincinnati. . . 
Rens os « < 
Cleveland... 


Baltimore .. . 
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ARBON 
EEPER 


to sell more 


Ohe Helps Dealers 


carbon paper. A 290% PROPOSITION. 


Sample by mail, 50 cts. No matter what line of carbon paper you sell 


THIS DEVICE WILL GREATLY INCREASE YOUR SALES AND PROFITS 
One of our first dealers sold sheets because of it in the FIRST WEEK. 


THE KARBON KEEPER IS A SALES INCREASER 


600 d en 


for any man or de aler \ who sells carbon paper. Write us and learn of the money making 
plan for you, or send 50 cents for sample. SAVES 400% to user. Great sales features. 


THE SMITHFIELD CO., A-27 Westminster St., Providence, R. |. 
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Have You Secured 


Your Agency for the 
Twin City Sealer e 


Patent 
Number 
826169 


8&2 



















We Want 
Good Agencies 


THE TWIN CITY ENVELOPE SEALER 


will seal envelopes at the rate of 


5,000 PER HOUR—Hand Feed 
7,500 PER HOUR—Automatic Feed 


The modern business office has lacked a proper device for quickly and neatly 
sealing the thousands of letters, circulars, price lists, etc., sent out daily by all 
first-class firms throughout the country. Something simple and cheap was 
needed, yet efficient and free from complicated mechanism though positive in its 
work, handling the various standard size envelopes without adjustment. 





The Twin City Envelope Sealer meets all these requirements. 


This Company will Assign Territories to a 
Limited Number of Agents and Representa- 
tives Throughout the World. 


SEND FOR TERMS 


The Twin City Specialty Company 


433 Security Bank Bidg. $3 MINNEAPOLIS, MINN. 








Are You Overstocked on No. 2 
Remingtons and Manhattans ? 


Equip them with our Improved Feed Mechanism, and Carriage 
Improvements, and watch them sell ! You can get good prices for 
them, too. 

Full particulars in our No. 10 part Catalog. Copies to dealers on 
request, 


Thorp & Martin Company 


66 Franklin Street : BOSTON, MASSACHUSETTS 























Chicago. 

David D. Walker Co. have started out 
push for Chicago business in a large way 
1 hey have increased their factory cay ity t 
Muskegon and in many ways give indications 
of a determination to go after the business 
with vigor. Their Chicago branch is sated 
at 21 Quincy street. 

In the proceedings against the 
niture trust of which F. A. Holbrook s the 
head, all of the concerns indicted with the ex 
ception of the E. N. Stafford have d led to 
put the matter up to the court. The Stafford 
Co. have filed an answer averring that they 
are not guilty under the Sherman anti-trust 
act and will fight to prove their cas: n the 
other caSes, the punishment that may be 
meted out is a heavy fine or imprisonment, but 
it is believed that the concerns expect 
from the court, and will be willing to stand 
for a fine rather than fight the cases. 

* * * 
Leominster, Mass. 

Fire in a building owned by the Derl Jesk 
Co. put four business houses in the street 
The building was about to be torn down when 
the fire broke out. The loss was upwards of 

| $10,000. 
New Orleans. 

Rumor has it that a concern backed by $10 
ooo will erect a big factory here for the pur- 
pose of manufacturing school furniture and 
opera chairs. Northern capital is said to be 


behind it, but one one knows any of the de 
tails. The south is badly in need of just such 
a plant and if established here will have a 
great advantage over any concerns now at- 
tempting to serve the southern states with this 


class of goods. eas 2 
New Orleans, La. 

A petition in bankruptcy has been filed 
against the American Desk & Stool Company, 
of 30-32 Howard street, by these creditor 
Manning A. Deimel, of Herkimer, N. Y., $985; 
Vilas Diven Co., Elmira, $127, and the John 
son Leather Co., New York city, $65. It was 
alleged that the company is insolvent, mad 
preferential payments, and admitted in writing 
its inability to pay its debts. Several suits are 
pending against the company by creditors, 
whose claims are $2,500. Liabilities are $8,000 
and assets $3,000. The business was started in 
1896 and incorporated on July 20, 1904, with 
a capital stock of $10,000, which was increased 
to $50,000 in September last. Judge H« yf 
the United States District Court app ted 
James N. Rosenberg receiver, with a bond 
$2,500. * * * 

Philadelphia, Pa. 

Jos. L. Shoemaker, a manufacturer e 
furniture, located at 926 Arch street, suffered 
a loss of several hundred dollars as the result 
of the carelessness of a passerby in throwing 
a cigar stump in a pile of excelsior near his 


factory. a - sh 


Raleigh, N. C 
Newberry Bros. & Colwell is the name of 
a new corporation formed here for the pur 
pose of manufacturing and selling office and 
school furniture of all kinds, as well as bank 
and store fittings. The company has an au 


S 





FURNITURE NEWS—Continued. 


thorized capital of $125,000 and will begin 
business with $36,000 cash. The incorporators 
are W. H. Newberry, Jr., A. L. Newberry and 
J. C. Colwell. The factory will be located at 
Dunn 


* * * 


Zanesville, Ohio 
The Claudy School Desk Co. has been in 
corporated with $5,000 for the purpose of man 
ufacturing an adjustable school desk. The in 
corporators are E. H. Claudy, Charles W 
Truesdell, D. E. Rudolph, W. R. Lash, William 
Mylius, Judson P. Taylor and E. F. O’Neal 


. ~ 


Havana, Cuba. 


Maxson Co. has been incorporated here with 

capital of $125,000 for the purpose of manu- 
facturing and selling office and bank furniturs 
of all kinds 


LIBRARY BUREAU IS BEATEN. 


United Circuit Court of Appeals Reverses De- 
cision of Lower Court and Opens Up the 
Way for the Manufacture and Sale of 
Tab Cards by Any One—Claims 
Said to be Invalid. 


Some tu go the Library Bureau starte: 
n ction iwainst the Bridgeport Brass Cx 
1 others, king for an accounting and com 


pelling them to show reason why they should 


not be prosecuted for manufacturing tab inde» 
cards \n injunction was granted by a lower 
court, the the Library Bureau at once had cop 
ies of the injunction, together with other legal 
papers, made and bound in legal form and dis- 
tributed broadcast throughout the country. At 
this time, Office Appliances printed a complete 
story of the proceedings and also showed the 
papers in the case. 


In a great many quarters this injunction 
caused dealers and users some uneasiness, for 
the Library Bureau maintained that this pre 
vented the sale or use of cards not manufac 
tured by them. A great many letters of in- 
quiry were sent to various publications issued 
in the interests of the trade, and something of 
a furore was created by this sensational and 
comic-opera-effort of the Library Bureau. The 
Bridgeport Brass Co. nenedionali made prep- 
arations to fight the case and took it higher 
up, with the result that they have won a vic- 
tory over the Library Bureau greater than the 
one that the company won over them in the 
first instance 

Information Incomplete. 

The information sent out regarding the re 
versed decision does not go into details, but 
under ordinary circumstances this would mean 


that the case had been sent back for rehearing 
- that an appeal to the U. S. Supreme court 
might be taken. Whatever the details of the 
the decision are, the injunction is very evi 
lently not in working order now, and the re 
straint that was put on the Bridgeport Brass 
Co. for time has been lifted and they may 
proceed with their business as formerly. 

One of the things that the Library Bureau 

ught to mplish was that of forcing the 
Bridgeport Brass Co. to take its books into 
court and show how many dollars they had 
realized from the sale of tab cards, and then 
divide up the profits. This the Brass company 
declined to do, with the result that an appeal 
of the case was taken before the Court of Ap 
peals and the reversal of the original decision 
followed 
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The Slump 
In The Stock Market 


Will not affect the payment of legitimate 
rebates earned by dealers selling Carter's 





Ideal Typewriter Ribbons and Carbon 
Papers under our Stock carrying and 


Rebate Earning Plan 


moe Handle Good Stock 


Pr cARTERS 
FAERIE QUEENE 
cages eae CARTER’S IDEAL RIBBONS are manufac- 


tured in all commercial colors and 





color combinations for all makes of type- 
writing machines, and are Guaranteed to 
p Ye Canvens ten Co Pleas« 

CARTER’S IDEAL CARBON PAPERS are varied 


in style to meet every requirement. In 








of tissue and in the usual 
colors. Any Si: The most convenient 


package on the market. 


FAERIE QUEENE, PROFESSIONAL, GOSSAMER, 
AUTOCRAT, COMMERCIAL. 





This combination makes 


A Fluctuating Stock 


YOU SELL AND SELL and then YOU BUY 


and your regular monthly re-order is 











what earns the rebate. 


DEALERS NOT in ON THE GROUND FLOOR 


write for particulars to 


The Carter’s Ink Company 


172 Columbus Avenue, BOSTON, MASS. 





NEW YORK CHICAGO MONTREAL 




















The ROTARY REOGRAPH 


tary Duplicator using the Stencil Process. The 


Sin lest and Cheapest duplicator of its kind manufactured. 
101 pies or more from one stencil. Weighs only 9 
Rp inds—Copies any size up to and including cap size— 

tions whatever. Supplies cheaper than with any 








PRICE, ONLY $25.00 


Send for circulars and price list fore buy Agents wanted everywhere. 


THE REOGRAPH CO., #2 "nyse xem ron 
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BORN A KING! 


Crowned by the instant approval 
of critical users, the . ... . 


TYPEWRITER 


Today reigns supreme 
in the business world 


“THE MONARCH TOUCH” 


Tells the reason. Send for it. 


The Monarch Typewriter Company 


General Offices and Factory, SYRACUSE, N., Y. 











THE STENOGRAPHER’S FRIEND 


Just the thing for stenographers 
who address many envelopes 
Makes the Platen turn easy 
Keeps the hands from callous- 
ing. Can be applied to any 
standard make machine. A 
splendid side line for salesmen, 
and repairs can be handled with 
out interfering with regular 
work. Price 25 cents stamps or silver, 


SPECIAL RATES TO THE TRADE 











STONE MEG. CO. 
369 Haight Street, SAN FRANCISCO, CAL. 
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Binghamton, N. Y. 


A new house organ, issued by | 


national Time Recording Co. of Bing 

N. Y., arrived at our desk recently, and 

new venture from a manufacturing concern in 
the publishing business it shows gr 

to those having the matter in charg Che 


| gan is called “Time” and will be issued “every 


little while” in the interests of the Inter 
al Company 

The first issue comprises some twenty 
pages of good reading matter of interest 
only to the representatives of the company 
to anyone considering the subject of checking 
the wasteful misuse of employes’ tim: Typo 


graphically the sheet is perfect a 


larly the cover design, which displays 
Time” in the chair of the “Recording Ange! 
with appropriate hour glass embellis ents 
and printed in three colors 

« * . 


We understand that the former ag 
Dey Company handling that mac! 
South has retired from the sale of 
corders, and the Dey interests hav: bee 
turned over to K. R. Cobb, southern 


| for the International Company 


* * * 

Large numbers of skilled machi 
awaiting the completion of the nev 
the International Time Recording | 
dicott, which will employ mar 
men 

The International Time Recording ( 
quiring the business of the Dey Tin 


Company anticipated the winning 
brought by the Dey company against t S 
acuse Time Register Co., inherited by t 
ternational company in its purchas: : 
decision, given elsewhere, sustained t LusS 
| of the defendants and leaves tl Sy! 
company strong competitor 
national company 
Chicago, III. 

J. H. Wilson Company, west 
the Syracuse Recorder and the W 
Card Recorder, announce their 


May tst from their present loc 
Dearborn street, to very much larg 
almost directly across the street 


born street 


The steadily increasing sales. toes | 
their trade in second-hand tims 
pairs ind Pp lies, has necessitated 
quarters d negotiations for new 
have been pending for some tims Ml ; 
insisted on remaining in the same b 
he has bee ottmetie alane 1 ws 
the time recorder business twe 
The lars louble store t <4 D 
finally obtained and being 100 
basement » stare ait diem 


them ampl 


\s gehb the ce 
the s vhich seems 
many others, is the Addressogt 
the Diagraph Stencil Cutter ¢ 
Fisher Company, the Chicago Off oO 
Co.. the Rebuilt Pype writer C +} 
Typewt M itcuring C 


tiful new building of the Ol 
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TIME RECORDER NEWS—Continued. 
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e Inter nd later with the 
I. H. Wi ( s returned to the Inter 
national pany and represents the Dey ds 

tmen Colorado and Utah, and we ur 
i erstand t Mr. Joh is making a fine 
n rd 
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At the Chicag Business Show, the 
International Time Re« lers were handsome 
ly displayed Harlow E. Bundy, general man 
ager of tl Internati company; S. H 
Chamberlain, Boston anager; T. Channing 

rt Moore, New York manager, and H. S. Evans, 
ut Philadelphia manager, present during 
is the exposition as guests f Chicago Manager 
Eells 

1 * 

The Syracuse and W Bundy Time Re 
corders were displayed most excellent 
manner by the J. H. Wilson Co., their Chi 
cago agents 

The business of the International company 

Chicag 1 tl Wie reported by Man 
ger F. | to b rowing steadily and 

lers fro juarte coming in which 
indicate t healthfu nd prosperous con 

tion i stern fie 
Glenolden, Pa. 

Possil most unique us« which 
ime s been put with practical ap 
ylicati Howard I 
Davis lage Mr. Davis has two Dey 
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The tedious and fatiguing brain work of end- 
less and difficult calculations no longer exist. 


The monotonous estimating, rechecking and controlling 
of multiplications and divisions are a matter of the past. 


Commercial and technical life in our hustling 


Precision 
Simplicity 
Speed 
Economy 


Operations like the following are executed by | 


the machine WITHOUT MENTAL ASSISTANCE 


All examples in Addition, Subtraction, Multiplication and Division, Figuring 
Percentage, Discount, Fellowship, Profit and Loss, Averaging, Statistics, Checking 
of Bills, Estimating, Foreign Exchange, Compound Work, all problems in Civil 
and Mechanical Engineering, Foundation and Construction Work, Etc., Etc. 
























Precision 
The machine is infallible. 





Simplicity 





The machine may be operated by 
anyone after one hour's practice. 


Speed 


Write down problem and the result is 
shown. 





Economy 





The work of calculation that eight expert 
accountants are capable of performing in eight 
hours will be done by the machine in less than 
one hour. 








Write for particulars 


OSCAR MULLER & CO. 


32 Broadway 
New York 


Room 906 





L. 





























TO 


PUBLIC NOTICE #: TRADE 
Write us for free copy of the decision of the U. 8. Cir- 


Appeals reversing the decision restricting 
sale of duplicating ink to persons using Rotary Neostyle. 


cuit Court of 


IE m rLat DUPLICATOR 
THE LINEOGRAPH or’riar DUP 
makes 1000 perfect copies, costs 100 7 ‘ less than similar 
luplicators, and has no license restrictions. Don't buy any dupli 
cator until vou have seen the Lineograph Write for Circular. 


THE LINEOGRAPH COMPANY, !!2 Fulton St., New York 
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To the Trade: 


Write for sample 
Today. 






A “TRY” 
means 


A “BUY” 






A chunk of glass with a cavity 
in it is not an ink-well 
not by a long way. 


The Senghusch 
Self-Closing 
Inkstand 


Is not an ordinary kind but 
THE MOST PERFECT 












No. 2—3 in. AND PRACTICAL INK No.1—3 In 
CUT glass STAND EVER MADE. — 
$2.00 Prevents blots, trouble, - 























worry and waste. 


Uniform Dip 






Fully half the ink 
sold either evaporates 




















| No. 3— 3 in. a closing ; self or is spoiled by dust, 
adjusting ; non- . 
PLAIN Glass puting; nca- because of poor inkstands 


LIBERALSDISCOUNT 


$1.75 
TO THE TRADE 


evaporating ; 


















Built of DUST 
BRAINS PROOF The 
GLASS Sengbusch Self-Closing Inkstand Co. 





310 Montgomery Bidg., Milwaukee, Wis. 
Mew York Office, 369 Broadway. 





and 
HARD RUBBER 


TIME RECORDER NEWS—Continued. MONEY LOSS IN ONE YEAR, THROUGH ploy: the ti for w 
plo} 
: LOSS OF 5 MINUTES cheng DAY. \ time 1 det the only dey] 
connect himself with the Wahl Adding Ma s Se PPS aa GP Be A Pa a SF 
: 4 “on . Many manufacturers have found it profitabl 1utels ( ethod of oot ing S 
chine Co., of Chicago, in which company he is “yf Int tional Recorders automat rd 
financially interested, and who is one of the ‘*° enclose this table in the weekly or monthly the tit 6 the arrival and denartus 
original promoters of the adding machine pro pay envelopes. It brings to the attention of ployes morning, noon and nig ; 
duced by this company for attaching to typ« the workmen the dollar and cent value of their the time they begin and end b 
writers. labor and the great sums their employers lose With this 1 1rd before hin t 
* * * ‘ ‘ 
in the aggregate, when employes are indiffer- stop the leaks before they grow int 
We understand that H. S. Evans, Philadel- ent, irregular and not punctual. Are your employes giving you 
phia manager of the International company, The head of a large manufacturing institu for whi you pay Do y V I 
has closed an order with the Southern railway tion of any kind should know how their em “Time - 
for an equipment of over sixty machines. The Rate of Wages Ry 1 By 10 By 20 By B} Ry 4 ' 
credit for such a handsome order is given to $1.00 per day : . - $2.90 $29.00 $ 58.00 $ 72 $101 $116.00 $14 $2 
es ~eecrehr , $1.25 per day . 3.62 36.20 2.40 aT 12¢ 144.80 81 
Robert Cravan, one of Mr. Evans’ Baltimore $1.50 per day “eons 4.35 43.50 87.00 108 152 174.00 , 
representatives, whose personal influence han- 2.00 per day veeee 5.80 os ke 116.00 145 03.0 232.00 
$2.50 per day . iécée Cane 2.50 145.00 181.2 290.00 é 
217 4.1 47.60 434 ) 


died the deal. $3 00 per day i ne 86 90 173.80 


A NOTICE TO THE TRADE: :—Knowing the value of a self-filling pen 


» the trade gen: 





and realizing the objections found in others, we have perfected the “Welty New Idea’’—which we are n 
prices that have surprised most of our customers. 


NO DOUBTFUL PARTS. 


“@e A PUSH HERE AND IT’S FILLED. 
BUT THE 





STRONG 05 
POINTS e _ 
are those which control the ink flow — and in this WELTY’S NEW IDEA is a new idea in fact as well name. 


We make both kinds of Fountain Pens, the Self-Filling Pen as | WRITE FOR TRADE DISCOUNTS AND FREE CATALOGVE. 


we as 1¢© Other sor anc we lave a very unusua ] 
FFER TO MAKE TO STA , | THE WILLIAM A. WELTY COMPANY, Waterloo, towa, U. S. A. 


OFFER TO MAKE TO STATIONERS AND DEALERS. 
—, 


WE WANT LIVE AGENCIES 


» sell the only |! d Keyboard 


ADDING MACHINE—The EAGLE 


SIMPLEST—FASTEST-STRONGEST—MOST ACCURATE 


DEPRESS THE KEY-—That’s All! 











— 


| Size 5}x3 inches 


The 
Eagle 











SELLS 
FOR 
ONLY 


$10.00 





Mas light key touch. Is LIBERALLY GUARANTEED. 
If you have never used an Adding M I ry the EAG LE t 
weeks’ trial und le rn he uch ¢ I ifer at faster it 
this mach in . than 1 the | | 


FAGLE ADDING MACHINE COMPANY, 106 Wall Street, NEW YORK 


























ple 


1 In. 


aid 


erm 
red, 
iob 


can 
bor 


‘om 


oo 











OFFICE APPLIANCES 











WHAT YOU WANT 


Fg AE ACTURERS: Are you seeking a wider market for your wares. Are you looking for new agents, or better ones to sell your 
goods? A\re you looking for some live dealer to cover a territory for you, or are you desirous of finding first class “timber” for your 
selling organization ? 

“Office Appliances” can help you in all these ways, and its publishers are always glad to co-operate in this direction. 

SALES MANAGERS: Are you desirous of building up a record for yourself? Do you want rer to your fold a class of high 
grade salesmen who are able to get out and deliver the goods? Are you anxious to secure just a few more g agencies for your firm ? 

“ Office Appliances” can help you in all these ways, and its publishers are always glad to co-operate in this ye 

OFFICE APPLIANCE DEALERS: Are you dissatisfied with any of your present lines? Do you want to secure others that will 
produce for you “ dollars” where you now make “ cents?” Isn't there some good office appliance that you could handle in addition to your 
present line, without any more selling cost, that would increase your dividends ? 

“ Office Appliances” can help you in all these ways, and its publishers are always glad to co-operate in this direction. 

SALESMEN: Are you “working a territory” that does not pay you properly f for your efforts in behalf cof your house? Is there not 
some means by which you can double your earning capacity and thereby secure a larger “commission account?” Is there any other line of 
selling that appeals to you more strongly? _ If so, 

“Office Appliances” can help you in all these ways, and its publishers are always glad to co-operate in this direction. 

SUBSCRIBERS: Is there any special department of this publication that particularly appeals to you ? Is there any other that would 


interest you more, were we to devote more effort towards it? What is the most important attraction you find in our columns ? 





“ Office Appliances ” 


This ie the subscriber's paper—published for his help and benefit. 


is aiming to benefit the greatest number of readers, and we want their criticisms, that we may help them and others. 


WHAT WE WANT 


We desire that all those engaged in the Office Appliance business, be they Manufacturers, Sales Managers, Office 


Appliance Dealers 
Commercial Stationers, Salesmen or General Subscribers, to WRITE US AS OFTEN AS THEY DESIRE. ‘ON SUBJECTS CON- 
CERNING THEIR BUSINESS, whether it be the improvement of conditions, the securing of new agencies or the acquiring of new channels 
We KNOW that we have HELPED OTHERS just because they WROTE US of their needs and we can help 


for the sale of goods. 


you if you will co-operate with us. 


Do You Want Information Regarding Any of the Following Items ? 


Account Files 
Accounting Systems 
Adding Machines 
Advertising Booklets 
Adding Typewriters 
Addressing Machines 
Autographic Registers 
Bank Fittings 

Banks’ Supplies 
Barometers 

Baskets 

Bill-Lading Books 
Billing Machines 
Bill Files 

Binders 

Blackboards 

Blank Books 

Blotter Baths 
Blotter Holders 
Blotting Paper 

Book Cases 

Book Indexes 
Book-keeper’s Supplies 


Book-rests 

Book Typewriters 
Cabinets 

Calculating Machines 
Calculating Tables 


Carbon Papers 


Cards 

Card Indexes 
Card Ledgers 
Card Systems 
Cash Boxes 

Cash Carriers 
Cash Registers 
Catalogue Binders 
Catalogue Files 
Catalogue Cabinets 
Chairs 

Check Books 
Check Files 
Check Protectors 
Codes 

Coin Counters 
Coin Wrappers 
Collection Systems 
Computing Devices 
Copying Books 
Copying Presses 
Copying Paper 
Copy Holders 
Coupon Books 
Crayons 

Desks 

Desk Attachments 
Desk Specialties 
Diaries 


Directories 
Duplicating Machines 
Duplicating Supplies 
Embossing Machinery 
Envelope Sealers 
Erasers 

Eye Shades 
Fac-Simile Letters 
Filing Cabinets 

Filing Systems 
Fountain Pens 
Furniture (Office) 
Hectograph Supplies 
Index Cards 

Inks 

Ink Stands 

Invoice Books 
Ledgers 

Letter Files 

Letter Trays 

Library Supplies 
Lithographing 

Loose Leaf Binders 
Loose Leaf Specialties 
Machinery Parts 
Manifold Books 
Manifold Systems 
Marking Devices 
Memorandum Books 
Metal! Furniture 


Mucilage 

Mucilage Bottles 
Novelties 
Numbering Machines 
Office Furniture 
Office Cutlery 

Oil 

Oilers 

Order Blanks 
Paper 

Paper Clips 

Paper Fasteners 
Paper Folding Machines 
Paper Weights 
Partitions 

Pens 

Pencils 

Pencil Sharpeners 
Postal Scales 

Price Books 
Punching Machines 
Repairing Parts 
Rubber Bands 
Rubber Stamps 
Rules 

Safes 

Safe Deposit Boxes 
Scales 

Sealing Wax 
Sectional Bookcases 





ADDRESS ALL INQU 


INFORMATION BUREAU, Care “OFFICE APPLIANCES” 


1322 Republic Building, Chicago, IIL., 


IRIES TO 


U.S.A. 


Second Hand Typewriters 
Second Hand Commodities 
Show Cases 

Signs 

Specialties 

Sponge Cups 

Stapling Machines 
Stationery Specialties 
Stationery Staples 

Stencil Cutters 
Stenographers’ Note Books 
Stenographers’ Supplies 
Talking Machines 
Telephones (Interior) 
Telephone Brackets 
Telephone Indexes 
Thermometers 

Time Locks 

Time Recorders 

Time Stamps 

Transfer Cases 

Transfer Signs 

Travelers’ Expense Books 
Typewriters 

Typewriter Cabinets 
Typewriter Parts 
Typewriter Supplies 
Tabulating Devices 
Writing Utensils 
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Keystone Rotary 
Index Card Cutter 


Stripper only - - - - - = = $ 300 
Stripper and Cross Cutter complete 425 


Small hand power outfits or complete equipments for 
large production furnished 


Punching Machines Hand Shears 
Tab Cutters Card Choppers 


Crimping Machines for Loose Leaf Ledger Sheets 
Portable Label Gumming Machines 
Complete Line of Paper Box Machinery 


CHAS. BECK PAPER COMPANY, Ltd. 


PHILADELPHIA, PA. 









































Many pieces of isi made and sold by us this 
year SW” will be used and in good 


condition by the grandsons of their 
buyers, As to our 


DEALERS’ PRICES 


well,—they'll surprise you all—made of 
cold rolled "U" steel—the sort that can't 
sag, bend or break, No wire. 


SELLING ANY CHAIRS? TRY THESE. 


Don't confuse our line with “wire goods—(misnamed “‘steel") 


The Toledo Metal Furniture Company 
123 So. Huron Street , Toledo, Ohio, U.S. A. 
































“GROWN” AND “GLOBE” BRANDS 


Strictly high-grade ribbons. Materials 
and colors are the best obtainable. 


]CARBON PAPER | 


“CROWN,” “GLOBE” and “ PIONEER " brands, with medium, extra hard and soft sur- 
faces respectively. Will make more and better, clearer and sharper copies than any 
other carbon paper on the market. All of the highest quality, remarkably durable and 
suitable for use in anyclimate. Sold at prices which, considering the quality, make them 
the best Ribbons and Carbons on the market. We want Agents and will make Special 
Prices and Discounts for Export Trade. Write for catalogues and information. 









































The Crown Ribbon « Carbon Mig. C0.,"°CHS= 
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H. S. LASHER. 


H. S. I who ts t present the assist 
to the billing expert of the Underwood 
[Typewriter Company, has been with the con 
rn since last July H was formerly an 
nstructor in a large New York Business Col 
lege, and it was here that he developed his 
bility as a billing expert When he grad 
uated in the shorthand course, his work had 
been so excellent as a student that he was 
immediately | 1 by the school as an in 
structor. In the course of time he was given 
entire charge of the stenographic department, 
and when the offer from the Underwood came 
he was prevailed upon to leave the school 
to take up business itr nother branch 


He was born t Staatsburgh, N. Y., in 1882 





H. S. LASHER 


and was educated in Riverview Military Col 
lege at Poughkeepsi Here he studied mu 
sic, and when he had completed his course 
in the military school he went to New York 
ind took a further course in music, becom 
ing an expert with the cornet. He played in 
a number of New York theatres, but disliking 
the itinerant life of a musician, he took up 
h the idea of en 
gaging in some business It was this deter 
mination that finally led him into the Under 
wood family 


the study of shorthand wit 


THE VALUE OF TIME. 


How Little Losses Socn Mount into Hun- 
dreds of Dollars. 


With the tid prosperity that is sweeping 
ver the United States comes the increase in 
res Many large manufacturing institu 
tions, commercial houses, railroads and other 
business institutions already have announced a 


substantial increase in wa Therefore eacl 
l ter value to the 


employer, measured in dollars and cents. Em 
ployers, therefore, should see that each em 
love makes the best sl ’ sible of the tim 
Ve in exa | 
tl ty S Te] 
1 it A sents tint in ¢ we 
t ss amour 
* } ‘ 
ploy shou 
vs for time 
t1 
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Model No. 53 with Steel Die Plates § The Bates Machine Co. 


RECEIVED General Offices 
MAIN OF FICE 696 to 710 Jamaica Ave., Brooklyn, N. ¥., U.S. A. 


AUG 22 1905 om 

346 Broadway, New York 
Upper Die, Design N ; 31S Dearborn Street, Chicago 
Lower Die, Design No. 6 63-64 Chancery Lane, London, England 


PAID 


AUG 22 1905 





WORKS: BROOKLYN, N. Y., U.S.A. 
The Largest Plant in the World 


2 D ted the M f; i 7 : 
Large Assortment of Stock Dies, all interchangeable ww iembering and Dating Machines xe a 





ror sace Stationers Everywhere 


Model No. 50 Model No. 47 
With Indicator Automatic Dating Machine 


ae mn 
pea $i 


123456 AUG 22 1905 123456 


FAC SIMILE IMPRESSION FAC SIMU IMPRESSION FAC SMILE INPRESSBION 


“jest Machine made $19.00 Attachments $9400 * Duplicate, Repeat 9-00 














The Jarvis Tabulator 


The only eight-key decimal tabulator which has a governor, 
consequently, saves the life of the Typewriter many years. 


The Strongest Tabulator on the Market 
Tabulates With or Without Commas 
Tabulates With Whole Numbers or Fractions 
Does Paragraphing and Envelope Addressing 


Write for Catalogue. 


JARVIS TYPEWRITER & TABULATOR CO., 764 Ellicott Square, BUFFALO, W. Y. 
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rue | 20th CENTURY 
» |BACK RESTERS 


Office and Typewriter 


CHAIRS 


THE ADJUSTABLE SPRING BACK 


Can be instantly adjusted forward or back- 
ward by simply touching lever. May be 
raised or lowered at will, placing 


THE BACK SUPPORT 
Just Where you Need it 


























WE GUARANTEE better results through 
their use, for with comfort more and better 
work is done. 


Chairs sent on approval to responsible people, 
and if not found all we claim for them, may be re- 


turned at our expense, 
Send for Free Catatocue showing 30 styles. 


Most Dealers Sell Them. Vf you don’t, you 
ought to know more about our line. 





NONE GENUINE WITHOUT 
THIS TRADE MARK 


a a The Davis Chair Co. 


ON UPRIGHT UNDER 
S.N. McCLOUD, Manager 








BACK REST 














Dept. 2 Marysville, Ohio, U.S. A. 
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The typewriter of the past 
has no place in the modern 
office. Caer on 
L.C.SMITH & BROS. |e 
TYPEWRITER os 

as the acknowledoed standard o — 

of to-day. sc came ES os ous 


The L. C. Surrn & Bros. Typewriter has become the 
standard through sheet force ot superiority. 
Ihe inexorable law of “* The survival of the fittest’ is 


proved by the inability to supply the demand for this ma- 





T 


chine, even with a constantly increasing output. 

Greater efhiciency, higher speed, and utmost dependability 
are responsible for the widespread recognition of the L. C. 
SmitH & Bros. Typewriter as the model for modern writ- 


ing machines. 
ustrated 





BRANCH STORE AND EMPI YMENT BUREAt IN Al LAP , ' 








L. C. SMITH & BROS. TYPEWRITER CO., Syracuse, N.Y.. U.S va 








A CLEVER STROKE BY THE ROYAL 


TYPEWRITER Co. 


Business tact and unflinching perseverance 


ire the underlying principles of « Ss 
ful career, toward which, without doubt, Ly- 
man M. Norton of St. Louis t 


Royal Typewriter ( 





territory, 1s striving to a sure g 
Mr. Norton is probably the | 
in the typewriter business in St. Louis—is 
judge of typewriters from a prcat ype 
buying for business llege 
use, and selling the standard makes After 
serving | pprenticeship as a stenographer 
| with St. Louis house, he became proprietor 
and teacher in partnership with his | of 
. * I 
L. M. NORTON : 
I 
; t 
of two years Later he connected himself ‘ 
with the Remington Typewriter s man t 
ager of the employment department th that 
concern for over two years, and afterwards in 
1 lik y with tl ( Type r 
writer (¢ 
Af g the typewri I Mr 
. ? 
Nort le it a pe : in 
tou ery best the e ‘ 
ind | has d p 
Roy ry likely 
igen 1 be l 
este ] 1m | l h 
e2Te: ( 
; } | 
Ci 
SHE STOPPED PAYMENT 
Harv Ingrat ane of ¢i ‘ , 
Denver } bank, t 
eg — 7 
i : 
G P { S | } R 
heck | I i 
burn Yours Mi 
ry f t tt D 
quite \ 








MR. RIFENBURG IN PITTSBURG. 


After seventeen years ection with the 


typewriter business, and now enjoying the 
proprietorship f one of the best exchanges 
in the country, we are pleased to display the 
picture of one who justly deserves the credit 

the success his efforts have brought him. 

Some ye go F. W. Rifenburg was a fac- 
tory employe for the Remington company, at 
Ilion, working the various departments of 
that organization, whet e was transferred 
to the company’s Philadelphia office, where 
} 


he remained after which 
he resigned to take up work for the Phila- 
delphia Typewriter Ex nge, when he was 


some six vears, 





F. W. RIFENBURG. 


later transferres g to manage their 
branch ofhece 


After two years of succ ful management, 


he decided to Pp hase the ntrol of the busi 
ness from the owners, and is now operating 
the business as the Philadelphia Typewriter & 


Supply Co., with office at 324 and 324 Lewis 
building, Pittsburg. 

The company handle 
“Fox” typewriter and hav 


igency for the 
en very success 


ful in introducing this 1 ine in their terri- 
tory. 
Mr. Rifenburg has mai iends distributed 
throughout tl untry wl vill be pleased to 
5 A a eee Te ™ i 
see his pi e here and to know that he is 
enjoying such an excellent business 


A PRACTICAL AUTHOR. 


| St. Els Lewis, the vet tle id able ad 
vertising manager of the aearunniin Adding 
Machine Company, is t! thor of a book ot 
hnancial lvertisi v just about t 
ip] t k e& i 
500 pag iow n 1 
dver iter +} 
intr } 
Mr | rtising € 
I l positions a 
j ional Cas 
Reg Ster ( he idver 
Pe erican bus 
in 
ry I ed ¢ th 
I ket | Bank Note 
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“Smearless” 
CARBON PAPER 


WERE YOU AT THE 


SHOW? 


*VACULIGHT” 
1iot YOU DON’T 
THOSE WHO W E RE 
able to convince 
TR PRODUC’ 
nos hn isited our Boot 
THOUSANDS: had the word 
- minds as the BEST 
THOUSANDS: more also, know 
PAR EXCELLENCE 


KNOW WHAT 
THERE we 


*VACUFLOSS” 


you have missed. 
ire glad to have met them; because we 
r of the SUPERIOR QUALITY OF 


‘SMEARLESS” indelibly stamped upon 
CARBON PAPER on the market. 


“WEAREBEST” as the RIBBON 


ALL THIS MR. DEALER WE HAVE DONE FOR YOU 


“SMEARLESS” ¢ 
WEAREBEST” } 
“XX CENTURY” § 
arry these popular brands and 
THE FIRM THAT 
HAS THE GOODS 


et us send you sampl Ask fo 


‘ARBON < 


RIBBONS: 


DOES THE 


. ‘Vaculight”’ 
“Vac ufloss’ 


Have quality 


your trade. 


BUSINESS, IS THE FIRM WHO 


Rib 


CARR. REVIEW. 








VACUO-STATIC CARBON COMPANY 


ROCHESTER, N. 


Pacific Coast Branch 
244 S. Broadway, 


WEAREBEST” 


Y., U. S&S. A. 


*WEAREBEST” 


Los Angeles, Cal. 


“WEAREBEST” 


\ Bax TYPEWRITER RIBBONS 


: THE C APSU LE 


IN THE CAPSULE 




















Made in 18, 24 and 36 in. Sizes. 
10 Different Styles. 





The Scofield 


Adjustable Swinging 


Telephone Bracket 


A strictly High-Grade Swinging Arm 
at a Moderate Price. 


Better Material 
Better Design 
Better aS 46H 


Has a ber of v ble features not found in 
other brackets. Be oe Write To-day for Circulars 
and Discounts. 


Over 10,000 in Daily Use 
in New York City alone. 








SCOFIELD & COMPANY 
150 Naseau St., New York 
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Filling 
NON ¢ Fading 
( Drying 


U.S. 


RIBBONS and * 
CARBON PAPERS 


OILS, ERASERS AND PENCILS 


ESTABLISHED 1899 


We claim our ribbons to excel those of all other manufacture in the following details: 


1. Most intensely jet black records, 

2. Most brilliant colors throughout. 

3. Most durable. 

4. Non-drying. 
heat or atmospheric conditions. 

5. Greatest copying strength. 

6. Strongest and best for Duplicator and Hekto 


Absolutely unaffected by cold, 


graph work 


7. 


Ss. 


Ink automatically distributes itself by capil 
lary attraction, always presenting an evenly 
inked surface and ensuring uniform results. 
This feature also admits of goods being inked 
clean and yet giving good, clear, strong copies 
to the extreme endurance limit of fabric. 

rested and in constant use by United States 


and British Governments. 


Bi-Chrome Ribbons a Special Feature 
Large Contract Work and Manufacturing Imprint Goods for the Trade a Specialty 


Inked Ribbons for Adding Machines, Time Recorders, ete. 
Our prices will interest you. 


AGENTS WANTED EVERYWHERE 


Cable Address 


U. §. Typewriter Ribbon Mfg. Co. 


817-819 Walnut St., Philadelphia, Pa., U. S. A. 


Write now. 


Mustr 






































ties to the copies. 


q” from a pen-written 


THE DUPLIGRAPH 


Is a simple and inexpensive duplicating machine for repro- 
ducing typewritten or pen-written copies. 
copies in 10 minutes, at a cost of 2c per 100, and will repro- 
duce 75 first class copies from a typewritten original and 125 


It will print 100 


not once but every time. 


The process consists of a secret composition which draws 
the ink off the original and gives it back in equal quanti- 
It differs from the composition duplicator in that it cleans 


itself automatically on account of an acid in the composition which breaks up 


the ink and makes it disappear of its own accord. 
It leaves the copies cry the instant they are printed and leaves no sticky 


substance on the paper. 


No Washing 

No Ink Roller 
No Stencils 

No Wetting 

No Dotted Lines 
No Cleaning 


You simply write whatever you desire 


It has no tendency to make the paper curl. 


No Dirt 

No Trouble 

No Printing Ink 

No Odor 

No Expensive Supplies 

No waiting for copies to dry 


, in any color of ink, or a number of 


colors at once, on ordinary paper with the typewriter or pen and ink, and 


the machine does the rest. 


If you are a dealer and a hustler we have considerable good territory left 
and will be glad to quote you our best terms for handling our machines. 


We guarantee every machine to do all that we claim for it. 


—_—— IF YOU 


ARE INTERESTED WRITE FOR CIRCULAR AND SAMPLES OF WORK TO- 


THE DUPLIGRAPH COMPANY 


SOLE MANUFACTURERS 


Head Office 105, 45 State Street 


DETROIT, MICH. 




















EDWARD J. MANNING. 

The typewriter fraternity has recent 
istonishe: 
factory mana 


In these days 


) 
1 by an important chang 
gement of two larg 


ot rapid movements 


competitior is hard to tell what tl 

may bring forth, and though on 

times think that a certain official may 

with a certain company for the ren 

his natural life, a thousand and one circu 
stances may arise, which may tt 
ideals and plunge the subject of ig 
into other channels of labor ambit 
Mr. Edward J. Manning has been associat: 
with the Underwood Typewriter Co. since t 
inception of the machine. For many years | 
has occupied the position of factory manag 
it Hartford with credit to himself 





ED. J MANNING 
faction tft 1s employers He nt 
tendered his resignation and will t] 
position ot tactory manager Roy 
Typewriter Co.’s Brooklyn factory 
commenced with the 1st of Apri 

Such we known figure in the ty vrite! or 
world as that of Mr. Edward J. M 
could not make a change of this ict 
without mment We have d 
pleasure neeting Mr. Manning 
from hin tew tacts about his « 

In 1884 Mr. Manning entered t typewrite 
business the Hammond Ty ( 
He was with them for 8 vears 
position of expert mechanic and 
[This was in the early days 
and Mr. Manning had mucl pe 
tecting nd introducing the 1 » tl 
public traveled through t i 
abroad nd was eminently successf d 
onstrating the advantages 
Té t ‘ 

Organized Own Business. 

In 1892, with others he orga 
writer | » | Ne 
perous | ss, W s st 
the 1 ¢ nt f Mr. 7 

iit b siness \ SO 
unde pment 
typ g ectly 
Und su 5 

" tr 





ya 


1eés 
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( 1 the first of April of this year, 


| pment of the ma 
chine from the time they employed five men to 
( versons enter the 


the preset en 1,70 
rks every morning. As factory manager he 
has devoted his whole time and energy to the 
g 1 of the business and no 


f the Underwood 


typewriter has been brought about by Mr 
Manning's experience, practical knowledge of 
hanics and skill. His long training and 
factory career has enabled him to devise dif 
ent improvements in the co! struction of the 


ichine, these in turn being largely suggested 
m his standpoint of the skilled operator 

\s an organizer, too, he has been very suc- 
essful, this being amply demonstrated by the 


splendid organization which he leaves behind 
in the Underwood factory at Hartford 
\rganization which is second to none in the 


Mr. Manning will have the entire charge of 
the large factory of the Royal Typewriter Co 


Brooklyn, and those who recognize and 
know what he has done in the past are confi 
dent that he will achieve for himself an en 
viable reputation in his new sphere of opera 


BOOKKEEPING BY MACHINERY. 
By Frank Rutherford. 


lliott Fisher ledger posting machin« 

duct f the Elliott Fisher 

[Typewriter ( \lready there has been a 
deluge of orders sufficient t keep the factory 


vorking overtime to supply the demands 
edger posting and 
customers’ statements simultaneously, and by 


uid of a special tally roll attachment book 


eeping by machinery is certainly an accom 
plished fact The tally roll attachment is for 
the purpose of checking, or proving the work 
f posting The roll consists of a carbonized 
paper strip of two colors, automatically fed 
under the machine head, and over the writing 
surface of the documents. It is interposed be 
tween the typekeys and the document, and 
eives the record of every posting made 
Che Elliott Fisher ledger posting method 
es the posting, adds the sales, writes the 
statement, and makes the checking record alli 
t the san n es this in two 
irs, red being utilized for credits From 
tally record is made up recapitulation 
d llections and returns, to 
gether with a list of urnal entries. This 
recap iti es as a posting medium to 
gener;r i] edge}, nd t I S the place of the 
S s book 
With the adding devic: vhich is an inte 
| part of the machine, the totals of debits 
ts can b scertained at any time. By 
uching a lever the registers of the adding 
vice are cleared, and ready for the next ad 
ditior 
Heretofore it has beer -ustomary to post 
J ubsequently draw off the 
statement, which made a ngestion of thi 
ledger at the end of the mont! With the 
Elliott Fisher method, the statement is ready 


1 +3 lesea or 
ger | sting 1S aiways 
matically by 


The operatio1 £ tien s hine is absolutely 
irked out 

t 1s possibl 

r by ma 


Elliott Fisher 
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CHANGE OF 
SHOW DATES 








7th National Business Show || 8th National Business Show 


~ MADISON SQUARE GARDEN ‘THE COL'SEUM 


NEW YORK | CHICAGO 


Oct. (2th to (9th, inc. || Nov, 9th to (6th, ine. 
THE ABOVE ARE THE NEW AND CORRECT DATES 


MAKE A NOTE OF THEM 




















WRITE FOR DIAGRAMS AND SECURE YOUR SPACE AT ONCE! 
OVER ONE-HALF THE SPACE FOR BOTH SHOWS IS NOW SOLD! 


Address, COCHRANE & PAYNE, Mérs., Park Row Bidg., New York City 











SEER oo; 
SS 
—_—_ 
{ 


AN IMPORTANT 
ANNOUNCEMENT 


Mr. Dealae: 


@ You are daily soliciting business 
in all kinds of offices; even the 
storekeeper, doctor, lawyer, have 
your attention. A 25-cent order is 
often acceptable; pencils, paper, 
pens, anything, but the first need 
any business man has—A SAFE. 
This you overlook entirely. The 
article that brings you the best 


pront. 








@ Our principal success in t] uf isiness has been working through the 
He learns 1 ng quickly; is naturally the first man 


@ We have a special line of goods made to fit your trade. 


THE MEILINK MANUFACTURING COMPANY, Toledo, Ohio 
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for years one of the leading manu- 
facturers of Typewriter Ribbons 


and Carbon Papers, still maintains 


and his unequaled 


CARBON PAPER 


THE COBWEB 
SATIN FINISH anp 
GOLD SEAL 


other brands, are 


his standard quality of goods, 














as well as his many 
known and used wherever typewriters 
are used, as well as his Satin Finish and 
Gold Seal Ribbons. He has distributing 
offices at Chicago, London (Eng.), besides his offices at New York, Philadelphia, 
At New York, he has just taken large spacious offices 
corner Reade Street, the largest and 
Stationers, 











Pittsburg and Cleveland. 
on the ground floor at No. 287 Broadway, 
finest offices in the world devoted to the sale of Typewriter Supplies. 
Dealers in Supplies, Typewriter Men, Purchasing Agents, are invited to call at 
any time. 

The Main Offices 
Have you seen any of his souvenirs? 
dictionary, a beautiful French plate mirror with celluloid case with 
lithographed rose bud, and an envelope opener with celluloid handle. 
These are ail exclusive designs and cannot be used by other manu- 


at ROCHESTER, N. Y. 


a celluloid indexed 


and Factory are 


He issues 


facturers for any purpose. 




















¥) chreibmaschinen-Kepuc 





> und Stenoaraphische Machrichien 


Leading German Magazine 


devoted to the interests of Manufacturers, Representatives, Dealers and Agents of Type- 
Duplicating Apparatus, Letter Files, Card Indexes, Office 
above-named classes in the German Em- 
An excellent medium for all 








writers, Calculating Machines, 
Furniture, 
pire, Austria-Hungary, 
any office device or 


reaching the 
nd Scandinavia 
Euroepan market, 


Fixtures and Specialties, 
Switzerland, Russia a 


specialty on the or who wish 


who desire to place 
to extend their Foreign business connections 


Lowest Advertising Rates 


For the special benefit of our American patrons we have arranged an‘ 
Appliance Department,"’ which undertakes the translation of Advertisements, Catalogues, 
into correct and effective German, and furnishes information relating to 


‘American Office 


Circulars, etc 
business conditions, without extra charge 


SUBSCRIPTION For “OFFICE APPLIANCES” and , RRNA SCONE M.12 or $3 


REVUE” combined, will be entered on receipt of 
Communications, inquiries regarding rates, etc., as well as remittances, should be addressed to 


Friederich V. Schack, Publisher 


Berlin-Schoneberg 


Siegfried Strasse 1. 


Reliable Representatives Desired 




















THE JAMESTOWN EXPOSITION. 


Buildings Will Be Ready for the Opening— 
Some Permanent Colonial 
Structures. 

Norfolk, Va.—To the superficial eye th 
structive work at the Jamestown Expositi 
pears less advanced at present than 





months ago. This apparent retrogr: 
to the sudden activity of the host of 
tious which followed the $1,000,000 loan f the 
government. Money moves the masses, and this 
money has moved matters amazingly at the exp 
sition. 

With the completion of the great exhi 
aces and most the state buildings s 
ago, the grounds presented a very order! p 
pearance, but the present confusion, incident to i 
the large Iding operations of belated nces 


picture. It is, however, merely a brief and tr 
itory episode in the constructive process 
great enterprise, a second wind, 
will land the exposition on time and a winner 
the opening day. 

With overwhelming rush, crush and « 
machinery and manipulation, the work is 
gressing at a rapid rate, and out of this welt 
work and worry there will shortly come forth a 
wonderland of order and beauty. 

The great government pier is well 
and though presenting for the moment a chaos of 
material and machinery, the contractors are cer f 
tain of having it ready for the grand opening [ 
of April 26th. The completion of this work is 
very necessary, as the officers and men of the 
foreign warships will make landings here 

All over the grounds the rush is on in earnes 
The large force of workmen is being constant! 
increased, making a hive of feverish industry, in 
which is maintained an uninterrupted race 
against time, with April 26th for the goal 

The desire for the originality in this eigen 
included the item of completeness for the open 
ing day, something not heretofore know n. Un 
der the great effort being put forth it is possible 
that this may be accomplished. At any rate, the 
little unfinished constructions, if any, at that tim« 
will not materially mar the beautiful aspect of 
the grounds nor interfere with the pleasure of 
early visitors. 

The states of the union have recognized 
portance of representation at the Jamestown Ex 
position and few, if any, will be conspicuous by 
their absence, but all, or nearly all, will ive 


Sas » 
least 25 wW nave 


sionaries and others, has temporarily marred th« | 


as it were, which 


under way, l 


comprehensive exhibits, and at 
buildings. The general architecture of 
buildings is colonial, though some are representa 
tions of historic homes or halls P] 

Virginia, the hostess of her sister states 
occasion, leads with a fine mansion of tl 
ial period; Pennsylvania has Independence Hall; 
Maryland, home of Charles Carroll, Carrollt 
one of the signers of the Declaration of Inde 
pendence; New Jersey, a model of Washing 


| ton’s headquarters at Morristown; Ohio, “Ade 


na,” the first stone house erected west of the 
Allegheny Mountains; Kentucky, a reproduction 


of Daniel Boone’s fort at Boonesbor to «(he 
erected from rough timbers from the sit f the 
fort in Kentucky; Connecticut, the Colonel Tal 

; “ 


madge hom: Litchfield; Massachusetts 
state house at Boston; New Hampshire, the J 
Langdon home at Portsmouth, while Rhode Is 
land, Delaware, Missouri, Vermont, Illinois, 
North Carolina, West Virginia, North Dakota 
Louisiana and other states will have lonial 
buildings immer homes 

Georgia, the empire state of the so 
ing a model of Bulloch Hall, in Cob! unty 


Georgia, the home of President Roosevelt’s 
mother. The twelve rooms in this building will g 
be furnished by the leading cities of tl tate 














such as Atlanta, Savanna Augusta, Columbus, 
Statesboro, M , Valdosta, Cordele, Albany, 
Waycross and others. The state appropriated the 
sum of $30,000 f 1 exhibit at the Jamestown 
Exposition, and the funds for the erection of 
he building have been raised by popular sub- 
rl build on Willough 

rd e wa f Hampton Roads, 

ind is a handsome structure of colonial archi- 
ture With broad verandas and porches it 
ffords a fine point of vantage from which to 
vy the harl s which are to be among 

e spectacular features of the exposition. 

In tl it | ngs of the exposi- 
tion the product f the Georgia farms, mines 
and workshops and the educational and com 

1 int displayed, and in the his- 

e] which is fire-proof struc- 

there are price] heirlooms and 
reli which have been gathered to represent 
Colonial Georgi 

The Georgia building is to be dedicated June 
roth, which is to be known Georgia Day. 
President Roosevelt will deliver the address of 


mmercial Growth 
is estimated that 
present on this 
be one of the greatest days 
Several of the leading military 
ganizations of the state will be present, includ- 
Sparta Rifles, the Chatham Artillery, the 
Rifles and the Fifth Regiment of In- 


t being “Ci 
» South.” It 


dedication, his subje 
and Progress of tl 
at least 200.000 people will be 

-asion, and it will 


yf the exposition 


no the 
ing th 


Mariett A 


fantry. Upon this date also will occur the cere- 
mony of presenting the State’s gift of a silver 
service to the battleship “Georgia,” which will be 
in Hampton Roads at that time 


= THE MONARCH va 
Monarch, Friend of C , Hail! 


Other pone before aoe pale! 
on they more, those typists fleet, 
A touch so » “silky” work so neat? 


lignment true 
and typeb: 


Rigi d carri 
Comes fron this rs too. 
ve have the telling points; 


No complicated useless joints. 


Visibl yi a freak; 

In ts ime part 1 k 

See. 1 bars bstruct view, 
Improvement here that’s plain to you. 
Brool lela, hate’er vour station 
Lest vou re ret vour hesitation! 
Exchange your old and useless makes, 


1 


Kes 


B. L.. Fi. 


PROTECT TRADE MARKS IN CHINA. 


As there ar 1 laws in China regarding 
le marks and pyright nsiderable dif 
be rie! 1 in years past by 
f in shipping 
9 d ‘3 O worst abuses 
s not been 
| Chi but by sub 
S tl n have tak 
( becomes 
e foreigner 
> 1 ise s 
1 I ig e mark 
] { nd use¢ ] 
I re ¢ impress 
aS This fi 
‘ is, until 1 
he led he wee 
( f En Germany, De 
k, I I , Net ls, Portugal and 
I St whe infringemen 
trade } s by ts of any of 
Ss ‘ in Cl nakes the home 
vernment responsible. In this arrangement 
ils ’ 1 f ting infringe 
nts on ( 
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The 
Ensian 


Electric is not 








only the fastest 


Multi 
plying 


and 


Add 








ng 








results. 
All keys are of 3-16 in. 


Free 


ENSIGN 


24 MILK 


MANUF 





machine, but requires the least number of operations to obtain 


uniform light depression. 


trial of this machine will be given to responsible houses as 
soon as possible after receipt of request. 


ACTURING COMPANY 


STREET, BOSTON 























ROCKBARNES 


Lat ie ““b 





REBUILT 





TYPEWRITER C 


AND SLIGHTLY USED 


ROCKWELL-BARNES COMPANY 


EXCLUSIVE High-Grade TYPEWRITER SUPPLIES, 265 Wabash Ave., CHICAGO 


pa dng Note Books | 


Diamond‘ ‘G”’ Line 
Best on Market 


even grat des. 
t que tion 
opular line 


r qual 


5 


TYPEWRITER PAPERS 


and reputation all other lines, gained 
texture and durability. Will put up 


mn request 


CARBONS AND RIBBONS 

Dist of A. P. LITTLE'S FAMOUS PRO- 

for Highest Quality Carbon and Ribbon 
Samples and prices upon request. 


FLAT PEN AND PENCIL CARBONS 


Typewriaa 


SEND FOR PRICES 


——--- 
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STATIONERS SHOW 


1 
! 
| 


| 
| 

















In Conjunction with the 


New York and Chicago Business Shows 











Next New York Show 
MADISON SQUARE GARDEN 
Oct. 12 to 19, 1907 
















Next Chicago Show 
AT THE COLISEUM 
Nov. 9 to 16, 1907 



















clusive showing of these Specialties. 






Owing to a demand on part of the manufacturers and inventors of small stationery 
specialties, we have set aside the small Amphitheatre in Madison Square 
Garden; also a part of The Coliseum—for our coming Shows—for the ex- 













_— 














Spaces Cost $5.00 each 


We have only a limited num- 
ber of them. Secure one at 
once. Write to Cockrane & 
Payne, Mgrs., Park Row Bldg, 
New York City, for diagrams 
and other particulars. 





















SELL 
REPAIR 


RENT 
t 






TYPEWRITER PARTS-WRITE 


TYPEWRITERS 





INSPECT 


Rebuilt Machines at Wholesale—lilustrated Catalogue on Application 


Special Wholesale Prices on Machines not Rebuilt 





Cylinders Recovered, All Makes, 60 cents 
FOR PRICE LIST 


Oe" 








317 Broadway, 
J. E. THOMAS, President. 


TYPEWRITER INSPECTION CO. 


Established 1892 
New York City, N. Y. 


A. K. GOODRICH, Secretary. 




















| dictation and half an 





EASTERN COMMERCIAL TEACHERS’ 


CONVENTION AT BOSTON. 
Associa 


during 


The Eastern Commercial Teachers’ 
tion held their convention at Bost 
Easter week There was a large attendances 
and many matters of interest to the teaching 
fraternity were discussed. The greatest inte 
est was, however, taken in the typ 
and shorthand contests, which drew large and 


writing 


enthusiastic audiences. 

The entries for the typewriter contests were 
divided into two classes—those who 
for the trophy and those who tried 
medal. The trophy entries were Miss Fritz, 
Miss Chagdon, Mr. Munter and Miss M. (¢ 

The medal entries were Miss Chag 
non, Miss Worcester, Miss Glassman 1 Miss 
Cooper. The tests were half an hour from 
hour frot pying 

, 


Fritz was in her place promptly and 


rington 


Miss 
ready for the contest. Miss Carrington wa 
undecided for a considerable time whether to 
compete and kept the audinece and other cor 
testants waiting. At length a start was made 
and everything passed off in the most fair and 
orderly manner possible. The matter used 
was not difficult, full of special marks, under 
scorings and the like. As a consequence none 
of the operators reached the hig] 


other contests. Miss Fritz won easily and th: 


following are the results as given out 
the evening 

Net 

Total. Errors. Penalty. Word 
Miss Fritz ......424! 108 540 3707 
Miss Carrington . 3662 II! 555 3107 
Mr. Munter ....3804 190 95 29044 
| Miss Cooper , . 2201 90 150 FOI 
| Miss Worcester .2454 146 7 24 
Miss Chagdon ..2952 295 1475 477 
Miss Glassman ..2139 210 I 1059 


The shorthand contest drew an equally large 


| interested crowd and the proceedings wert 


conducted in a most fair and orderly mannet 


The dictation was given in 5 minute “takes,” 
ranging from a speed of 150 words per minut 


to 250 words per minute. There w 


testants and the results were very fficult 
to arrive at. The prizes were the Eagan silve 
cup, two gold medals offered by M rs. Pit 
man and the Miner International medal. Mr 
Fred Irland, the well-known congressional re 
| porter, was a contestant and with cf 
ence he looked like a sure winner Anotl 
fast writer was Mr. S. H. Godfrey, the Englis 
champion, who won the Miner med 
first time last year Many pinn 
to him, but all prognostications wet fi 
the following results were announced 
First. Miss Nellie M. Wood f B 
Isaac Pitman method. Wrote 225 words pet 
minute with 22 material and 23 immaterial 
rors 
Second. C. P. Gehman of Den 
system. 235 words with 28 materi 
material errors 
Third. Fred Irland Washingtor G 
ham syst 235 words with 30 terial 
39 immaterial errors 
Fourth S. H. Godfrey 
Isaac Pitman system, 165 w 
rial and 7 immaterial errors 
Miss Nellie M. Wood of B 
won the Eagan silver cup, t I 
gold medal for best record and ; 
Isaac Pitman gold medal. S. H 
Lond England, was awarded 
test Miner meda \ 
won e second tit 
ig ve + } d 
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Cuts actuai size 





Size No 1 6, Plain Black ; also Chased, Mottled or Cardinal. 
A ; i fai No.12 .. £2.50 No. 14 $4.00 No. 16 $6.00 No.18 ..+2+o0 + - OO 
. , N 13 3 sO N 15 So N 17 7.00 





——_ - a ~ 
— . 
Size No. 1 3 Chased, Gold-mounted, Middle Band, 18-K. Filled. 
A ma No. 12.G.M.M @7.¢ No. 14. G.M.M $5.00 No. 16, G. M. M $7.00 No. 18, G.M.M... « - «$9.00 
13, G.M.M 4 No. 15, G.M.M 6.00 No. 17, G. M. M 8.00 





Size No 1 4 Cardinal, with Clip-Cap. This colored pen used largely for red ink. 

. maadc German Silver Clips add 25c. to all price 
N 12 <>. N i4 £4.00 N 1¢ $6.00 Ma 2B cee 6 ees 6 ae 
N 13 N 1 5.00 N 1 7.00 





Size No 1 5 Gold-mounted, Chased Bands, with Clip-Cap (also with two plain bands as on No, 13). 
A ery G Filled Clips add $1.00 to all price S Gold Clips add $2.00 to all prices. 
G.M ¢ No. 14. G. M £5.00 No. 16, G.M £7.00 No, 18, G. M. oo « « P.O 
N 13, G. M 4 N 1 GCG. M 6. 00 N 17. G. M 5.00 


) :, ' A wy 


= — 





Filigree ; Sterling Silver with Clip-Cap, Black or Cardinal. 


s g Silver Clips add 50 all 
. 12, Fil s N 14, ¥ $7.00 N 16, £9.50 Me, 28, FL. » «se « » Meme 
N 13, I Not ma N 15, I 8 N Fil 11.00 





Size No 1 7 Chased ; also Black or Mottled, with Chased or Plain Gold-mounted Cap. 
12, G. M. Cap . No. 14, G. M. Cap $5.00 No. 16, G. M. Cag $7.00 No. 18, G.M. Cap . - - - $9.00 
13, G. M. Cap 4 N l G. M. Cap 6. 00 \ 17, G. M. Cag 8.00 





Size No 1 8 Mottled; also Black, Chased or Cardinal. 
A 1 No. 12 @? No. 14 £4. No. 1¢ $6. 00 Ma 86 «oe 6 0 6 oe bee 
/ t N 13 3 N 


15 5.0 No. 17 7.00 





L. E. Waterman Co., 173 Broadway, New York 


HICAGO BOSTON SAN FRANCISCO MONTREAI LONDON PARIS 












































Giie .Sfory o —_—_— EEE 
EY OF. 


told in Five Words 
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First Word—THE PEN 


VERYBODY writes. Almost everybody 
writes differently. Each has some pref- 
erence in the selection of a pen. ‘This 





we recognize. 

‘Therefore, for the man who wishes 
a stub pen we have a stub pen; a Falcon 
for the man who likes a Falcon pen; 
for manifolding we make a stiff pen 
that writes like a pencil and makes a 
better copy; for stenographers we have special points, and 
much of our success has been due to our ability to satisfy 
stenographers; for bookkeepers we have pens that make fine 
lines and deposit little ink, so that blotting paper is unnecessary. 

In short, pens are made for the finest work and the 

















most delicate shading. 

These pens are made in all sizes, and the size of the 
gold pen determines the price; because, as the pen in- 
creases in size the barrel increases in ink-holding capacity 
and the whole increases in price. 

Make your mark with Waterman’s Ideal Fountain Pen, 
whether you want the finest of fine lines or the coarsest of 
coarse ones. We have a pen to suit your hand. /nsist on 
being satished. 

Pens are of 14-Kt. gold unaffected by the acid in any 
ink. Points are tipped with iridium. 


Second Word—THE SPOON FEED 


HEN the Spoon Feed was first introduced 

it was the only one of its kind on the 
a market. It was flat and broad. At the 
present time almost every fountain pen 
a has a flat broad feed. ‘There is no vir- 
@ tue, however, in mere width of rubber. 
The merit of the Spoon Feed lies in the 
semi-circular pockets cut into the side, 
which are not visible ordinarily, and 
which hold any overflow of ink caused by air pressure or 


otherwise. This is the feature 
a that is patented. ‘This is the 
Spoon Feed. 


It eliminates the flooding so common to all ordinary 
fountain pens. It makes it a safe pen for bookkeepers and 


other careful writers. 
The feed question is the rock upon which all other 


makes have foundered, whereas 

with the Ideal this proper feed —— call 
principle has had the effect of 
making it the Standard of the World. No other feed wi! 
give such a perfectly uniform flow of ink, no other pen gives 
always enough and never too much. This is perfection 
Beyond it there is nothing to attain. 























Third Word—THE CLIP-CAP 





H1s Clip is fastened to the cap in such a 
way as to make it almost a part of the 
Cap itself. It enables one to carry a foun- 
tain pen in either coat or vest pocket with 
a positive sense of security. When vests 
are discarded it is a boon. It will hold 
your pen securely either inside or out- 
side of your loose summer coat. It will 
keep the pen from rolling off the desk. 

Clips add to the cost of the Cap or the pen as follows: 

German Silver, 25c.; Sterling Silver, 50c.; Rolled Gold, 

$1.00; Solid Gold, $2.00. 

The careful writer needs it. 
keep a pen without it 


























The careless one cannot 


Fourth Word—STYLES 








HE plate of pens shown, illustrates gold 
pen sizes from No. 2 (the smallest) to 
No. 8 (the largest), and indicates the 
relative sizes of our cone cap holders, 
No. 12 to No. 18. ‘These are shown in 
the most popular styles. Almost every 
one of the different styles shown is made 
in all of the sizes illustrated—but the 
ones shown in the illustrations are only 
a few of those we carry. Waterman's Ideal Fountain Pen has 
come to be regarded by people of good taste as an Ideal gift 
and, therefore, many presentation styles are manufactured, 
because a gift should be beautiful as well as usefull. 

It is an exceptionally appropriate gift from employer to 
employee, because it will be a convenience to the recipient 
and a satisfaction to the donor, in that it will save time for 


both. 























Fifth Word—THE BEST WORD IN 
THE “IDEAL” WORLD 


His word makes all the difference in the 
world, because it means the genuine 
It enables you to select the best. You 
will find this word “‘Ideal’’ stamped on 
every Waterman's Ideal Fountain Pen 
It means extra care taken in the process 
of manufacture; it means the best ma- 
terials, the widest range of pen points 
(which is an important matter); it means 

the most valuable patents in the fountain pen world; it 

means reliability and satisfaction and the guarantee of ex- 



































change until satished 
The word “‘Ideal’’ is your protection Look for the 
word in the world. Almost a quarter century old. 


Unless the gold pen is adapted to your style of handwriting, even this fountain pen will not give maxi- 
mum satisfaction. Pen points are made to suit the varying tastes of all writers. Insist on being satisfied. 


L. E. Waterman Co., 173 Broadway, New York 


CHICAGO BOSTON SAN FRANCISCO 


‘ 


\ 


‘ 


MONTREAL LONDON PARIS 


























WALKER VERTICAL CABINET LINE. 

If push, energy, concentration and first class 
goods count for anything in the business world, 
backed by factory facilities, then we anticipate a 
very successful outlook for the new firm of 
David D. Walker Company, whose general offices 
are in Chicago. This firm is taking the output 
of two large factories devoted to the exclusive 
manufacture of Vertical Filing Cabinets. Not 
another article will be turned out by them. They 
believe in concentration Make vertical files. 
That’s all! 

In a recent interview with Mr. Walker, it was 
learned that they intend to sell the trade only 
He claims that by concentrating on one line of 
goods, they are able to turn out better goods and 
sell at lower prices than any other manufacturer. 
They carry in stock vertical cabinets in golden 
oak, weathered oak and birch mahogany in the fol- 
lowing sizes in solid construction. Two-drawer 
letter; 3-drawer letter; 4-drawer letter; 4-drawer 
cap and 5-drawer bill. In the skeleton construc- 
tion with the loose sides, 4-drawer letter; 4 
drawer cap and 5-drawer bill. 

Walker Well Known. 

David D. Walker who heads the concern is 
widely and favorably known in the filing busi 
ness. He was in the office furniture and sta- 
tionery business in London, England, and has 
served in responsible positions with several lead- 
ing firms. He organized the American File & 
Index Company, being its president. This com 
pany was later merged with the Gray Manufac 
turing Company of Muskegon, Michigan, with 
Mr. Walker as secretary and general manager 
The Gray Manufacturing Company has decided 
to discontinue the manufacture of filing devices, 
and Mr. Walker, although still retaining his stock 
interest in that company, immediately established 
these new factories. 

The southern business of the new concern will 
be conducted from Atlanta, Ga., in charge of 
Col. J. B. Chesney, the agency being located at 
617 Grand street. Until recently, Col. Chesney 
had charge of the Baltimore and Washington 
business of the Yawman & Erbe Co., also looking 
after the considerable southern territory. The 
colonel is well known in the south. 

An idea of the hustling ability of Mr. Walker 
is gained when, finding the stock for his exhibit 
at the Chicago business show had gone astray 
in transit, he started out to trace the shipment. 
After great difficulty, Mr. Walker located his 
missing exhibit at Michigan City on the morning 
the show opened at night. He chartered a spe 
cial engine and had the exhibit in place in the 
Coliseum by the time the doors opened in the 
evening. 

He had a splendid display, took some large 
orders, and established many agencies. He in- 
vites all dealers who are interested in vertical 
cabinets to communicate with him. 
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CHECKS, TOOL and TRADE 
CHECKS, TIME STAMPS and other 


MONEY 


SAVING DEVICES. Send at once for 
our catalogue No. 35 with trade 
discounts. 
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Procures “= For You 


Checks 


Protects . For Customer 


DEFIANCE 


Check and Draft 


PROTECTORS 


The Defiance method cuts the fibre of the 
paper and saturates it with indelible ink, 
stamping across the face of the check the words 


NOT OVER FIFTEEN DOLLARS $15% 
WARRANTED and Sells for Only $15.00 


DEALERS—LISTEN 


There is no office device that you can mention which is so USED BY U S. TREASURY 
. 


thoroughly perfect as this one. What is more, it sells for only 
about half what other similar protectors sell for, yet does the DEPARTMENT 
ame work. We have some dealers who are doing a big business : 
vith it. Socan you. Every man or firm witha bank account THE DEFIANCE SYSTEM of protecting 
wants one. Here is a great chance for active and hustling office checks and drafts is now recognized as the 
appliance dealers and stationers to add to their inc : ‘ : 
" e dealers and statio add to their income only absolute and sure protection against 
TO FOREIGN DEALERS the forger and check raiser. Tt has been 
Ww POI ice age > ites Writ adopted by the United States Treasury 
we make ie I mce tor the money of all nations rite . and 
is; learn what wecan offer you. Sample impressions and full Department, and is used by banks 
articulars sent free. business houses the world over. 


WRITE TO-DAY — BEGIN TO SELL IN A FEW DAYS 
It Will Increase Your Bank Account—LIBERAL DISCOUNTS 


DEFIANCE MACHINE COMPANY, “xochester NY.” 















































Largest Wholesale Dealers in 
Second-Hand Typewriters 


in the United States 





The Trade Supplied in 
Any Quantity 
at Lowest Prices. 




















General Typewriter Exchange 
243 Broadway, New York 
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We think we 
have a right to 


CROW 


use 
“DU-RA-BUL” TYPEWRITER RIBBONS 
are justly referred to by the knowing ones as 
The Cock of the Walk. 











“DV-RA-BUL” is another way of saying 


“SOMETHING JUST A LITTLE BETTER” 


just as good,” but something “ just 
when it comes to typewriter supplies, which determine the character and appearance 


“Du-Ra-Bul” 


§ toe progressive business men of the country do not want something “ 
a little better,” 

of their business correspondence. 
“Quality and Durability " 
Have you tried them ? 
If not, you have missed one of the “ really good things.” 


AMERICAN AGENCIES: 


are the only items thought of in the manufacture -* the 


Boston Minneapolis Hartford Harrisburg Buffalo 
Cleveland Grand Rapids Toledo Kansas City Chicago 
St. Louis Les Angeles Cincinnati Detroit Pittsburg 
Washingtoa Albany Baltimore Philadelphia 


Ribbons. 


Omaha 
St. Joseph 
Providence 


New York City Representative: The Ransom-Parker Co., 4-6 White Street. 
THE DODGE COMPANY, MANUFACTURERS, SYRACUSE, N.Y., U.S.A 






































BLICKENSDERFER Typewriters 


Unite the Good Points of other makes 
at about half the usual prices 


Visible 
Writing 


Column- 
Tabulator 


NEW No. 8 MODEL 


Send for Catalog Thirty-two 


The Blickensderfer Mfg. 


STAMFORD, CONN. 





Inter 
changable 
Ty} ye 
Back- 
Spacer 


Co. 
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OPENING MAIL BY ELECTRICITY. 
A Machine That Will Open 500 Envelopes a 
Minute Is the Latest Convenience in Large 
Institutions—Invented Through Ne- 

cessity. 
Among the most interesting exhibits dis 
played at the National Business Show held re 


cently in the Coliseum was a device shown 
by the Office Equipment Company of St 
Louis. The machine is known as an En- 


erates so simply that a 
h it open nine thousand 


Opener, and oj 


and wit 


velope 
boy can run it 


letters per hour. This machine has been in 
practical operation in some of the largest con 
cerns in the country, notably the Simmons 


Hardware Co., of St. Louis. It is specially 





as mail order 


well 
t opening of mail matte 
pid handling « bus 
these concerns. 
shown, 
strap controlle 


valuable to banks, 
houses, as the I 
is essential to the f such 
ness aS comes to 
The machine, as 
of a rapidly revolving emery 
by a motor. The envelopes are picked up 
quantities, or in lots as large as the individual 
operating the machine can conveniently han 
dle, and the edge of the bundle of envelopes 
can be opened, thus exposing the contents 
and in the event of three edges of the en 
velope being removed, the entire contents of 
the envelope can be seen and removed wit! 
out fear of leaving checks or enclosures 
The safety of the device and its entire co 
trol of the work by the operator recommends 
itself to all who have occasion to handle large 
quantities of mail matter 


here is compos 
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Georgi board back, top and left side bound with th ° 
” Cordele, orga. ; pers 500 pads pais paper, Heh Oy 00 sheets to white 
R. L. Wilson desires to get into commu- iolyoke, rul 4s he I 
nication with firms selling all sorts of office ry: Pod *o. pad. Hes gg Sho 
and bank furniture. He is particularly in- ruled 3-pen, 6% by Re 
ream; 2 pads paper, 


terested in a a systems, book cases, bound, yellow telegraph | k, rated ream” 1'dozen 
statione an )OOKS. y nehes exac pounds to 
ee ae sty dock tlottes holder, 18 by 24 inanent e 


Re pads, ink, nen uaereans.. for rubber stamps, all col- 
ors, size D and la 800 sheets paper, carbon, 








SPECIFICATIONS FOR SUPPLIES FOR THE jest quality: 800 ro 
Helena, Arkansas, = SMITHSONIAN INSTITUTON, UNITED No 12"S0 dozen rene ti ts 
H. S. Blackwood, located in this city, is de- STATES NATIONAL at PT or amen. No. 2, rubber Ups; oe « 
sirous of corresponding with manufacturers of a ENS oa RATIONAL ZOOLOGICAL a onal, —_o pant Np: He copying. 
office specialties, supplies and devices with the PARK, AND ASTROPHYSICAL See KIL best quality, round.” gate and with- if 
object of securing their agencies for this terri- cite, BE OPENED AT P. M., = ee ae 106 ene best qaai- Tae 
tory. Mr. Blackwood makes a specialty of . ored: 10 pens, gilt, “Relief,” No. Fer gross ft 
“everything for the office” and is building up Library and Office Furniture and iste pens, gilt and steel, ball-point No. ; 2 ie is 
a 7 : : , 15,000 cards, catalogue, 33 L or similar, 5-16 by gross pens, steel, carbon = A er Bros.; 5 iF 
an exceedingly prosperous business, having al- 4 15-16 inches, a 30,000 cards. ey pe tw a pens, steel, ree este mgt nme 4 ~ one 40 iB 
s sev rood : ies < - ger, 3-pen, 4% by 64 shes, exact; os ards, ross pens, st erbrook’ os. ; 
ready secured everal good agencies and de fatalogue, T. W., 2 15-16 by 4 15-i6 inches, ex- Tor ibe. tags —_ PA een 3 “ashen. 
sires to take on additional ones. act; 1,000 cards, catalogue, guide A to Z, in sin- 999 99} and ‘om $5 gross 
2 2 gles, halves, thirds, quarters and fifths, various Nos. 1 and 3; 26 dozen peanaiann, various 
San Francisco, Calif. colors and sizes; 3,000 cards, catalogue, guide Nos. 2 and 8; 4 dozen e, library, 8-ounce 


. : So plain, in singles, halves, thirds, quarters and 10 dozen 6-ounce and 6 
Roy M. Smith, with a temporary address fifths, various colors and sizes; 24 cases, card cata- 6-ounce and %-gallon jars; 





st Kentfield, Calif., has been east investigating osue, oak and steel, all sizes. Nos. 3 4 ; and & in i-pen 
, “ : ns, " » pyram 
agencies for a general office supply business Stationery. — comm binders, quarto, letter and a a A oe 
: P francisco. ; i] . z . octavo sizes dozen blotters, hand; 100 sheets makes; 2 dozen ribbons, record 
in San Franci co, and will be pleased to cor board, “‘binder’s,” Nos, 20 and 25; ‘1,000 sheets and copying, best quality nal makes: 4 donen 
respond with manufacturers desiring represen- poard, ““B blank,” 22 by 28 inches; 300 sheets ribbons, typewriter, po cheoain. best q . 
tation at that point. Mr. Smtih is a young board, black show board, 22 by 28 inches; 300 inal makes; 2 donen. Viheek ter, purple 
, : : sheets board, bristol, wedding, 3-ply, 22% by 28% copying, best quality, orsinal ; 40 rolls w ite 
man with the right sort of enthusiasm and the  jnches; 1 ream board, “oak tag,” 24 by 36 unches, paper, memorandum, 4%-inch, for e, sam- 
sarv financiz ackine t , z q 175 pounds to ream; 200 sheets board, ‘‘oak tag,” le required; rubber bands, t quali 
necess ary financial backing to warrant a suc No. 1. folding: 10 dozen books, press copy, Japanese a te 16, i9, ee 00%; 2 dozen rules, aa 
cess with the new firm soon after they start «My "letter size, best quality; 2 books, press copy, en, brass edge, 12, 15 and inch; 1 scale, 
active business. Japanese fiber, letter size, best quality, 700 pages; boxwood, graduated to millimeters, 10 cen 
8 dozen neem, press copy. papenees, are cep long; 5 dozen shears, office, best oS and 10 
° size, best quality; 1 dozen books, record, No. 37%, neh; 1 pound sponges, for cups; stamps, 
Providence, R. I. 100 . : cor J 5 “4 
, pages; 4 dozen books, record, No. 40, 150 <i rubber, not over 3 in long; 20 stamps 
The Smithfield Company, Incorporated, at pages; 6 dozen books, record, No. 44, 150 pages; hand, rubber, cushion, not over 3 inches long; 20 
‘ . 12 dozen books, reporter's note, stiff covers; 6 stamps, hand, rubper, ir cushion, not inches 
27 Westminster St., Providence, R. L, is dozen cases, filing, letter, Shannon's or S8Star;’ long; 3 tacks, thumb, ‘“‘Gov ”*; 10,000 
looking for a good grade of low priced type- 4 pines Cunene. pee + Se Bint cans: oe po en tags, hipping, eke umwithout ous 
: . per; 20 yards cloth, boo nding. v 0 sizes, rapping, 
writer ribbons and carbon papers and office gozen copying pads, best quality, letter size; 3 strong, mo spools o ds; 60 pounds twiné, co 
specialties; also a line of medium grade desks boxes crayons, chalk, white and colored; 3 dozen ton, white, strong, Fe pounds twine, pF wo 
manufactured by some independent desk com pen aoe mers, large, aius: . Gerhee a tie white, strong, 15s" poenas ig = ey cotton, 
Z : ed by some indepe s - octavo for 1908; 2 reams driers, plant, 12 by 17 white, ‘‘Libra * ere ly; 2 
pany. They occupy quarters that have for the inches, like sample at National Museum; 10 dozen §-ply; 100 pounds wine, me twine, Jute 
i : ‘ = f erasers, steel, best quality, knife; 10 dozen erasers, weights, paper; 4 Pind, ee 5 ge 1 dozen 
past nine years been occupied by a desk com- typewriter, long and round; 1 dozen orqete, Pd wells, mucilage, glass. 
anv. lenge,’’ 2-ounce boxes; 3 dozen files, ‘Favorite’ or 
ae, : ae ; i similar, letter size; 1 dozen folders, paper; 4 dozen nti a 
This concern is incorporated under the laws ink, black, Grawing. pateugrest. ana wash, pssin ¢ PROPOSALS FOR STAT OAR he eA 
f St: f Massach tts wi Z ing or similar; 1 dozen ink, black, figgin's “Eternal” DEPARTMENT DURIN 
“ the sate Cf lassa a a th a work his or similar; 1 dozen ink, black, purple and blue, for ENDING JUNG 30, 1908, TO BE OPE MON- 
capital of $10,000 paid in. F. Harvey Smith ts metal numbering machines, in or ginal bottles; 12 DAY, APRIL 22, 4907. 
the secretary and purchasing agent. ——— a, ad ah vines in gh nA ink, i eee ik 
’ copying, Faber’s, in pin pounds ink, printer's, er.— ro process; reams blot- 
Los Angeles, Cal red. David's, ae ‘pottle : fo, 000 label + 3 ting: best sz. 136 Toa 5 C "othe roll m400 
’ : red, David's, smail bottles; abels, gumme quality, 39 inches wide, ya ; 
Cribb, Sinclair & Pease, with temporary of- various sizes, in boxes of 100 each, submit list; 4 rolls biue rint, best quality, 42 inches wide, 50 
. Wil di L A 1 dozen mailing cases, various sizes, with bottles; 1 yrards to the roll; 40 = blueprint best qual- 
hees at 300 ilcox building, Los ngeles, dozen mucilage, Carter’s or equal, in pint bottles; ty, 42 Inches wide ; 26 reams 
California, have just formed a partnership, and 6 dozen oil, typewriter, sample required; 25 reams bond, 16 by 21 Inches; y reams bond letter 
: , _ ° paper, white, cyclone, 17 by 22 inches, 20, 24, and 28 thickness No. 29; 20° reams bond, green 16 by 
li 1 . TI ll deal 
wi ater incorporate. 1e firm wi eal in pounds to ream; 1 ream paper, Brown's linen rec- inches; 20 reams bond, pink, 16 23 eres inches 20 
ffice devi li li d ial i, super-royal, 20 by 28 inches, 54 pounds to bond, yellow, “6b 23 inches; 25 reams 
office devices, appliances, supplies and special- ord, s -royal, 28 shes, 5 reams y ° 
©, SPP PP Pp ream; 30 reams paper, superfine, Holyoke, 17 by 22 bond, Woronoco, or equal thereto, 22 by 34 inches, 


ties, and have ample capital and backing. Two inches, 20, 24, and 28 pounds to ream; 6 reams pa- 40 Ibs. to the he reams 2 o reas butt copying, 12 by 


of the firm were east recently acquiring agen- per, Weston’s linen ledger, super-royal, 20 by 28 19 inches, packages; 

‘ t » nal : ae whdie q h .. S inches, 54 pounds to ream; 5 reams paper, book, 25 reams buff coaeines sensit! oe by 8% inches, 
cies, but are desirous of adding another line or by 38 inches, different weights; 5 reams paper, fiat, 1,000 sheets to the ream; reams buff copy- 
two. “newspaper,” 25 by 38 inches, 60 pounds to ream; ing, Japanese, cap, very fine: 500 a buff copy 

. 1 ream paper, “Azurine,”’ Parson's, 12 by 22 inches, ing, Japanese, letter, very fine; 26,000 shastn oar car- 

Washington, D.. G 24 pounds to ream; 1 ream paper, “Canary,” Par- bon, typewriter, cap size; 35,000 sheets carbon, 

Pro al lt coat he B of son’s, 17 by 22 inches, 24 pounds to ream; 1,500 typewriter, letter 9 7 Car = 560 reams fiat 

roposals will be received at the Bureau © pounds paper, white, linen ledger, herbarium, 11% cap, 14 by 17 inches, to the ream, white, 
wove; 20 reams flat fete ~y “q Ibs. the 


Supplies and Accounts, Navy Department, by 16% inches, exact. 24 Ibs. to ream of this size; ream, 
. reams paper. Holycke, white, foolscap, 3 pen and 8- white, wove; 30 reams flat ae 10 lbs. to the 


Washington, D. C., until to o’clock a. m., April jen ruled: 20 reams paper, typewriter: best quality, ream, white, wove; 50 reams t letter, 12 Ibs. to 

23, 1907, to furnish at the navy yard, New thin, letter size, white, 480 sheets to ream, in boxes; the ream, iaid, first-class; 25 

York N.Y we <) laa: ail al Res 20 reams paper, typewriter, best quality, thin, cap 22% by 17% inches; 20 reams folio. pan, 32 the 
ork, N. Y., etc., a quantity of naval supplies, size, white, 480 sheets to ream, in boxes; 20 reams the ream, laid or wove; 10 reams ro 

as follows: Sch. 589 Rubber bands, blank paper, typewriter, best quality, letter aise, 480 = to the ream, tala, ee, eee Siimes ion 

" : es " a . sheets to ream, in oxes; reams aper, type- ression, size shee e ream; 

books, desk and memorandum pads; drawing, writer, best quality, cap size, white, din’ chaste’ to sete a ye ne lbs. to the ream, ruled, 

note, typewriter, carbon, and wrapping paper; ream, in boxes; 80 reams paper, white, linen ledger, first-class; 100 as linen ledger ge n Sup- 
inte Ay att we ‘ecell 5 station- 480 sheets to ream, letter size, in boxes; 20,900 ply Division), 16 by 21 inches; 

pencils, shipping tags, miscellaneous station sheets paper, wrapping, manila, 12 by 18 inches, 50 edger, medium, 18 by 23 inches, 36 Ibs. to nae 

Blank proposals will be furnished upon pounds, flat; 5 reams paper, manila, “A,” 60 pounds, ream, best quality; 10 reams linen ledger, roy ity: 180 


ery. 
a : “A yer N York 16% by 22% inches, folded to 16% by 11% inches; by 24 inches, 44 ibs, to the ream, best qualit 
application to the navy pay olnce, New YOrk, 3 reams each paper, wrapping, jute and manila, reams linen ledger, 26% by 40% inches, 105 
N. Y., or to the Bureau. E. B. Rogers, Pay- first quality, 36 by 40 inches, 60 and 80 pounds to the ream, best quality; 75 reams commercial a4 
; . 1 TT . 0 ream; 1,200 sheets paper, wrapping, manila, 24 by 50 Ibs. to the ‘ream; reams octavo, 60 lbs. to 
master-General, U. S. N 36 inches, 70 pounds to ream, flat: 12 reams paper, the ream; 100 reams parchment vellum ket 
Proposals will be received at the Bureau of wrapping, manila, best quality fiber, 24 by 36 inches, note, 60 ibs, to the ream; 50 reams linen er, 
Pp : 4 - 
. : aie “Pees 80 pounds to ream; 7,000 sheets paper, wrapping, by 10% inches; 109 reams parchment, vellum, com- 
Supplies and Accounts, Navy Department, manila, 19% by 27 inches, 90 pounds to ream, flat; mercial and octavo; 1,000 sheets rt. pow iy er, 
Washington, D. C., until 10 o’clock a. m., April 3 reams each paper, wrapping, jute and manila, 15% by 19% inches; 10 reams juarte.5 2 
23, 1907, to furnish at the navy yard, League first quality, 40 by 48 inches, 150 pounds to ream; to the ream, woe og weet aad ‘ toy "16 | Wy 
3» ‘> « tHe Navy ye » seve 2 reams paper, wrapping, manila, best quality fiber, reams tissue, manila, best q y. y nehes, 
Island, Pa., a quantity of naval supplies as $0 by 48 inches, 175 pounds to ream; 10 reams pa- folded, 480 sheets to the ream; Bong rolls tissue, 
7 pd Sch. «Ro: R bhe oer blank per, tissue, manila, 24 by 36 inches, 480 sheets to manila; 200 reams (rpewsiters, Seam media legal, 
follows ocn. 569 wubbder ands, D an ream; 5 reams paper, blotting, best quality, 19 by ruled or plain; 250 reams typewri ar jum, m oP 
books, tracing cloth, pencils, pens, typewriter 24 inches, not less than 100 pounds to ream, as- plain, 25 reams typewriter, extra h 6 
‘ , ‘ sorted colors; 209 sheets paper, oiled, best quality, yy 21 inches; 25 reams typewriter, m lan, oo 
ribbons, shipping tags, miscellaneous station- for use in press copying, letter size; 600 pads paper, 16 by 21 inches; 250 reams t ter, ee ¥ . FF 
ery. Blank proposals will be furnished upon pads, % octavo, “Cyclone,” white, 100 sheets to nlain; 75 reams typewriter, plain, 1 y 
y P P pad, bound, 20 pounds to ream; 500 pads paper, nehes; 200 reams ypewriter, extra heavy, aco of 


application to the navy pay office, Philadel- pads, % octavo, “Cyclone,” white, 100 sheets to plain; 600 reams Her, thin | ter, plain: 200 plain; 

phia, Pa., or to the Bureau ae ¢ Rogers, pad, bound, 20 pounds to ream; 150 pads paper, 300 reams tert en hie ‘es =~ tame 
ISwn pads, 8% by 11% inches. 60-pound wrapping ma- white, wove, 16 inches, 28 to the rea 

Paymaster-General, U. S. 1 nila, rough finish, 50 sheets to pad, heavy card- best quality: 75 tA wrapping, oe 20 by by 36 
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folded, 20 ibs. to the ream; 75 reams wrap- 50 bundles Strawboard, 24 by 56 inches; 40 dozen Press Copy Books.—345 dozen press copy books: 
rope manila, 18 by 24 inches folded, 40 spools tape, red, No. 19 7 yards to spool: 406 9 dozen préss copy books made of best quality 
ream; 50 reams rep ing, No. 1 rope dozen spools tape, red, No. 25, 72 yards to Spool; extra-glazed white copying paper, 7 Ibs. to the 
es, folded, bs. to the ream: 400 Ibs. twine, “cable cord,”” medium size, 1 Ib’ ream, 24% by 20% inches. 
" No. 1 rope manila, 36 by 40 to the ball: 50 Ibs. twine, druggists’, assorted eee 
olded do ; 100 Ibs. twine, hem hard, medium size Blank Books.—350 dozen blank books, indexed, 


. to the ream; 40 reams wrap- colors; " P 
rope manila, 40 by 48 inches, folded, and small; 500 Ibs. twine, soft, flax, assorted sizes; or indexed through, plain, record, day, or ledger 


© ream; 50 reams wrap ing, No. 1 rope 100 Ibs. twine, white, cotton cord; 100 Ibs. twine, ruling; 3,000 dozen memorandum books, 4% by 
by 48 inches, folded, 200 Ibs. to the white, hard, medium’ size. 7% and 4\% by 6% inches: 800 dozen stenographers 
» See eee notebooks, t% by 9 inches; 200 dozen stenog - 
raphers’ notebooks, 4% by 9 inches. 
Draftsmen’s Supplies.—200 Sheets drawing pa- yy # 

dozen quarts black writin fluid; 100 per, 27 by 40 inches, “Selected Best’: 300 sheets , 
; + 2 : ne ; - Tags.—25,000 white linen tags, 2% by 4% inches: 
blue-black writing fluid; 10 dozen drawing paper, double elephant, “Selected Best. 2,000 white linen tags, 24 "ty ae gg 





blue, or violet pa hf 200 dozen pints hot or cold; 16 dozen drawing and lettering pens: : wt - 
all rubber, for pada wad bi. Sopyable handles: 40 "dosen? aragoeet Quality. with: ebony Hi tania "tage. 4, ES 834 by 7 nches; tage, 

> ° ozen erasers, r er, co 2 by 3: 16.00 abe : 2 by 
stamp, copyable, all colors, steel, for pads and rib- sizes; 10 dozen ink, indelible, drawing. i-ounne 2M techee’ inches; 16,000 muslin labels, size 12 by 


as «4 costies ; * es —— H. = raphite; re ‘> e ea 
ncils., berian lead, HH: 25 ozen pencils, ° Ne « . | 
Penciis.—2,000 dozen best biack, hexagon or erlan lead, HHH; 16 dozen ruling pens, medium Fn tp Materials. Tracing Cloth.—200 roll | 
round, Nos. 1 to 5; 25 dozen best carmine, round, de; 200° dozen’ thumbtacke “u ‘and inch & cloth. . oe 
large. extra ae. Without tips; 50 dozen best green eads; 100 rolls tracing cloth, 36 inches wlae. 24 ' cae + 
denen best ners: i ” a fine, without tips; > yards to roll, white. Blueprint Paper.—1,500 olls blueprint paper. 
ne ue, hexagon or round. s 
extra fine; 20 dozen indelible, 50 dozen pencil-point Ree. g Brown Process Paper.—150 rolls brown process 
prot with pencils; 6 dozen pencil sharpeners PROPOSALS FOR MISCELLANEOUS SUPPLIES Paper. ep et 
small; 2 pencil sharpeners, large. FOR THE WAR DEPARTMENT DURING THE Br p loth 
S+.2@ FISCAL YEAR ENDING JUNE 30, 1908. PRO- Pt ae rocess Cloth.—100 rolls brown process 
Miscei 8-15 dozen baskets, desk, willow, POSALS TO BE OPENED MONDAY, APRIL ‘ s-6°% 
with not re corners; 15 dozen baskets, desk. 22, 1907. Ink, Rubbers, Etc.70 4 — a 
wire, with notch equare corners; 20 dozen baskets. proof drawin he bes hott! wr r S water 
waste-paper, willow, straight, medium size; 20 doz- Miscellaneous Articies.—2 dozen baths, copying, flexible ble. , Rg 4 ottles; 48 pieces gray 
waste-paper, willow, Straight, large 10 by 12 and 10 by 14 inches; 20 dozen books. er ~~ rubber for removing pencil marks from 
+10 dozen blotters hand; 50 dozen books, copy - memorandum, large, with and without index: 206 acing paper. .° 8 
ing, letter, very fine; 50 dozen books, copying, cap, dozen books, memorandum, medium, with ‘and Inks, Mucilage, Etc.—2,500 dozen writing fluid 
very fine; 1 dozen books, cop ing, 15 by i7 Inches without index; 20 dozen books, memorandum. best quality: 70 cozen writing fluid. best quality: 
v fine; 1,000 sheets Bristol rd, 22 by 28 inches. small, with and without index; 306 book supports, 125 dozen ink, copying, best quality; 50 dozen ink 


1 
a-ply; 200 ‘sheets Bristol board, 22 b 28 inches, sample required; 36 dozen brushes, typewriter, sam- copying, best quality, black; 700 ‘dozen ink, red 
4-ply; 20 dozen packs cards, blank, visiting, Bristol ple required; 10 machines, numbering, best quasty. best quality, half pints or 2-ounce bottles; 12 dozen 

- ca “eo ality, 5- ink, ‘Underwood's Everlasting Bank,” cobalt 


; 10,000 rds, rrespondence,”” 3 by 5% 4-wheel; 10 machines, numbering, best qu 
inches, 3- ly; 600 sheets cardboard, 22 by 28 inches, wheel; 10 machines, numbering, best quality, 6- black writing fluid; 25 dozen ink, “Stafford’s Com- 
p ply. white. best quality; 300 sheets cardboard, 2? wheel; 10 machines, numbering, best quality, 7- mercial”; 12 dozen ink, “Stafford’s Combined Wri 

8 inches, 2-ply, any color; 300 sheets cardboard. wheel; 20 dozen oil cans for typewriters, sample ting and Copying”; 50 gross ink tablets: 500 dozen 

by 28 inches 3-ply, any color; 500 Sheets card- required: 40 dozen bottles oil, typewriter (1-oz. 540s paste suitable for Substitution for mucilage; 
board, 22 by 28 inches, é-ply, any color; 1,000 sheets bottles), best quality, sample required; 5 gallons 2,000 dozen mucilage, standard, quarts or pints: 
cardboard, 22 by 28 inches, 4-ply, white, best qual- polish, furniture, best quality, put up in pint bot- 300 gallons mucilage, standard: 10 dozen library 
ity; 1,000 sheets cardboard, 22 by 28 inches, pho- tles, sample required: 20 dozen ribbons, stamp, all paste, in 4-ounce jars; 20 gallons library paste, in 
100 dozen rib- %-gallon jars: 2 sross brushes for 4-ounce library 


h mounts, No. 50, any co or; 20,000 sheets colors and sizes, sample required: 
cardboard, 8% by 11% inches, maniia tag; 200 M. bons, typewriter, indelible. cgpyable, for all ma- paste jars; 600 dozen inkstands, square, glass; 15 
ed; 75 dozen ribbons, type- dozen inkstands, round. glass, 2%-inch, ‘with glass 


clips, inclosure; 30 dozen clips, “bull do oe assorted chines, sample requir 
sizes; iy | Ay cor- writer, record, for all machines, sample required; Stoppers; 600 dozen mucilage stands, glass; 400 


10 dozen desk ds, 1 by 24 
ners bound, flexible; 10 dozen desk ,&.. 19% by 150 dozen Stenographers’ notebooks, est quality, ozen mucilage brushes. 
24% inches, corners bound, nonflexible; 6 dozen en- sample required; tubes, pasteboard, 1 inch in diam- * ¢ «@ 
Vv openers, steel; 20 dozen erasers, short, white eter: tubes, pasteboard, 1% inches in diameter; Pens and Penhoiders.—19,000 gross pens, in % 


H ozen erasers, knife blades, ebony tubes, pasteboard, 2 inches in diameter; tubes, sross boxes; 25 dozen sStylographic pens; 10 gross 

handles; 100 dozen erasers, knife blades, white pasteboard, 2% inches in diameter: tubes, paste- glass pens for manifold work: 1,800 gross common 
dies; 10 dozen erasers, Ink and pencil. small: rd, 3 inches in diameter; 12 typewriter stands; penho ders; 3,000 dozen penholders, cedar wood 

10 dozen erasers, ink and pencil, mammoth; 156 24 typewriter cabinets, ay 4 drawers; 12 —. with rubber or cork tips. 

ra riter * «¢ 


dozen erasers, rubber, typewriter, with brushes: writer cabinets, flat-top, 8 wers; 6 typew + 


150 ~=dozen erasers, rubber, typewriter, without cabinets, roll-top, 8 drawers. Pencils.—30,000 dozen pencils, black, round. Nos 
brushes; 50 Ibs. erasers, rubber; 25 dozen boxes ** 1, 2, 3, 4 and 5; 1,000 dozen pencils, black, best 
felines Piece resting Fiscs® {"Ga06 AGEN rurtturs1 oven etnies consreewonas, oa solored; £000 aoxen pence myaforen penclis. =| 
casear bo qncn: 12 hectographs; 6 dozen hares e; 10 dozen chairs, SMriten ra pak oF walnut; 1'dozen  $olore dozen pencils, copying, best uality 3 
cases; 20 dozen inkstands tankers’! a dozen ink- hairs, oak, typewriter, adjustable, leather back; 2° ’ oe oe " ; & 
stands, automatic, assorted sizes: 4 dozen ink- 2 dosen chairs, 5. & S.. ‘cane seat, sample required: Erasers, Knives, and Shears.—600 dozen steel 
fg fluted, 2 inches,’ metal tops: 60 desks, double, 60 by 50 inch top; 4,000 file holders, erasers, knife, best uality; 600 dozen knives 
dozen mu e, full quarts, best qualit ure; m ‘mahogany fronts, assorted sizes,’ sample yequired; straight blade’ 3% inches lar: 75 dozen knives’ 
arabic; 40 dozen. muctlage recorvoing Pow = «1,500 file holders, walnut fronts, assorted sizes’ hawkbill, best qdalitc. 6 deen se ao ' 
empty: 50 dozen mucilage brushes, metal to for Sample required; 1,500 file holders, oak fronts, as- steel, 9-inch nickeled. ’ pap ae n 
4-ounce empty reservoirs; 10 dozen’ mucilage oo sorted sizes, sample required; 12 letterpress stands, ‘ , ° a ae 04 
oak, 4 drawers; 12 tables, oak, antique, 54 by 36 Typewriters and Supplies.—400 typewriters: 100 , 


| yes. empty, No. 7; 50 dozen olled boards, 10 by : ; 
12 inches; 36 dozen oiled boards, 10 by 14 inches; agence 13 => ong oe #8 by fro L weunee S00 toser, tabulating attachments for typewriters; 
5 dozen pads (sandpaper), with’ hand @; 15 dozen 48 inches w “a mahogany finish; 6 wardrobes, 500 dozen ribbons for typewriters; 25 dozen poly - tla 





ds, ink, sizes X, 0, 1, 3, 3 and 4, all colors; 50 ‘nches wide, oak. d's chrome ribbons for any machine; 75 dose, ribbons, 
| aan cloth, sop? 2 . letter and cap sizes; purple copying, for “Burroughs Accountant”: 106 
200 pa calendar, 1908: 50 M paper fasteners, Nos’ PROPOSALS FOR GENERAL SUPPLIES FOR dozen ribbons for Bundy time recorders; 500 dozen ' 
1 and 2, round heads: 40 m Beer fasteners, Nos. THE POSTOFFICE DEPARTMENT AND THE typewriter erasers; 100 dozen typewriter erasers, 
3 4, 5 and 6, round heads; 0 paper fasteners, POSTAL SERVICE FOR THE FISCAL YEAR with brush; 550 dozen typewriter erasers, bevel: om 
Os. 1 Hf 3, 4 and 5. flat heads; 10 dozen per JULY 1, 1907, To JUNE 30, 1908, AND THE 80 dozen oilers for typewriters; 200 dozen bottles 
folders, 10 inches, heavy: 10 ozen paper welghts, FOUR YEARS JULY 1, 1967, TO JUNE 30, oil for typewriters; 100 dozen brushes (typewriter) a 
erat, ; 10 dozen paper weights, glass, 1911, TO BE OPENED ‘MONDAY, APRIL 22, for cleaning type; 100 doen brushes (Fitch) for 19 
senostae; 160 dozen paste repared, pints; 5 ogen 1907: wavents cleaning typewriter. e e-« (ro 
 ¥ » assorted: ozen penracks, metal, STATIONERY. = 
| and 6 spring; 5 dozen pen trays, assorted sizes; Paper.—500 reams foolscap paper, white: 500 Duplicating Devices.—100 duplicating devices 18 
| oe eusatders, Noe 1 Bed? —— n- reams legal cap paper, white; 2.500 reams demy ‘UCh as neostyle. mimeograph, ete. ps 
- * BO dosen’ Pndin = and quarto demy, white-wove: 200 reams (Crane's - ’ 19 
| ben, Namen, Ne. 2; 50 enheha en nolders, ee rub- Japanese linen paper; 75 reams linen ledger paper; tonaang ae. Machines.—26 anfuting machines | in 
7; 60 dozen penholders’ runic. ‘tipped, ‘Nos 2and 3; 5,500 reams white nriting Paper. flat; 000 reams = Standard makes, listing and nonilisting. 
e - . : * flat writin er, In standard colors; ' 5,000 reams . : 

: 50 Gonen pag syooe, ewepaned: i dozen pin- flat book Sener: 3,000 reams impression paper for Rubber $0e8*— 10,450 pounds rubber bands; 600 ond 
best solid head, benk’ Ny : te eae 90 Ibs. pins, heostyle or mimeograph; 50 reams onion’skim pa. Petite aan ae mands, "900 boxed 28, 19 31; 400 yur 
ping, pyramid, "Nowy a. & F. one 6; 100 osen per, glazed or wnelazed; 8,100 reams typewriter TU or wtamping pecs: 900 boxes bevel erasers: | 
10 presses, conyin > amartee on ; ozen eee: paper, for manifulding purposes, pure linen, laid &TOSs finger cots, rubber. | 6 
eyelet; 10 ‘gross rubber bands, No’ Ae I a TS areas ewe, © Sons’ Scotch Miscellaneous.—2s0 dozen files, cloth Sides; 25 "a 

‘ Summed paper; 3 gross Summed paper, or adhe- dozen filing and binding devices: 1,200 letter-filing 


rubber bands, No. 16; 150 great Sross rubber bands. ; ° 
No. 17; 400 great gross rubber oands, No. 18; 200 Ad “Bank Rolle}. 20 0a pot g boxes; 150 dozen beard clips: 10 perforators; 445,000 
+~ 4 i ~_ — 8, No, sr tenaaeTeae Pee 4 Dennison’s; 15,000 dozen scratch blocks, 3% by § paper ip ateners; a aor s ips, brass or steel 2 
~~ 0, ; 20 gross rubber n ©. 0%; 2 : , ¥ , ea wire; 12, aper clips, steel, large Size; 30,000,000 
inches; 120 boxes paper tape for Bundy time re wire clips; 20 dozen pins in pyramids; 2,500 pounds 


Sross rubber bands, No. 00%; 1,500 gross rubber - 9 -carb - 

bands, No. 000%; 36 rubber bands, No. 00001, - ba ng bine or black. eae arbOn Paper neat: pins, good quality, solid heads; 8,000 dozen thumb- wh 
36 Gress rubber bends, No. 000%: 30 gross rubber en semi-carbon paper black; 835.000 Sheets car- [acks, %-inch heads; 50,000 thumbtacks, %-inch bes 

®. No. 0000%: 25 gtoss rubber bands, No. i paper, black carbonized’ both sides heads; 200 dozen rulers, best quality, 18-inch; 144 rea 

0000% ; 50 gross rubber bands, “Package”; 10 dozen . . ee P dozen tape lines. ¢ feet in length: 1,000 tin strips 500 

ers, boxwood, 12 inches, brass €; 10 dozen for issuing money orders; 20 dozen desk pads, 19 | pre 

rulers, boxwood, 18 inches, brass ge; 4 dozen Cards and Cardboard.—20,000 cards, manila, suit- by 24 inches. leather corners: 75 dozen hand blot- per 

rulers, boxwood, 24 inches, brass ed e; 10 dozen able for writing with either pen or pencil; 250,000 ting pads; 700 dozen copying pads; 50 dozen copy- wik 


rulers, rubber, ‘12 inches, best; 10 dozen rulers, cards, white, suitable for writing with either pen ing brushes, 3% inches wide: 30 dozen twine pots ! 
rubber, 18 inches, best; 10 dozen rulers, rubber, or pencil; 1,500,000 blank examination ecards, to be 250 dozen paper weights, glass: 550 dozen sponge pos 
flexible, 12 inches; 10 dozen rulers, rubber, flex- 3% by 115-16 inches each; 70,000 sheets Bristol cups, glass, 2%-inch; 275 pounds sponge for sponge 10 

cups; 7,000 pounds red sealing wax: 250 dozen pen- 15 








ible, 18 inches; 5 dozen rulers, rubber, flexible, 24 cardboard, 22 by 28. 3-ply; 70,000 sheets Bristol 

inc ; 20 dozen scissors, 6 inches; 20 Ibs. Sealin cardboard, white, 22 by 28; 20,000 sheets blank racks; 15 dozen ink eradicator, fluid. 28 
Wax, any color, best quality; 20 dozen shears, railroad board, white, 29 by 28; 20,000 sheets blank oe '< rea 
inches; 10 dozen shears, 10 inches; 5 dozen shears, railroad board, Standard colors, 22 by 28; 5,000 Rubber Stamps and Supplies.—54.356 rubber tiss 


Stamps, 1 inch to 6 inches in length, with two o: 


12 inches; 5 dozen shears. 14 inches; 20 dozen sheets cardboard. manila stock, good quality, cal- 
size and style of type as may be or- 


, erasing, nickel-plated; 10 M shippi tags, endered, smooth, hard finish; 3,000 sheets oil seven lines, 1 
linen, with strings: 20M shipping tags, "meantin ity 
Sa, with strings; 100 Ibs. spo 
sponge cups, fountain; 20 doz. sponge cups, 
glass, 3 


board; 1,000 reams card blotter, 19 by 24 inches, dered. 
nge, fine, for cups; goed quality; 2,500 pasteboard tubes, 38 inches - 2's ma 
ong; 10,000 strawboard mailing tubes; 500 card- Postmarking and Postoffice Datin Stamps.— tin 


ins.; 3 doz. stands, calendar, metal; board tubes. 15,000 rubber postmarking and cance ing stamps, 




















consisting of postmarking device, canceling device, 
air-cushion, base, handle and type; 5,000 rubber 
postmarking and canceling stamps, consisting of 
postmarking device, canceling device, air-cushion 
base, handle and type; 5,000 rubber postmarking 
(receiving) stamps, containing a circle, 1% inches 
in diameter; 21,475 rubber dating stamps, to be 
i% inches in diameter with provision for changing 
ates 
> 7 * 

Dating Stamps.—25 rubber dating stamps; 100 
rubber stamps, ‘“‘Hand Index,” 3% inches in length; 
25 gross line daters arranged for printing the 
month, day and year. 

«+ 7 

Self-inking Stamps.—50 rubber stamps, self-ink- 

ing, square, circular, or oval. 
> . . 

Type.—725 sets pica rubber type for days, months, 
five consecutive years, and two blocks, A. M. and 
P. M., with tweezers; 50 gross rubber Year Type, 
pica, as “1907"’; £0 sets metal-bodied rubber type 
and holders; 75 sets Para solid-rubber type and 
holders. 

. . . 

Ink.—850 dozen rubber-stamp ink, copying; 4,000 
pounds canceling ink for use with rubber stamps; 
600 dozen rubber- stamp ink, copying, in colors. 


Pads.—2,000 dozen Me tn rubber stamps, copy- 
in red, purple, and black; 100 dozen pads for 
rubber postmarking stamps, size 3% by 6% inches; 
2,000 dozen pads for rubber postmarking stamps, 
size 2 by 3% inches 

> + 

Racks.—50 racks for rubber stamps 

* o . 


Miscellaneous Stamps.—200 miscellaneous stamps. 
consisting of block and wooden handle; 1 dozen 
ribbon dating stamps; 200 dozen cotton ribbons 
for ribbon dating stamps. 

. * 


Numbering Machines and Supplies.—300 number- 
ing machines, steel, five-wheel and six-wheel, au- 
tomatic, with extra-strong frames and well con- 
structed; 50 dozen pads for numbering machines, 
automatic, five-wheel and six-wheel; 350 number- 
ing machines, steel, five-wheel and six-wheel, of 
lever pattern, consecutive; 100 dozen pads for 
TT machines, lever, five-wheel and six- 
wheel 0 dozen numbering-machine ink, best 
quality; 10 dozen numbering-machine ink, copying, 
best quality. 

« cz > 

Lead Seals and Hand Presses for Same.—700,000 
lead seals, either with or without cord attachment; 
500 hand presses for attaching lead seals. 

. * > 


Letter Balances and Scales.—-3,000 letter balances, 
standard make. 
* > > 
Letter-Copying Presses and Supplies.—150 letter- 
copying presses; 150 letter-copying presses; 12 let- 
ter-copying presses; 40 dozen copying- -cloth pans; 
50 blotter baths. 


. +. . 
Desks.—35 desks, flat top. quartered oak. 
7 > . 


Tables.—5 tables. cabinet oak, 45 inches long, 31 
inches wide, 31 inches high; 5 letter-press stands, 
oak, 4 drawers; 10 typewriter stands, quartered 
oak; 10 swinging typewriter tables 

. * . 

Chairs.—100 chairs, Victoria, or chairs of a sim- 
ilar pattern; 50 chairs, bent wood; 25 chairs, type- 
writer, ball-bearing casters. 

° + * 

Wardrobe Lockers.—20 wardrobe lockers; 25 steel 
lockers. 

. . « 

Baskets.—350 order baskets, 30 inches long by 
19 inches wide; 100 truck baskets or warehouse 
ears; 200 carrying baskets: 200 office baskets 
(round) for waste paper, 15 inches in diameter by 
18 inches deep; 5 dozen baskets, willow, top length 
25 inches; 15 dozen baskets, willow, round, diam- 
eter at top 22 inches; 25 dozen baskets. wire, waste 
12 by 15 by 12 inches; 10 dozen baskets, wire, 18 
inches long. 

. > . 

Twine and Cordage.—3,588,000 pounds twine; 40,- 
000 pounds assorted twine, weighing about 10 
ounces each and unwinding from the inside. 

* * * 


PROPOSALS FOR STATIONERY FOR THE DE- 
PARTMENT OF THE INTERIOR, FOR THE 
FISCAL YEAR ENDING JUNE 30, 1908. TO 
BE 7 MONDAY, APRIL 22, 1907, AT 
2P. M. 


Papers.—400 reams foolscap paper, best quality, 
white, ruled various widths; 400 reams legal cap. 
best quality, white, ruled various widths; 1,000 
reams letter paper, best quality. white or cream; 
500 reams press copy paper, white, flat; 350 reams 
press copy paper, 300 reams commercial note pa- 
per, best quality, white or cream, ruled various 
widths or unruled; 10 reams note paper, bond, ruled 
or unruled; 150 ream note paper; 20 reams folio 
post, linen stock, 17x22 inches, best quality, white; 
10 reams flat cap, linen stock, best quality, white: 
15 reams super-royal, best quality, line stock, 20x 
°8 inches; 60 reams typewriter paper, white; 10 
reams envelope paper, gold, 20x25 inches; 250 reams 
tissue manila paper, cap size; 150 reams wrapping 
paper, rope manila, best quality, 40x48 inches; 
125 reams wrapping paper, rope manila, best qual- 
ity, 36x40 inches; 250 reams wrapping paper, rope 
manila, best quality, 18x24 inches; 275 reams blot- 
ting paper. various colors, best quality, 19x24 


OFFICE APPLIANCES 


inches; 75 reams typewriter paper, line stock, white 
or cream; 1,200 reams typewriter paper, linen led- 
er, white or cream; 200,000 sheets semicarbon and 
nk manifold paper; 3, 600 reams gre paper; 
1,625 reams typewriter paper, equa Paragon,’ 
No. 1%; 400 reams typewriter paper, linen stock, 
white, equal to ‘Fairfield first quality;’’ 500 reams 
bond paper, pure linen stock, white, unglazed; 25 
reams — paper, No. 1, machine-finished, 24x38 
inches; 35,000 rolls paper, toilet, put up in cases of 
100 rolis; 4,500 sheets cardboard, extra heavy, best 
quality, ‘white, 18x22 inches; 100,000 sheets draw- 
ing paper, medium quality for mounting drawings. 
8x11 inches; 70,000 sheets drawing paper, for In- 
dian schools, 8x1l1% inches; 40 reams wrapping pa- 
per, rope manila, best quality, 24x36 inches; 25 
reams wrapping paper, rope manila, best quality, 
24x36 inches; 50 rulls wrapping paper, manila, best 
quality, 18, 24, 30, 36 or 42 inches wide. 
. . . 

Rubber Goods.—6,100 rubber bands, best quality; 
29,000 rubber bands, best quality; 600 dozen com- 
bined pencil and ink erasers; 250 pounds artist's 
rubber, equal to E, Faber‘'s cabinet; 1,500 cakes 
rubber ink erasers; 500 dozen combined pencil-point 
protectors and rubber erasers; 500 cakes erasers, 
equal to ‘‘Erasit;’’ 14,500 cakes rubber erasers for 
typewriters; 60 dozen rubber finger shields 

. o . 


Pens and Steel Goods.—4,900 gross steel pens; 30 
dozen drawing or ruling pens; 50 gross mappin 
pens; 150 dozen crow-quill pens; 250 dozen stee 
erasers, knife; 25 dozen steel erasers, spear; 80 
dozen office shears, straight trimmers; 45 dozen 
scissors, 6-inch. 

7 . . 

Draftsmen’s Supplies.-2 dozen road pens, best 
quality; 3 dozen bow pens and bow pencils, 3%- 
inch, wth needie points; 10 dozen drawing pens 
best quality, with ebony or aluminum handles; 2 
dozen dividers, 6-inch; 25 dozen triangles, hard 
rubber and xylonite, various sizes; 6 dozen trian- 
gular scales, 12-inch; 10 sets drawing instruments, 
in cases; 50 dozen camel’s-hair brushes, in wood- 
en handles; 20 dozen sable’s-hair brushes, red, in 
wooden handles; 4,000 dozen thumbtacks, %-inch 
heads; 450 dozen indelible drawing ink, % or 1- 
ounce bottles; 100 sheets drawing paper; 1,200 
sheets drawing paper, double elephant; 350 yards 
drawing paper, white, rough or smooth mounted 
on muslin; 500 rolls. tracing cloth; 2,400 sheets 
tracing paper, vegetable, 27x38 inches; 6,900 sheets 
bristol board; 2,225 pans—1,575% pans colors; 48 
cakes India ink, Chinese, best quality; 50 ‘sets 
paint saucers, 3% inchs in diameter; 100 sheets pa- 
per, Paragon, doubie-mounted; 650 rolis blue-process 
paper, prepared; 24 glasses, magnifying, for instru- 
ment boxes; 300 cakes sponge rubber, 4x2x1 inch; 
220 dozen pencil pointers, 2x2% inches; 60 pots 
water colors; 6 beam compasses; 15 proportional 
dividers, 8% inches; 2,400 sheets cross-section pa- 
paper, 16x21 inches; 200 dozen drawing and let- 
tering pens; 5 dozen lead weights for splines. 


Glass Goods.—10 dozen pocket inkstands; 145 
dozen inkstands; 75 dozen sponge cups, thick 
glass; 60 dozen mucilage stands, medium size; 
4 dozen sets inkstands, with 2 inkstands, sponge 
cup in center, and tray fo for same. 


Lead Penciis.—9,500 Meth pencils, best quality, 
round, various grades; 1,200 dozen artist’s pencils, 
best quality, black, hexagonal, various grades; 
1,800 dozen pencils, red, blue, or green, best qual- 
ity; 15 dozen pencils, automatic, red, blue or green; 
12 dozen pencils, red and blue combined; 100 dozen 
pencils, copying; 1.800 dozen pencils, black, hexag- 
onal, rubber heads; 600 dozen pencils, checking, 
black, round; 500 dozen pencils, black, plain cedar, 

> 7 


Penholders.—425 dozen penholders, wooden, with 
hard-rubber tips; 1,500 dozen penholders, wooden, 
assorted; 225 dozen penholders, hard rubber; 36 
dozen penholders, celluloid; 100 dozen penholders, 
soft-rubber tips; 500 dozen penholders, cork tips; 
75 dozen penholders, all cork, large size. 


Inks and Mucilage.- 200 Soaks writing fluids, best 
quality, quarts; 50 dozen copying ink, best quality, 
quarts; 60 dozen carmine ink, 2-ounce bottles; 286 
dozen crimson ink, 4-ounce bottles, with cork stop- 
pers; 25 dozen blue ink, cones; 50 dozen black ink 
cones; 30 dozen stamping ink, best quality; 100 
dozen mucilage, quarts; 80 dozen mucilage, 8- 
ounce bottles, with brush, 


Miscellaneous.—75 dozen oil for typewriters, 1- 
ounce bottles; 55 dozen gummed stub files; 700 
reams impression yaper, white, for Mimeograph 
and Neostyle; 225 dozen jars of paste, with brush 
for each jar: 200 dozen pads for press copying; 
185,000 seal papers, red, extra quality; 350 dozen 
press copy books, best quality; 50 dozen press 
copy books, best quality; 60 dozen clips, nickel- 
plated; 35 dozen penracks, 3 styles; 48 dozen rul- 
ers, hard rubber; 80 dozen rulers, boxwood, best 
quality; 10 dozen water bowls, for use in press 
copying; 10 dozen copying brushes; 10 dozen bill 
files, upright, with slides; .0 dozen arm rests, pol- 
ished, 10 inches wide; 70 avzen paper weights, iron, 
5 styles 30 dozen hand vwlotters, large, plain; 145 
dozen boxes of eyelets, 10 dozen hones, in cases, 
oil, medium size; 625 dozen spools red tape; 150 
dozen hanks silk taste, various colors; 410 dozen 
pieces silk ribbon; 150 dozen spools silk ribbon; 21 
dozen pieces aoe ribbon, black, red, blue, or 


green: 15,650 boxes paper fasteners; 450 pounds 
sealing wax. red, best quality; 300 pounds gum 
arabic: 1.050 pourds pins, best solid head; 600 
dozen papers pins, pyramid; 225 pounds sponge 
for sponge cups; 500 pounds tinen twine; 6,000 


younds hemp and 

ts; 75 dozen was nt 
or varnish brushes; 
5,000 sheets oiled 
ribbons for Rem 


Seite iy oe and other ‘igpewniters, ne 
r ns for hec work; ibbons ye 


ty 
i 


Hammond ee ay ri 
graph work; 250 dozen all 
mail openers; 100,000 -lined fille 
vers; 80,000 file wrappers, oyaxi4 inches; 3, 
rushes ‘and tops for | stands; 

clips ozen - ener prods; 

let punches; 12 dosen writi ean 
dogen tubes of paste, 3-oz.; 


board; 5,000 aioets  serabeata? 17% 


24.000 pasteboard t — quality; 

rolls +d Bilckensderfer, yO Gee dost ‘pase &. 
copyable or non- yable; 

er stamps, red, ‘pine, een, and black; 40 
desk pads, 19%x24% inches; 900 packing boxes fo 
stationery. 





f 


= 


PROPOSALS FOR STATIONERY, SUP 
ETC., REQUIRED BY THE DEP 
STATE AND THE Bie we ete 
SULAR SERVICE DURING THE Fi 
roe rey B JUNE 30, 1 TO BE ENED 
APRIL 22, 1907, AT 2 O'CLOCK P. M. 


Paper.—50 ream cap, linen, bandmate, > 20 
pounds, 13% by 8%; 60 reams letter, linen, azure, 
f2 pounds, 10 by & printed and plain; 







cap, 19 lines, ma n azure, pounds, 13% by 
8%; conaeiee aap: 35 lines, m agure, 16 
pounds, %, whole and ne sheets; au 
reams Boom 2 ., unruled, azure, 16 pounds, 


by 8%, whole and half sheets; reams note 
azure, 8 by 5, printed and plain; 265 renee, nese 
white, fine quality, linen, 8 by 5, nit fine 4 
sample; reams mots, y Meigh 

ity, Slaseatt 8 by 5 heavy 

150 reams note, white, fine quilts en, 
8 by 6, light weight, plain; 50 reams note, w oy 
8 by 5, very light weight; = reams note, = 
fine quality, linen, 7 by 4 Mai 

ple; 100 reams note, w ite, fine oa ality, 
plain, 7 by 4% heavy wel ‘note 
white, fine qaniney, linen. yada 
weight; 10 reams letter, wht ji 8 by 10, hal 

embossed, as per sample; 

8 by 10, whole sheets, embossed, oo rr Oa 
10 reams letter, white, 8 by 10, w 

sheets, plain, as per sample; 40 reams py ye 
lines, white, best quality, as per sample; 

legal cap, best quality, as per a i200 reams reams 
typew uiees, oth and letter, all 
copying; sheets carbon 
cap size; ‘0 reams card blotting p 
ity, 140 pounds tq the roam: pe 


wrapping, best rope, 24 by sande to mene 
ream: 10 reams same as above, meg 
pounds to the ream; envelope pa yel royal; 


200 reams white tissue paper; 

by 38. 

* « 6 
Inks (assorted).—3 dozen Arnold's welling fluid. 

pints; 6 dozen Carter's writing re yo 

* pene -—10 grove we { gross i 
r ends, assorte gross and blue, assort- 

ed: 6 dozen automatic, black, assorted; 4 dozen 

boxes of black leads for automatic pencils, as- 


sorted. 
ee 


Miscellaneous.—40 dozen kstands, assorted; 4 
dozen hair combs; 4 dozen Tair brushes; 3 dozen 
hand brushes; 40 dozen typewriter ribbons; Rem- 
ington copying: Remington record, Smith- Premier, 
Underwood, Oliver, boo gh 
more; 300 dozen ink, penci — dag + 2 eras- 
ers, rubber, best; 12 4 metallic 
edge, boxwood, 12-inch; 5 dozen -~ e. flat, metal- 
lic edge, boxwood, 15-inch; 12 dozen pene, flat, 
erg gy en oe FB 
flat, meta e, xw -inc 

. bands, N 


letter openers; 1 great gross rubber o. 8; 
cs great gross rubber bands, No. 11; .. great 
gross rubber bands, a. 9s .. great gress gross rubber 
bands, No. 14; 25 t gross ru rub bands, oe 18; 


25 great gross rubber r banda, No. 30; 26 8 

rub »er bands, No. 31; 40 great aos Ie 

No. 83; 5 great gross rubber ds, me igch inch 
great gross rubber bands, -inch, 

gross sill taste, No. 2 (% inc wide), pe yr iw blue: 
10 gross silk cord, balls, 50 B iy dm to the ball: 
dozen shears, office, 9-inch; 5 dozen shears, 0 “ 
10-inch; 2 dozen shears. Office, 11- inch; 2 dozen 
shears, office, 12-inch; 40 dozen scissors, best, a 
sorted sizes; 1,/00 sponge, best, for cups; 
pounds sponge, pee sheep's-wool; 20 dozen roo 
cups, glass; 1,500 pounds ee "pest, 

dozen Amberg file cases, cap si No. 504; 

en Amberg file cases, letter ten ‘No. 503; 2 oe 
numbering machines. 4 and 5 wheel, lever; 
pounds sealing wax; 800 spools tape, red, “tt 72 
* ards; 10 dozen paper punches, eyelet t, A 20 
dozen mucilage reservoir stands; 15 dozen Chamois 
skins; 1 dozen feather dusters, assorted; 10 sata 
toilet soaps, assorted, best quality; 1 100 gross thu t — 
tacks; 3 gross pincushions, assort 

Moore’s blotters, hand, large, varnished; 400 png 
tissue paper for water-closets; 600 rolls tissue pa- 
per for water-closets; 2 dozen 4 baskets; 2 
dozen waste-paper baskets; 600 boxes eyelets, as- 
sorted; 1,000 boxes paper fasteners, ammnorte round 
and flat heads; 1.000 boxes paper clips; 20 dozen 
penracks, assorted; 8 dozen whisk is, best 
quality; 2 dozen arc-board clips, steel springs car- 
bon finish, letter and cap; 8 gross erasers, steel, 
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+ arabi t; 40 
po ae gg yg a gg gg 
press-copy Ss, cap size, ind 00 


without 2 
letter- press &.. ity Py = 
- > m - 
eens, poe if 500 blocks memoran- 
dum a mizecte, gach). © by 8; 3,009 Blocks 
Fan “pocks "memorandum nlocke (160 ancets ecch) 
m 
+ 1,500 teh 
a $00 “at her's books; 1,000 boxes per 
q in box), blue, red, green; 50 es 
poner seals, ©. 6 (100 in box), blue, ; 
); 25 ge es iv 10 
c.); paper rs, ory, ad 
vy; 30 oe paper weights (various 
); boxes pins, best, Nos. 3, 4, 5, and 
rolls in a box); .. gross cards, blank, bes 
bristol boards, 4% by 2%, packs of 60;'.. dozen 
zes. 


scrapbooks, white paper, assorted 
eo ;e @ 


PROPOSALS FOR STATIONERY AND MISCEL- 
LANEOUS ITEMS FOR THE PUBLIC PRINT- 
ING AND BINDING FOR GOVERNMENT 
PRINTING OFFICE, WASHINGTON, D. C., TO 
BE OPENED 22D DAY OF APRIL, 1907, AT 2 
O'CLOCK P. M. 


STATIONERY. 

Pencils.—210 pencils, black, round, soft, 

— or hard lead as may be ordered; standard 
; 15 gross nholders, erasers, etc; 24 boxes 
roundhead paper fasteners, small; 300 boxes round- 
head paper fasteners, medium; 24 boxes roundhead 
paper fasteners, iarge; 300 boxes paper clips, brass 
or steel wire; 5 dozen hand blotting pads. 
a oe 
Inks.—350 quarts writing fluid, best quality, stan- 
dard makes, quarts; 90 Goins writing fluid, best 
ty, standard makes, In 5-gallon kegs; 24 quarts 
writing ink, best quality, quarts; 20 gallons 
writi ink, best quality, In 5-gallon kegs; 
red, best quality, pints. 
. =) 

Typewriter Ribbons.—Record only; no copyi 
oon are ped. om required io be no ‘less 
than 9 yards long. ozen Remington typewriter 
ri colored or black record; 7 dozen Skenmond 

ter ribbons, colored or black record; 6 dozen 
ood typewriter ribbons, colored or black rec- 
ord; 3 dozen Monarch typewriter ribbons, colored 
record; 3 polychrome ribbons for any ma- 
e; 3 dozen Elliott-Fisher record ribbons. 
* * * 

Seal Wax.—19 pounds sealing wax, any color, 
four sti to the pound, “ f 

7a 

Rubber Bands.—3,500 gross rubber bands, assort- 
od he > 


inkstands, Etc.—250 gross Gillott’s steel 

pone: 0 dozen inkstands; 12 dozen sponge cups, 

ick glass; 2 dozen mucilage reservols, empty; 8 

best quality; 14 dozen shears, steel; 5 dozen 

waste baskets, arreaent cytinees: 5 dozen desk 
es; 


36 quarts | 


dozen bone folders; 5 
bone paper cutters. “Sitka”; 96 yards tracin 
linen; 144 yards tracing linen, white vellum; 1 
dozen reg ste, 8 oz.; 6 dozen liquid glue, in 
pint cans; ozen liquid glue, in gallon cans; 36 
gross standard white school crayons. 
. > > 
Carbon P —560 boxes typewriter, semipurple 
% Inches; 25 boxes t riter, semi- 
purple gauze, 9 by 11 Inches; boxes type- 
writer, semipurple gauze, 9 by 12 inches; 400 
boxes carbon paper, typewriter, black, 8 by 10 
inches; 100 boxes carbon paper, typewriter, black, 
Hd vy 13 inches; 600 boxes carbon paper, pencil, 
@, 8 by 9 inches; 250 boxes carbon paper, pencil, 
blue, % by 12 Inches; 2,000 boxes carbon paper, 
pencil, 14 by 17 inches; 2,000 boxes carbon paper, 
pencil, 16 by 21 inches; 2,000 boxes carbon paper, 
pencil, 18 by 23 inches. 
. . + 
Loose-Leaf Binders.—-50 loose-leaf binders for 
sheets 3? by 12 inches, bound on 9%-Iinch side; 43 
loose-1 nders for sheets 10% by 15 Inches, 
bound on 10\%-inch side; 9,621 loose-leaf binders 
for sheets 14 by i7 inches, bound on 14-inch side; 
2-inch back (inside measurement); each to be ac- 
companied with 5 manila separating guide sheets, 
14 by 17 inches; 19 loose-leaf binders for sheets 15 
by 19 inches, bound on 15-inch side; 527 loose-leaf 
nders for sheets 17 by 21 inches, bound on 17- 
inch side; 1l-inch back. 
a. Oe 


PROPOSALS FOR MISCELLANEOUS SUPPLIES 

THE DEPARTMENT OF COMMERCE 

AND LABOR TO BE OPENED THE 22D DAY 
OF APRIL, 1907, AT 2 O'CLOCK P. M. 


Furniture.—Bookcases, revolving; bookcases, sec- 
tional; boxes, file, 4% by 10% by 12% inches deep; 
cabinets, filing, sectional; chairs, bent wood, oak 
or birch; chairs, office, medium high back, cane 
seat and back. aren and swivel, oak, with cas- 
ters; chairs, stepladder d flat top, 66 inches 

, 60 inches long, 55 inches long, 42 inches 
;. typewriter, flat top, 4-drawer; typewriter, 
flat top, 8-drawer; letter-press stands, oak, 4- 
drawer; 10 letter-press 29 inches high; 


oak, 
stools, revolving, iden-oak finish, 32 inches high, 
cane seat or leather-covered; veer stands, 
gam: typewriter stands, oak, swing 
ron. 


ng; washstands, 





OFFICE APPLIANCES 


PROPOSALS FOR STATIONERY AND SUPPLIES 
FOR THE DEPARTMENT OF COMMERCE 
AND LABOR TO BE OPENED THE 22D DAY 
OF APRIL, 1907, AT 2 O'CLOCK P. M. 


Paper.—150 reams foolscap, best quality, wove, 
white; 100 reams legal cap, best quality, wove, 
white; 125 reams letter, best quality, wove, white; 
20 reams letter, best quality, wove, white, flat; 
300 reams linen, wove, white; 100 reams linen, 
wove, white; 25 reams linen, wove, white, 16x21; 
150 reams linen, wove, white, 8xl10%; 150 reams 
linen, wove, white, 8xl12%; 25 reams linen, wove, 
white, 16x21; 650 reams linen, wove, white, 8x10%; 
800 reams linen, wove white, 8x12%; 200 reams 
linen, wove, white, 16x21; 400 reams linen, wove, 
white, a 100 reams linen, wove, white, 8x12%; 
500 reams {nen, wove, white, 16x21; 75 reams 
linen ledger, wove, white. a 25 reams linen 
ledger, wove, white, folded to 5%x6%; 10 reams 
linen ledger, wove, white, folded to 7%x9; 
reams linen, white, chronograph, about 14%x25; 
25 reams, bond, Persian, white, 16x25; 25 reams 
bond, Persian, white, 21x32; 10 reams bond, linen, 
wove, gold, 16x21; 40 reams book, antique, laid, 
cream or white, 16x21; 20 reams book, antique, 
laid, cream or white, 16x25; 700 rolls arithmometer, 
unruled, 3 15-32 inches wide, 225 feet per roll; 300 
rolis arithmometer, unruled, 2% inches wide, 225 
feet per roll; 100 reams manila, writing, 22x24, 40 
ounds to the ream; 250 reams manila, wrapping, 

st quality, in ream packages: 200 reams card- 
board, rope manila stock, good quality, calendered, 
smooth, hard finish, surface suitable for writing 
with either pen or pencil; 40,000 sheets semicar- 
bon, black, 8x10%. best quality; 50,000 sheets semi- 
carbon, black, 8x1l2%. best quality; 3,000 sheets 
semicarbon, black, 16x21, best quality; 100 reams 
blotting, best quality, various colors, 19x24 inches; 
3,000 rolls toilet, best quality; 35,500 pounds chart; 
1,500 pounds linen, bond, 36x44 inches; 30 reams 
printing, white, 24x36 inches; 25 reams tissue, 
white; 75 reams tissue, manila; 5 reams manila, 
20x30 inches; 350 rolls tide gauge, 12 15-16 inches 
wide, in rolls; 3 bundles India transfer, 28x52 
inches, medium; 200 pasteboard tubes, good qual- 
ity, extra heavy; 300 pasteboard tubes, good qual- 
ity, extra heavy; 100 pasteboard tubes, good qual- 
ity, extra heavy; 100 pasteboard tubes, good qual- 
ity, extra heavy. 

**e 

Copying Materials.—3 presses, copying; machines, 
co ying: 600 rolls paper, copying, white or ma- 
nila, for roller copiers; 75 books, copying, 150 
ages; 100 books, copying, Japanese aes 800 
ay copying, manila paper, best quality; 125 
books, copying, manila paper, best quality; 50 
reams paper, copying, Japanese, 10x12; 5 reams 
paper, copying, Japanese, 10x24; 150 reams paper, 
copying, manila, 10x12; 5 reams paper, copy ng 
manila, 10x14; 2,900 sheets paper, oiled, best qual- 
ity, for press copying; 500 sheets paper, oiled, best 
quality, for press copying, 10x14 inches; 6 dozen 
brushes, co zing. 3%-inch; 2 dozen water wells, 
a: 50 dozen pads for press copying; 20 
iozen pads for press copying; 12 dozen cloths 
copying, thin, 10xi2. 

> . o 


Drafting Materials.—10 gross thumbtacks, Ger- 
man silver; 5 gross thumbtacks, German silver; 5 
gross thumbtacks, German silver; 6 quarts ink, 
carbon, in quart bottles; 10 dozen bottles ink, draw- 
ing, waterproof; 10 dozen bottles ink, drawing, 
waterproof; 3 dozen bottles ink, liquid india, in- 
delible, large size; 5 dozen bottles ink, drawing, 
liquid india, waterproof, small bottles; 12 sticks 
ink, Indian; 12 sticks, ink, Indian; 5 dozen sponge 
rubber, 4x2x1; 50 rolls paper, blueprint; 35 rolls 
paper, blueprint; 10 rolls paper, drawing, mounted, 
grained surface; 6 rolls paper, see) mounted, 
grained surface; 6 rolls paper, detail drawing, 
mounted, grained surface; 10 rolls paper, detail 
Grawing. mounted, grain surface; 2 rolls paper, 
detail drawing, heavy, 36 inches wide, 100 yards 
to the roll; 34 rolls paper, tracing, 42 inches wide, 
in rolls of 20 yards; 2 reams paper, tracing, French 
vegetable, 22x28 inches; 1 ream per, tracing, 
French vegetable, 28x42 inches; 18 rolls paper, 
Van Dyke, in 10-yard rolls, 36 inches wide; rolls 
paper, Van Dyke, in 10-yard rolls, 36 inches wide; 
4 rolls tracing cloth, dull back, 30 inches wide; 2 
rolis tracing cloth, dull back, 36 inches wide; 10 
rolis tracing cloth, bright or dull back, 30 inches 
wide; 10 rolls tracing cloth, bright or dull back, 36 
inches wide; 20 rolls tracing cloth, bright or dull 
back, 42 inches wide; 6 dozen water colors, dry 
and moist, in full cakes; 24 sheets vitreloid, trans- 
parent, medium thick; 1 dozen weights, lead, size 
about 4x24 x13-16 inch; 24 sheets Xylonite, trans- 
parent, 20x50 inches. 

s* «¢- * 


Duplicating Apparatus and Supplies.—Mimeo- 
geen. Edison, d.aphragm, No. 61; mimeographs. 

ison, diaphragm, No. 62; mimeographs, ison, 
diaphragm, No. (3; mimeographs, Edison, oscil- 
lating, o. 71; spimongragns, Sdison, rotary, No. 
75; neostyles, rotary, No. 1; hectographs; hecto- 
graphs, refilling; 2 dozen aaenares> ink; sizes, 
colors and net prices to be specified; schapiro- 
graphs, No. 2; schapirographs, No. 3; schapiro- 
graphs, No. 4; scnapirographs, No. 5. 

> > > 


Files.—50 dozen files, adhesive, 9x11, cloth sides, 
250 stubs; 20 dozen files, adhesive, 9x13, cloth 
sides, 250 stubs; 5 dozen files, adhesive, 9x15, cloth 
sides, 250 stubs; 12 dozen files, “Arlington’’ or 
equal; 3 dozen files, “Falcon" or similar thereto; 
20 dozen files, transfer, ““Globe” or similar; 2 dozen 
indexes for “Globe” es. 


Glass Goods.—2 dozen inkstands, square, 2-inch, 
with glass tops; 6 dozen inkstands, square, 2%- 
inch, with glass tops; 30 dozen inkstands, fluted, 
2% -inch, with metallic tops; 40 dozen inkstands, 
round 2-inch, with ground-glass; 2 dozen inkstands, 
Traveler's; 24 dozen sponge cups, thicK glass, 3 
inches in diameter: 2 dozen sponge cups, reser- 
voir; 2 dozen mucilage stands, reservoir. 


inks.—60 dozen writing fluid, quarts; 35 dozen 
writing fluid, pints; 150 dozen writing fluid, half 
pints; 18 dozen copying, quarts; 12 dozen, copying, 
pints; 12 dozen copying, half pints; 12 dozen red, 
not copying, quarts; 18 dozen red, not copying, 
pints; 50 dozen red, 4-ounce bottles, cork stop- 
pers; 20 dozen colors, 4-ounce bottles, Carter's 
“Household” or equal. 

om . . 

Paper Fasteners, Etc.—15 pounds pins, best solid 
head, No. 1; 100 pounds pins, best solid head, No 
2; 25 pounds pins, best solid head, No. 3; 150 
pounds pins, best solid head, No. 4; 30 pounds 
pins, best solid head, No. 5; 20 pounds pins, best 
solid head, No. 6; 12 dozen pincushions; 109 dozen 


pins, pyramids; 4,000 boxes clips, “Clipper” or 
equal, “Dennison” or equai, ‘Eureka’ or equal, 
“Gem” or equal, ‘Giant Niagara’’ or equal, ‘‘Mid- 
dleton” or equal, “Weis” or equal; 12 dozen clips, 
brass or nickel-plated, No. 1; 12 dozen clips, brass 


or nickel-plated, No. 2; 12 dozen clips, brass or 
nickel-plated, No. 3; 18 dozen clips, cylindrical 
steel spring, small; 15 dozen clips, cylindrical 
steel spring, medium; 6 dozen clips, cylindrical 
steel spring, large; 6 dozen clips, board, 9x12, in 
boxes of % dozen; 10 dozen clips, board, 9x14, in 
boxes of % dozen; 5 boxes fasteners, paper, round 
head, equal to McGill's, No. AAl; 500 boxes fas- 
teners, paper, round head, equal to McGill's, No. 
1; 500 boxes fasteners, paper, round head, equal 
to McGill's, No. 2; 300 boxes fasteners, paper, 
round head, equal to McGill's, No. 3; 100 boxes 
fasteners, paper, round head, equal to McGill's, 
No. 4; 20 boxes fasteners, paper, round head, equal 
to McGill's, No. 5; 10 boxes fasteners, paper, 
round head, equal to McGill's, No. 6; 50 boxes 
fasteners, paper, fiathead, equal to McGill's, No. 
1; 50 boxes fasteners, paper, flat head, equal to 
McGill’s, No. 2; 25 boxes fasteners, paper, flat 
head, ual to McGill’s, No. 3; 20 boxes fasteners, 
paper, flat head, equal to McGill's, No. 4; 1 dozen 
prods, paper-fastener; 1 dozen punches, paper-fas- 
tener, brass; 3 doz. punches, paper-fastener, “‘Kut- 
ter’’ or equal; 20 boxes fasteners for ‘“‘Star’’ paper- 
fastening machine; machines, paper-fastening, 
‘“‘Hotchkiss’”" or equal; 50 boxes fasteners for 
*‘Hotchkiss’" paper-fastening machine; machines, 
paper-fastening, ‘“‘Simplex’’ or equal; 12 boxes fas- 
teners for “Simplex’’ paper-fastening machine; 1 
dozen punches, eyelet, “Triumph" or equal; 60 
boxes eyelets for above. 
_ . > 

Paste and Mucilage.—1 dozen paste, photo-li- 
brary, in 3-ounce tubes; 100 dozen paste, photo- 
library, 4-ounce jars; 25 dozen paste, photo-library, 
%-pint jars; 10 dozen paste, photo-library, quart 
aa 15 kegs paste, in strong new kegs contain- 
ng 5 llons each; 50 dozen mucilage, 3-ounce bot- 
tles; 12 dozen mucilage, 8-ounce bottles; 12 dozen 
mucilage, quarts; 3 dozen brushes, paste or var- 
nish, l-inch; 3 dozen brushes, paste or varnish, 
1%-inch; 8 dozen brushes, paste or varnish, 2- 
inch; 3 dozen brushes, paste or varnish, 3-inch. 

. . © 


Pencils.—180 gross pencils, black, round, assorted 
numbers or letters; 50 gross pencils, black, hex- 
agonal, assorted numbers or letters; 15 gross pen- 
cils, black, round, rubber tip. assorted numbers 
or letters; 30 gross pencils, black, hexagonal, rub- 
ber tip, assorted numbers or letters; 24 gross pen- 
cils, lack, hexagonal, artist’s best quality; 12 

ross pencils, black, checking, assorted numbers or 
etters; 50 gross pencils, colored, hexagonal or 
round; 1 gross holders, for crayons; 20 gross pen- 
cils, copying, purple, indelible; 30 dozen protectors 
pencil-point; 20 dozen tips, rubber, for pencil 
point protectors; 5 dozen pencil pointers, emery 
paper. 
. . . 

Penholders.—2 gross penholders, hard rubber. 
best quality, No. 1; 2 gross penholders, hard rub 
ber, best quality, No. 3; 2 gross penholders, wood, 
with hard-rubber tips, No. 2; 2 gross penholders, 
wood, with hard-rubber tips, No. 3; 1 gross pen- 
holders, wood, with hard-rubber tips, No. 4; 2 
gross penholders, wood, soft-rubber tips; 45 gross 
penholders, wood, cork, tips | 


Pens.—2,000 gross_ steel ens: Esterbrook’s 
Eagle, Spencerian, Hunt's, Gillott’s, Miller Bros.’, 
Dreka, Perry & Co.'s; 6 gross lithograph, Bran- 
dauer & Co.'s (Birmingham), No. 518; 30 dozen 
ruling, Gisburne’s or equal. | 


Rubber Goods.—1,000 oss bands, rubber, No 
11; 200 gross bands, rubber, No. 14; 1,500 gross 
bands, rubber, No. 16; 500 gross bands, rubber 
No. 19; 100 gross bands, rubber, No. 30; 2,000 
gross bands, rubber, No. 32; 24 gross bands, rub- 
ber, No. 00%; 24 gross bands, rubber, No. 0000%; 
72 gross bands, rubber, No. 00%; 24 gross bands, 
rubber, No. 0000%; 50 Ate Te erasers, pencil, E. 
Faber’s Cabinet or equal; 15 pounds erasers, pen- 
cil, Hardtmuth’'s pliable; 1,000 cakes erasers, ink, 
Faber’s No. 1076 or equal; 300 dozen erasers, com- 
bined pencil and ink; 24 dozen erasers, typewriter, 
oblong, small; 12 dozen erasers, typewriter, ob- 
long, | e; 200 Gozen erasers, typewriter, circu- 
lar; 30 dozen erasers, typewriter, circular, with 
brush, “Comet” or equal; erasers, typewriter, cir- 
cular; 3 gross finger cots, perforated, pure rub- 
ber, medium size. 
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Steei and tron Goods.—10 dozen erasers, steel, 
knife blade, bone handle; 100 dozen erasers, steel 
knife blade, wood handle; 3 dozen erasers, steel, 
spear, bone handle; 3 dozen erasers, steel, spear, 
wood handle; 3 dozen mail openers; 15 y Mae 
shears, office, straight trimmers, 8-Inch; 20 dozen 
shears, office, straight trimmers, 10-inch; 4 dozen 
shears, office, straight trimmers, 12-inch; 24 dozen 
paper weights, iron, oblong, small, medium and 
large; 12 dozen penracks, spiral spring, ‘“Dia- 
mond” or equal; 3 dozen penracks, spiral spring, 
glass base; 6 dozen penracks, iron, upright; 6 
dozen files, bill, upright, with slide; 200 book sup- 
ports, metal. 

° > . 

Twine.—50 pounds cotton, cable-laid, No, 24, %- 
pound balls; 300 pounds cotton, sail, 16-ply, - 
pound balls; 150 pounds flax, very fine, No. 1, Fé 
pound balls; 150 pounds flax, fine, 5-ply, No. 4, %- 
pound balls; 400 pceunds flax, coarse, 4-ply. No. 7, 
l-pound balls; 100 pounds hemyf, Italian, No. y 
%-pound balls; 200 pounds hemp, unbleached, No. 
18, %-pound balls; 150 pounds hemp, Italian, No. 
36, %-pound balls; 450 pounds hemp, Italian, No. 
60, 1-pound balls; 100 pounds hemp, India, No. 
4%, 1-pound bails; 1.000 pounds jute, stainless, 
6-ply, in 1-pound balls 

e 


7. 


Typewriter Supplies, Numbering Machines, Etc.— 
175 dozen ribbons, typewriter, wide, copying and 


record: 75 dozen ribbons, typewriter, narrow, 
copying and record; 3 dozen ribbons for adding 
machines, ‘‘Burroughs,"’ etc., with selvage edge; 


3 dozen ribbons fur adding machines, ‘‘Universal,”’ 
etc.; 1 dozen ribuvons for metal hand stamps, No. 
6; 50 dozen oil, clock, for typewriter; 5 dozen oilers 
for typewriters; 12 dozen brushes, for cleaning 
typewriter type; 6 dozen brushes, about 1-inch, 
soft, long handle, for dusting typewriters; num- 
bering machines, automatic or lever pattern, 4- 
wheel; numbering machines, automatic or lever 
pattern, 5-wheel; numbering machines, automatic 
or lever pattern, 6-wheel; pencil sharpening ma- 
chines, “‘Jupiter’’ or equal; cutters for pencil- 
sharpening machines; 5 dozen cushions, typewrit- 
er, felt. 
+ . * 

Miscellaneous.—3 dozen arm rests, medium size; 
6 dozen blotter holders (hand blotters), maple or 
enameled; 20 dozen desk pads, 19%x24\% inches; 
25,000 labels, gummed, blue border; 6 dozen paper 
folders, bone, 6-inch; 50 pounds sealing wax, red, 
best quality; 75 boxes seals, bond, thin, gummed; 
50 boxes seals, notarial, No. 25, gummed: 20,000 
tags, linen, eyeleted, re-enforced, plain, standard 
sizes; 90,000 tags, manila, eyeleted, re-enforced, 
plain, standard sizes; 500 spools tape, red, No. 21, 
72 yards per spool; 3 dozen pieces silk ribbon, 
equal to Trader's taff No. 2, blue; 20 dozen hones, 
in cases, water, medium size; 1 dozen quarts ce- 
ment, pad., red, “Sphinx,”’ or equal 


CHASING ADVERTISING. 
(By H. C. Peters.) 

How much advertising matter are you using, 
and what returns does it bring? The line of 
good stuff that the factory is furnishing was 
never more attractive than it is to-day, and 
what we can hand the P. B. in the near future 
will certainly help us find the path of least re- 
sistance to his check-book But REMEM- 
BER that it’s not advertising that sells ma- 
cines—its’ work—plain old-fashioned dig—the 
essence of effort—double-distilled and refined. 
The advertising helps, and helps mightily, but 
it needs the follow-up. 

\ few machines can be sold through adver- 
tising alone, but the chances are you won’t get 
your bait back, and that the expense will be 
greater than the gain. The follow-up puts the 
balance on the right side The best results 
come with that rare combination of push and 


vigor and verbiage, which is bound 
measure ot Succe$ 


publicity 
to bring the full 

Your field of labor is like a farm—it must be 
tilled, fertilized and planted to bring forth the 
desired harvest Advertising is the fertilizer 
of the selling field—it starts things going, but 
the follow-up keeps them moving 

More poor crops are raised by punk farmers 
on good farms than by good farmers on punk 
farms The best spot in the 
country needs some one to get busy at the 
plow and cultivator, in order to make good 
that quota of one hundred bushels to the acre 
—or one hundred sales to the month. 

Then give your old territory a chance, meet 
it as a friend. Put in the work that will make 
it pay. To pass by a good prospective buyer 
is like losing your purse—good money gone 
and not much change of getting it back. 


fh 


3e a good me 


OFFICE APPLIANCES 





Amsterdam, Holland. 
L. J. N. Bruinier, a dealer in several Ameri- 
can office devices is desirous of securing the 
agency for Holland, or the city of Amsterdam, 


of good specialties and devices. Among the 
devices now handled, Mr. Bruinier is handling 
Conklin’s Fountain Pens. He is specially de- 
sirous of securing the agency for a good type- 
writer 

Brussels, Belgium. 

American manufacturers who desire to have 
representation in Belgium may secure the 
services of a successful salesman who will 
work on commission or salary, according to 
the representation desired. This party prefers 
handling a new visible writing typewriter or 
other office device of merit. Address d’Ever 
lange, 34 Rue Dupont, Brussels, Belgium. 


London, England. 

The Triumphator Company, Limited, with 
offices at 7 Leadenhall St., London, E. C., 
England, are desirous of representing Ameri 
can manufacturers of adding, calculating and 
computing machines in Great Britain, the colo- 
nies and the European continent. 

This firm is in position to handle anything 
suitable in these territories, as they are han 
dling their own make of adding machine and 
have an organization. 

This firm would also be pleased to represent 
American machines at the Business Show to 
be held in the Olympia in July next 


Australia. 

Manufacturers desirous to connéct with a 
good selling agency in Australia, through the 
house of Gordon & Gotch, may address their 
representative, William W. Hiscox at 6546 In- 
gleside Ave., Chicago, IIL. 


Adelaide, So. Australia. 

Geo. P. Harris, with Searfe & Company, 
Limited, Gawler Place, Adelaide, South Aus- 
tralia, is desirous of communicating with 
American manufacturers of office devices, sup 
plies and specialties 

Europe. 

Schedule 796 states that an American con- 
sul has information that a certain European 
country desires to get in touch with an Amer- 
ican firm making certain kinds of paper and 
that this government is ready to make a con- 
tract for several thousand dollars’ worth of 
paper every year. Full particulars may be se- 
cured by writing to the Bureau of Manufac- 
turers, Washington, D. C., and giving the 
schedule number as shown. Dealers in paper 
and stationery may secure information as to a 
firm desiring prices on paper and stationery 
by writing to the Bureau of Manufacturers, 
Washington, D. C., and asking for full partic- 
ulars regarding schedule 807. 


England. 

Dealers and manufacturers in school sup- 
plies desiring to extend export trade will be 
advised of some interesting facts, together 
with the name and address of an English firm, 
requiring large quantities of these goods, by 
writing to the Bureau of Manufactures, Wash- 
ington, D. C., and making inquiry for full par- 
ticulars regarding schedule 822. 
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Contracts for an extensive line of stationery 
for government use for the years 1908-9-10 are 
ready to be let here and full particulars may 
be secured by writing to the Secretariat of the 
Ministry of Finance or to the Bureau of Man- 
ufactures, Washington, D. C., and quoting 
number 786. Bids will be received until May 
15 of this year, and the goods required repre- 
sent expenditures of many thousands of dol- 


iars. 
Havana, Cuba. 

P. D. dePool, Obispo No. 7, Habana, de- 
sires to get into communication with firms 
making furniture for office and store uses, 
Full particulars of his requirements will be 
furnished by addressing him at the number 
given. 

Monterey, Mexico. 

There are good opportunities here for 
\merican firms making paper, envelopes, 
printers’ ink and similar supplies. This city is 
forging to the front as a commercial center 
and is making great headway in printing and 
office outfitting. 

Nurnberg, Germany. 

S. Gutmann, Karolinonftr 22, Nurnberg, 
Germany, is anxious to secure the agency for 
Germany for an American typewriter, and will 
visit America shortly to study American prod- 
ucts, and if necessary remain with the manu- 
facturer with whom he makes connections 
long enough to become acquainted with the 


goods 





INVENTOR OF THE STEEL PEN. 





Joseph Gillott Devised the First Machine for 
Making It. 

Joseph Henry Gillott, son of the man who 
invented the machine-made steel pen, died the 
other day at his home near Birmingham, Eng- 
land 

The origin of the steel pen is a matter about 
which history is uncertain. There are refer- 
ences to a pen of steel as long as 200 years 
ago, but it was Joseph Gillott who made the 
steel pen commercially practicable by applying 
machinery to its production. 

He went to Birmingham to seek his fortune 
1s a bucklemaker in 1822, and a romantic at- 
tachment eventually made him a millionaire. 
He wooed and won Miss Mitchell, whose 
brothers were engaged in making steel pens 
by hand. Gillott shrewdly used his opportuni- 
ties as the fiance of Miss Mitchell to learn all. 
he could about the steel-pen industry. — 

He realized that machinery could be devised 
to do the work, which at that time was labo- 
riously done by hand, and he procured a press 
to stamp the blanks. Secretly developing his 
project, he eventually succeeded, with the re- 
sult that the steel pen became an indispensable 
article of use all the world over, and Gillott 
made a fortune which was estimated at his 
death at more than $5,000,000. His fine collec- 
tion of pictures changed hands at $1,250,000. 

When Gillot married Miss Mitchell there 
was still a great deal to do in perfecting the 
methods of production, but he signalized the 
bridal morn by making a gross of steel pens, 
befort he went to the altar, and these were 
afterward sold at 1 shilling each. 





EVOLUTION. 
By Alan V. Hooper, Seattle. 

The Salesman hopes to become a Manager; the 
Manager aspires to be the General Sales nager ; 
the General Sales Manager would be the Treas- 
urer; the Treasurer desires to become the Presi- 
dent; and the President wishes that he could ognin 
enjoy the free life of the Salesman. Such is life! 
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UIDING the modern Stationer in the 
sale of office liances. Showi 
how to successfully handle such a 
other goods of the trade. 











Necessity of Delivering Orders Properly 


Between the dealer and the purchaser is a 
link in the chain of business influence that is 
of the greatest importance, that means a great 
deal to the man who sells the goods, yet is 
often disregarded. The delivery of goods is 
one of the most important things in the prop- 
er conduct of a stationery business, and is one 
that should be looked after just as carefully 
as the making of sales. 

When a salesman closes with a customer or 
when a man comes into the store and makes 
a purchase over the counter a relationship 
is at once established between the buyer and 
the store that will result to the profit and 
general good of the stationer, but in order 
that this may be permanent and continue, it 
must be cultivated as a tender flower would 
be cultivated by a careful gardener. 

The first thing a buyer thinks about after 
he has placed his order is when he will get 
the goods. Every one likes quick delivery. 
There is nothing that will aid a store half as 
much as a reputation for quick and clean de- 
livery. A customer can be pleased quicker 
and influenced stronger to return to the store 
of the man who makes quick and clean deliv- 
ery than by any other means. Delivery means 
everything in retaining trade and in building 
it up. 

As soon as an order of goods is sold, imme- 
diate preparations should be made for its de- 
livery. A system should be installed in every 
Stationery store for handling outgoing pack- 
ages, and this system should be followed up 

-and kept in perfect working order all of the 
time. About the only way that a buyer can 
judge of a stationer or his store is by the kind 
of service he gives, and the most important 
service and about the only service the buyer 
thinks anything about is delivery. Even if 
the store is comparatively small, a perfect 
delivery system is just as important as though 
it was very large, and with a small store it is 
even more important than with a big one, for 
the small store has possibilities for expansion 
and must take advantage of every detail to 
bring about this expansion. 
Delivery Slip Should Be Made. 

As soon as an order is taken, a delivery 
slip should be made out and sent to the de- 
partment where the goods are delivered from. 
If the store is so large that a number of de- 
partments are to be called on, a slip should 
be made for each department, and these slips 
sent to the proper persons who will fill the 
order. When slips are sent to each depart- 
ment, it should be noted on them that the 
order is to be packed in the shipping room 
and consists of so many pieces. As soon as 
the department fills its part of the order, the 
time of filling should be written on the slip 
with some mark to identify the person who 
filled it. The slip should then go to the ship- 
ping room, where the order would be assem- 
bled, checked up and sent out. The time it 
left the shipping room should be put on the 
shipping ticket and this should be fastened to 
the department orders. 


Importance cf Using System and Care in This 
Department of the Stationery Business— 
Will Win or Lose Customers for the 
Store and Must Be Handled 
Scientifically. 


BY NEAL WARD. 


When the goods are delivered a receipt 
should be taken for them and the time noted 
upon it. Each receipt should be separate and 
when the delivery boy returns he should turn 
in the receipt, which should then be placed 
with the order slips and the shipping ticket 
and the whole thing sent up to the cashier or 
bookkeeper who would check them over and 
see if they corresponded with the original sales 
slip. in this way all sorts of mistakes, errors 
and misunderstandings would be avoided and 
there would be no room for dispute on the 
part of any one who was a party to the sale. 
An exact record would be made and kept of 
every individual transaction and it would be 
an easy matter in case of dispute to trace any 
single piece of goods from the time the order 
was placed through all hands up to the time 
of delivery. 


Employ Good Boys. 

Another important thing in the matter of 
delivery of goods is the kind of people em- 
ployed for’ the work. This is a very impor- 
tant part of the conduct of a store and the 
kind of people and their manner of performing 
their tasks means a great deal to the store- 
keeper. Of course boys must be hired in the 
majority of cases, and the kind of boys em 
ployed means a great deal to the store. It 
pays to be careful as to the kind of boys you 
entrust with meeting your trade at the most 
critical stage of the transaction. 

The idea of politeness and speed must be 
instilled into every boy’s mind who has any- 
thing to do with carrying the goods from 
your store to your customers. Speed and ac- 
curacy, coupled with politeness, will win many 
a customer to your store through your de- 
livery boy. It pays to hire good boys and 
pay them well. Pay them enough so that you 
can secure boys who can work up into the 
business and take better positions later on. 
Pay them wages sufficiently alluring to attract 
good, energetic boys and permit them to dress 
the way they should to represent your store. 
One of the best ideas in the world is to have 
uniform coats and caps for your boys. These 
do not cost much and you can have them 
made so that they will fit several different 
boys. The manufacturer of uniforms who 
makes the coats for you understands how to 
do this, and if you will tell him the kind of 
boy you want to fit and explain the details, 
telling him how you change boys often and all 
boys are not exactly the same size, he will 
make the coat so that it will fit several differ- 
ent ones, and if you get a boy and he leaves, 
you can find another to fit the coat. It may 
be a case of getting boys to fit the clothes, 
not clothes to fit the boy. See that your 


boys keep their élothes brushed, and that they 
have a neat appearance when they leave the 
store. These things may appear to be small 
and inconsequential details, but on the con 
trary they are very important and mean a 
great deal to the store and a storekeeper can 
well afford to pay attention to them. 


Keep Orders Moving. 


As soon as an order goes through the store, 
it should be immediately taken in hand by the 
shipping clerk, and he should be instructed to 
keep his shipping table clear all of the time. 
The accumulation of orders on the shipping 
table means delays to customers and annoy- 
ances all around. When the shipping clerk 
allows packages to accumulate it means that 
he must hustle all the more when deliveries 
are made, and that often means overtime. If 
he keeps his table cleared all the time, his 
work will be done when the day is over and 
thus he will obviate the annoyance of working 
overtime. 

In order to keep the shipping table cleared 
all of the time, and to keep the boys run 
ning with their packages in the manner in 
which they should, requires the services of a 
shipping clerk who is interested in his em 
ployer’s business and who realizes the neces 
sity of getting a day’s work done every day 
The shipping room is an important part of a 
successful store and this is the place where 
quick and accurate deliveries have to originate 


Handle "Phone Orders Quickly. 


A telephone order should be handled just 
as quickly as any other, although there is 
tendency in a great many stores to disregard 
telephone orders for some reason or other 
The fact that a stationer has a telephone in 
his store indicates that he has this much fixed 
expense that must be taken care of, in some 
way. It is not sufficient to say that every on« 
has a telephone and consequently the stationer 
must have one, and the mere fact that he has 
one is sufficient repayment for the expense it 
puts him to. The telephone must earn its way 
just the same as an employe or the window 
space in front. A certain amount of expense 
is charged against the telephone every month 
and it must earn it back in dollars and cents 
or it is an expense without due return. It is 
a good thing to educate your customers to 
use the telephone often. Make them under 
stand how convenient it is to buy goods that 
way, and in order to make them see and wu 
derstand this, the shipping department must 
be lined up strong to make this good. A tele 
phone order should be attended to at once. 
and if telephone orders come in thick and fast, 
be sure that you have sufficient telephone 
service. If customers call you up and find 
that your phone is busy most of the time, 
they will soon get in the habit of trading 
somewhere else. If you train your trade to 
buying by telephone you must be prepared 
to take care of them. 

You may succeed very nicely in making 
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them see what a great idea it is to buy this 
way, but if you cannot serve them they will 
apply work to other sta 
tioner, and you will lose the trade. In every 


your good some 
city in the country now, it is possible to get 
a telephone for incoming calls only in addi- 
tion to the phone used for general use. With 
an auxiliary phone of this kind you will sel 
dom ever be busy, for it will be a rare occa 
sion when both phones will be busy at the 
same time. The rates on the incoming phone 
are usually so low that the expense is but lit- 
tle above the cost of the regular phone used 
for both outgoing and incoming calls. With 
this sort of an arrangement you have the use 
of two telephones, and if your telephone trade 
is large it will pay to have both phones in- 
stalled. To be without it with a big trade is 
false economy. 

Another thing about quick delivery that 
means a great deal to the stationer who is 
after the business, is that of having enough 
boys to make deliveries properly. If a man 
has a store where he has orders enough for 
two boys, and only hires one, he is doing him- 
self, his store and his trade an injustice. Boys 


WATERMAN PRIZES. 


In some of their recent general advertising 
the manufacturers of Waterman’s Ideal foun- 
tain pens showed what was supposed to have 
been a complete list of the awards that had 
been received by them, but it only required 
the publicity that was given to this to bring 
fo light the fact that even this concern has 
overlooked some of their awards because sev- 
eral letters reached them from parts of the 
country calling their attention to the fact that 
they had received awards from other places 
than those mentioned and showed in a tran- 
scription of the copy in connection with it that 
some of the points at which medals had been 
awarded were omitted 

A complete collection of all the medals 
awarded to Waterman’s Ideal fountain pens 
was made and they were photographed, and 
yet this fails to show some of the recent 
awards that have not yet been received, such 
as the Dominion Exposition at Halifax and 
the International Exposition at Milan. 

What purports to be a complete list, there- 
fore, up to the present time, is now given. 


List of Awards to Date—March 1, 1907. 
1883— Mechanics’ Institute, New York. Excel- 


lence (bronze), 

1884— Mechanics’ Institute, New York. Supe- 
riority (bronze). 

1885—Mechanics’ Institute, New York. Spe- 
cial (silver). 

1886—Mechanics’ Institute, New York. Supe- 
riority (bronze) 

1887—Mechanics’ Institute, New York. Supe- 
riority (bronze). 

1888—Mechanics’ Institute, New York. Supe- 
riority (bronze) 

1889—Mechanics’ Institute, New York. Excel- 
lence (bronze) 

1889—Exposition Universelle, Paris. High- 
est (bronze) 

1893—World’s Columbian Exposition, Chicago. 
(Bronze.) 

1894—Californian Midwinter, San Francisco 
(Gold.) 

1895;—Cotton States International, Atlanta. Ga. 


(Gold.) 
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do not cost very much, and to give proper 
delivery, enough of them should be hired to 
guarantee the proper handling of all orders. 
One of the best features of any stationery 
It is one of the most 
obtainable, and the 


store is quick delivery. 

potent advertising ideas 
store that makes quick and accurate deliveries 
is the store that gets the business. Establish 
your delivery system, get it in working order, 
keep after it every day in the year and see 
that it is being followed up carefully, and 
then advertise it for all you are worth. The 
average business man cares a great deal more 
to know that your store delivers goods when 
they are wanted than he does to know that 
you sell a box of pens for 47 cents when the 
prevailing price elsewhere is 48 cents. Get 
ting what is wanted, when it is wanted, is 
much more important than the saving of a 
few cents to any business man. Establish the 
reputation for having what your trade wants 
and for delivering it when they want it. Quick 
and proper delivery will win more customers 


that advertises low prices, it gets the low 
buy stationery every day want the goods 
They are willing to take care of the prices 


Stationers’ Section 


1897—-Tennessee Centennial, Nashville. (Gold.) 

1898—Trans-Mississippi, Omaha, Neb. (Gold.) 

1900—Internat’l Exposition, Paris. (Bronze.) 

1901—Glasgow International Exhibition, Lon 
don. 

1901—Pan-American Exposition, Buffalo, N. Y 
(Silver.) 

1901-2—Inter-State Exposition, Charlestown, 
2.4% (Gold.) 

1903—Osaki Exposition, Osaki, Japan. (Gold.) 

1904—Louisiana Purchase Exposition, St 
Louis, Mo. (Gold.) 

1905—Lewis and Clarke, Portland, Oregon 
(Gold.) 

1906—International Exposition, Milan, Italy 
(Gold.) 

1906—Dominion Exposition, Halifax, N. §S 

(Gold.) 
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when the bills come in, but what they most 
desire is quick delivery. 

rhe large concerns that ask for bids, de- 
pend, of course, to a large extent, on prices. 
They are unable to judge any other way, yet 
a reputation for quick delivery will win many 
a bid when the difference in price is slight. 
large corporations will often give the order 
to the bidder who can make quickest delivery 
when it is a matter of a small difference in 
price, rather than to get the lower price. The 
stationery store that advertises low prices is 
like the general merchandise or clothing store 
that advertises low prices, it gets the low 
priced trade. The general merchandise store 
that advertises quality and service, gets the 
quality trade, and the tailor that advertises 
values, exclusiveness and high-class features 
is the man that draws the business from the 
most desirable class of dressers. The station- 
ery store that advertises service and delivery 
and maintains a high standard all the way 
through is the one that gets the trade that the 
money is in and keeps it all the year round. 
Delivery is very important. Quick delivery is 
more important, and a combination of quick 
and accurate delivery is most important. 


TECHNICAL SUPPLY CO. TO MOVE. 

The Technical Supply Company has moved 
its factory and drawing material salesroom 
from Scranton, Pa., consolidating it with their 
New York branch at 46 East Fourteenth street, 
Union Square. 

This move is made to enable the company 
to take full advantage of New York’s superior 
shipping facilities and by the growth of the 
company’s business as well as the importing, 
the force will be increased and additional stock 
will be carried. 

William P. Christopher, manager of the 
company, will be in New York Monday, Tues- 
day, Wednesday and Thursday until noon of 
each week and the rest of the time in Scranton, 
where the headquarters of the firm’s student 
business will still be retained. 





WATERMAN PEN 


COMPANY'S PRIZES. 
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New Mork Stationers’ Banquet 


March 19 set the pace in New York for sta- 
tioners” banquets, for it was on this date that 
nearly 400 retailers sat down to a gorgeous 
spread at the Hotel Astor, this being the an- 
nual affair of the New York Stationers’ Club. 

Guests began to appear as early as 7 o'clock 
and by 8 the great reception parlor was filled 
to overflowing. It looked as though every 
stationer in New York was there, and a better 
time was never enjoyed anywhere than at this 
feast. \ 

Everything moved with systematic preci- 
sion and at 8 o’clock Theo. L. C. Gerry, presi- 
dent of the club, led the way to the dining- 
room. Here was a scene of surpassing 
beauty. Novel and beautiful decorations made 
the room a fairyland of bewildering beauty, 
and as each man found his place, a determina- 
tion was evident everywhere to enjoy them- 
selves to the fullest extent possible. 


At the Speakers’ Table. 

President Gerry sat at the center of the 
speakers’ table.. To his right was seated Hon. 
Arthur J. O'Keefe, deputy police commis- 
sioner of New York, and at his left Gen. Bal- 
lington Booth of the Volunteers of America. 

Others seated there were Judge Charles F. 
Moore, of West Virginia; Frank B. Towne, 
first vice-president National Association of 
Stationers and Manufacturers; Henry C. Bain- 
bridge, president Stationers’ Board of Trade, 
of New York; Charles E. Falconer, president 
Baltimore Stationers’ Association; Sylvan 
Levy, vice-president New Orleans’ Stationers’ 
Club; F. P. Seymour, Arch Booster, New 
York Boost Club; Abner K. Pratt, president 
Boston Stationers’ Association, and William 
C. Popper, of New York, who acted as toast- 
master. 

Gen. Booth invoked the Divine blessing, 
after which the following menu was served. 


Menu. 
Cape Cod Oysters 
Creme of Fresh Asparagus aux Fleurons 
Olives Celery Radishes 
Filets of Sole, White Wine Sauce 
Potatoes Parisienne 
Mignons of Filet of Beef, Bordelaise 
Stuffed Red Peppers 
String Beans au Beurre 
Croustade of Sweetbreads, a la Regence 
French Green Peas 
Siberian Punch 
Roast Royal Squab au Cresson 
Hearts of Lettuce Salad 
Fancy Ices 
Assorted Cakes Assorted Fruits 
Cafe Noir. 

The speeches were highly interesting and 
some of them extremely amusing. It was 
after the hour of midnight when the happy 
retailers started for their homes and again be- 
thought themselvés of the trials of to-morrow, 
and from high thinking and they came down 
to the more sordid things of every-day exist- 
ence, and departed to get a few hours’ sleep 
before responding to the call of the store and 
office. 

In every respect the banquet’ was a huge 
success, and was the best attended that the 
club has enjoyed thus far. Every one left the 


banquet hall happy and glad that he had par- 
taken of the good things that had been served 
that night, both in the way of viands and ora- 
tory as well. 

Those present at the feast were: 
Abrahams, John W. 
Adams, Chas. 


Dewar, James M. 
Dwyer, V. C. 


(See Photographic Supplement, April, 1907.) 


Addoms, Chas. 
Addoms, Everett. 
Albert, M. E. 
Allbee, B. H. 
Albers, Wm. F. 
Allen, Geo. H. 
Allen, H. O. 
Allen, Stanley P. 
Allen, William. 
Allen, Wm. A. 
Anderson, E. M. 
Anderberg, Peter. 
Arthur, H. H. 
Ayers, Wm. 
Bacon, F. S. 
Bainbridge, A. C. 


Bainbridge, H. C.,, Jr. 


Baldwin, C. H. 
Barbarin, F. H. 
Barclay, W. D. 
Bardenheuer, W. C. 
Bardenheuer, H. G. 
Barkerding, A. W. 
Baur, Geo. 

Baxter, F. W. 
Bellis, John R. 
Berger, Henry J. 
Berry, Mark H. 
Bertine, J. H. 
Biggs, Wm. 
Biglow, L. H., Jr. 
Biddulph, H. C. 
Binghem, John. 
Birrell, Henry. 
Bishop, Wm. 
Bleyee, Albert. 
Bleyer, J. M. 
Blyer, J. N. 
Boorum, T. W. 
Bosman, David. 
Boulanger, F. D. 
Bouyon, A. L. 
Bowen, Adna. 
Brewer, John. 
Broderick, Arthur C. 
Brokaw, Edward V. 
Brokaw, Wm. H. 
Bromilow, E. W. 
Brooks, Geo. W. 
Brown, Harry. 
Brownell, E. H. 
Buckley, L. H. 
Burnett, David. 
Butler, Geo. 

Butler, Geo. 

Cailey, H. S. 
Calob, Carter. 
Christopher, W. P. 
Chur, H. G. 

Clark, James. 
Clarke, James L. 
Clayton, Sam’l. 
Commerdinger, Geo. 
Cooke, Chas. H. 
Cooke, Wm. A., Jr. 
Coombs, T. D. 
Crane, J. Irving. 
Croft, H. R. 
Cunningham, H. P. 
Day, Edwin B. 
Day, Martin H. 
DeGroot, Chas. 
Dennison, Chas. M. 
Dennison, Robt. 
Depenbrock, John. 
Devereux, C. Y. 
Jonas, Chas. S. 


Edwards, John. 
Einstein, J. H. 
Elliot, F. R. 
Ellison, T. W. 
Ernst, C. C., Jr. 
Esterbrook, Richard. 
Fairell, James. 
Farmer, S. S. 
Faulkner, E. H. 
Fermbach, John. 
Ferris, Wm. F. 
Fisher, J. B. 

Flinn, F. A. 
Flowerden, Benj. 
Forbes, John A. 
Fountain, J. Halsted. 
Frandsen, Jyrgen N. 
Gardiner, Geo. W 
Gash, Edward. 
Gavin, John E. 
Gelgar, John. 
Gilmore, D. S. 
Gollmer, Chas. A 
Gollmar, Hugo C 
Gray, B. R. 
Graydon, Samuel 
Gresham, Geo. H 
Gresham, H. B. 
Griffin, W. C. 
Griffiths, Mr. 
Guinzburg, T. M. 
Gunning, W. J. 
Gurney, Fredk. 
Haines, T. W. 
Halsey, Wm. I. 
Hanau, Albert S. 
Hanau, Nathaniel A. 
Harbottle, Thos. W. 
Harges, Geo. 
Harriman, Jos. K. 
Hart, Chas. F. 
Hart, Howard. 
Hart, John. 
Hartman, E. H 
Hartmann, W. K. 
Hasbrouck, Perry. 
Hascy, Wm. H. 
Haupt, Harry. 
Hawkes, L. A. 
Hayes, N. O. 
Herbert, Wm. H. 
Heckle, J. H. 
Hicks, George S. 
Hicks, Walter F. 
Higby, A. P. 
Higgins, C. H. 
Higgins, Geo. W. 
Higgins, Jesse G. K. 
Hills, Geo. C. 
Hines, L. L. 
Hitzelberger, C. T. 
Hoagland, Edw. A. 
Houck, E. J. 
Hulin, John S. 
Humphreys, C. S 
Hutchinson, R. L. 
Hyman, Chas 
Jackson, A. O. 
Jackson, Arthur P. 
Jackson, H. R., Jr. 
Jans, H. F. 

Jensen, C. 

Jephore, DeForest J. 
Johnston, Alfred. 
Johnston, Edward. 
Johnson, George. 
Reynolds, W. C. 


Jonas, Richard. 
Jones, Danforth L. 
Jones, H. Chanle1 
Katzenberg, M 
Kastner, R. C. 
Kelly, George L. 
Kemp, J. B. 
Kernan, W. H 
Kiggins, Harry 
Kilbourn, Jos. | 
Kimpton, Chas. F. 
Klug, Otto. 

Lane, Geo. W. 
Lane, Geo. W., Jr. 
Lane, Nathan. 

La Roche, L. F. 
Latimer, Milton P 
Latimer, Wm. C. 
Latimer, Byron G. 
Landsberg, Alex 
Landsberg, Lewis 
Lang, E. G. 
Lefferts, Harry. 
LeMessurier, Geo. 
Liddell, R. C. 
Litle, Hy. T. 
Logan, Albert F. 
Lyon, M. M. 
Mackin, C. B. 
Marshall, J. R. 


Marsters, Silas W. 


Matthie, W. A. C. 
Maynck, William. 
McCullum, Wm 
McElroy, Bernard. 
McMurtry, E. M. 
Merschrod, Frank. 
Mintz, B. L. 
Mitchell, Theo. 
Mittag, F. O. 
Monheimer, | 
Montross, Wm. E. 


Morgan, Henry H. 


Moser, Dr. Wm. 
Mulford, D. I. W 
Mullen, Walter. 
Murray, Charles 
Murray, E. B. 
Newman, P. T. 
Noble, R. E. 
O’Connell, M. 
Oller, J. B. 
Parker, H. S. 
Parker, Mr. 
Parker, M. S 
Parker, W. F 
Peckham, Geo. E 
Penny, Henry E 
Perkins, Wm. M 
Pertain, Geo. K. 
Pertain, Geo. W. 
Piaget, A. W 
Pixton, J. T. 
Platt, E. N. 
Platt, W. R. 
Popper, Wm. C. 
Prendergast, M. J 
Prigge, H. 
Prindle, Chas. A 
Pringle, W. M. 
Proskauer, Jos. 
Provost, Chas. B. 
Pusey, Geo. T. 
Pusey, J. J. 
Quenell, Robt. 
Rankin, A. G. 
Rausch, Frederick. 
Reese, T. F. 
Reilly, B. T 





Richardson, J. E. 
Richardson, L. Y. 
Roberts, L. S. 

Roby, A. J. 

Rogers, F. E. 
Robbins, H. E 
Rogers, Fred F 
Rogers, Hiram D., Jr. 
Rogers, Homer A 
Rogers, H. W. 
Rogers, Roy L 

Root, C. T. 

Rouse, G. D. T. 
Rubin, H. 

Salisbury, Chas. W. 
Sarle, John. 
Schalkenbach, Robt. 
Schmitz, Val. M. 
Schranz, Jos. C 
Scudder, W. E. 
Seligman, Julius. 
Shea, John E. 
Sheppard, C. E 
Shipman, Asa L 
Shipman, E. A. 
Shipman, H, D. 
Sirrine, Chas. 
Skinner, Geo. W. T. 
Skinner, Norman H 
Sleigh, W. B. 

Smith, Clarence M 
Smith, W. E. 
Solinger, Leo. 
Somers, John H 
Sparks, J. W 
Spelman, Hermann. 
Spitz, Walter 
Sterling, Mr. 

Storer, Eben. 

Stover, Herber W. 
Stratton, Chas. A. 
Summers, H. A 
Talcott, Chas. C. 
Terhune, Henry. 
Thomas, A. B 
Thompson, R. C. 
Thurborn, John. 
Tietenberg, R. R. 
Tietenberg, R. R., Jr. 
Timm, Arthur 
Toner, Walter 
Turner, C. C 

Udell, C. A 
Urquhart, C. K. 

Van den Houten, W. 
Vanderbeek, W. D 
Van Alst, J. Milton. 
Van de Wille, W. I 
Volger, B. 

Ward, W. E. 
Waring, Vechten 
Warner, K. S 
Warren, W. W. J. 
Waterman, F. S. 

Waters, Harold 

Watkins, John B | 
Watkins, Mr 
Wear, W. L 
Weeks, Frank A. 
Welsh, Frank R. } 
Wendelken, Geo. H. 
White, Joseph 
White, W. F. J 1 
White, Wm. W. ] 
Whitney, Frank. 
Wickes, W. F. i 
Wiley, Jos. ‘ 
Willert, C. B. 7 
Willett, A. V. ( 














Wittke, Charles. 
Wittke, W. C. 
Wood, N. H. 
Wright, Edward E. 
Wright, R. A. 
Young, Arthur I. 
Young, Victor A. 


Williams, Geo. 
Williams, Samuel. 
Williamson, W. H. 
Willman, Wm. G. 
Wilson, J. B. 
Wilson, O. E. 
Wilson, S. S. 


Winsor, Wm. F. vas 


The officers of the association are: President, 
Theo. L. C. Gerry; first vice-president, W. H. 
Hebert; second vice-president, H. R. Elliot; 
secretary, H. W. Rogers; treasurer, W. C. 
Bardenheuer; directors, Theo. L. C. Gerry, Wil- 
liam Allen, W. C. Bardenheuer, John Brewer, 
Edward V. Brokaw, James M. Dewar, H. R. 
Elliot, Nathaniel A. Hanau, Wm. H. Hebert, 
Geo. W. Lane, Wm. C. Popper, H. W. Rogers, 
Asa L. Shipman, W. W. J. Warren, Samuel 
Williams. 

The banquet committee consisted of the fol- 
lowing: H. R. Elliot, E. M. Anderson, N. A. 
Hanau, Charles A. Lent, H. W. Rogers. 

The reception committee was composed of Wm. 
Allen, John Brewer, Wm. P. Christopher, Arthur 
P. Jackson, Chas. F. Kimpton, Clarence Smith, 
Wm. E. Smith, Chas. C. Talcott, W. W. J. War- 
ren, Victor A. Young. 

“OFFICE APPLIANCES” JOINS N. Y. 
STATIONERS’ ASSOCIATION. 

Office Appiiances, together with the Whiting 
Paper Company, R. E. Noble and the Ester- 
brook Company, was elected to membership in 
the New York Stationers’ Association at their 
last regular meeting, which was held at 305 
Broadway. Theodore L. C. Gerry, the presi- 
dent, was in the chair and in the absence of 





the regular secretary, Harry Rogers, John 
3rewer supplied. 
An important action was taken when a 


committee was appointed to secure members 
of the association. A motion was made that 
such a committee be appointed whose duty 
should be to call on all firms in the stationery 
business who are not members of the organi- 
zation, and an effort is to be made from now 
on to boom the membership lists. 

The impending raise in prices was discussed 
and H. R. Elliot offered a resolution to the 
effect that the trade be notified that prices 
would advance on account of the increased 
cost of material and labor. 

A nominating committee was appointed to 
nominate fivé directors, and a report will be 
made by them to the executive committee be- 
fore action is taken on choosing these direc- 
tors. A vote of thanks was extended to the 
Waterman Company for the souvenir pens 
they distributed at the recent banquet. 


ST. PATRICK’S DAY DINNER. 


St. Patrick’s Day was celebrated by the New 
York Boost Club by a dinner at Reisenwe- 
ber’s Pergola Thursday, March 21. It was 
the regular monthly dinner of the organiza- 
tion, but St. Patrick was toasted and made 
the patron of the feast. The menu and pro- 
gram were printed on green paper in gold 
letters, and each menu was attached to a 
small clay pipe. A number of well known 
men spoke at the dinner, among them being 
John B. Wood, president of the Twenty-four 
Karat Club; William H. McElroy, former ed- 
itor of the New York Tribune; Hy. Mayer, 
caricaturist of the New York Times; Hon. 
John Henry McCarthy, judge of the City 
Court 
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Special Correspondence 
Alliance, Neb. 


Butler has moved his stationery store 


(By 


D. W 
into new quarters 
Anselmo, Neb. 
G. F. Pennington has opened up a stationery 
and drug business here. 
Kelley & Wills have succeeded H 
the drug business here. 
Auburn, N., Y. 
The Burroughs Co. has been 
for $30,000 for the purpose of entering the sta 
tionery and printing business. J. W. Bur- 
roughs, J. A. Jones, W. A. Schict and F. A. 
Burroughs, all of Auburn, are the incorpora- 
tors 


Kelley in 


incorporated 


Albuquerque, New Mexico. 

The F. J. Houston Co. are branching out 
in their business as office appliance and sta- 
tionery dealers. They are carrying a complete 
line of specialties and are open for new agen- 
cies. F. J. Houston, who moved here from 
Michigan, is the older member of the firm, 
and Fred Wernecke is his partner. 

* - + 

A. O. Matson & Co. is another stationery 
store in this city that is making great progress 
and always seeking out new ideas. 

Bellair, Kansas. 


L. G. Post has opened a stationery store 
here 
Bellingham, Wash. 
Natrass & Co. have bought out S. R. Carr, 


who has been engaged in the stationery busi- 
ness here for some time. 
Boston, Mass. 

George F. King, senior member of the firm 
of George F. King & Co., wholesale station- 
ers at 38 Hawley street, died at his home in 
Brock street, Swampscott, March 4, as the re- 
sult of a stroke of paralysis. He was stricken 
suddenly just half an hour before he died. Mr 
King was born in Nashua, N. H., 67 years ago, 
and was the son of Asa G. and Olivia King. 
He had resided in Swampscott for the past 36 
years and was a bachelor. He is survived by 
two brothers, C. H. King of this town and 


W. E. King of Maplewood 
Brooklyn, N. Y. 
Papers of incorporation of the Kinscherf 
Lithographing Co. of this city have been filed 


with a capital of $15,000 for the purpose of en- 
gaging in the stationery, printing and litho- 
graphing business The incorporators are 
Christina Kinscherf, William G. Kinscherf and 
George H. Kinscherf. 
Brownsville, Texas. 

Jose Martinoz has opened up a 

store here. 


stationery 


Brenham, Texas. 
F. D. White has bought out the 
business of Giesecke. 
Cameron, Mo. 
\. Hulett has sold his stationery business 
to Hulett & Ellis. 
J. W. Adams has bought the stationery busi 
ness of C. B. Ellis. 
Colorado Springs, Colo. 
Busard has sold his stationery busi- 
McGill. 


stationery 


J. W 
ness to D. F. 
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Dayton, Ohio. 

E. S. Alderman, who bought out W. Kile 
& Co., was a visitor at the National Business 
Show at Chicago. He lately bought out the 
Kile establishment and has turned it into one 
of the most modern stores of its kind in this 
section. He was for twenty years in Marietta, 
Ohio, and thoroughly understands every phase 
of the business. He calls the store “Alder- 
man’s Book Shop.” George B. Wray, former- 
ly with the Hoosier Printing Co., of Muncie, 
has joined with him as assistant manager and 
will aid in making this store famous. 

Denver, Colo. 

A report is current that a dissolution of part- 
nership has taken place in the Foitz Hardy 
Stationery and Art Co. 

Minn. 

The Christie Lithographing and Printing Co. 
have added a complete line of office appliances 
to their present stock of stationery. 

El Reno, Oklahoma, 

A. C. Newell of the firm of Newell & Rice, 

stationers at this place, is dead. 
Eola, Texas. 

J. R. Knight has bought out J. S. Smith, 
who has been in the stationery business here 
for a number of years. 

Ellenburg, Wash. 

Cole & Packwood is the name of the new 

stationery store just opened here. 


mporia, 

J. D. Graham has bought out Ellen Plumb’s 
stationery stock. 

Eustis, Nebraska. 

Scott & Kayner have bought out G. C. 
Weideronders & Co., dealers in stationery. 

Evansville, Indiana. 

The store, stock and fixtures of Strahan & 
Fisher, old time stationers of Evansville, Ind., 
was bought by the De Vry Company. The 
De Vry Company, who are strong financially, 
has placed Mr. H. W. Keller as manager and 
Mr. E. G. Loomis as assistant to Mr. Keller. 
Both these young men have been identified 
with the stationery business for a period of 
seven years and have the reputation of being 
energetic hustlers and experienced business 
getters. The De Vry Company is going into 
the jobbing business. 

Harveyville, Kansas. 

R. D. Lewis is closing out his stationery 
business here. 

Lawrence, Mass. 

A. L. Cole has opened his new stationery 
and art store here. He held a reception to 
his friends and customers on the opening day, 
and possesses one of the best stores in this 
section. 

Lexington, Ky. 

The stationery store of McLure & Bronston, 
together with the contents, was’ recently 
burned. The concern started arrangements 
for rebuilding while the fire was raging and 
they will very soon open up a store that will 
exceed the one destroyed. 

Litchfield, Ill. 

Articles of incorporation of the Litchfield 
Printing and Stationery Company have been 
filed. David P. Kidder, George P. O’Brien 
and John J. Murphy are the incorporators. 

Los Angeles, California. 

Burg & Benton, well known stationers, have 

sold out their business here. 
* * * 

The Out West Company has changed its 
name to the Naurner Co. This is one of the 
best known concerns in this section, and en- 
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gages in the sale of stationery and office 
appliances as well as publishing and printing. 


Mt. Vernon, Texas. 
Smith & Jackson have sold their stationery 
business to J. H. Holbrook. 


Milford, Utah. 

W. W. Hall has sold his stationery store 
to F. A. Kopsa. 

Minneapolis, Minn. 

John A. Schlener, of Minneapolis, one of 
the most popular stationers in the United 
States, former president of the American Na- 
tional Stationery Association, has become sole 
owner and proprietor of the John A. Schlener 
Stationery Co., under which name the firm 
will hereafter be known. Mr. Schlener bought 
out the interests of others and paid for it in 
hard cash, and now in recognisance of faith- 
ful services he has incorporated and given 
two of his employees stock in the corporation. 
The firm is incorporated at $30,000, of which 
$29,000 is controlled by Mr. John A. Schlener. 


Monroe, La. 

Levi Goldschmidt, Ltd., who opened up a 
first-class and up-to-date stationery store in 
Monroe, have filled a long needed want, and 
while Monroe is proud of the store, this firm 
does a splendid business, having equipped 
themselves with the very best lines and ma- 
terials on the market. The people of Monroe 
shower congratulations upon this firm for 
their spirit in giving them an up-to-date store, 
where all requirements for the office are 
found. They also are doing very splendidly 
with their agency of the Royal Typewriter. 
In view of the fact that it required indomita- 
ble courage and confidence to establish such 
an institution here, we all join in predicting 
and wishing this firm success. Mr. E. T. 
Douglass, a veteran typewriter salesman, has 
charge of the typewriter department. 
Kimpton, Inc. Mr. Olney went as far west 
as Denver, and reports business good in every 


town he visited. 
* * * 


Kiggins & Tooker, who have occupied the 
premises at 123-125 William St. for over 51 
years, are arranging to move into their new 
quarters at 35, 37, 39 and 41 Park Place. 
The property, which they have purchased, is 
100x90 and on this they have erected a build- 
ing five stories high, 50x90, all of which they 
will occupy. This concern has enjoyed 60 
years of uninterrupted prosperity, and their 
goods are favorably known everywhere. 

+o * * 

Mr. H. A. Summers, the manager of the 
New York Hoskins store, 354 Broadway, re- 
ports that he is doing a flourishing business, 
notwithstanding the fact that they are greatly’ 
handicapped by the delay of remodelling, 
which was made necessary by their recent fire, 
contractors all being so busy that the work 
has not progressed as favorably as they hoped. 

* * @ 

The William Mann Co. are moving their 
New York store to 105 Chambers St., and 
expect to be ready for business in their new 
quarters April roth. 

Omaha, Neb. 

The Dworak Accounting Stationery Co. has 
been incorporated for $50,000. 

A. T. Klopp, president of Klopp & Bart- 
lett, has returned from New York, where he 
has been on business. 

Ossawatomie, Kansas. 

W. H. Yeamans has sold out his stationery 

business to D. C. Harper. 
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Polk, Neb. 

R. Tovley has opened a 
store at this place. 

Neosho, Mo. 

Warren Heaton has bought out the sta- 
tionery store of Frank Akers of this place. 

New York, N. Y. 

Mr. George Olney has just returned from a 
very successful trip in the interests of Edward 
Pritchart, Texas. 

Mrs. J. S. Shettlesworth has sold her sta- 
tionery business to McIntosh & Carlysle. 

Rockford, IIL. 

T. H. Winter, president of the Rockford 
Stationery Co., was a visitor at the National 
Business Show and also paid a visit to Office 
Appliances. 


new stationery 


Salt Lake, Utah. 

The Pembroke Stationery Co. has put in its 
own engraving and die plant, having pur- 
chased the fixtures and machinery of the 
Montgomery Engraving Co. Mr. Montgomery 
remains with the plant as manager of the 
new department in the Pembroke business. 

Steubenville, Ohio. 

Erwin & Robinson are reported to have 
just purchased a strip of land at a cost of 
$25,000, upon which they will build a new 
brick business block for their own use. They 
will deal in all sorts of office appliances and 
stationery and will retain the first floor of 
the building for the retail stationery depart- 
ment of the business. 

Springfield, Ohio. 

The Thomas Stationery Manufacturing Co. 
have commenced work on a $4,000 addition to 
their present plant. 

St. Louis, Mo. 

W. S. Bell & Son are reported to have dis- 
solved partnership. 

St. Paul, Minn. 

A. E. Bartlett has purchased the stationery 
store of Louis Moravec. 

Severy, Kan. 

S. Lybarger has sold his stationery business 
to Frank C. Broderick. 

Skidmore, Mo. 
Hitchcock has sold his 
Little. 

Shreveport, La. 
Youngblood & Peyton are the successors of 


J. W. Peyton in the stationery business here. 
a ey 


stationery 


a... Ke 
store to J. E. 


Mr. Hirsch, formerly general manager and 
also stockholder of the Hutchison Stationery 
Co. of Shreveport, La., severed his connection 
with that firm and formed a partnership with 
Mr. Leman, of Shreveport, who was formerly 
a cashier in a bank here, and jointly they 
opened up a stationery store on the main 
thoroughfare, carrying a complete line in all 
the departments. The popularity of these two 
young gentlemen here is such that every one 
predicts success. 

+ * * 

Kaufman, of Shreveport, of the American 
Multigraph Co, purchased the stock of a 
bankrupt firm of furniture and now is about 
preparing to open up the finest furniture store 
in Shreveport. 

Terre Haute, Indiana. 

The warehouse of the R. G. Duncan Paper 
and Stationery Co. burned here, doing consid- 
erable damage, and destroying practically 
everything that was in the building. 

Vancouver, B. C. 

Irvine & Forsyth have bought out Clark & 

Stuart in the stationery business here. 
+ * + 


Smith, Davidson & Wright, wholesale deal- 





/ 
| 
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ers in stationery and fancy goods, have in- 


corporated. 
Washington, Neb. 
R. W. Baldwin has opened a retail station 
ery store here. 
Wheatland, Mo. 
Coates & Hurd are the successors to W 
T. Coates in the stationery business here. 
Wilton, Ark. 
W. H. Doland has bought out T. B. 
laney, the stationer here. 


Du- 





THE PLAINT OF THE TYPEWRITER MAN. 
(By Regnats A. Yelsew.) 
He bought a brand new typewriter, 
The latest one in town, 
And once when he was using it 
The 
thing 
broke 
a ee eee 


He called in a repairing man, 
And joyful was this owner, 
Until it got a good hard slam, 

sa 


And wrote ? 
SPSS SDLARAEEAAADEDARASAALEARAD AAAI 


The thing was fixed so it would write, 
When, in a fit of anger, 
He slammed the cover on so tight, 
It— 
A- 
resem bled Strap hanger. 


SPESEFFFFFFESFFFFFFKFFSSFSSSSSS$H$$ 


He got the letters back in line, 
And loudly did he cuss,—then 
He felt quite sure it would work fine, 
ed t 
wept 
i u 
P 8 
But the letters ! 
$%$’'&!()&BSEW’ "!HlB117""’ 
‘l envoi 
No longer seen is this machine 
Because of his bad blunder, 
He cleaned it once with gasoline 


And 

now pseesme ewewerineccceeces 

he : SACRED : 

has : TO z 

gone THE MEMORY : 

under OF THE : 

Hitt PATIENT : 

4 TYPEWRITER. : | 

coe eeesees eeeee ecccos’ 





A TELEPHONE BRACKET. 
A swinging telephone bracket is a 
useful appliance to have affixed to your desk t 
By its use one is saved the trouble of raising 
the instrument, or the nuisance of dropping 
it on the floor. Scofield & Co. of 150 Nassau 
street, New York, are manufacturing the Sco 
field Telephone Bracket. It is readily fas 
tened to the side of the desk and having two 
hinges it swings in a very small compass clear 
of the desk. The telephone is fastened to the Si 
bracket by means of a thumb screw and can 
be swung in or out instantly. It is strongly b 
made and very attractive in appearance. This 
instrument should make an interesting propo 
sition for office appliance dealers to handle, as 


might 


well as for those who want a remunerativ« 
side line. Those interested should write for 
particulars. tl 











ADVOCATES FOREIGN COMMERCIAL 
TOURS. 

With a view to extending the export mar- 
ket for American manufactures, Consul Robert 
J. Thompson, of Hanover, Germany, has out- 
lined a plan to enable American manufacturers 
to make excursions to foreign commercial cen- 
ters, following somewhat the practice of busi- 
ness men in certain cities of the United 
States, who, from time to time, organize ex- 
tensive trips to different sections of the coun- 
try in order to develop their domestic trade. 
The gist of the consul’s remarks on this sub- 
ject is to the following effect: 

It is the practice in a number of chief 
\merican manufacturing cities to organize 
considerable parties or delegations of promi- 
nent manufacturers and merchants, generally 
under the auspices of manufacturing associa- 
tions or boards of trade, which parties make 
tours of investigation into sections more or 
less remote from their distribution centers or 
bases of production 

[he visiting business men are entertained 
and sentiments of trade reciprocity are de- 
veloped and exchanged. That these excursions 
are really productive of largely increased com- 
mercial relations between the sections of the 
country concerned is demonstrated by the fact 
that they are becoming more and more popu- 
lar. 

Benefits to Be Gained. 

It is my desire to suggest the promotion, 
on the part of the steamship lines, in con- 
junction with American manufacturing assoct- 
ations and boards of trade, of such excursions 
from America to foreign countries. To this 
end care and study should be given the tour 
to make it successful. It should be conducted 
by experts and accompanied by prominent 
merchants and Officials. 

Some of the benefits that may be gained by 
such a trip are an interesting, valuable, and 
pleasant voyage, educational advantages in 
the way of broadening the view of the Amer- 
ican manufacturer, direct business secured and 
acquaintances established, the study of mar- 
kets, needs, methods, and processes of foreign 
manufacturers and merchants, and the awa- 
kening of sentiments favoring reciprocal trade 
relations generally 

A preliminary and tentative program should 
be made up. This could, for example, give 
the date of arrival at the foreign port, and 
starting from there give a list of cities to be 


visited, with their population, leading indus- 
tries, financial importance, bank clearances and 
deposits, with illustrations of historic or 


unique features; also illustrations of large or 
important factories 

If it were found advisable, after testing the 
sentiment of the American manufacturing and 
commercial world on the subject, the excur- 
sions could be divided into classes according 


| ‘ 


to the several leading industries 


A PEN LEADER. 

One of many popular leaders put out by 
the Diamond Point Pen Co., 102 Beekman 
street, New York, is their No. 50 “Safety Clip” 
Fountain Pen, which has, they say, all the es- 
sential features of higher priced pens, extra 
large 14 K. solid gold pen and large full chased 
barrel, with new patented Safety Clip which 
will not slip off, stretch or break. 

These pens are made to retail at $1.00 with 
liberal discount to the trade and are ready sell- 
ers wherever shown 

Full size illustration of this pen is shown in 
their advertisement in this issue. 
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GE OF 
SHOW DATES 


7th National Business Show || 8th National Business Show 


MADISON SQUARE GARDEN THE COL'SEUM 


NEW YORK || CHICAGO 


Oct. (2th to (9th, inc. || Nov. Sth to (6th, ine, 
THE ABOVE ARE THE NEW AND CORRECT DATES 


MAKE A NOTE OF THEN 
































WRITE FOR DIAGRAMS AND SECURE YOUR SPACE AT ONCE! 
OVER ONE-HALF THE SPACE FOR BOTH SHOWS IS NOW SOLD! 


Address, COCHRANE & PAYNE, Mgrs., Park Row Bldg., New York City 


Why Not Get Your Share? 


Thousands of doliars annually have in the past and are now being spent in 
advertising so that the demand is already created and constantly increasing, 
thus making the handling of the 


Daus Tip Top Duplicator 
---and its Supplies--- 


ine for office appiiance dealers, to whom we now offer a 
ition as inducement to push the same. 













: ery pie i 


, upbera To ) 
Among our thousands of customers are Ministers, Lawyers, Schools, 
( es, Steamst Companies, N. Y. Central R. R., U. S. Steel Corporation 
Westinghouse electric Co., etc., which proves that the quality of work donc 
t be first class, so you need have no hesitancy in fully recommending it 


Fach machine contains 16 feet of duplicating surface which can be used over and 


over again. 
Five different colors can be ts eee at the same time. 
Cleanliness and simplicity of operation and leg: bility of copies, unequalled by any other duplicating 


~"" SEND AT ONCE FOR OUR LIBERAL PROPOSITION 
TO OFFICE APPIANCE DEALERS 


Felix A. J. Daus Duplicator Co., Daus Building, 111 John St., N. Y. 








C. H. DEXTER & SONS 


Windsor Locks, Conn. 


make PRINCESS COVER 


Papers for Catalogues, and 


STAR MANIFOLD LINEN 


Papers for Carbon Manifolding in all its branches 





Marca de Fabrica—"Princess”’ 
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"Carbon Paper 





We appeal to the Dealer in search of a 
strictly high grade article, possessing the 
following essentials: 


Clean, yet sensitive finish. 

Sharp and brilliant writing qualities. 

Not too light, a medium weight—suitable for 
single copy w or heavy manifolding. 

Positively excels in durability—wearing evenly 
trom start to finish. 


Packed 108 sheets to the box, each dozen 
in convenient folder 

We desire a few first-class Dealers in terri 
tory not yet allotted, with whom we will 
co-operate in a practical manner 


Send to-day for our “Columbia Agency Proposition "’ 
and Samples. 


Columbia Ribbon & Carbon 
Manufacturing Co. 


(Actual Manufacturers) 


43 MURRAY STREET :: NEW YORK, U.S.A. 








“AS GOOD AS ANY-—BETTER THAN MANY” 


JOHN ALLEN @ CO. 


6 Howard Street, NEW YORK 


Manufacturers of 


Carbon Papers 


q ae Pen, Pencil and 
Full Carbon. 


Guaranteed Non-smut. 
ome. Clean Writings. 





For all makes of machines. Will give beat 
service and insure satisfaction to users. 


Write for Samples and Prices 





Typewriter Ribbons 
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| ARBITER HAND-PLATED STATIONERY. 
The White & Wyckoff Manufacturing Com- 
pany, makers of autocrat stationery, of Hol- 
yoke, Mass., has just introduced a new line of 
high-class, boxed, hand-plated stationery that 
can be retailed at a popular price, namely, 25 
| cents. 
This latest production, known as Arbiter 
).Hand-Plated Stationery, is made in three fin- 
| 
| 




















|ishes. Linen Fabric, Vellum and Extra Super- 
| fine, and can be had in three colors, white, 


| blue and gray. 
Worthy of noting is the fact that the price 
is printed on the top of the box. 


stationery equals 


In appearance this new 








many of the higher priced kinds, and is cer- 
| tainly bound to be a great seller. It bids fair 
to rival in popularity the excellent Autocrat, 
the W. & W. Company’s star paper. 

It is attractively put up and supplied in 
some thirty different styles and sizes suitable 
for all kinds of correspondence 





THE EAGLE ADDING MACHINE. 


The adding machine field has another claim- 
ant for honors and patronage. The Eagle 
adding machine is a single column adder with 
a capacity of 999. It is about 5% inches long 
by 3 inches wide, very strongly made and ex- 
Every portion is of metal 
There are 


ceedingly compact. 
and the working parts are of steel. 
9 levers and by depressing any one of them 
is revolved sufficiently to add the 
| amount. It is very quick in operation, easy 
to work and accurate. Bookkeepers and those 
having figures to add would find this machine 
Dealers handling it would have 


a dial 


very useful 


a good side line as it is retailed at $10. The 
office of the company is at 


New York 


106 Wall street, 











AMERICAN 


Money Changer 


= 


ma 





Just Press the Key 


for any amount you want and 


GET THE CHANGE 


you are after in the 


SMALLEST NUMBER OF COINS 


NO ERROR-—NO DELAY 
Pay Rolls, Banks, Re- 


FO staurants, Stores, R. R. 
and Theatre Offices, in fact, anywhere 
where one has to make change in a 


hurry. Sells for $50.00 


Dealers Wanted 


Write for full proposition. 


Jay A. Fisher @ Co. 


Sole Distributors 


60 Wabash Avenue, Chicago 
SEE BOOTH 20, AT THE SHOW 

















We Manufacture 


5 Fie 





wait For All 
Makes of 


Machines 





Ruled or Plain 


Cash Register Customers Rolls 
Cash Register Detail Record Roll 
Police Ticker Rolls 
Rapid Roller Copying Tissue 
Time Clock Rolls 





i small rolls made to order. Estimates 


ples cheerfully Jurnished 


BENJAMIN E. BUCHANAN 
Manufacturer of SMALL ROLL PAPER 


4th and Commerce Streets 
PHILADELPHIA, PA. 


All sizes and styles 
and sam 








Adding Rolls 


| 


Telephone Rolls 























Brooklyn, N. Y. 
Blank Book Company will 


The Gresham 
move their 
Duane street, 


the factory to 127 


May. 


from 
first of 


offices 
the 


. * * 


Cincinnati, Ohio. 

Samuel C. Tatum Co. have had plans made 
for a new factory at Colerain and Monmouth 
avenues which will be built during the sum- 
mer, and ready for occupancy by fall. For 
nearly half a century they have been located 
at John and Water streets, but during this 
time their business has taken on several im- 
portant changes, which makes it necessary for 
them to have larger and different quarters. 
The plot of ground on which the new building 
will be located is 226x500 feet and the main 
building will be 226 feet long, with a separate 
foundry adjoining 110x300. 
one of the most modern and complete in the 


The plant will be | 


country. This concern has been known to | 
the trade the world over for almost fifty years. 
* * * 
Freeport, IIl. 


Papers of incorporation of the Boehner 
Binder Co. have been filed with the secretary 
of state. The capital is placed at $5,000 and 
Jacob P. Boehner, Charles H. Green and Oli- 
ver Furst are named as incorporators. 

* * * 
Los Angeles, Calif. 

L. H. Bevans, 427 South Olive street, is the 
hustling field manager of the C. S. & R. B. and 
is giving a good account of himself. 

* . - 
Seattle, Washington. 

William Floyd of the Lowman & Hanford 
Stationery Co., is making a record in the loose 
leaf business here. He a former Chicago 
man and was connected for some time with 
S. D. Childs & Co. 


* * o 


1S 


Mexico, Mex. 

A remarkably large demand for loose leaf 
systems has sprung up here lately, and Mex- 
ican business men are installing the new sys- 
tems very fast. Every local representative of 
ledger manufacturers is busy and business is 
on the boom. 





CHICAGO BINDER AND FILE CO. SET- 
TLED. 


The new quarters of the Chicago Binder and 
File Co. are now fitted up with the latest ma 
chinery of every type and the company is sup 
plying orders from the location. Their 
new address is 38-44 South Canal street, within 
of the heart of the city, and Presi- 
Mudd says they are already 
of the change. They 
it Hanson Park, where 
they went some years ago, believing that in 
leaving the congested down town district they 
would fare better, but owing to a change in 
the freight and transportation facilities, they 
soon found themselves almost isolated, with 
the result that they decided to return their 
plant to Chicago 


new 


easy reach 
dent Joseph A. 
feeling the advantage 
were formerly located 
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In Conjunction with the 


New York and Chicago Busia Seen 


Soc 





Next Chicago Show 
AT THE COLISEUM 
Nov. 9 to 16, 1907 


Next New York Show 
MADISON SQUARE GARDEN 
Oct. 12 to 19, 1907 




















Owing to a demand on part of the manufacturers and inventors of small stationery 
specialties, we have set aside the small Amphitheatre in Madison Square 
Garden; also a part of The Coliseum—for our coming Shows—for the ex- 
clusive showing of these Specialties. 


Spaces Cost $25:90 each 


























The Best Copy Holder is the Kind You Can Adjust to 
Any Position or Angle 


“DIGHT-IN-SIGHT” Copyholders 


Have a joint arm as flexible and universally adjustable as the HUMAN arm 


You can use them with any make of Typewriter or Adding 
Machine, or even Elliott-Fisher Billing Machines, at any 
heighth or any angle. Shield will hold Copy Books, 
Loose Sheets, Cards or Books with Stiff Covers 


HAS PERFECT LINE INDICATOR 
SAVES EYESTRAIN — INCREASES EFFICIENCY 


Spacer, 25 Cents Extra 


Se DEALERS wiuitoma mies 




















TERMS TO THE TRADE 
A BIG MONEY MAKER FOR CANVASSERS 
LEOMINSTER 


Combined Tool Company mass. 


RETAILS FOR ~} 
$2.50 Prepaid 








= 








METAL CHECKS 









WAX SEALS CHECKS CORPORATE 


O 


WE ARE NOT AGENTS For THESE Goops 
WE MANUFACTURE THEM 


SEALS, STENCILS, STEEL STAMPS, BADGES, 


NAME PLATES, METAL CHECKS, 
123456 ie 


RUBBER STAMPS, Etc. 
NUMBERING MACHINES 





SEALS POCKET NOTARY 





WRITE FOR CATALOGUE 
MEYER & WENTHE 
92 DEARBORN ST. 
CHICAGO 








RUBBER STAMPS 
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Let him tell you how to develop selling 
ability; increase your efficiency, secure the orders 
you “almost get;'’ detect the ‘‘psychic moment’’ 
for closing and clinch the sale on the first fair 
interview 


This man has personally sold millions on three 
continents in three languages. He has originated 
ss campaigns; organized territory; and trained 
and developed over three hundred successful 
salesmen. 

Corporations, firms, sales managers, advertisers and salesmen (unless they have got past learning 
things) should write to-day for his booklet ‘‘Thought-Stuff with Mustard’ free 


THE SCHOOL OF MODERN SELLING, °? *%2.7otr<Bu"'"« 


New York City 

































ALL 


TYPEWRITERS \ix:; 


WHOLESALE “ame 
th [ eS 

AND RETAIL as 
We have on hand, ready for delivery, the largest stock of typewriters in the United States, 


we’ “VISIBLE WRITERS” 


Dealers supplied at surprisingly low prices. Write for Catalogue 6. 


TYPEWRITER EMPORIUM, 202 La Salle Street, CHICAGO 


























Rotopress Copies 
Are Always Clear 


clean cut and always an exact, not a half way, du- 
plicate of the actual letter or matter copied. A 
copy isn’t worth a snap if it’s blurred or blotched 
in spots so that you can’t read it. 


Copies Must be Perfect 
to be Valuable 


Rotopress Copies are quicker, better and cheaper 
than any other sort of copies. Carbons are ex- 
pensive, and soon yield blurred, faded or incom- 
plete reproductions. Machine copies are better 
than any other kind 


Dealers Wanted All Over to Sell the 
Rotopress, the Leading Copying Press 


Get Free Illustrated Printed Matter 


Do you know about our new Loose Leaf 
“System for Piling Correspondence" in 
Book Form? You should. You can. Free 


THE ROTOPRESS CO., 











Marion, “Ind. 
































THE SPRING-BACK FEATURE IN 
LOOSE LEAF. 


In the otice appliance field, there is nothing 
that has taken the attention of those who buy 
and sell office devices, as has the leat 
idea, and with the large number offered at the 
there is special interest mani 
one that offers special advan 


ke ose 


present time, 


fested in any 

tages over other makes, particularly as the 
principals involved are a direct and radical 
departure from other loose leaf devices now 
on the market. 


to 


For this reason we are glad to present 
our readers the following article descriptive of 


leaf blank book, and of 


loose 


the “Proudfit” 
its home. 
* > € 

\mong blank book makers it is 
recognized that the art of making blank books 
has been developed until there is but little 
room for improvement in the ordinary spring 
back blank book in common use. 

Within the last few years the 
system of accounting has been introduced into 
the business world, and has made rapid prog- 
ress in popular favor, and there is now a gen 
demand for loose leaf 


generally 


loose leaf 


eral and increasing 
blank books. 
Heretofore, all usable loose leaf books have 
had serious mechanical faults, such as rigid 
posts for holding the leaves, requiring extreme 
nicety of alignment and necessitating a bind 
ing margin of about three inches on the leaves 
before an approximately flat surface for writ 
ing was obtained; sectional backs, adjusted by 
heavy, angular and awk 


complex mechanism, 





—_ 
INSERTING SHEET 


ward to handle; difficulty in inserting leaves, 
especially as the book approached the limit of 
its capacity. 

The above cut sh¢ 
for use, illustrates 
three blank book 
tained in a loose leaf book. 

First: The round back. 
a single piece of light spring metal, mod 
to the shape of the back of the ordinary blank 
book. It has no mechanism within it or at 
tached to it and may be bound with or wit 
out hubs, in any style desired. 

Second: The Flexible Binding. Noticé 
the leaves spring away from the back wher: 


ws the book opened ready 
important features, 
never befor: 


three 
features 


This is made from 
d 


the book is open The leaves are detachably 
secured to highly resilent steel bands 
are attached to the covers, so that their at 


with the covers, thus flex 
ing the central or leaf holding portion of 
bands. When the covers are opened the 
spring up. When they are closed the leav 
recede into the back 
Third: The Half 
This means a_ book 
inches shorter than the 
book, having a two and a one-half inch b 
saves four inches on the desk 


tached ends swing 


Binding Margi: 


Inch 
much lighter and 
| 


ordinary loose leaf 


ing margin. It 
two inches in the 
The book is here shown unbound ready 

loose leaf operation; that is, inserting 

moving leaves at any desired point 


safe. 

















Che book opened at any desired point. That 
is, a key turned in the bottom margin of 
the back cover and this pushes the bands all 
at once. This is all the mechanical action of 
this book. 

In this binder there are three reasons why 
the flexible band is considered a feature to all 
other loose leaf operations 

First The leaf is manipulated in a hori- 
zontal position. 

Second: Both hands are free to manipulate 
the leaf. The book does not have to be sup- 
ported or handled. 

Third: The loops are in plain sight above 
the plane of the leaves—no digging down into 
the back. 

Alignment. 

\n important consideration in selecting a 
loose leaf book is the manner in which the 
leaves line up, that is, whether the edge of 
the leaf body presents a smooth and even sur- 
face, or whether here and there leaves pro- 
trude beyond the main body of leaves, impair- 
ing the appearance of the book and making it 
very difficult to finger the leaves in turning to 
any desired page. The leaves are provided 
with narrow rectangular slots, which fit close- 
ly over the leaf holding bands, preventing 


lateral movement of the leaves and preserving | 


them in perfect alignment. It requires no 


argument to show that a leaf fitted over a flat | 


band will have less side motion than one fitted 
over a round post. 


Expansion. 

The difference between the least number of 
leaves a loose leaf book will hold and the 
greatest is its expansion. In this book this 
is regulated by the back, which is made of 
a single piece of flexible spring metal. As the 
‘eaf holding bands are tightened they flex the 
back, so that it is always adjusted to fit the 
leaf body, and the book will hold any number 
of leaves within the capacity of the particular 
size of back used. 

“A” capacity from 250 to 400 leaves. 

“B” capacity from 350 to 550 leaves. 

“C” capacity from 550 to 8oo leaves. 

The back is hinged to the cover by the or- 
dinary loose’ hinge pin, and a smaller or 





BOOK READY FOR USE. 


larger back may be substituted for the one in 
use, thus increasing the expansion of our sys- 
tem from 250 leaves, the minimum capacity of 
back “A,” to 800 leaves, the maximum cCa- 
pacity of back “C” or a still larger or smaller 
range -by the use of special backs. 


Noie 1: Flexible Binding. When the cuvers 


are closed the bands “D” curve into the back 
“F.” When the covers are opened the bands 
“D” curve away from the back as shown in 
the cut. This flexible binding feature does 
away with the three inch binding margin of 
the tight back post binder and produces an 
absolutely flat opening spring back book re- 
quiring only a one-half inch binding margin. 

Note 2: Loose Leaf Operation. When the 
bar “B” is moved toward the back “F” the 
bands “D” are pushed up through the sheets 
at the place where the b o* is opened, into 
loops permitting sheets to be detached and at- 
tached to them as desired. Ww hen the bar “B” 
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“THE SIGN MAKER” 


THE SIGNOTYPE 


A GIANT TYPEWRITER FOR PRINTING 
SIGNS, BULLETINS, WINDOW CARDS, ETC. 


PRINTS FROM place of the paint 
tu t , 
Copper Faced ~ the peint: 
Metal 
pi posed ITS FIELD 
per, News Paper Oftices: 
Card Board. For printing bulletins, 
etc. 
Job Printers: 
ane inne or For printing street car 
or window signs. 
USES ORDINARY Merchants, Depart- 
PRINTERS’ Retatlers: 
INK. For printing window 
signe in a hurry and in 
wo colors. Also of 
—_— eran ted to Restau- 
rants, "Theaters, . 
PRINTS IN SHIPPING "ROOMS i 


i en 

ny an 
quickly, thus veins 
miscarriage mer- 
chandise, 


NO COMPOSITION—NO DISTRIBUTION OF TYPE 
ANY BOY CAN OPERATE IT WITH A FEW MINUTES’ PRACTICE 


Made by the 


American nail Company 


107-109 South Sangamon Street CHICAGO, U. S. A. 


Two Colors at @ 
Time. 











A new era for sign users—saving time, labor and money, besides giving better work than 
heretofore obtainable—Write for catalogue and territory. 














I Want to Get in Touch with Some 
Man or Men of Means 


I have practically perfected a device for use in business offices and banks which has 
a field as large as the typewriter or the adding machine. 

It is not a novelty, but as standard as either of the above. 

I am taking out patents in all the countries in the world where patents can be se- 
cured, and to that end am investing only my own money. I am also paying all ex- 
penses of perfecting this device, and do not ask a cent of anyone’s money till I can show 
a perfect product which will stand all investigation. 

What I will need when I am ready to ‘‘go ahead”’ is about $100,000.00, and I don’t 
want that alone, but in combination with good executive and business ability. 

I prefer a man who is an organizer of selling forces, and who will put his time and 
ability into this proposition with his money rather than double this amount without 
that ability. 

I know of concerns in the office appliance field which are paying 100% dividends, 
and I know, too, that my proposition has not only the same, but even greater possibilities. 

It doesn't cost a cent to look into this matter, and if I can’t “‘make good,” why you 
can drop it there. 

Remember, I dont want the money alone, but money with service and business 
ability | 

All answers will be treated confidentially 

Here is a genuine opportunity to make tremendous returns on your investment. 

Address, 

‘INVENTOR,” Care Orrice APPLIANCES, 
1322 Republic Building, 
Chicago, 
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. Main Office and Factory 87 Maiden Lane, New York 
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Lookat These Leaders 


YOU CAN SAVE MONEY BY ORDERING THIS MONTH 
Shipped Anywhere on Approval-Noe Expense if not Satisfied. 


= ese 


Order Binder Complete 
with 1,000 Pen Ruled 
Blanks, $3.00 
Blanks Ruled and Print- 
ed to Order in 10M 
Lots, $1.00 per M. 


Are You Interested in the Arguments for Binders 
for all your Records Instead of the Bound Books? 


The same saving of labor and matcrial applies to subsidiary 
records as to your ledgers. Separate the dead matter. 


The C. E. Sheppard Co. 


Western Office and Stock Room, 164 E. Randolph St. 





Ledger Outfits Complete (5 Forms Rulings) 
$10.00 to $20.00 
Our Outfit No, 4—$20.00—is certainly the best at any 


price and better than many offered for from 
00 up. 


and Sheets 


umns. 


for 


716 Chestnut St,, Philadelphia 
234 Milk St., Boston 


all Controlling Accounts 


LEAF 





4-Columna Journal for Cash, 
Journal or Sales Records 
With 4 Distribution Col- 

Binder and 

190 Sheets $2.00 


Combination Cash and Journal. 
Daily Condition of Bank Balance and 


and 100 Sheets, $2.25 


SPECIALISTS IN LOOSE 
SYSTEMS 












Shows 
Binder 


a 

















—— 




















AUTOMATIC 





No, 51-10 


Water Cooler 
and Purifier 


Attachment, will 
increase the effi- 
ciency of your em- 
ployes, and please 
your customers. 
Why not provide 
them with 






We 


Pure ( 
Cold Drinking 
Water? 











Let us tell 
about it. 


you 





Lake Street 
’ c it ICAGO 


J. KLAUSMANN, 














1° C. G. Everson & Co. 


We want a 
in each large city to 
act as exclusive jobber 


HERE! 
HERE! 
LISTEN! 


We want to tell 

it far and near, 
We make the pads 
that do not smear; 
make the inks 
that quickly dry 
They are the 


ONLY KIND TO BUY. 


Dealer 


Write for special proposition 


70% William Street, 
NEWARK, N. J. | 








5,°° Gem 


to responsible parties. The most 


on the market. 
agents. 





DOES THE WORK OF HIGH PRICED MACHINES 
SENT FREE 10 DAY TRIAL 


Special proposition to first-class 


Address Department E, 


AUTOMATIC ADDING MACHINE CO. 


332 Broadway, New York City 








pular machine 











| 





is moved in the opposite direction the sheets 
are securely bound 
Note 3: The Band Fasteners. The bands 


“D” are attached to the cover parts by means 


of a tongue running through a perforatior 


the band, and are held firmly in position 
straps on either side of the tongue. It is sir 
ply a buckle, and a band may be released by 
| pressing the band above the tongue with a 
knife blade and pulling it from under tl 
straps. On the back cover the bands are pri 


| vided with 
| the length of the 


| 


a number of perforations so that 


bands may be adjusted to 


commodate different size backs and number 
| of sheets. 

This binder is made exclusively by the 
Edwards-Hine Co., 5 & Pearl St., Gr 
| Rapids, Mich., U. S. A. 
History of Firm. 

The Edwards-Hine Co. began operations 
Feb. 1, 1904, buying out at that time the plant 





| and business of 
| Mr. 


[he Grand Rapids Litho. 
Edwards who had been 


associates 


\ 


fe: § 





SHEET 


TAKING OUT THE 
twelve years tak 
the new 
intention ofl! 
second to 


company for 
management of 
out with the 
loose leaf business, 
none in the state. How successful he has been 
is shown by the fact that in less than three 
years the business has grown from one of 

cal importance to one of National renown 

Under the able management the “Proudfit 
devices have been exploited and at the present 
day they have established agencies in all the 
large cities of the United States. 

In addition to their loose leaf business they 
have an immense output of special forms, etc 
for the use of Independent Telephone com 
panies. These forms are all copyrighted 
and are the result of the combined experience 
of the best telephone talent obtainable. The 
company carry these forms in stock and are 
able, through manufacturing same in large 
quantities, to supply them to the different com 
panies at a very reasonable figure. 

The telephone accounting business bids fair 


the old 
ing the active 
pany, and starting 
building up a 


with 
com 


to be a worthy rival of the “Proudfit.” In the 
regular lines the company are _ recognized 
headquarters in their state for printing, litho- 


under all proc 
stationery 
supplies 


graphing, binding, engraving 
esses, manufactured and _ retail 
leather novelties, bank and office 
all kinds. 

Another special 
noted all over the 


line for which they are 
United States is their line 
of fancy bank pass books. In these they show 
a line unapproached by any other manuf 
turer in the United States. 

All of the goods of the company 
factured under their own roof and 
supervision of master mechanics who are 
turn answerable to the manager (he being 
practical workman in all the branches of tl 
trade). This careful consideration of detail 
has earned them their enviable reputation for 
“gilt edge” production. 


are mal! 


under the 











CLEVELAND BUSINESS SHOW OPENS. 
First Affair of Its Kind in This City Prom- 
ises to Be a Great Local Success—Many 
Exhibitors Have Signed for Space. 

The city of Cleveland is to be treated to its 
first Business Show, April.15 to 20. The show 
is under the management of Messrs. E. E. 
Merville and A. C. Merville, who are well 
known to local interests. Mr. E. E. Merville 
is president of the Spencerian Commercial 
School, one of the largest institutions of its 
kind in the country, and Mr. A. C. Merville is 
secretary and manager of the Cleveland Office 
Appliance Co. These gentlemen have devoted 
a great amount of time and energy to the 

promotion of this show. 

The show will be unique in several particu- 
lars, as all the booths are to be erected by 
the management and will be uniform in design, 
lighting, signs, color schemes, etc. The col- 
ors will be white, green and gold, with red 
burlap floor covering. The effect will cer- 
tainly be very artistic and pleasing to the eye. 

One of the main features will be a model 
office equipped with labor-saving devices, illus- 
trating the methods employed in a twentieth 
century business office. A beautiful electric 
fountain will be placed in the center of the 
hall at the intersection of the main aisle. 

Speed contests will be held on Tuesday and 
Thursday evenings. 

An orchestral concert will be given every 
afternoon, and a band concert every evening 
by Robertson’s famous band. Arrangements 
have been made to give the show a great 
amount of publicity in the newspapers of 
Cleveland and surrounding territory. The 
Press Bureau will have headquarters at the 
show and will take care of all matters of in- 
terest, to give them full publicity through the 
press. 

Dealers, prospective buyers and users of 
office appliances will find this an excellent op- 
portunity to examine and compare the latest 
methods of labor-saving devices and appli- 
ances, 

List of Exhibitors. 

At this date the following manufacturers 
have arranged to make an exhibit: American 
Multigraph Co., Elliott Addressing Co., Ad- 
dressograph Co., Cleveland Office Appliance 
Co., Burroughs Adding Machine Co., Dupli- 
graph Co., Brooks Co., Combined Tool Co., 
Globe-Wernicke Co., McCollum Mfg. Co., A. 


B. Dick Co., John W. Iliff & Co., Jones Loose 


Leaf Co., Automatic File & Index Co., Yaw 
man & Erbe Mfg. Co., North American Sup- 
ply Co., Egry Autographic Register Co., Wil- 


son Memindex Co., Van Dorn Steel Filing 
Cabinets, Spencerian Twentieth Century Mod 
el Office, Bradley Stencil Machine Co., Smith 
Premier Typewriter Co., National Adding Ma 
chine Co., Remington Typewriter Co., Hamil 
ton Register Co., The Comptometer Co. 


SPEAKING OF TYPEWRITERS 


“REBUILT” 


Does NOT Mean 
2nd HAND or REPAIRED 


Remember this MR. DEALER 
See our big “AD” page 3 this issue 


REBVILT TYPEWRITER CO. 
84 LA SALLE ST., CHICAGO 
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INCREASE YOUR EARNING CAPACITY 25:7, 


The man who turns out correct work receives the 
salary. 
thousands, and you your position. 


The Caleu 


A single mistake in addition may cost your 





She STANDARD DESK - 
ADDING MACHINE 


Is guaranteed for three years to add with ab- 
solute accuracy; otherwise I will repair or re- 
place it free of charge. The only durable adding ma- 
chine that is handy and serviceable. -Meets all the 
requirements of 90% of adding machine users, and 
saves several hundred dollars in cost. $15 to $30. 
Ten models: decimal, fraction, architect's, English, 
India, etc. Write for catalog 17 and free trial offer. 


HERBERT NORTH MORSE 


179 Green Bidg. Trenton, N. J. 





No. 50 “Safety Clip’’ Diamond Point Fountain Pen 
The Latest and Best Improved Medium Price Fountain Pen on the Market 
This Pen is fully guaranteed by the manufacturers. Every pen fitted with the new patented papa Clip (Pat'd Feb- 
ruary 26, 1907), insuring it from being lost out of pocket or ro! off desk. 





Extra Large and Heavy 14 
kt. Solid Gold Pen and 
very large full Chased 
Barrel. $1.00 EACH. 


Price to the trade $7.50 per dozen. Ask your jobber for a = dozen. Special Price in Gross Lots only. These 
Safety Clips’’ do not slip off, stretch or break Largest Manufacturers in the United States. 


DIAMOND POINT PEN CO. 





Exact size of No. 50 
“Safety Clip” 
Fountain Pen 


100-102 Beekman Street, NEW YORK 


















At the Sixth Nationai 
Business Show, 
Varch 16-238, in the 


iseum, Chicag 


The Binder that the 
Public Demands Be- 
cause Jt Meets Al 


Re quirements. 


The ‘‘*Kalamazoo’”’ 
ts the Binder with an 


Expansion of 1000%. 


Booklet **E”’ Gives 


ull Information 


KALAMAZOO LoosB LEAF BINDER Co. PITTSBURG AGTS. ;: Pittsbura Office Eauipment Co, 


318 Kalamazoo Ave., KALAMAZOO, MICH., U. S. A. pre tee 


ic cirri tg 





Just What You Have Been 


Looking For! 


Il and 1000 .. 
“Kalamazoo 


The Perfection of Loose Leaf Binders and 
Accounting Systems 





NEW VORR AGENT: W. B. Wilson, 150 Nassau St. 
CHICAGO AGT. : N. W Rubel &Co., 269 Dearborn St. 


PHILADELPHIA AGTS. : Stephen Greene Co., 
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wi] FNSMORE DOES MORE 
inl SPACE 


LIGHT TOUGH AN 
QUICK 
ACTION 


OUR BOOKLET GIVES THE REASONS 


346 BROADWAY, NEW YORK 











OFFICE SPEAKING OF TYPEWRITERS 


APPLIANCE & SPECIALTY “6 REBUILT 9° 
COMPANY Does NOT Mean 
MANUFACTURERS AtsENTS 2nd HAND or REPAIRED 


Remember this MR. DEALER 








Suite 1, Burt Block, Youngstown, Ohio 
SALES AGENTS 
for office appliances of merit. Cor REBVILT TYPEWRITER CO. 


respondence with Manu- 84 LASALLE 8T.. CHICAGO 
facturers invited. ‘ 


See our big “AD” page 3 this issue 

































You BLOW it TO FILL it 
You BLOW it TO EMPTY it 
You BLOW it TO CLEAN it 
DON’T BLOW it TO SELL it 


It Sells Itself 


AND EVERY PURCHASER 
IS A SATISFIED ONE 


WRITE NOW FOR THE MOST LIBERAL OFFER EVER MADE IN WHICH 









































We Spend Every Cent 


In Adver- 









tising You 






















79-81 NASSAU STREET 
> rota MEW YORK CITY, WN. Y. 






THE $. C. CROCKER PEN COMPANY 








New York. 

The American Writing Paper Company pre 
ferred dividend of one per cent, which was 
declared last October to be paid April I, was 
not paid. Suit has been brought by bondhold 
ers to restrain the payment, and until this mat 
ter has been settled by the courts checks wil! 


' not be sent out. Regarding the postponement 
| of the payment of dividend on the preferred 


stock of the American Writing Paper Com 
pany the following statement was made by an 


officer of the company: “The directors have 
declared ‘the dividend payable on April 1 t& 
holders of record on March 15. There was 


no advertising of the dividend in any paper 
It was declared conditionally, there being 
some question as to the legal authority of the 
directors to declare it. That question is about 
to be tried in the New Jersey courts and the 
dividend will not be paid until the question of 
its legality has been determined.” 
« o 
South Manchester, Conn. 

Hon. Maro S. Chapman, of this place, died 
in Yonkers, N. Y., at 6 o’clock March 21, of 
heart disease. He had been ill for some time 
and had been in Atlantic City for some time, 
going from there to Yonkers. He was 68 
years of age and leaves a widow and three 
daughters. He was born in East Haddam and 
came here when a young man, walking into 
town without a cent. He left a position as 
clerk to go to war with the famous “Charter 
Oak” regiment. Since the war he has been 
engaged principally in the manufacture of 
envelopes, of late being secretary and treas- 
urer of the Hartford Mfg. Co., a merger of 
several envelope concerns. He was also treas- 
urer of the Plimpton Mfg. Co., the concern 
with which he began this business. 

He was the originator of the Hartford, Man- 
chester and Rockville trolley line, and presi- 
dent of the Hartford City bank. He had rep- 
resented this town in the legislature and was 
state senator from the old Second district in 
1884-5. He was a presidential elector from 
the First Congressional district in 1900. He 
was an Odd Fellow, a Mason and a member of 
the Congregational church. 


COMMERCIAL PHONOGRAPH. 
The first number of “Graphonotes” saw 
birth on the first of April All the same it 
no “All Fools” number It has a dual pur 
pose—First, to spread the gospel of the Con 


ts 


mercial Graphophone, and secondly, to cor 

vince its readers that the world is growing 
better Judging from the first number it 
should do both [The magazine is _ bright, 


breezy, and brimful of encouragement for the 
reader to wake up, sit up, and yell aloud for 


a Commercial Graphophone One can read 
Mr. J. W. Binder’s energetic and masterful 
personality in almost every page He has 


kindly flattered Mr. H. C. Peters, manager of 
the New York branch of the Burroughs’ Add 


ing Machine Co., and incidentally ourselves 
writing a poem of his which recently appeared 
in the columns of Office Appliances. We Wish 


7. 


the magazine and its editor every possible su 
cess, and we honestly believe it will not only 
deserve success, but command it. Confiden 
tially, you may “tell this to—the Grapho- 


phe me = 





DUPL ICATIN G 





New York. 

Che Felix F. Daus Duplicator Co. have re- 
ceived an order from Port Elizabeth, South 
Africa, for 500 “tip-top” duplicators. Verily 
these well known duplicators are spreading 
over all the civilized globe. There seems to 
be no limit to the size that these machines 
can be made. They have just completed the 
largest copier they have ever put upon the 
market. It is 45 in. by 22 in. with a printing 
surface of 36x21. Friend Daus has received an 
order for so of these huge machines with 50 
extra tolls from one railroad company. This 
is only the beginning of many such orders 
for large machines. 

* * * 

The Multigraph Co. are removing in May 
next to 311 Broadway, where they will occupy 
the whole of the first floor over the L. C. 
Smith Bros. Typewriter Co.’s store. This is 
a fine location and will afford them the accom- 
modation they have so long needed. 


*« * . 


R. W. Phelps, formerly with the Buffalo 
office of the Multigraph Co., has been trans- 
ferred to New York and will work a territory 
here. 

* * = 

The Underwood Revolving Duplicator Co. 
are dividing New York City into territories 
with a view to shortly opening up an active 
campaign for the sale of their machines. 


Philadelphia, Pa. 
L. M. Baum has been transferred from the 
New York office of the Multigraph Co. to the 
Philadelphia office of the same company. 


Boston, Mass. 

Geo. M. A. Fecke, formerly manager of the 
Arithmograph Co. in New York, has accepted 
a position as manager of the Boston office of 
the Multigraph Co. 

Washington, D. C. 

N. R. Mack has been appointed manager of 
the Washington, D. C., branch of the Under- 
wood Revolving Duplicator Co 

Chicago, Ill. 

At the time of the Business Show in Chicago 
the Underwood Revolving Duplicator Co. 
opened an office in connection with the Chi- 
cago branch of the Underwood Typewriter Co. 
with H. P. Bartlett in charge. 

Boston, Mass. 

Ethan Allen, an expert duplicator man, has 
been appointed to take charge of the interests 
of the Underwood Revolving Duplicator in 
Boston. 

Chicago, IIl. 

H. P. Bartlett has recently taken the chair 
as manager of the duplicating machine de- 
partment in the Underwood Co. at their Chi- 
cago branch. Mr. Bartlett was formerly con- 
nected with the Neostyle Company, covering 
a period of some fifteen years 

Fort Worth, Tex. 
J. W. Shelor, who has been representing the 


Oliver Co- in Arizona and New Mexico for 
the past two years, is now manager of the 
Fort Worth office for the American Multi- 


graph Co., and with the reputation of Mr. 
Shelor as an agent the Multigraph Co. should 
have most excellent reports from this section. 
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~ KELLER’S 


Are the better kinds 
for the dealer and 
consumes. Note style 
of package. Just 


take from shelf and i 
send out —no _ re- 
wrapping. 





Dealers Write for Catalog 





THE ROBERT KELLER 
INK CO. 


DETROIT 


Chemists, Menstoctnses 
Inks, Mucilage, Paste & Sealing 
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SPEAKING OF TYPEWRITERS 


“REBUILT” 


Does NOT Mean 
2nd HAND or REPAIRED 


Remember this MR. DEALER 
Gee our big “AD” page 5 this issue 


REBVILT TYPEWRITER CO. 
84 LASALLE ST., CHICAGO 





PRATT F. MPG. CO., 117 Point St, Providence, 8. 1. 























Drawing Inks, Blacks and Colors 
Eternal Writing Ink 
Engrossing Ink 


9 Taurine Mucilage 
HIGGINS’ } === 
Drawing Board and Mfeeory Mucilage 
Office Paste 


‘Liquid Paste 
Vegetable Glue, etc., etc. 


Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter supplied to the Trade. 


Consumers, emancipate yourselves from the use of corrosive and ill-smelling 
inks and adhesives and adopt the Higgins Inks and Adhesives. 


They will be a revelation to you. 


AT DEALERS GENERALLY 











CHAS. M. HIGGINS & CO., S7geicn) Mestre 
Main Office and Factory, Brooklyn, N.Y., U.S.A. New York —Chicago— London 
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LISTEN TO OUR “TALE”! 


ALL YOU MEN WHO HAVE TO 
DO WITH TYPEWRITER AFFAIRS 









We Make and Recover 


TYPEWRITER 


PLATENS 


TRADE ONLY 


at prices that are lower than 
you can secure anywhere 
else for such 



















| (5 YEARS EXPERIENCE WITH LEADING EXCHANGES) 
AMES & FILSTED, 332 Dearborn st.. CHICACO,U.S.A 








THE MORDEN M’PG CORPORATION 


are the most serviceable and elegant 
addition to the Students’ or Stenog- 
raphers’ Note-Book obtainable. They 
2 wide if desired, yet close secure- 

Very Strong! to operate. 
zi inely Nickeled. 


fade ie ined. ‘inch, Rtasd, | ins, 
Price, $5.00 
> 


Samples Mailed fo any Address for 1c pair 
Adéres, Morden Mg. Corporation, Waterbury, Cons. 
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2nd HAND or REPAIRED 
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See our big “AD” page 5 this issue 
REBVILT TYPEWRITER CO. 


















84 LA SALLE ST., CHICAGO 
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(By Special Correspondence.) 
Canton, Ohio. 

Edwin I. Baer of this city visited the Na- 
tional Business Show at Chicago and spent | 
some time looking over new devices and be- 
coming acquainted with late office machinery 


and devices. He made himself known at the 
Office Appliance booth. 


Cleveland, Ohio. 
Clarence A. DeMars of the General Type- | 
writer and Manufacturing Co., 241 Euclid ave- | 
nue, visited the National Business Show and 


called on Office Appliances at the same time. 


Des Moines, Ia. 

B. F. Swanson Co. has been incorporated 
with a capital stock of $10,000. B. F. Swanson 
and Luella Nash are named as the incorpora- 
tors and the company will do a general type- 
writer business. 


Ft. Wayne, Ind. 

J. L. Brown of this place visited the Na- 
tional Business Show at Chicago and looked 
over the new things that are being offered 
in the office appliance field. He also got ac- | 
quainted with Office Appliances. 


Litchfield, Ill. 
John H. McPherson took in the typewriter, 
speed contest at the National Business Show | 
and rested a while in Office Appliances booth. 


Lexington, Ky. 
J. R. Viley & Co. ts the name of a new firm 
of dealers here who will handle typewriters 
and typewriter supplies. J. Rodes Viley and 





Elijah P. Hawkins are the partners. 
Macon, Ga. 
Mr. W. A. Wheeler, city salesman for the 


Dana-Bragg Stationery Co., has been secured 
by the Smith Premier Typewriter Co. of this 
place and in the feature Mr. Wheeler will look 
after the interests of the Smith-Premier Type- 
writer in Macon. Mr. Wheeler is a typewriter | 
man of many years’ experience. | 


Massilon, O. | 
H. G. Yocum of the School and Office Spe- 
cialty Co. was a visitor at Office Appliances | 
booth at the National Business Show. 


° Omaha, Neb. 

Mueller Office Supply House is one of the 
progressive concerns of the West that handle 
all sorts of specialties, and is pushing ahead 
with great strides toward the goal of success. 
They carry a very complete line of appliances, 
among them being Perry Time Stamps, Dens- 
more Typewriter, Halwood Cash Registers, 
office desks, carbons, ribbons, duplicating ma- 
chines and many other devices. 


Pittsburg, Pa. 
Baker Office Furinture Co., that was 
is now located in the 
avenue, where it is 
nothing had hap- 


The 
recently burned out, 
building at 282 Liberty 
doing business as though 
pened. 

San Antonio, Texas. 
The following is clipped from the San An- 


tonio Express: 
“Among the sure signs of the wonderful 





TYPEWRITER 
CARBON PAPER 


‘Solite 


(Extra light weight) 


Will give more and better (clean, distinct) 
copies than other carbon papers 


TYPEWRITER 
CARBON PAPER 


‘DE-FI 


(Standard weight) 


The leading carbon paper for all ‘round, 


every day, usual number or copies. 


@ The most satisfactory carbon papers made. We 
want every dealer selling high grade carbons to prove 
this by test. 


, Send for Samples Today 
UNIQUE CARBON anv RIBBON CO. 


150 NASSAU STREET 
NEW YORK 








herlo 


Memo. Books 


\ \ 





Thin, and fit the pocket. Four stock sizes; three 
stock bindings: cloth, water grain leather, morocco. 
Prices 35c¢ to $1.00. 


PARALOK BINDER COMPANY 


127 Federal St., BOSTON. 

















metropolis of Texas are the 
number of new firms entering into business 
and the many new stocks carried. We have 
now in our midst a furniture store, especially 
for the office or business man, carrying a full 
sectional bookcases, Ma- 
and other furniture 
and library use. The new 
N. Conover & Co., 
West Commerce 
manager, has had 
furniture depart- 


growth of the 


line of desks, chairs, 


cey filing devices, tables 
designed for office 
firm will be known as C. 
with headquarters at 306 
street. Mr 
experience with office 
Maverick-Clarke Company and his 
undisputed. The store contains the 
of its kind in this part of Texas.” 


St. Louis, Mo. 


Conover, the 
long 
ment of 
ability is 
largest stock 


The Modern Typewriter and Supply Co. 
have sent out notices to their customers that 
they will move May 1 to the new Wright 


3uilding at Eighth and Pine streets. They 


are dealers in specialties 
Toledo, O. 


Newton Rotherick 
Appliances booth 


Lucius J. Sears of the 
Co. was a visitor at Office 
at the National Busin¢ 
ing around to see what 
cialties. 


»ss Show. 
is new in office spe 


Taunton, R. I. 


Papers of incorporation of the New Eng 
land Office Supplies Co 

capital stock is placed at 
man of Providence is president. 
Furness of Pawtucket is treasurer. 


Knightly of Providence is clerk. 


have 
$50,000. E. L. 
Joseph M. 
Charles V 


CANADIANS GET TOGETHER. 


Organization Formed Some Time Ago Is Be- 
coming Very Effective and Is Prosper- 
ing Wonderfully. 

(Special Correspondence.) 
made in the February 
ances that the Canadian 
had formed an organization known 
as the “Bookseller and Stationers’ Associa 

1 meeting held in Toronto. 

Reports there indicate that 
the new organization is prospering in great 
shape and the officers state that the prosperity 
and rapid growth of the association is evidenc: 
that something of the sort was needed and has 
struck a responsive chord in the dealers in sta- 
tionery and office supplies. 

President William Tyrrell of William Tyr- 
rell & Co., of Toronto, is a hustler and a very 
able man to be at the head of this organiza- 
tion and the staff of officers that back him up 
in his efforts are made of the kind of stuff 
that produces The association is tak 
ing an active part in politics and proposes to 
a delegation to parliament to lobby for 
of certain objectionable bills. For 
one thing, they are opposed to the government 
supplying school books, and like the stationers 
on this side of the line, are also opposed to 
the parcels post measure. A bill similar to 
the one that has been before congress for a 
of years menaces the retailers of Can- 
-anada, wholesalers sell to the gen- 

and this the association intends to 
is in a prosperous and 


was 


Appli 


Announcement 
issue of Office 


stationers 


tion,” at 


received from 


success. 


send 
the defeat 


number 
ada. In ¢ 
eral public 
fight. The 
flourishing 


association 
condition 
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moved and put on another page if desired. 


in every business of- 
$e fice, small or large 
which 


which no other 
the work. 


e 
Stationers é 
ers in 
Office A ppl iances find 
these tags a ve 
line to handle 
is compact and takes very 
little room 
ily and a single display of 
the goods will give 
the benefit of the 

tising we are doing regu- ger 
larly in the magazines devoted to office men. 


He was look- 


been filed. The 
Hol- 


I Jept. L, 
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ir Aajustable 


ex Tags. 


OF A BOOK-KEEPER’S TIME 


Ind 


ESCRIPTION:— 
Steel Clips, en- 
closed in leather tabs, 
on which any inscrip- 
tion may be written 
s or printed. They can 
E beinstantly slipped on 
aleaf or card, and hold 
with a vise-like grip, 
but do not tear ormark 
the leaf. Instantly re- 











ALWAYS ON THE PAGE YOU 
ARE USING 


for every purpose for 
an Index can be used, 
ind for many purposes for 





ALPHABET 382 


(Fourteen other 


Index can do alphabets in stock 
something to fill 
all needs.) 


and 


ry desirable 
The stock 





They sell eas- 4-In. Tag To Write On 

(Six more sizes are 
in stock—something to 
fitevery need,from the 
vest pocket memoran 
dum to the largest led 


you 
adver- 


Our Special Proposition to Stationers will interest You 
( Write Today on Your Letter Head ) 


CHAS. C.SMITH, Mfe. 


Exeter, Nebraska 








Colored Ghumb Gachs 

Handy fastenings for 
pictures, decorations, lace 
curtains. shelfand table cov- 
erings. blotters, signs, etc. 
White, blue, red, buff, areen 
and black Celluloid heads. 
Brassand Steet for artists, 
schools, dressmakers, jome 
and office. Points do not 
injure wall or woodwork. 


be Hammertess Gach.” 


It's the “SOLIDHED’ display that makes sales. 
Supplied by jobbers or 
HAWKES-JACKSON CO., Makers 
82 Duane St., New York 














Dispense With Trial Balances | 


Of Personal Accounts by using our Proof. 
It is practical and requires no change of system 
Money Refunded if not an Absolute Proof that Personal 
Accounts agree with genera! books 


Why not eliminate the Trial Balance of these accounts. Write for circular. 


MILLER & HAM, 7th & Market Sts., Chattanooga, Tenn. 

















RIBBONS and CARBON PAPER 
Contracted supplies in large or small quantities 
PLAIN and DECORATED Boxes 


SNELLING & SON, “"i{Pénaz" 


SO. BROOKLYN, N, Y. 






















| $0002 REBUILT 


TYPEWRITERS § 


ALL MAKES. ALL PRICES 


Sold Rented Repaired 


RETAIL STORES: 


NEW YORK } 
1'4 Barclay St. 343 Broadway | 


ST. LOVIS 
208 N. 9th St. 


SAN FRANCISCO 
1011 Golden Gate Ave. 








BOSTON 
38 Bromfield St. 


PHILADELPHIA 
715 Sansom St. 


LOS ANGELES | 
138 S. Broadway 


Mammoth New Catalogue Now Ready 
Price List No. 40, FOR TRADE ONLY 


KANSAS CITY 
817 Wyandotte St. | 











MARK 





American Writing Machine Co. | 


NEW YORK CITY, U.S.A, 


Warehouse, 90 Leonard St. 
Executive Offices, 343 Broadway | 
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DRAWING MATERIALS 
and Engineering Supplies 


THE CELEBRATED 


KEYSTONE and BLUE SEAL 
BLUE PRINT PAPERS 








MANUFACTURED AND IMPORTED By the 


Keystone Blue Paper Company 


PHILADELPHIA 
“Goods only of a known quality’’ 










& CARBON 
PAPER NEWS 


RIBBO 


Boston, Mass. 

Geo. F, Malcolm, of the F. S. Webster 
Company, left for Europe on the second ot 
April and will visit Great Britain and the 
Continent, in the interests of his firm. 


Chicago, Ill. 

The Neidich Process Company, of Bur- 
lington, N. J., have opened a branch office 
in Chicago under the management of F. H. 
Clayton, with offices at 601 Bedford Building. 
Dearborn Street, in order to handle their 


trade in this section. 
** * 


W. Cary Lewis & Company, the well-known 
carbon specialist of Chicago, has removed his 
offices from 21 Quincy Street to 84 Adams 
Street, directly back of his former quarters. 
The new location is in the “Dexter Building,” 
opposite “The Fair,” and is an ideal location 
for the business. The new quarters contain 
twice the space formerly occupied by the 
Lewis Company, and a very attractive place 
has been fitted up to accommodate the grow- 
ing business of this firm, who are the Western 
agents for the Kee-Lox Manufacturing Co. 

* * * 


Melville Mundell, the Western road repre- 
sentative for Mittag & Volger, of Park Ridge, 
spent a week in Chicago during the National 
Business Show, and was a constant attendant 
during the occasion, meeting many of the vis- 
iting trade from all parts of the States. Mr. 


Mandell is one of the most enthusiastic work- 
ers for the cause of the Business Show that 
we know of, and was the means of influencing 
many to visit Chicago for the occasion. 


New York City, N. Y. 

The Columbia Ribbon & Carbon Manufac- 
turing Co. have removed their offices from 43 
Murray Street to 299 Broadway, in the Bar- 
clay Building. As heretofore, the factory will 
remain at 43 Murray Street, where they have 
increased their facilities. 

* * * 

The Rogers Manifold & Carbon Paper Com- 
pany, one of the oldest makers of this line 
of goods in the United States, have recently 
elected Homer A. Rogers to the position of 
presidency of the firm. The firm is located at 
75 Maiden Lane, and from indications it would 
seem that the firm were to reach out after 
new business, they having recently put on 
the market two new brands of Carbon, “Rog- 
ers Senate” ‘and “Rogers Zephyr,” a non- 
smutting line of goods. 

Park Ridge, N. J. 

As indicated in our last month’s issue, the 
firm of Mittag & Volger, of Park Ridge, N. 
J., has been incorporated, with F. O. Mittag, 
as President, A. H. Barkerding, as Vice-Presi- 
dent and General Manager, G. E. Duncan, 
Secretary and Treasurer, and H. S. Stark, Su- 
perintendent. The Directors of the Company 
are the officers named above, and in addition 
the following: F. O. Mittag, Jr., and B. A. 
Allen. 

os . > 

A history of the firm of Mittag & Volger 
is now being prepared, and it is expected that 
our readers will be given an opportunity of 
scanning the faces of those who have made 
it possible to build a business so enormous as 
that in Park Ridge 

Rochester, N. Y. 

J. W. Thomas, Sales Manager, and A. G. 
Olinger, representing the Vacuo-Static Car- 
bon Company, of Rochester, were attendants 
at the National Business Show, meeting the 
trade and displaying their very unique line 
of packages and explaining the excellent qual- 
ity of the carbon and ribbons manufactured 
by this concern 


The Vacuo Static Carbon Company of 
Rochester is rapidly pushing its sales organiza- 
tion throughout the country, and Mr. J. W 
Thomas, sales manager of the company, re- 
ports that some excellent connections have 
been made by them recently; also that busi- 


ness is in excellent condition all along the line 


This company manufactures the famous 
“Smearless” carbons and “Wearebest” type 
writer ribbons, which are sold in air-tight cel- 
leuloid capsules, which preserve them and pre 
vent drying out. 


Basel, Switzerland. 

Adolph Haag, who spent considerable time 
in the United States getting acquainted with 
American manufacturers and their lines, has 
taken over the agency for the Corona Supply 
Company, of Rochester, N. Y., and will make 
headquarters at 22 Innere Margareterstr, 
Basel, Switzerland. Mr. Haag intends to 
travel his territory well and will add several 
other American specialties to his line 

New York. 

F. Bartelmez, well known among the east 
ern manufacturers, has joined John Allen & 
Co., of 6 Howard street 

> * * 
The Columbia Ribbon & Carbon Mfg. Co 


have moved their offices to Room 724, 299 


Broadway. 
_ * * 

The Manifold Supplies Co., 55 Warren 
street, have arranged to increase their fac 
tory space by taking an additional floor and 
are putting in a new equipment of machinery 





KEE-LOX MANUFACTURING CO. EN- 
LARGE THEIR CARBON PLANT. 

This progressive company only 18 months 
ago completed one of the best equipped plants 
for the manufacture of carbon papers and type- 
writer ribbons in this country. 

It was built with a view of meeting their 
requirements for five years to come, but the 
growth of their business for the past year and 
a half has been so far beyond their anticipa- 
tions that an addition equal to one-third the 
size of their present plant is already planned 
to be erected this spring 


The rapid growth of this 


the business of 


| company from nothing six years ago to its 
present proportions is more convincing proof 


of the high merits of the Kee-Lox products 
than any words can possibly convey. 
At another place in this issue they have a 


two-page insert describing their specialties in 


| carbon papers, etc. 
| attractive 


Their “ad” is not only an 
one, but contains information re 
garding the manufacture of these goods that 
every dealer and consumer should know. 
They announce a great improvement in rib- 
bons for the visible writers and what they say 


| on this point, as well as on others, will be 


of interest to every user and dealer in these 
typewriters. 

Their best brands of carbon 
a very attractive red package, every 
sheets in a separate holder as shown by cuts 


are put up in 
dozen 


'in their advertisement. 


Their line is one that meets more favor as 
dealers and users become more familiar with 
it. The great variety of goods they make in 
this line enables them to furnish a satisfac- 
tory article for every purpose. 

They invite the trade to make requests for 


| samples and prices either from their factory 


at Rochester, N. Y., or any of their branch 


offices or distributing agenci+s 








WITH A HANDLE 
SUPERSEDES TACKS 


Moore Push-Pins 


Crystal GLASS Heads=——<Sharp STEEL Points 


For fastening up CALENDARS, Small Pictures, 
Posters, Fraperies, Match-Scratchers and num- 
berless “little things,” without disfiguring 
Weed er Plaster Waliis. 

ALLOWED WHERE TACKS ARE PROHIBITED 

An enormous demand has been created thro’ 
extensive advertising in mediums such as tes’ 
Home Journal, Saturday Evening Post, Collier’s, 
Burr Mackintosh, etc. 


Order from your Jobber, or sead for Free 0c Packet and Prices 
LARGE PROFITS, INCREASING SALES 


MOORE PUSH-PIN CO. '435;Eteventh st 











Nichol’s PencilPocket 


Newest and best pencil holder on the 
market. 
Saves your pencils, fountain pens and 
your témper. 
Inside Spring is the Secret 


Sells at Sight 
Agents Wanted 


in stamps for sample 








Send 25 cents 


NICHOLS & WILLIS, Worcester, Mass. 




















Ghe Berger System 
Stee] Office Equipment 


lexes, Office Furniture, etc. 
Elegant and artistic in design 


Vertical F ng 


Cabinets. Card I 


macde t best a-T bea st 
and finish 
Fireproof Waterproof 
Dust-proof Vermin-proof 
Much lighter vet many time ger than wood—more dura- 
ble—more graceful—more economica Not affected by heat, 
¢c rr e 


book “Stee! Style and Safety” 








, The Berger Mfg. Co., Canton, Oni | 





OFFICE APPLIANCES 


CARBON PAPERS AND SUPPLIES. 


The Columbia Ribbon & Carbon Mfg. Co 
have placed their agency for Norway, Sweden 
and Denmark with Walter Lonsdale, Scandt- 
navian agent for the “Barlock” typewriter, 
with headquarters in Copenhagen, Denmark 

The Southern Typewriter Emporium of Mo 
bile, Ala., have secured the exclusive agency 
for “Columbia” ribbons and carbon paper 

‘Columbia” typewriter ribbons are now b« 
ing sold in Philadelphia, the agency having 
secured by the Northern Supply Com 
one of the most aggressive 
These goods are meeting 


be en 
pany, 
the Quaker City. 


with remarkable success wherever introduced 


The Columbia Ribbon & Carbon Mfg. Co., 


since removing their offices to 209 Broadway, 
have almost doubled their manufacturing ca 
pacity at their factory, 43 Murray street 


CA5H ISTER 


SAe 





Danville, Ill. 


Walter Parker, son of Dr. and Mrs. T. A 
Parker, has sailed from New York for Lon 
don, where he will be connected with the 
London office of the National Cash Register 
Co., as salesman 

Dayton, O. 

Members of the committee of the National 
Cash Register Co. that has been detailed to 
find a location for the summer camp are on 
their way about the country looking for a 
suitable place. They have visited a number 
f sites and among them Chautauqua Lake, 
and are considering this as a possibility. Ten 


days in August the employes of the factory 

and office take an outing and it is the busi 

ness of this committee to find the best place 
. . ~ 

considerable talk in many cities 

Company 


There is still 
ver the possibility of the National 
Dayton to some other 

looked upon possibility 
is thereby g 


moving from town 
By many it 
ind the etting a large 
amount of gratuitous publicity as a result of 
the various towns. Whether 
they move or not is purely m of con 
jecture, and in the meantime their 


1s is a 


company 


ir officials visiting 
atter 
agent 


his 


press 


is reaping a big harvest of returns by 
cleverness in interesting other cities 


Milan, Mich. 


The new plant of the Detroit Ca 


sh 


completion 


Register 


Company is fast being pushed to 


1 will soon be ready for cupancy 
St. Louis, Mo. 

Papers of incorporation Hunsak 
Cash Register Co. have beer ie » 
is placed at $100,000, all paid in. The incor 
porators are O. W. Hunsaker, Arthur B. Mc 
Donald and Vital W. Garesche, all St 
Louis. The concern will manufacture id sell 


egisters 


KANSAS CITY BUSINESS SHOW. 


\ Business Show is now being promoted to 


held in the Convention Hall, September 
6th to 21st, 1907 (six days) 4 company 
wn as The Kansas City Business Show 
Company has been formed, with executive 
ces at 216 East 11th street 


Manufacturers desirous of introducing th 


vares in the Middl West ar 


charts, rates 


requested to 


rite immediately for 


concerns im {i 











I2t 








“THEY FIT THE BACK” 

If you sell Typewriter Chairs, get our Catalog. Shows 
our Full Line of Patent Adjustable Back Chairs. 
Chichester Bros, Chair Co. 
13 Elizabeth Street, New York 

















SPEAKING OF TYPEWRITERS 


“REBUILT” 


Does NOT Mean 
2nd HAND or REPAIRED 


Remember this MR. DEALER 
See our big “AD” page 3 this issue 


REBVILT TYPEWRITER CO. 
84 LASALLE ST., CHICAGO 


Loose Leaf Binder 


NoProjections Wo Lovse Sections 
Expansion 4004 Hinged Poste 
Locke and Uniocke Without Key 

Flat Opening 
Stationers Take Note 





oUR ARGUNMENT 
isthie: It is es good as the best, better 
then many. some points equalied 
by none. Send a trial order. 
Price will surprise you—so reasonebie 
Lerger Querters 


COOK'S FLEXIBLE HINGED POST BINDER CO. 


Factory and Office: Ford St., Hertford, Conn. 














* Manifold~Gauze” 
Clean 
Non-Flake 


Typewriter Carbon Paper 


@ Absolutely clean to handle. 

@ Radically New. 

@ Radically different. 

@ Carbon copies like originals. 

@ Sells at sight. | 

@ No competition in quality. 

@ Stands in a class by itself. 

@ Dealers closing territory propo- 


Satisfy Yourself 


Free ny. Sheet on Application 


Ellams Duplicator Company 
of United States 


110 Duane St. 


New York 


1 of Clean Non-Flake Carbon 
Papers. . . The only manufacturers of all 
descriptions of Carbon Papers, Ribbons, 
Duplicators, Stencil Pave and Inks 


A Perfect Stamp Pad 
‘Sate 
IT DOES NOT DRY Out 


INK PAD 
DOES NOT SMEAR 
Liberal discount to dealera 
105-107 Chambers St., 





























ener, enema ey iS S REQUIRED 
DOES NOT SMELL 
Write for sample & price lia\ 


SPEAKING OF TYPEWRITERS 


“REBUILT” 


Does NOT Mean 
2nd HAND or REPAIRED 


Remember this MR. DEALER 
See our big “AD” page 5 this issue 


REBVILT TYPEWRITER CO. 
84 LA SALLE ST., CHICAGO 








New York | 











OFFICE APPLIANCES 


—el OF FICE ee 


SPE CIALTIES 





(By Special Correspondence.) 
Boston, Mass. 

It is reported that H. C. Kickerson, 
dent and general manager of the Elliott Ad- 
dressing Machine Company of Boston, Mass., 
has temporarily withdrawn from that position. 
He is succeeded as president by Sterling El- 


presi- 


liott, the inventor of the company’s product, 
and by H. B. Newton as general manager. 
The sales management goes to E. E. Mills, 
who has had charge of the company’s New 
York offices for some years past. 

Mr. Nickerson, however, retains his stock 
interests in the corporation, being one of the 
heaviest holders. 

* * * 

The Addressograph Company of Chicago 
has moved its Boston office from 105 Summer 
street to 114 Federal street, occupying the en- 
tire floor at the latter address. This office 
ranks among the largest and best appointed 
of the Addressograph Company. 


Chicago, II. 

F. H. Johnston, formerly with the Lamson 
Consolidated Store Service Company, Chicago 
branch, has been made resident agent in the 
Pittsburg district, his territory comprising 
Greater Pittsburg, western Pennsylvania, Vir- 
ginia and West Virginia. Mr. Johnston has 
established his office at 134 Fourth avenue, 
Pittsburg. 

. 7 * 

A. A. Waterman & Co. 
tion in the superior court for an accounting 
from Isaac E. Chapman, William L. Chap- 
man and the Modern Pen Company. The ac- 
tion is based on an alleged breach of con- 
tract on the part of the defendants by solicit- 
ing trade in Chicago and other points west 
in violation of an existing contract. The plain- 
tiff demands 20 per cent of the profit on all 
goods sold by the defendants in the western 
district. Both parties to the suit are engaged 
in the selling of fountain pens. 


have begun an ac- 


Chattanooga, Tenn. 

C. W. Gray of the U. S. Cast Iron Pipe Co. 
of this city has invented a stamping and seal- 
ing machine that is a success, and he is seek- 
ing some one to manufacture it for him. He 
desires to correspond with manufacturers who 
can handle the proposition. 


New York, N. Y. 
incorporation for 
Co. have been 


Atlantic 
the con- 


the 
filed, 


Papers of 
Fountain Pen 


cern’s principal offices being in Everett, Mass. 
The capital stock is placed at $5,000. Presi- 
dent and treasurer, Rowland FE. Swan; clerk, 


Swan. 
* * * 
The Simplex Mfg. Co., 
Simplex Automatic Envelope Sealer, will re- 
move April 17 to Suite roro West Street 
Building, located at Cedar, Albany and West 
streets. This is said to be one of the finest 
office buildings in the world. The rapid man- 
ner in which the business of this company is 
opening up has made it imperative that they 
take much larger space in order to handle the 


Gertrude E. 


manufacturers of the 











We are manufacturing 
a complete line of 


Carbon Paper and 
Typewriter Ribbons 


but consider our 


PEEREESS 


THE BEST ON EARTH 
Write for samples and if you order 
we know that with 
us—and we think you will. 
We 


make 


will you agree 
to 
and it 


have a good proposition 


to enterprising dealers 
will only cost you.two cents to obtain 


full particulars. 


Agents Wanted in all Countries 


The Carbon Paper & 
Ribbon Mfg. Co., Ltd. 


Factory and Office 
34 Adelaide St. West, TORONTO, CANADA 




















THE ACME POINTER 


orn INDICATOR ror 


Remington Typewriters 


LOCATES THE WRITING POINT INSTANTLY 








‘et Tabulating. Simple in Construc 
tion Put on in Five Minutes. Guaranteed Accurate 
and Durable. Special Discount to Dealers. Send for 
Descriptive Circular. 

KELLEY, JOHNSON & RAND, Mfrs. 
Factory: 441 Chapel St., New Haven, Conn. 
Office: 419 West Sth St., Oklahama City. 

Reference: State National’ Bank ,» Oklahoma City 


For Sale by 
Remington T ter Co., 827 Broadway, New York 
City; Wholesale Ty 


ewriter Co., for tern and 
Foreign Trade, noe ito 0 Duane St., New York City 
Central T writer Co., for Oentral-Northern 
States, Postal Telegraph Bld., Chicago. And all the 
Exchange Men who handle the Remington Type 
writer. 

















= 


f 300 
Morton's Crystal 
Odorless Typewriter Oil 


Finest Made. 
Sample and prices on application. 


MORTON MFG. CO., LOUISVILLE, KY. 























The Reason Wh. 


Lost Papers Impossible 


If you make a practice to use only 


“0. K.” ristevers 


There is no chance of slip- 
ping berause they have 
the advantage of This 
Paper Piercing 









POINT 


which goes hroagh every 
sheet. Cam be used re- 
pestedly and they al- 
ways work. Used In 
OFFICES, BANKS 
Behools, everwhere. 
Made in three sizes. 
Bend 10¢ for Sam- 
ple Rex 50 As- 
sorted Free 
Booklet. Lib. 
eral Trade 
at. 
The Oo K. 


Fastener 




















DON'T BUY PASTE 


That will dry up on your shelves 
and become a total Icss 


—TRY— 


Commercial Photo-Desk Paste 


For mounting photos it 
has no equal 


Commercial Peerless Mucilage 


We Guarantee them to Dealer and Consumer 


Write for Illustrated Catalog and Price List 


The Commercial Paste Co. Columbus, Ohio 
RECORDING 


The ‘ 
SECTIONAL Cmmercid 
ROUTING and SYSTEM 


It shows how thoroughly and systematically your territory is being 
covered and ifto the best advantage, routes of traveling salesmen, 
thelr territory, whether too much or too little, how « vanves f and where 
your customers, agents or business interests are located. It points 
out good towns where you have no trade; helps you to choose the 
shortest and least expensive routes for salesmen. Shows competitive 
freight rates, advertising contracts, signs, inquiries, prospective 
trade, collections, etc. 


















Built up 
with Top, Base, 
Four,Six or Elev 
en Drawers, Map 


















write for: 















“ Business System tn Sections, 3x5 or 4x6, 

the Sales Depart Card Index Sections and 
ment,” it tells yuu all Stand. Any number of 
about it. UFR EE states desired 






The Perine 4 Mesely Co. 


293 DEARBORN S1. 
HICAGO 












| 
| 
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| making it one of the largest, as 


OFFICE APPLIANCES 


for 


They 
for this 


are receiving requests 
sealer from all parts of the 


business 

agencies 

country. 
* * ” 

The Addressograph Company of Chicago 
will move its New York office from 72 Trinity 
place, where they have been located for the 
past ten years, to 78-80 Walker street, which 
is just east of Broadway. The new office will 
yccupy the entire fifth floor, containing about 
5,000 square feet of room, in a building that 
is entirely fireproof, with light on all sides, 
the 
office appliance offices in New 


well as 
best equipped, 
York City. 


A NEW PENCIL SHARPENER. 


From time to time there have been placed 


; upon the market pencil sharpeners of a large 


| 





variety of designs. Some were good, others 
broke the points rather than sharpened them 
certain others made a noise that deadened con 
still 


were operat d placed one’s teeth on edge 


they 
The 


Automatic Pencil Sharpener of 524 Broadway, 


versation, while others whenever 


New York, has at the back of it a company 
with a capital of $25,000. They believe they 
have good thing, and are going to push it 


It is small, 3x5 inches, andis screwed to any 


fint 


lat surface. The pencil is inserted at the top, 
and of its own gravity is brought in front of 
the single blade shaped like a rhe 
blade is revolved by a handle and in a moment 
the pencil is noiselessly sharpened, not to a 
needle point but to a fine working point. When 
this result is reached the chips stop flying and 
all you have to do is to withdraw your pencil 
and substitute another. A little drawer at 
the base of the machine catches the shavings 


scimitar. 


and lead dust. In turning the handle, the 
pencil as well as the blade is revolved. Three 
blades are supplied with each machine and 
when one becomes dull, which only occurs 
after it has sharpened 800 pencils, a new 
blade can be substituted in a moment. It is 


impossible to break the point of a pencil in 
the machine unless the blade is dull. The man- 
ufacturers claim that there is one-third 
waste of a pencil when using this machine 
than by any other device on the market. The 
sharpener is strongly made, very compact and 
prove a most desirable acquisition in 
any Office. Dealers on the lookout for a good 
line might profitably handle this machine 
is manufactured in Rockford, Ill 


less 


should 


WILL EXHIBIT AT JAMESTOWN. 
To the front in almost everything, the L. E. 
Waterman Co. will occupy the most prominent 


space in the most prominent building at the 
Jamestown Exposition. 

Their booth will be located in the Interior 
Court of the Manufacturers’ and Liberal Arts 


building. This Interior Court for artistic man- 


ufacturers is the show space set aside in the 
very center of this building which is, of course, 
the most prominent one on the ground, and 


this concern has been fortunate enough to se- 


cure space in this court and will make a show 


ing down there that will eclipse anything they 
have ever done before. 
What the Waterman Company have 
d in the past in this respect and the 


showing they have made is well indicated by 
he medals they have received at previous ex- 


hibitions 
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Triner’s Fostal Scales are to be the 
most mechanically perfect fe yrs accurate 
scales on the market. 
They permit no variation, no matter where or how 
carelessly the article on the platorm ix placed; the 
weight is always accurate. 

are entirely constructed of the best cold rolled 
fod, Sotned dauble, aot Lee ae and 
It is seldom necessary to readjust them. 
When you buy a Triner Scale you get a scale that 
has no superior at any price, and yet it costs less. 
Write us for free booklet, illustrating complete line. 


TRINER SCALE @ MFG. CO. 
1255-57-59 W. 21st St., Chicago, Il. 








SPEAKING OF TYPEWRITERS 


“REBUILT” 


Does NOT Mean 
2nd HAND or REPAIRED 


Remember this MR. DEALER 
See our big “AD” page 35 this issue 


REBVILT TYPEWRITER CO. 
84 LASALLE ST., CHICAGO 
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WE OWN AMERICAN PATENTS 


“ane FOR SALE 


Wry Son Your Fincers? 


This form for. 
6-7-8 


i Remington 














SEMULTAMEOUSLY H0O1.D8 BACK THE RIRBOY AND HOLDS 
OF THE TYPE WITHOUT GaNDLANG EfTRER 


AGENTS WANTED 


Malled Anywhere 25 Cts. Each 


TYPEWRITER HEADQUARTERS 
297 Dearborn Street, Chicago 


Act MAKES RENTED SOLD 
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OFFICE 
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The Ideal Typewriter Desk 


For Small Offices, or Large Ones where 
Many Stenographers Are Employed, is 


THE MOON No. 515 


OF WHICH THOUSANDS ARE IN USE, ALL 


SOLD ONLY THROUGH THE TRADE 


DESCRIPTION 
46 In. long; 32 in. wide; 30 in. high: weight, 160 Ibs. 

Raised panels. Center drawer with flat keyed lock. Writing 
bed 5-ply, built up with quarter sawed white oak top. Machine 
covered by roll curtain, and protected from dust when in 
desk. Roll curtain and pedestal drawer lock automatically. 
Typewriter attachment % inches high when in position for 
use—-standard height. 





FREE CATALOG 


Moon Desk Company, ““ 


AND ND PRICES 


Muskegon, Michigan | 

















Steel Filing Devices 


We make a complete line of steel 
office furniture and will be pleased 
to send catalogues and price-list 
upon request. @ Our Vertical Let- 
ter File Sections cost the same as 
corresponding grade of wood cab- 
inets and never shrink, bind or 
warp. Send for svecial circular. 


Krag Imperial Cabinet Co. 


816-822 Fulton St., CHICAGO, ILL. 

















| THOMPSON'S An Indispensable Office Device 
roven merit emoves rusty, corroded pen points from 


of 
ERFECT holders quickly and without danger of ruining holder. No soiled 
EN hands—no broken penholders—no time wast ves its cost 
inafewdays. Made of the best steel, nickel plated. Neat— dur- 
OINT able—useful. Every desk in your office should be equipped with 





one. 0 cents each. Al! charges prepaid to any ad- 
Agents wanted. Money refunded if not satisfactory. 


dress. 
Cc. 8S. THOMPSON Box 301, LOVISVILLE, KY. 




















NEW Prices on Folding 


WIRE CARD RACKS 


in 











Buy DIRECT from the Largest Manufacturer 
the World. Write for New Illustrated Catalog 
No. 38, and Discount Sheet. 


PROGRESSIVE WIRE GOODS CO. 


630 COMMERCE STREET, PHILADELPHIA, PA., U. &. 





A. 
























DEALERS —— STATIONERS —AGENTS EVERYWHERE LOOK INTO 
EY Tee emer, Base nains wtih in 


work quickly and si and without injury. Will instantly cleanse paper, linen, 
leather or the most human skin. 
INK-OUT is» powder Keeps its strength in any climate and may be 
absolutely upon to remove almost any stain. 
pavenaly useful to bookkeepers, clerks, druggists, photographers and 
housekeepers. 
Price, 25 cents per Bottle 
Each bottle good for 2,000 erasures. Sold by leading stationers and 
druggists everywhere. 
Stationers and dealers wanted everywhere. We do a great deal 
of general advertising which is creating a local demand on you all, 


Be prepared to fill it. 
THE ADNER LABORATORY CO. **” PHILADELPHIA 


MUSGROVE ST. 


(DEPT. 0.) 











JENKINS SUCCEEDS SHEA SMITH. 
Death of the Well Known Chicago Stationer 
Produces Slight Changes in the Business— 
F. B. Gibbs Also Moves Up—Decedent 

Was One of Best Known Men in 
His Line in the West. 

little change in the general conduct of 
Shea Smith & Co. has been oc 
death of Major Smith, whose 
morning, April 1. 
wr Shea Smith’s will his 
entire estate, both real and personal, is left to 
three trustees—Mr. George T. Clark, brother « 
the late Mrs. Shea Smith, Mr. George H. Jenkins 
and Mr. Fletcher B. Gibbs. This insures the con 
tinuation of the business on the same lines as 
heretofore, and practically under the same man 
agement. The gentlemen named as trustees ar¢ 
also made the executors of the will 

At the regular quarterly meeting of the board 
of directors of Shea Smith & Co., held Wednes 
Clark was elected ; 


Very 
the business of 
casioned by the 
demise occurred Monday 

By the terms of Maj: 


day, April 10, Mr. Geo. T. 

member of the board to fill the vacancy caused 
by the death of Maj Smith Mr. George H 
Jenkins, who, next to the Shea Smith estat 





MAJOR SHEA SMITH 
the largest holder of stock in the company, was 
elected president and treasurer, and Mr. Fletcher 
B. Gibbs vice-president and secretary. Mr. Gibbs 
will continue to act as manager of the stationery 
department of the business. 

Mourned for His Wife. 

Major Shea Smith, president of Shea Smith & 
Co.,.and an old resident of Chicago, died at his 
residence, 3971 Ellis avenue, Sunday morning, 
March 31, at 9:30 o'clock, after a lingering and 
painful illness. 

The death of his wife, Eunice Clark Smith, a 
little over a year ago, after protracted suffering, 
was a blow from which Major Smith did not 
recover. He was widely known in business and 
miliatry circles, both in Chicago and New York 


, City, and a lover of nature, his summer home 
Lake Beulah, Wis., being one of the most at 
tractive spots in the West. He was a friend and 
patron of literature, painting and music and at 


one time organized and maintained a considerable 
orchestra. 


He was a member of the Union League Club, 
Press, South Shore Country, and Chicago Yacht 
Clubs, and of several patriotic organizations. The 
Press Club has called memorial meeting for 


Monday afternoon 





of warm per- 
and an 


Major Shea Smith was a man 
sonal friendships and keen sympathies, 
inalienable and loyal believer in the great future 
of Chicago, where he established a very large 
and successful business. By the melancholy 





GEURGE H. JENKINS 


fourteen months in this family, 


grandchildren of the 


events in the last 
four children are orphaned 
late Jonathan Clark 

Funeral services were held 
noon, April 3, at the family 
Wm. White Wilson, Rector of St 
copal Church, officiated. 

[he honorary pallbearers were: George E 
Cole, George E. Marshall, Fletcher B. Gibbs, 
Frederick A. Brown, William H. Harper, John 


Wednesday after 
residence. The Rev. 
Mark’s Epis 





GIBBS 


FLETCHER B 

McGovern, Col. Joseph B. Sanborn, Jacob R. Cus 
ter, B. A. Eckert, Francis T. Simmons, George 
H. Crosby, James J. Waite, Merritt Starr, Chas. 
4. Brown, Roy O. West, Percy Eckert, Oswald 
yckett, Myron H. Beach, Robert S. Clark, Rob 


t L. Henry, Sidney C. Eastman, Fletcher W 
Rockwell, J Addison, E. Wells, Gen. E. C. 
Young, Samuel H. Treat, Wm. H. Winslow, 
Francis A. -Winslow, W. Carbys Zimmerman. 

Active pallbearers: George T. Aimer, Michael 
N. Murphy, William H. Newhall, George H 


Jenkins, Arthur B. Wright, Arthur M. Cox. 
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IF YOU 
SELL DESKS 


and want to 


SELL THE BEST 
TYPEWRITER and 
OFFICE DESKS 


Write for our catalog. 


For the Trade Only. 


ROWLETTE DESK MFG. CO., Richmond, adete 



























Note Change of Address 


le have completed our new factory at New 
Brunswick, N. J., and moved our New 
York office to 35 Warren Street. 


Write for samples of our new goods, 


PEN-CARBON MANIFOLD CO. ine. 























TYPEWRITER COVERS 


TO THE TRADE ONLY 
Fianne!l — Rubber —_ Denirm —— 
Buy of the MANUFACTURER and save AGENT'S PROFITS 


Silesia — Sateen 





Ww. BURNHAM, CENTRAL PARK, Long isiand, N.Y. 











If You Are in The Game For Saving 
Money and Want the Best Results 


USE 


Verona Typewriter Oil, strictly odor- 

less, colorless, gumless, absolutely guaran- 
teed to give entire satisfaction. Put up in 
required sizes under our own imprint label 
if you desire. We want every dealer to 
write for samples and prices. 


Verona Ty ter Ribbons are of the 
most brilliant colors. Most durable. Non- 
drying. Absolutely unaffected by cold, 
heat or atmospheric conditions. as the 
greatest copying strength and is best for 
duplicate work. Absolutely guaranteed. 


Verona Carbon Pa is the most 
satisfactory papers made. It's really the 
best all around every day kind on the mar- 
ket. Will give better, clearer and more 
distinct copies than any other carbon 
paper manutactured. 


We contract supplies in large or small quantities. 


Verona goods have always given entire satisfaction 
and from year to year we have steadily increased the 


VERONA RIBBON COMPANY 


Battle Creek, Mich. 





[psse= EEN 


Trademarks and Copyrights 


Send your business direct to 













Washington. Saves time and insures better services 
Personal Attention Guaranteed 
25 Years’ Active Practice 


Specialty :—Working on the Failures of others. 


Address SIGGERS @ SIGGERS 


Suite 33, N. U. Bldg.. Washington, D. C. 











SPEAKING OF TYPEWRITERS 


“REBUILT” 


Does NOT Mean 
2nd HAND or REPAIRED 


Remember this MR. DEALER 


See our big “AD” page 3 this issue 


REBVILT TYPEWRITER CO. 
84 LA SALLE ST., CHICAGO 
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RIBBON DIMENSIONS. 


For Typewriters, 


Length. 
Yds. 

Addograph .... «és... 6 
Anderson Stenographic ..... . 2 
ee TE 
Barlock, No. 3 and over.. 15 
BPG Peewalc “wile Mp ole doe Bee 9 
Burroughs Reg’stg Acct....... 6 
Caligraph Rr 2 
Crandall .... .18 
Daugherty ...... ae Ee 18 
Densmore No. 1, 2, 3......+++++-9 
Densmore No. 4, 5, 6.. 9 
Duplex an rep 9 
BEROD corre ees 0 vee we vvews ee 9 
Edison Mimeograph 18 
Empire ...... Pt ereivevvee™® 
Elliott & Hatch............... 9 
Fisher 8 
Ford 18 
Franklin 1S 
a 9 
Fay-Sho ........ 9 
IRS nnn b0.009 « an 
Hammond, Narrow .18 
Hammond, Wide 18 
Hartford 9 
International Bi. 9 
CE, Ban imo na.0 0,0 mee 4 9 
Jewett No. 2, 3.......cccceveee Y 
Little Chicago 9 
Munson ce 9 
New Century 9 
a el gee ae eee 9 
Oliver 12 
Peerless 9 
Peoples .9 
Pittsburg 18 
Remington 9 
Rapid 18 
Secor ii «¢aniccataeons 9 
Smith Premier .... 9 
Schapirograph a4 é 9 
EET uG. aics Gop acioce sense 74 
Underwood 0 FIX TS 
EEE 9 


OFFICE APPLIANCES 





Adding Machines, 
Stamps and Time Recorders. 


HOSKINS’ 
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EXHIBIT AT THE PHILADELPHIA 


SAKLESS-SUKSHUN FOUNTAIN PEN. 


A new self-filling fountain pen which does not 
contain a soft rubber sack, a screw thread or 
other complicated parts is about to be placed on 
the market by Nathaniel Field who has recently 
opened a new and modern fountain pen 
plant at the northwest corner of Centre and 
Worth streets, New York city. This pen has a 
very neat appearance, is simply constructed, is 
made to contain about four times the amount of 
ink as the old style sack filler and can be filled 
and cleaned by a child. 

There has been continual complaining by th« 
trade on the old style self-filler, being that the 
acids and sulphur in the ink will harden and 
break the gum rubber and the unpleasant result 
is a pocket stained by ink. 


BUSINESS SHOW 


Mr. Field recent offered a reward of $5 
for a name for this pen which would be descrip 
tive of the main features and from the geré 
number of suggestions, has selected, “Sakless 


Sukshun.” 
The first lot of these pens is now in the c 
of manufacture and orders have been coming 


thick and fast. Although the new factory is 
good sized one, covering about 4,500 squaré 
feet of floor space it is necessary to again it 
crease the productive capacity and more nm 


machinery has already been ordered. 

The inventor, Sigmund H. Engelberg who has 
been in the fountain pen business for a numbe: 
of years as traveling salesman for the Parker 
Pen Co., of Janesville, Wis., and O. E. Weid 
lich & Co., of Cincinnati, Ohio, has established 
this new plant for Mr. Field and now acts 
superintendent and general manager. 





SALESMEN OF THE 
DALLAS 


GROUP OF 


DORSEY PRINTING COMPANY, 


TEXAS 


Yh 








Miniature showing flew our Backing sheets are numbered for ringle spacing 


| 


“SaVE YOUR TYPEWRITER—GET BETTER RESULTS.” 


A amg sat Newt emt beeen 


TYPEWRITER 
BACKING SHEET 


A “ompoumen of Linen, Gum seg Paper 


seutseresssss 


ssees 


Why You Should Use Our Sheets 


+ ee De ee re ee Me teen ft pew pee 
by a embers ter engin apne, 
Tk ek ee ee 
+ 


oo ond eae ae eee ng oe eee che mallee ee 
creetheme (be Me at Me mates 
wt whe eemal eRe nee nme s me om ome ope gue 8 
LL. 
he ees oe beyond cemperenn, 


SSPSSISseslsesesesssecsesssessetescreccsess 


SSSSSSSLSSssrseressese 


BRATTON, RICE & CO. 


Macwtacteeerm of Ranmeares Trpee oy Seectaieme 


Sad 90 Cotemes Sevtnge cod Toe Bite. COLUMBUS O9GD. US A 
TRAP OER Red Mae 60 nee 


UY pew atte bens wet carry ees ponte, eee Bet tte oo Legal Stan, $120 per ban. 





DIRECTIONS Ader sheet on beck of your paper betore putting i mochine, lnewe 
rqm hand marymal oumbers © view Use either side. 


—— = 


“a Ye ut se a Typewriter You Need Our 


» i> 
Typewriter Backing Sheets 
An absolute necessity with all makes of 
typewriters if you want best results. 
Save time and lengthen life of machine. 
Letter or legal size-——$/ 00 per dozen, 
Sample mailed for 10 cents. 


BRATTON, RICE & Co., 
Agents EXCLUSIVE TYPEWRITER SPECIALTIES 
Wanted 


Columbus, Ohio, U. S. A. 
PERSONAL ANTI-FORAY 
> Oe ee ee 


TyvPEWRITTEN LETTERS 


Just because your daily mail brings you Type- 
written (>) Form Letters that are miserable imitations 
of the genuine, why for one moment consider sending 
out the same variety to your patrons? Such a 

licy is rank folly—it only creates ‘“‘waste-basket 

ller” and that’s hardly your business mission. Be 
satished with nothing short of “X-CELO”—the 
best, and write for specimens and prices to-day. 

The proof is waiting for you. 


H.C. BEERS CO., PITTSFIELD, MASS. 


The Ledgerette Bill File 




























DO YOU SELL IT? 


If not, we are both losing money. Quick seller, large 
profits. Special proposition to dealers on request. 


Write to-day. 
W. R. ADAMS @ CO. 
37 W. Congress St. Detroit, Michigan 


How to Save 


and Multigraph Ribbons. 
Re-Ink- Em 


All colors. 
Enough for 580 Ribbons, with full directions 
oe how to make them good as new. 


AGENTS WANTED 


Ritter-Wright Specialty Co. 


1166-1170 E. 67th St., CHICAGO, ILL. 














OFFICE APPLIANCES 
EDWARD W. PEASE FOR HIMSELF. 


When a man serves a company for some 22 
years, and faithfully, too, and then gets the 
ambition and incentive to “strike out for him- 
self,” it is usually with considerable regret on 
the part of his company that they sever con- 
nections, and although we know of nothing to 
the contrary, we feel sure that the Remington 
Typewriter Company felt very deeply when 
they acknowledged the resignation of Edward 
W. Pease from the management of the Rem- 
ington office at San Francisco, where he had 
served for many years, that he might join 
others in the formation of a general office ap- 
pliance and specialty business where he would 
become a part of the establishment. 

Mr. Pease wears a 20 year service badge of 
the Remington, having been 22 years in their 
employ, first at St. Paul, then at Philadelphia, 
later at Los Angeles and finally at San Fran- 
cisco. 

It was in 1897 that our friend was given the 
management of the Los Angeles office of the 





Remington company, and while there became | 


active in several clubs and built himself a 
home, and it is not surprising that he returns 
to that city to join two others in the office 
appliance business on his own account. 

As partners, Mr. Pease himself 
with two gentlemen who have made reputa- 
tions that are enviable and with his joining 
them, the company should become one of the 
strongest office supply and specialty firms on 
the coast if not in the entire United States. 

3 and his have the 


associates 


srother Pease associates 
best wishes of many with whom he has become 


endeared Here’$ to Succe$$ 


A HANDY PASTING MACHINE. 


How often it is that a large corporation or 
company, in a desire to be economical in its 
printing, have been called upon to have printed 
labels or attached to a cata 
logue or other piece of printed matter. 

In the handling of such “pasters” it is quite 
a tedious job for a person to moisten the aver 
age “stickers,” and if the work is not done 
it oft times is a mess of some fine piece 


“pasters” to be 


neatly, 
of printed matter. 
When dealers 
pieces of 
agents name thereon, usually one of 


several thousand 
the 
first 


are sent 


} 


high-grade without 


the 


catalogues 


things the dealér does is to have “rubber 
stamp” impression placed on the most accom 
modating place for such, and the entire art 
rk and the good impression that the cata 
was intended to make h been lost 
to the sightless “rubber stamp.” 

How much better it would be for the agent 
have some “labels” printed of proper 


size and in colors to match the printing, and 


l have these placed automatically on the 
catalogues by machine. There certainly is a 
difference in the two processes, and the extra 


wt! \ < 


worth the expense 


[he Charles Beck Paper company of New 
York city has devised a machine for the au 
tomatic handling of pasters, small _ sheets, 


pieces of paper or other loose leaves, to be 
applied to or affixed on other pieces of paper, 
booklet, poster, whether it be 
made of paper or cardboard. It is known 
the “Universal” Pasting Machine, which 

be operated either by hand or electric motor, 
and the being portable 
so that it can be to place 
machine is with at 


catalogue or 
can 
arrangement 


moved from place 
furnished 


whole 


The Same 


tachments that will do “edging work,” such 
as for inserts, or the application of photo 
mounts to mountings. 
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Pelouze 
Postal Scales 


Designed for 
Office, Store and Home 


Werranted accurate 








E 


$5.00 


EE 


ie 














“They teil everything at a glance’’ 


In addition to giving the accurate weight by one-half 
ounces, they tell instantly the exact cost of postage in 
cents on all classes of mail matter. 


The index starts at the top and travels through a 
slot, pointing exactly to the information required. 


You don’t have to stoop to read the dial, as in other 
makes. 


‘They save time and stamps’”’ 


For sale everywhere by leading stationers and har’ 
ware dealers. . 


Insist on getting the Pelowze make and you wih 
have the best. If your dealer cannot supply you, 
order direct, 


Send for Catalogue *‘ P”’ 
PELOUZE SCALE @ MFG. CO. 


118-130 W. Jackson Boulevard 
CHICAGO 


SPEAKING OF TYPEWRITERS 


“REBUILT” 


Does NOT Mean 
2nd HAND or REPAIRED 


Remember this MR. DEALER 


Gee our big “AD” page 35 this issue 


REBVILT TYPEWRITER CO. 
84 LASALLE 8T., CHICAGO 














Special Introductory Offer 
——————SSESESS|S|S=|=S==={z=_— 


T° introduce our CARBON PAPER to the market 
we willsend POSTPAID, 100 sheets, either legai 
or letter size, in blue, black or purple, on receipt of 
$1.20. This carbon is equal to that usually sold at 
2.00 per hundred, and we know will give entire sat- 
isfaction. Orders will receive prompt attention. 


Typewriter Ribbons for Any 
Make of Machine, each... 7 5c 
or $7.50 per dozen. 
TO GIVE SATISFACTION! 
Address 


GUARANTEED 
WILLING, 49 Merchants Bidg., Philadelphia, Pa. 
































AN 
round 


man capable of 
eapetee of $2,000 yearly. 
can lend himsel 


CHOSEN OPPORTUNITY for an all- 

imself with a ing Sta- 

house, w wants a 

a ‘‘House Organ” at an 

to right man 

ey I the ie of a 

store manager. Address A. Warl e, Pres. and 
Treas., Hoosier Printing Co., Muncie, Ind. 


CHIEF IN paoron WANTED for typewriter 

factory. A t must have had long oxperience 

in t riter pm and who is a trained and prac- 

tleal mechanic with ceeuve ant. Only those 

one similar tions need appl y. Must be be- 

een 35 and 40 years of ase. actory located in 

w Yo Sty. Address T. C., care ce Appli- 
ances, 1901 Tribune Bldg., New "York. 
EASY MONEY MADE. 

you want to make “easy money,” write to-day 

tor. particulars and prices for the sale of the De- 

flance Check Protectors. Fine chance for hustling 

stationery, office ou ly, safe or typewriter deal- 

ond salesmen commissions. Address 

Geo. B pene. mi i. &. Louis Sales Office, ? — 











LESMEN WANTED—One of the largest Add- 

ins eo Companies desires to add a number 

competent salesmen in their various offices and 

with several agents. Excellent salary and pros- 

pects for right men. desired. 

Address Flint, care Republic 
Building, Chicago. 


EXPERIENCED TYPEWRITER MAN WANT- 
ED to take charge of Copestment 5 in large commer- 
cial stationery store. ly capable man wanted. 
arty and good salary. 





Mention territory 
Office Appliances, 





Permanent ition to right 
Southern ci Address, with references, “Perma- | 
nent,"’ care Simee Appliances, Chicago. 





WANTED—A reliable mechanic to do general re- 
rs on second-hand machines of all kinds. Must | 
sober and willing to work nine hours per day. 

If competent will be made foreman, Salary $100.00 
Bag: to begin with. Write at once to U. D. 
son, 102 O'Reilly St., Havana, Cuba 


| 
MANAGER WANTED for the management of | 
| 





powenser office, Chicago. Must understand the 

of all kinds of machines and their supplies. 

ree »™ op rtunity for efficient, honest man. 

eee A hipman, care Typew riter Emporium, 
le St, Chicago. 


TYPEWRITER REPAIRMAN WANTED by one | 
of the est pewriter companies doing busi- 
ness in Chicago, two first-class typewriter repair- 
men. State experience. Good salary to right men, 
Address Box 154, care Office Appliances, Chicago. 


OFFICE APPLIANCE & SPECIATLY CO., 

















ee tal Agents, Suite 1, Burt Block, 
Youngstown Sales agents for office appliances 
of merit. +e 2. with manufacturers in- 
vited. 

REPAIR MAN WANTED—Must be first-class | 
and capable of —s all standard machines. 
State salary wanted ddress Dominion Type- 


Toronto, Canada. 


writer Exchange, 72 Victoria St., 


OFFICE APPLIANCE SALESMAN WANTED to 
sell writing machines, furniture and office supplies. 


2°28 to right man. Address W. J. Arnott 
-, — Ave., Winnipeg, Canada. 
a ee ty SALESMAN WANTED by one “of 
the areas office appliance and supply dealers in 














the South. Good opportunity for right man. Ad- 

dress Fielder & Allen Co., Atlanta, Ga. 
DRAFTSMAN—Good positions now open; archi- | 
tectural, mechanical, structural, electrical; list | 


free; state experience. 
New York. 


Hapgoods, 305 Broadway. 


OFFICE APPLIANCES 





_WANTS 














HELP WANTED. 








WANTED—Young man (married preferred) to 
take charge of retail (store) re of com- 
lete office supply house. Must be a good buyer of 
oose leaf goods, desks, chairs, fling” cabinets and 
- plies, engraving, embossing and miscellaneous 

ce supplies, and a builder of store sales. Ours 
is one of the best equipped and most promising 
young office supply houses in Indiana, and this 
opening affords a rare opportunity for a bright, 
honest, hustling fellow who wishes to connect him- 
self with a house he can grow with. Ready March 
Ist. Salary commensurate with services rendered. 








Write us corenna. all points in first letter. Ad- 
dress MERCHANT, care Office Appliances, Chi- 
cago, Ill. 

SIDE LINE FOR “Line Salesmen.’"’ You are 


money by passing opportunities 
ou give us ten — a day. 
We do the rest and yes benefit ty the results. 
If you are selling anything for the office you should 
get in line with the rest of the boys. All com- 
munications abeoluteyy, confidential. Address B. M 
SHORTS, 84 Ile street, Chicago. 


WANTED—SALESMAN FOR TIME RECORD- 
ER LINE to take charge of St. Louis and sur- 
rounding territory with sub salesmen. Position 
should pay on commission basis $2,000 to $3,000 
per annum. Give experience and full details in 
application. Also men wanted for Chicago 
and other points. nly those with good record as 
to honesty and ~~ yf will be considered. Ad- 
dress J. H. Wilson. 33 Dearborn St., Chicago. 

WANTED— Remington Typewriter Salesman. 
who can also repair machines. Address E. 8. 
Wills, Greensboro, N. C. 


FOR SALE. 


continually —ee 8 
to pick it up. 














FOR SALE—U. 8. Patent tor combination 
Swinging and Folding Desk Shelf, superior to any- 
thing now on the market. Cost to manufacture 





will not exceed 60 cents each. Can be retailed for | 


tent only $300 if sold 


Price for 
Box 127, 


$2.50 or more. pa 
Address “INVENTOR,” 


within 30 days 
Cincinnati, Ohio. 

FOR SALE—Complete working drawings of up- 
to-date steel type rolling machines for typewriter 
and adding machine manufacturers. Will furnish 
patterns, also A No. 1 steel type originals. Ad- 
dress EEL, care sng Appliances, 1007 Park 
Row building, New York 








FOR 


SALE—A fupvesseer exchange in eastern 
city, paying $3,900.0 


net yearly. On account of 
sickness must leave for California. Will sell at 
inventory—about $2,500. Established five years. 
Well located. For particulars address EXCHANGE, 
care Office Appliances, Chicago, Ill. 

FOR SALE—Established priser business in 
southern city of over 100, Owner wishes to 
retire from active management. Address Who 
Cc ompany, eare Office Appliances, Chicago, Ill. 


FOR SALE-—Established avoqwenas tusiness in 
Southern city of over 100,000. Owner wishes to re- 


tire from active a aaisane Address Office Ap- 
pliances. 


SITUATIONS WANTED. 














MECHANIC WISHES EXECUTIVE POSITION 
-Experienced in the commercial manufacturing 
of small interchangeable machinery, typewriter or 


‘similar work preferred. Up- -to-date on tools, dies 


and automatic machiner best references as to 
character and ability in t e handling of help. Ad- 
dress F. K., care Office Appliances, 1007 Park 


Row Bidg., New York. 


re oe SALESMAN 

Desires agency for hi wn grade device in office or 
factory appliance for New England territory. Line 
must have exceptional mortar substantial backing 
one i oom of interest to high grade men. 

ers will be considered. Manufacturers, ad- 
dress “Ss. D. &.,"" 1031 Old South Bidg., ar a 

ass. 07 


FIRST-CLASS REPRESENTATIVE AND SUC- 
CESSFUL SALESMAN desires to represent in Bel- 
gium a visible ae typewriter, either as bu =. 
on commission or acting under salary. Also o 
supplies.« Write d’Everlange, 34 Rue Dupont, Brus- 











sels, Belgium. 
SPECIALTY SALESMAN, posted on blank 
books, papers and supplies. Is Pple to dress win- 


Inderstands typewriters, adding machines, 


dows. 
Heymann, 


and can make repairs. Address H. L. 
518 McCartney St., Easton, Pa. 


WANTS 


SITUATIONS WANTED. 
; instead 

A GENTLEMAN having had several years’ ex- 
(erence with his father selling mowing and reap- 
ng machines and afterwards sewing machines, 
through agents; who had Ohio, Indiana and Mich- 
gan n 1896-7-8, for Burrough Adding Machines, 
open for an engagement now as assistant man- 
ao or manager for some company who wish the 
best organized, disciplined and industrious repre- 
sentatives in the field. My forte is keeping the 
salesmen keyed up by mixing among them, not 
writing “naagin " letters and sending to ali alike. 
Address W. ates, 1839 20th St., N. E., Cleve- 
land, Ohio. 














A STATIONER AND OFFICE SUPPLY MAN 
having just sold his interests in a successful com- 
mercial stationery business, would like to become 
connected with similar store in the Southwest 
(Oklahoma, Texas, New Mexico or Arizona) with 
a view of investing for a future partnership if con- 
ditions are proper. Would consider traveling po- 
sition as salesman. Address D. L. Parkhurst, 229 
West Jefferson St., Decatur, Ill. 





A SUCCESSFUL MANAGER having held a re- 
sponsible position for years desires to make a 
change. fould accept management of Office Ap- 
pliance Department of some large concern, or 
typewriter agency. Would consider traveling po- 
sition, either in United States or foreign country, 


Great Britain or her colonies preferred. vata 
enced in publicity work. Address ELDER MAN, 
care Office Appliance es. Chicago. 





SUCCESSFUL MANAGER offers his services to 
manufacturer of adding machines or other machine 
for introduction into Europe and British colonies 
Expert demonstrator of calculating machines and 
good organizer. Possibly terms could be arranged 
with present company to take over sole agency. 
Address “CALCULATOR,” care Deacon's Adver- 
tising Offices, Leadenhall street, London, England 

oorres SUPPLY DEALER would like to make 
a chan Would like position as salesman for 
large O ice and Stationery Supply House. Age, 23. 
Best of references given. ress John McPher 
son, Litchfield, Il. 


MISCELLANEOUS. 


























AGENTS—Something new, Copyrighted. Typ - 
writer Backing Sheets; saves the machine m- 
proves letters and carbons, gives easy touch, dead- 
ens sound, saves type and roller, makes old rollers 
and type work like new and many other reasons 
why every stenographer should use our sheets 
Can sell one to twelve dozen in every office where 
typewriters are used. Handsome profit; 10 cents 
for poutene on agent’s sample and prices. Bratton 
& Rice, olumbus. Ohio. 








DO YOU WANT to pick up some extra nahi 
every month? We have put others in position to 
You run 


do so. We sell something you don't. 

across good prospects for sale of our goods. You 
tip it off to us. We close the deal. You get an 
interesting check. Easy, isn’t it? This is what 
five of the boys got last month: $38.25, $37.50 
$24.50, $17.57, $11.30. What will yours be next 
month. Address J. T. Ready, 91 Illinois street, 


Chicago, Ul. 

FINANCIAL AGENTS, NOTICE—The advertiser 
has an exceptionally interesting office appliance 
that promises much to those who have the facili 
ties, finances and abilities for marketing same 
Will dispose of the manufacturing rights, patents 
or sell under royaity. Address MANUFACTURER 
eare Office Appliances, Republic Building, Chicago 


WANTED—Name and address of a maker of 
Pointer for the No. 8 Remington typewriter, latest 
model. William Baildon, Shorthan Typist, Bag- 
nor, Sussex, t, England. 


ADDING “MACHINE WANTED (second - hand) of 


























good make. State price and age. Address Apple- 
ton, care Office Appliances, Chicago. 
SMILE. 


By Jane Thompson. 
“Smile a smile; 
While you smile 
Another smiles, 
And soon there's miles 
And miles 
Of smiles; 
And life’s worth while 
If you but smile.” 





ws 

















Addition - Multiplication 





Division - Subtraction 





mercial and government offices. 





all makes of machines. 








MACHINES USED BY A FEW CUSTOMERS. 6 Years Ago. Today. 


chine with no mechanical hindrance to prevent the operator 





Marshall Field & Co., Chicago... - 12 232 oping maximum'speed with absolute accuracy. Limited only by 

C. B. & Q. Ry. Co., Chicago and Omaha 3 78 the speed of the operator. 

N. Y.C. & H.R. R. R. Co., New York.... 7 64 Comptometers are being used in larger numbers in commercial 

Western Electric Co., New York and Chicago 8 72 offices than is any other adding or calculating machine. Not be- 

Carnegie Steel Co., Pittsburg... .. 7 74 cause it costs less, but because one Co» ptometer will do as much pure addi- 
— tion as two listing machines, each of which costs twice as much as a Compto- 
37 520 mete. The investment in listing machines is too great and the sav- 





Increase, 1305 Per Cent. 4 
figuring in large numbers like the Comptometer. 





Write for Pamphlet and Special Trial Offer. Sent on trial, express paid, In the United States or Canada, to responsible parties, 


Felt @ Tarrant Manufacturing Company 


854-870 North Paulina Street, CHICAGO, ILLINOIS 


The Duplex Comptometer is more than twice as rapid 
on addition and four times as rapid on multiplication as the best 
mental computer. This is being proven daily in thousands of com- 


Affords complete relief from mental strain and effort. Takes 
care of all the drudgery. It is the only practical machine for all 
kinds of accounting. It is noisless, has light and uniform key- 
touch. Faster, costs less and lasts longer than any other adding 
or calculating machine. The only adding or calculating machine 
invented, which can be operated by keys alone. It has captured 
every prize for speed and accuracy in all official contests open to 


No lever to pull. Easy to learn and to acquire skill in its ma- 
nipulation. Not a toy, but ee mae ay adding and a 


ing too small, therefore, business men do not use them for all their 
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We want more Salesmen for New York 
City and throughout the country. 


We know what good men are worth and are willing 
to pay well for them; you'll say so if you are the 
right man. 


Preference given to those experienced in the sale of modern office appliances, 
with knowledge of Billing, Order and Shipping Work, but this doesn’t bar you , 
if you have been successful in other lines. We may be able to develop you. 


ELLIOTT-FISHER COMPANY 


Manufacturers of the only REAL Billing Machine, 
also Billing, Adding and Ledger-Posting Machines. 


General Offices, Broadway at Worth Street, New York City 








——— 





























Se ee eae 


The World Takes Off Its Hai 
to Oliver Number 5 







The World 
loves a Winner. 

Here’s one 
that won over 

every typewriter 
under the sun. 
It’s the new Oliver 
No. 4. 

Hats off to the vic- 
torious Oliver! 

The new Oliver is 
the first to reach the 
goal of typewriter 
perfection. 

While other type- 
writer makers rested 
on their laurels, the 
Oliver Typewriter 
Company's corps of 
mechanical experts 
were bending every 
energy to the task of making a new world’s 
record. 

The splendid result, the wonderful new 
Oliver Model No. 5, represents the highest 
achievement of typewriter invention. 

Speed possibilities have been vastly in- 
creased. Time and labor saving features 
hitherto unknown have been perfected. 
Years of durability have been added. 

Simplicity has been reduced to its lowest 
terms. 

Efficiency has reached its utmost limits. 

Not until Oliver Model No. 5 was abso- 
lutely perfect down to the minutest detail— 
not until we were fully prepared by in- 
creasing our factory capacity to meet the 
enormous demand for it—was news of the 
coming wonder permitted to reach the out- 
side world. 


This is the first public announcement of 
Oliver Model No. 5, and it will go down in 
history as marking a new epoch in the 
typewriter industry. 

It is impossible in the limited space of 
this announcement to adequately describe 
the new machine. A brief resume of its 
commanding advantages must suffice. 

The Oliver Disappearing Indicator is 
the only device on any typewriter for indi- 
cating the exact visible printing point at 
time of stroke. 

The Oliver Balance Shift Mechanism 
gives the new model a fifty per cent ad- 
vantage over all other shift key machines. 





4 


The Oliver Line Ruling Device, the 
Oliver Non-Vibrating Base, the Oliver 
Automatic Paper Feed, and scores of ad- 
ditional improvements that make for ac- 
curacy and speed, are found on model No. 5 
and nowhere else. 

Every empolyer, every operator, every 
business executive interested in raising the 
standard of efficiency in ail departments, 
should write for catalogue giving full de- 
tails of this wonderful typewriter. 


Extra Men Wanted At Once! 


Unprecedented demand for the new model 
necessitates the emplaymeént of extra salesmen 
immediately. 

Good salaries and permanent positions to men 
of character and ability. We train our men 
FREE in The Oliver School of Practical Sales- 
manship. Address at once, 


The Oliver Typewriter Company, 47-55 Dearborn St., Chicago 








